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CAREER ADVICE NEEDS SURVEY
SCIENTIFIC STUDY

1. STUDY SCOPE

 In the market economy situation youth employment and career development issues are of great importance. This provokes
specific study conduction within the country participants in Developing  youth career services project. The project is carried out
with the support of  Leonardo da Vinci programme of the European Community (2002-BG/02/B/F/PP/-132018) . It concerns the
contemporary situation of youth employment/unemployment and career services offered to young people.

STUDY GOAL: Study goal is to examine the contemporary condition of youth employment and career services in the
countries participating in the project (young people between 15 and 26 years of age).

           TASKS:

• Study and analysis of employment/unemployment situation in the country participants in terms of prediction of the
   opportunities for youth career development.
• Study on contemporary youth career services.
• Study on accesses to information and services
• Study on the type of youth career services offered ( information delivery, consultation, counseling )
• Study on career services directions.
• Quality evaluation of the offered services.

TARGET GROUP – children and youngsters from 15 to 26 years old (boys and girls): students, employed or unemployed,
disadvantaged people (minorities, single parents, people with disabilities); with primary, secondary or university degree or without
any degree; inhibiting urban or rural districts.

PARTICIPANTS: The study is carried out in the partners countries within the project, with the participation of:

  Bulgaria – SU “St. Kliment Ohridski”, Faculty of Pedagogic
  Bulgaria – SCAS (Student Computer Art Society)
  Bulgaria – “Young Women from Minorities”
  Greece – FOURNOS (Multidynamic Communication Network)
  Spain– YAC (Youth  Association of Cazalla)
  Ireland – FIT (Fastrack to Information Technology)
  Italy – Studio e progetto 2
  Latvia – NYIC (National Youth Initiative Centre)
  Slovakia – University of Presov, Student service centre
  Sweden – EDUCTUS

STUDY PROCEDURE (sample, place and timing, methods)

The sample consists of 1202 people. Bulgaria – 622, Greece – 31, Ireland – 51, Latvia – 34, Slovakia – 281, Sweden – 67,
Italy – 33, Spain – 83.
The sample is randomly formed. The number and characteristics of the questioned people guarantee the study representa-
tiveness.
Study terms – February –March 2003. First step – pilot study (February 2003) and final study (February – March 2003)

           METHODS:

  • Methods for gathering information – for the situation in each country- by e-mail communication; questioning the target
 group by interviews, electronically, and by written procedures.

  • Methods for statistic analysis of the information – SPSS
  • Methods for content analysis of the information – depiction, result analysis and synthesis.

           QUESTIONNAIRE FORM:

• Introduction
• Basic part -10 questions, closed questions with a number of answers, open questions- answers to be filled in the closed
questions; personal identity data – age, educational degree, sex, nationality, social state, residence (Appendix 1)
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The results are analyzed by a team of lectures from Sofia Universiy”Kliment Ohridski” (Faculty of Pedagogic) Sofia,
Bulgaria.

2. CONTEMPORARY CONDITION OF YOUTH CAREER DEVELOPMENT SERVICES IN EIGHT EUROPEAN COUNTRIES
(BULGARIA, GREECE, IRELAND, SPAIN, ITALY, LATVIA, SLOVAKIA, SWEDEN)

Study and analysis on employment/unemployment situation in the countries participants in terms of its influence on youth
career development is based on:

• the idea of employment/unemployment, the specifics of youth employment policy in each country, legislation and
institutions for youth employment policy;
• statistic data for youth employment/unemployment

• youth access to the latest information technologies (computers, Internet, e-mail communication)

Based upon the information given from the project partners, the following conclusions were drawn out. Employed persons
are those who are aged 15 and more and participate in the services sector and goods manufacturing for pay or profit or they are
temporary away from their jobs because they are on a short-termed leave or because of illness, pregnancy, maternity-leave, etc.;
people in charge of their own business. There are several different statuses:

• employers

• persons who work for their own profit

• employees

• unpaid workers (members of family business)

Occupation may be full-time and part-time. All project partners report for different unemployment rates in their countries. The
unemployed people are those who are capable of work but do not have a job and they are actively seeking for a job, they are
registered in the particular institutions and they have not got enough money to satisfy their own needs (Appendix 2). Youth
unemployment level is approximately one third from the general number of unemployed people in each country. It is the lowest
percentage at the group of 15 to 18 years old (when compared with the group of 20 to 26 years old). This is due to legislative limits
for hiring, the need for written permission from the adults who take the responsibility for the juvenile, limited allowance for different
types of work and labor standards, as well as  the activity that predominates over juvenile age – education . Appendix 3 consists
of information about the percentage of unemployed persons in each country, youth employment indicators, and “education –
employment” connection.

Disadvantaged people are the most endangered by dropping out the labour market (Appendix 8). In all countries the
percentage of young people among them who face a number of problems in the process of integration, professional and social
realization is high enough.

In all countries The Youth Employment policy is focused on youth employment problems. It is widely accepted that young
people should enjoy special support and services that are: general and vocational education; specific labour standards, relaxation
and recreation that is assured and determined; involvement in special youth programs and hiring strategies; access to information
about occupation and career development in particular information centers; guaranteed conditions for their effective development
and social integration.

Youth Employment policy is part of the national employment policy for every country. It is defined as a system of measures
for youth protection and their preparation for effective commitment to family, school, and cultural, social, economic and ecological
environment. It is based on legislative and material predicates for protection and insurance of the effective youth development (15
to 26 years of age). Youth Employment policy aim is to establish appropriate standards in the sphere of education, training and
vocational preparation and to support youth involvement in the economic and social life.

Young people who enjoy social support are mainly from socially disadvantaged families (single parent families, divorced
families, unemployed parents etc.) and there are fully - developed preventive and supportive programmes focused on uncertainty
reducing and solving their problems.
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Elements of youth policy in each country:

• Creation of legislative and material prerequisites for participation in  the life of  democratic society

•  Protection of civil rights and freedoms

•  Protection against negligence and deprivation, demoralization, violence and other phenomena that endanger healthy
moral development of children and young people
•  Unemployment prevention

•  Youth health care

•  General and vocational education and qualification (in that case particular care and support, as well as education for
young people with physical disadvantages and social problems)
•  Care of the family as the basic educational environment

•  Creation of a background for effective use of free time and advancing the gifts and talents in various areas of activity

•  Establishment of children and youth organizations

•  Youth participation in cultural life

•  Youth cross-cultural exchange, mobility and international youth contacts (Appendix 4)

Although most of the countries do not develop a specific youth educational policy (Bulgaria, Ireland, Italy, Greece) in all
countries young people rights are defined and determined by numerous formal acts. State policies in relation to young people
include protection of the right for education and labour, problems of work continuity ( daily or weakly), terms and type of work (at
day-time, nightly and excessive), legal conditions for relaxation, payment terms, and protection of physical, psychic and moral
health of the young people.

At present there is a lack of data for legislation relating young people in some of the countries. Different formal acts
concerning Youth Employment Policy are established however:

•  Civil laws - The constitutions, labour codexes, laws for general and vocational education and training, laws for associa-
tions and others
•  General state documents( international also), which protects the rights of the young people( right for education and
work, granted by all countries; The Human rights Charta, UNO Convention for the rights of the children, refugee rights
conventions, conventions for the rights of women, immigrants and disadvantaged people (Appendix 5).

The care for young people is main objective for numerous Governmental and Non-governmental institutions.
Governmental institutions determine national policy towards children and young people. They define Youth Employment
policy, work on formal documents, plan and coordinate specified youth activities and programmes. They execute functions
as a coordinating body for other institutions; deliver information and professional consulting in the fields of occupation
and employment, help methodically out other institutions involved in activities with children and young people,
educational and career development (including advancing of qualification), take part in consulting and helping employers
for the initiation of new working positions and programmes especially for young people, organize youth cross-cultural
exchange.

Non-governmental institutions are defined as a system of organizations which differ in number and characteristics and
rather aim at social support of youth rights. They deliver services in terms of career advancing, improving the lifestyle of
young people, free time activities, protection of young people against cruelty and exploitation, educational programmes
bound to employment and working position, supportive activities for working young people, educational programmes for
disadvantaged people, specific youth and adult services consistent with local peculiarities and demands, coordination
between youth organizations (Appendix 6).

At present the contemporary youth services are obliged to deliver access to the newest information technologies. Basic
domains of that service are:

• possession or access to computer

• abilities for work with computer

• access to Internet

• abilities for Internet usage
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• opportunity for e-mail communication

The study search showed that in almost all of the partners countries young people use these new information and commu-
nicative technologies in school, at home or at work, in educational or information centers, in Internet cafes.

Information technologies help young people out when they seek for a job (whether abroad or in their home country). They
are information resource for limited career development services, educational programmes and institutions; youth exchange
programmes or personal entertainment (computer games mainly). The rate of young people who takes advantage of these services
is low however and it depends on the place of residence, working or studying. Unfortunately there is no access to Internet in some
districts (villages and cities) and even a computer possession is a privilege for a small number of people (Appendix 7).

3. YOUTH NEEDS FOR CAREER CONSULTING AND ACCESS TO CAREER SERVICES – STUDY RESULTS*

POPULATION STATUS

Total population – 1202

• Students –  958(79, 7%)

• Employed – 100(8, 3%)

• Unemployed – 129(10, 7%)

Educational background:

• Primary degree–  101(8, 4%)

• Secondary degree – 758(63%)

• University degree –  72(5, 9%)

Nationality **

• Spanish –  83(6, 9%)
•  Italian –  32(2, 6%)
• Swedish–  62(5,1%)
• Latvian – 23(1, 9%)
• Greek– 31(2,5%)
• Slovakian–  281(23, 3%)

 
 age  14  15  16  17  18  19  20

 Sample %  
 1,5

 
 1,6

 
 3,3

 
 10,6

 
 12,7

 
 7,9

 
 13,8

 
 

 21  22  23  24  25  26  27
 

 10,3
 

 8,3
 

 10,7
 

 6,7
 

 4,3
 

 4,7
 

 1,3
 

 
 28  29  30  31  32  33
 

 1,3
 

 1,4
 

 1,1
 

 0,2
 

 0,02
 

 0,5
 

 

* Study results from each country are presented in appendix 9 to 16
**other nationality defines people who belong to a different nationality from the country they live in. In Bulgarian sample there are 61(5, 1%)
individuals who define themselves with other ethnic nationality.

 residence :

• city – 76%

• village – 34%

 sex:

• male – 34%

• female – 76%
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3.1. STUDY ON THE RECENT INFORMATION ABOUT YOUTH CAREER SERVICES ( QUESTIONS 1;3)

The questioned individuals search for information and services about work, education, qualification and career develop-
ment from:

•  Consultants (14, 5%) – 11, 9% - students; 22, 2% - employees; 18, 4% - unemployed individuals (without Slovakia)

•  Employment services (21, 6%) – 27, 1% - students; 33, 2% - employees; 36, 5% - unemployed

•  Career centers (17, 4%) – 17, 2-students; 28, 4%-employees; 14, 7%- unemployed

• Labour centers(12, 6%) – 7, 6%-students; 24,2-employees; 24%-unemployed

•  Television and radio programmes(20%) – 14, 5%-students; 21, 5%-employees; 11, 3%-unemployed

•  Newspapers and magazines(51,8%) – 39, 6%-students; 51, 6%-employees; 48, 1%-unemployed

•  Internet(45, 1%) – 33, 8%-students; 44, 6%employees; 37%-unemployed

•  Friends(44%) – 33, 6%-students; 56, 5%-employees; 42, 4% unemployed

•  Parents(27, 9%) – 24,4%-students;27,6%-employees; 16, 8%-unemoployed

•  I do not search for that kind of service (3,4%) – 3, 9-students; 0, 2% employees - 0, 8%-unemployed

•  Other information and services sources: youth and student centers (Spain, Italy, Bulgaria, Slovakia), student employ-
ment services (Spain, Bulgaria), school and teachers (Spain, Latvia, Greece and Bulgaria), universities and university
catalogues (Sweden, Slovakia, Greece), libraries (Latvia, Bulgaria), National Agency of Education (FAS, Ireland), private
companies for student services (Slovakia), meetings with employers and firms (Greece, Bulgaria) and others.

32, 4% from the population are not aware of the existence of career centers, 28, 4% do not know what these centers deal

with. 31, 6% use their services.

Conclusion: Individuals‘ preferences towards information resources when work, education, qualification and career ad-
vancing are concerned and ranged as follows: Internet, friends, parents, employment services, television and radio, career centers,
consultants, labour centers. Data variation in each country depends on population age, their status (students, employees, unem-
ployed), reliability on technologies (access to computers and Internet), and the existence of well-established career services
network (Appendix 9-16). Only in Italy consultant services are of great priority and the results are indicative for their popularity and
highly prepared specialists (Appendix 10).

In all countries Internet web is among the most preferable sources of information. Only in Ireland the results reveal low
percentage of Internet usage (17, 6%). The reason may be that other career services enjoy greater popularity. Consistent with the
natural susceptibility to the latest information and communicative technologies of this age group (aged 15 to 30), the success of a
virtual career center as well as teaching and consulting using the electronic network is highly predictable.

In Sweden youth credit is shared among Internet and employment services. Neither of the individuals uses consultants‘
services. In Latvia consultant and labour centers services are neglected by young people. That particular result may be explained
with student domination in the target group and they have not encounter yet the “unemployment” problem.

Young people in Ireland have the greatest approval of career centers (56, 9%), which is indicative for good traditions and
experience in that field. While the results in Slovakia revealed the lowest amount of interest towards such career centers and
towards consulting services as well.

In Greece newspapers and magazines, friends and Internet, career centers and employment services (about 30%) are equally
trusted to, while services from specialized institutions are not chosen (labour and career centers, employment services) which may
be due to the size of the sample- predominately students.

Among young people in Bulgaria friends have the greatest influence (53, 4%) while career centers occupy the last place (4,
3%). That reveals the poor distribution of career services which have just started developing at present in the country (not to say
lack of established service system).
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3.2. STUDY ON ACCESS TO INFORMATION AND SERVICES (QUESTIONS 3, 4, 8 REFER TO THIS INFORMATION )

Information about education, job and career development is available at employment services, career centers, labour
centers, radio and TV, friends and parents, newspapers and magazines, Internet. It is also found at youth (student) centers (Spain,
Italy, and Slovakia, Bulgaria), student employment services (Spain, Bulgaria), from school and teachers (Spain, Bulgaria, Latvia and
Greece), universities and university catalogues (Sweden, Slovakia and Greece), library (Latvia and Bulgaria), FAS (National training
agency, Ireland), private companies for student services (Slovakia), direct contact with employers and firms (Greece and Bulgaria).

Regarding service access 28, 6% from the population consider to have wide access to them. According to 26, 1% there
are not enough places where career services are found at and 7, 5% assume there is insufficiency of service specialists.

10, 1% have not got access to career services and 21,7% are not aware of such service offering.

Only 4, 5% agree not to need such type of services.

31, 6% from the population take advantage of career centers.30, 6% from them are students, 40, 8% employed and 41,
2% unemployed.

32, 4% do not know about the existence and purpose of career centers. 28, 4 are students, 24, 1% -employed, 38, 3%-
unemployed.

28, 4% do not know what these centers deal with (35, 4%- students, 28, 2%-employed, 22, 9%-unemployed).

68, 4% from the whole population definitely declare not to use career centers.

Most of the individuals prefer Internet usage – 55, 1%students, 72,4% employed and 46, 4% unemployed.

Only 11% prefer personal contacts from Internet, which is indicative for the high access level to technologies for young
people.

The majority has abilities to work with Internet (85, 3%). 13, 8% reckon not to have access to Internet and 2, 8% have
financial problems to use it (mainly from the population of students and unemployed persons). 3, 65% can not work with a
computer and 8, 5% can not use Internet. Almost all consider Internet as a reliable source of information however (96, 7%).

Conclusion. The limited access to career services (30%) is due to the insufficient information and the lack of established
service system. Young people refer to Internet as a source of information (63, 3%) but some of them are financially restricted or they
do not have access to the network.  Most of the young people are capable of using Internet and they refer to the web information
as useful and reliable. Only in Bulgaria information received from personal contacts is of greater priority than Internet. The use and
access to Internet differs according to the resident place (cities and villages). In small towns access to Internet communications and
computers as a whole is considerably restricted. Nevertheless the creation of a virtual career center would be of great use and
convenience to most of the young people.

3.3. STUDY ON CAREER CENTERS SERVICES

 Types of services (consultations, counsels and information) – question 8- preferences:

• work information is demanded by 61, 53%( 54, 5% students, 82, 2% employees, 54, 4% unemployed)

•  job interview training – 53, 5% (39, 8% students, 74,4% employees, 46, 6% unemployed)

•  preparation of employment formulates – 53, 2% (55,6% students, 64, 9% employees, 58, 5% unemployed)

•  extenuation of education – 38, 5% (33, 2% students; 54, 9% employees; 30, 2%unemployed)

•  professional guidance – 36, 4% (25, 2% students; 43, 65% employees; 29, 7% unemployed)

•  opportunities for career advancing – 31, 6% (55, 6% students; 64, 9% employees; 58,55 unemployed)

•  recommendations on behavior when one has just been hired – 23 3% (17, 8%students; 24, 3% employees; 32, 4%
unemployed)
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Users (questions 7,9 10)

 According to the questioned individuals career services should be orientated towards:

• young unemployed people (68,9%)

• young people graduating at the present moment (51%)

• disadvantaged people  (40, 6%)

• long-term unemployed people (34, 4%)

• people looking for chances (24, 6%)

• people in a risk of loosing their job (21, 5%)

According to 59, 3% of the questioned individuals disadvantaged people need special job information and 22, 7% agree with
that need but assume there are not enough competent specialists. 10, 19% of the population consider there is not enough
experience in this area.

14, 4% think people with such problems do not have to be separated from the others.

Additionally career centers should be orientated also towards: housewives and illiterates (Spain), “ all who are in need for”
(Ireland and Italy), “all who are interested in these services”, “ all who seek for a job”, all people who would retire in the following
two years”, “invalids”, “people who cannot find appropriate job”, “people without educational degree (high school or university),
“wide range of people” (Slovakia and Bulgaria).

Focus of career services (question 6)

•  information about new employment – 66, 9% ( 61, 1% students; 87, 6% employees; 68,8% unemployed)

•  information about obtaining new qualification – 48, 6% (49, 3% students; 65, 95 employees; 40, 8% unemployed

•  information for improving educational level – 40, 4% (37, 7% students; 46,7% employees; 27,6% unemployed)

•  additional services: career development services; how a CV has to be written; academic and professional realization,
academic career in the field of “ more successful professions” (Spain), advertisement for work and summer educational
courses as an additional service( Latvia), “where and how to find a job” (Italy, Sweden, Slovakia, Bulgaria, Ireland),
assessment centers (Sweden), job announcements (Slovakia), information about payment (Greece).

 Service quality (question 2; 4; 5)

Service quality is defined by the amount of present information, the access levels to these services, it is also influenced by the
correspondence between clients’ needs and offered services and at last but not the least is the client final contentment.

18, 5% from the population consider the received information as useful. More than half the people (51, 7%) agree with the
previous statement but they think the information is not enough and they are looking for another sources. 76, 3% say information
is consistent with their demands and 87, 7 % are satisfied by it.

The assessment of quality service is connected with the access people have to these services. The fact that less than 30%
of young people have access to that kind of help and 21, 7% have no information about it impedes realistic evaluation of its
functioning.

The high level of satisfaction is paradox (85, 6%) which could be explained with the fact that 67, 5% have received the
information they have demanded.

Service quality depends on the level of competence and human approach of career centers specialists. 84, 1% find service
personnel competent and approve their approach (95, 5%). All of that contributes to the high percentage for confidence people
have in these specialists (94, 7%).

SUMMARY: The interpretation of this section demands focusing on the peculiarities of the sample (employees are the
smallest numbers of the population, followed by the unemployed people and the students; additionally people with secondary
education dominate this sample). That explains why the values for answers’ absolute frequencies (according to the number of
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participants) differ from their percentage equivalent. In other cases (e.g. equal parts of the sample) the results may differ consider-
ably.

The search results showed that young people mainly demand information and consultation of a new job from the career
centers. It is Ireland that makes the exception as additional qualification is of greater priority there. Apart from that finding a new job
remains the most desired service in all countries.

Most of the participants assume that mainly young unemployed people need special career services (68, 9%) followed by
young people who are graduating at the present time (51%) and people in risk of loosing their job (21, 5%).

The most mobile status stands for people “ looking for changes”. The statistical ranging of the clients of career services put
this status into second place in Ireland, in the last but one in Slovakia and in the last ones in Bulgaria and Greece. An explanation
may be that a change in educational, professional or career life is a personal matter and not so greatly essential.

In Latvia the participants assume that the first who need special care are disadvantaged people.

All data supports the idea that disadvantaged people should enjoy specific services. Such services inquire preparation of
unique materials in the career centers. The study revealed that Sweden is one of the countries with experience and tradition in this
area.

As a matter of fact in all countries there are experienced specialists working with that group of clients. There is need of
additional qualification of the personnel however. A good solution would be the development of guidance for career services
(professional and educational), which would be offered not only at career centers but at the media and institutions involved in that
specific activity. However the ethnical minorities are not considered as disadvantage group of the society.

Young people declare there is need for extending services’ scope and improving their quality. Nevertheless the study
showed high levels of contentment from career services functioning (85, 6%).

In all countries service quality is defined by the amount of present information, the access levels to these services, it is also
influenced by the correspondence between clients’ needs and offered services and at last but not the least is the client final
contentment. The participants consider that the information they have received is sufficient and consistent with their needs (76,
3%). However most of them are not satisfied by only one source of information and that explains the variance of statements (“useful
information “and “useful but not sufficient”). In particular, we may summarize that the clients find the information given at the
career services rather useful.

Service quality depends on the level of competence and human approach of career center specialists. 84, 1% find service
personnel competent and approve their approach (95, 5%). All of that contributes to the high percentage for confidence people
have in these specialists (94, 7%).

In Ireland and Latvia data revealed the maximal levels of satisfaction from career services (100%), while the level of content-
ment from consultants’ work is relatively low. However the level of satisfaction with consultant services is approximately high in all
countries may be because of the popularity of that type of services apart from career centers. Another reason is the traditions and
experience that service system has in each country.

The rate of career centers usage is excessively low in Slovakia (1,4%), Greece (3, 2%), Bulgaria (4,3%) which could be
explained with the unpopularity of these services in the mentioned countries.

 In Slovakia data for the appraisal of career centers turned out controversial. These results are due to the possible confusion
of consultations offered at career centers and consultations from acquaintances and other service structures. Thus that data
variation does not reject future success of career centers.
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4.IMPLICATIONS AND EXPECTATIONS FOR THE IMPROVEMENT OF YOUTH CAREER DEVELOPMENT SERVICES:

4.1.IMPLICATIONS

•  Improvement of qualification of consultants in the sphere of vocational education and career consulting

•  development of specific methods for consulting in the sphere of career advancing directed to young people and the
group of disadvantage people
•  development of the e-consulting as a new youth career service

•  development of new teaching technologies based on on-line and off-line multimedia

  4.2.EXPECTATIONS

2002-BG/02/B/F/PP-132018 Project provoked the creation of:

•  virtual career center for e-learning and e-consulting

•  multimedia CD “On the job market”

•  career development guidance for consultants working with young disadvantage people

4.3. PROJECT INFLUENCES:

•  more than 200 trained consultants

•  more than 20 000young people consulted in the sphere of educational and career development

•  more possibilities for youth integration on labour market (as well as for young disadvantage people)

•  helping young people out at using on-line and off-line multimedia products

 5.STUDY CONTRIBUTIONS FOR THE LEONARDO PROGRAMME

Study search proved the needs for

•  available career services for all young people

•  career services  independent from career centers and  part of different structures involved with young people

•  competent specialists in the sphere of career services

•  overcoming prejudice and discrimination of young disadvantaged people and formation of equal opportunities

The study revealed youth as actively seeking for career services and consultations when employment, education and
qualification are concerned. The research predicts the possibilities for efor e-learning and e-consulting in the career formation.
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 APPENDIX 1

QUESTIONAIRE

Dear participants,

The questionnaire is aimed at investigation of your opinion about youth professional and career development services. The
questionnaire is anonymous. The results will be used for researches’ goals. They give opportunities for more effective
professional counseling.

The questionnaire is part of an international Leonardo da Vinchi project “Developing youth career services”, (financed by
European Union) with participants from Bulgaria, Greece, Italy, Spain, Sweden, Slovakia, Latvia and Ireland.

Please, answer each question, rounding the chosen possibility.

 1. Where do you look for information about your vocational education and work opportunities.

a/ vocational orientation consultants
b/ labour centers
c/ employment markets
d/ TV and radio
e/ Newspapers and magazines
f/ Internet
g/ Friends
h/ Parents
i/ I don’t look for that information

 2. Do you think information you receive is enough and fits your needs?

a/ yes, it fits me totally
b/information is not tion is not enough and I have to look for additional sources
c/ information is not enough new and actual
d/ I receive information which is not useful to me
e/ the received information doesn’t fit me at all

 3.If you knew for the existence of career centers, would you use their services?

a/ Yes, always when I have to
b/ I am not aware of the existence of that kind of services
c/ I’ve heard of them but I don’t know what these centers activity is

4.Do you think career services are delivered in the best possible way?

a/ yes
b/ no, there aren’t enough places where information is given
c/ no, specialists are not enough competent
d/ I have not access to that kind of institutions and specialists
e/ I have no information about the existing opportunities for career consulting
f/ I don’t need career services

5. If career development specialists have consulted you are you satisfied by the results?

a/ Yes, totally
b/ The specialist wasn’t competent enough
c/ the specialist didn’t show enough empathy and understanding
d/ I receive information which was not useful to me
e/ I don’t trust these specialists
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6. What kind of information would you like to receive in a career center? /You can pick more than one answer/

a/ Where and how to obtain new qualification
b/ How to improve my education
c/ How to find a new job
d/ What formulates are needed when applying for a job

7. What kind of information do you expect to be offered in a career center? / You can pick more than one answer /

a/ How to prepare my application documents
b/ How to behave during a job interview
c/ How to behave when starting a new job
d/ How to assess whether I am suitable for a job I want
e/ How to choose where to continue my education

8.  Do you prefer to receive information about career development opportunities through Internet?

a/ Yes, it’s a comfortable and time-saving way
b/ Yes, but I have no access to Internet
c/ Yes, but I can’t work with a computer
d/ I don’t know how to search information through Internet
e/ No,  I prefer personal contacts and other sources of information
f/ No, it’s not possible to rely on this information
g/ I am financially restricted to use Internet

9. Whom do you think career services should be orientated towards? / You can pick more than one answer /

a/ young people graduating at the present moment and looking for a job
b/ long unemployed people
c/ disadvantaged people
d/ people who often look for changes
e/ people in risk of loosing their job

10. Do you think disadvantage people need special job information and career services?

a/ Yes, they have more difficulties to find a job
b/ Yes, but there aren’t competent enough specialists
c/ Yes, but there is not enough experience in that area
d/ No these people don’t have to be separated from the others
e/ No

Age…
Sex: male/ female
Education: primary/ secondary/ higher education…
Nationality:
Residence: city/ village
Social status: student/employed/unemployed
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 APPENDIX N2

UNEMPLOYMENT- TERMS AND DEFINITIONS

Unemployment

· Greece- lack of work opportunities due to limited  job vacancies

Unemployed

· Spain –a person without a job who consequently is no able to satisfy his own needs.

·  Italy – “Unemployed” is a social status of a person without work who is immediately ready to start working and is actively
looking for a job.

·  Sweden – a person able of working but not having a job and is registered in a labour office

·  Latvia – a person who is seeking for a job and is registrated in a labour office.

·  Slovakia – persons aged 15 and more, who do not work for pay or profit during the reference week, who actively sought for
a job in the previous 4 weeks and who is ready to start working in the next two weeks. Unemployed person is also one who does
not actively seek for a job because he/ she has already found a job which will start within 1 month, of who is on long-termed unpaid
leave and is expected to return to work within 3 months.

·  Greece - a person aged from 15 to 64 years, who hasn’t got a job but he is willing to work. He/ she seeks for work
opportunities but is not suitable for any particular job.

·  Bulgaria - persons aged 15 years and more, which do not have jobs and at the same time actively, seek for one and can start
working immediately. Exclusively unemployed are also people who do not seek for a job but are promised to start working within 30
days and people who are on forced leave for more than a month and are promised to return to their jobs on a certain date. Students,
housewives, retired people and others who do not execute economic activity are said to be unemployed as long as they fulfill the
mentioned criteria.

·  Ireland – persons aged 18 and more who is registrated as unemployed. Unemployment benefit is paid by the state for a
period of 15 months to person who has achieved a significant number of working weeks. In the absence of sufficient weekly social
insurance contributions unemployment assistance is paid according to the individual and family circumstances

Underemployed

·  Spain – person without a job but on the contrary there are incomes from the realization of other activities.

 Long-termed unemployed

·  Italy – a young person who hasn’t been working since 6 months or 1 year at least but has worked before.

· Sweden – people registrated at the public Employment service for 6 months at least if they are 25 years or older. Youths less
than 25 years are registrated as unemployed after 100 days and more without having a job.
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APPENDIX N3

 UNEMPLOYMENT – STATISTICAL DATA (INCLUDING YOUNG PEOPLE) IN
 THE DIFFERENT COUNTRIES

SPAIN (2002)

Age
(years)

% of unemployed youths
(by sex)

males females
16-19 28,7 41,9
20-24 16,8 29,9
25-29 12,6 22,2

ITALY - JANUARY 2002

Labour market (as well as unemployment level) in the country depends on regions, age and sex.

In recent years the unemployment rate is between 7 and 10% in the northern and central regions and over 21% in the southern.
The highest rate of unemployment is among young people (aged 15 to 29 years) - 25, 8%. In the southern regions unemployment
rate for the same age group reaches up to 45, 3%.

Low levels of unemployment are due to low levels of female employment (32, 6%), which is far from the EU mean employment
level (49, 7%)

% unemployed youths (according to the region)

Youths
according to:

Sardinia Southern Italy Italy

Eurostat-
definition

17,6 18,8 9,2

age
(15-24 years old)

48,5 51 28,1

Age
(years)

% of unemployed youths
(by sex)

males females
16-19 71,3 58,1
20-24 83,2 78,1
25-29 87,4 77,8
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SWEDEN (2002)

•  total unemployment - 4,2% (2001 - 4,4%);

•  youth unemployment - 7,2%;

• working men  (16-64) - 75%;

•  working female  (16-64) - 71%;

Men and women have equal participation at labour market as with aging occupational differences begin to rise (it is higher for
males). Young women aged 15 to 24 years prefer studying than working in comparison to the men of the same aging group.

LATVIA (2002)

•  total unemployment  - 7,6%;

•  youth employment   (15-19 years old) - 5698;

•  youth employment (20-24 years old) - 15% of the total employment.

• unemployment rate varies according to each region economic state.

SLOVAKIA

• total unemployment  - 18,64%

• unemployed youth

Youth profile (2000)
Total population 5 372 000
Number of young people 913 240
Young people (15-24 years old.) 17%
Middle- aged people 33,7%

Employment indicators %
Economic activity (15-19) 24,9
Economic activity (20-24) 68,8
Annual rise (15-19)
male
female

1,6
1,9

Annual rise (20-24)
male
female

1,3
10,8

Youth labour force:
total
мale
female

16,9
9,6
7,3

Total unemployment (registrated) 13,1

Youth unemployment (15-19)
мale
female

9
6,4

Youth unemployment (20-24)
мale
female

10,1
6,3
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GREECE

Total unemployment for 2001 – 10, 2%; 2002 – 9, 6; (EU mean rate of unemployment is 7%,)

BULGARIA

•  unemployment rates for 2000. - 18-1%; for 2001 - 17,5; for 2002 - 15,6%;

•  unemployed youths  (NRS data) - 35% of the total unemployment;

•  migrants - 37%; of them 18% with university degree (20-29ã.);

•  short- termed migrants with university degree - 21%;

•  labour migrants - 14%.

IRELAND– No data

Unemployed (%) Age (Years)

5,1 15-19
23,2 20-24
21,7 25-29
33,6 30-44
16,5 45-64

Youths
(15-24)

% of the total
population

% of the social
deprived
youths

% of the
unemployed

youths

% of the
students

1,419 13,8 24 31 72

Unemployed (2001) %
Total number 17,5
under 19 years 3,7
20-24 years 10,8
25-29 years 12,7%

Registrated at labor offices (%) Unemployed with university
degree (2001)

5,9 Total number
5,5 Youths up to29 years.
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APPENDIX N4

YOUTH  LABOUR   POLICY (YLP)

Spain – All the issues related to the definition, design and implementation of youth services and programmes as well the nails
of its execution. It includes also the work of the national and municipal youth organizations directed by the Governmental objec-
tives and priorities and by the needs of the programmes themselves; their assessment and execution; institutional relationships
with the rest of the youth and state organizations involved direct or indirectly in the youth sector; establishment of conditions for
international and regional cooperation.

There are three basic elements that are to define youth labour policy:

•   Integrity: coordinated action of the different sectors’ initiatives affecting youth population (education, employment,
health, cultural, sports, etc.)
•   Decentralization at municipal level: cooperation of the different administrative structures; programmes and services
addressed to the Youth.
•  Youth policy is being developed not only by the governmental bodies but by youth councils (national and regional) and
by the Youth association movement and as well as by other youth associations. All of these share the responsibility for
the design and implementation of youth policy.

Italy – In Italy there is no specific field of action. Young people appear within the most general work policies as a specific
target or have special benefits (vocational training, job shadowing, P. I. P. – professional insertion plans). The competence in the
field is shared among state, regions and provinces.

In recent years youth labour policy is developed in 4 areas:

•  Reform of the procedural framework dealing with unemployment that is aimed at reducing the unemployed benefits and
involve them into more activity and flexibility (the reform is issued at the 15th of January 2003). The reforms allow private
bodies to execute services of facilitation and promotion of job positions. The unemployed is obliged to take part in all the
local activities established for unemployment reduction (such as interviews and vocational trainings).
•  Increasing labour market flexibility  through introduction of new rules for
•  non-typical employment (job- on – call, job – sharing, staff leasing and so on) and hiring procedures.
•  Reduction of unemployment benefits and cuts in wage costs and social insurance contributions according to regions
and economic sectors;
•  Fostering integration and reintegration of disadvantage people (women young people, workers on short-term compen-
sations and on mobility rolls, etc.) into work

Sweden – National youth policy executes 3 objectives and 32 part-objectives, converted to practical evaluation and develop-
ment, some of them are bound to education, others to enterprising.

Latvia – permanent area of national policy that sets objectives, task and activities to solve youth related problems at all levels
of public administration. A particular trait of youth policy is the trend towards preventive work, integration and participation of the
youth in the social, political, economical and cultural processes.

Slovakia – YLP is part of the national employment policy, which develops and executes special youth programmes and
strategies. However the reduction of the budget for these activities leaded to state financial support for organizations hiring
unemployed people (secondary school graduated and university graduated). In practice, state institutions supply for a relatively
small number of activities.

Vocational training is a major concern. In fact there is a category of 14- and -15 years old that are unemployed and with no
opportunities for being educated. Therefore a special training is designed for them. It is designed Network of Youth Information
Centers (ICM) delivering information about employment and career development.

Principles of state policy:

1. State policy in relation to young people constitute a system of measures aimed at protection and promotion of the
youth, which shall be prepared and implemented primarily within the family, school, cultural, social, economic, health-care
population and ecological domains.
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2. The state shall create legislative and material prerequisites for the protection and promotion of young people in the
sphere of broad development of children and young people
3. Young people are the social group of 15 to 26 –years- olds who are preparing themselves and gradually entering social
life.
4. State youth policy aims at the creation of conditions suitable for youth high- quality education, instruction and profes-
sional preparation and their entry into employment and social life. The policy supports youth skills and talents inside and
outside the school.
5. Special attention to protection and promotion of the young people from socially weak families (single mothers bringing
up their children, divorced parents with children, unemployed parents with children and teenagers, etc.) as well as creation
of conditions for development of a preventive, prophylactic and supportive system aimed at endangered, problem-causing
and marginal groups.

Major areas of State Youth Policy:

1. Protection of civil rights and freedoms, creation of legislative and material conditions for preparation of the youths
about the life in democratic society.
2. Care of family as a basic youth and children environment
3. Conditions for activity of youth and children associations
4. Education and instruction of youths and children; professional and qualification- increasing training for jobs and
professions
5. Support before work activity, stimulation of youth employment and protection against unemployment
6. Creation of conditions for leisure-time, recreation and entertainment
7. Support for youth exchange, youth mobility and development of international youth contacts.
8. Promotion of youth participation in the cultural life of society and creation of conditions for contributions of young
people into cultural advancements
9. Creation of specific conditions for developing youth talents in various areas of people’s activity
10. Protection and broad promotion of youth health care
11. Specific care, education, protection and promotion of physically disabled and inadequately socialized young people
12. Protection against negligence, demoralization, cruelty and other phenomena that endanger the healthy moral develop-
ment of young people and children

Greece- There is no formal definition for this term. There is Youth policy and Work legislation that is also related to young
people. In practice, governmental and non-governmental organizations execute youth policy. The governmental organizations are
responsible for the coordination and implantation of state youth policy: employment and development; culture and leisure time;
education and social involvement; international cooperation and information. There are also programmes about so called “social
tourism”.

It is relatively small number of young people participating in youth organizations. In cities young people are involved in
political organizations, social youth associations and organizations which are offering leisure time activities. In the rural areas
young people primarily participate in social organizations and in local associations related to youth interests. Young people also
participate in municipal and regional structures as well as in international programmes (Council of Europe, UN, UNESCO, UNICEF,
OESD, FAO, etc.

Bulgaria – YLP is an inevitable part of the National State policy, which is controlled by the Ministry of. Labour and State Social
policy. Consistent with the national employment plan young people are a target group that enjoys special benefits in different areas
of activity. At regional level different studies on youth unemployment and employment programmes are executed. Such programmes
are aimed at encouraging employees to hire youths up to 28 years of old that are without parents, unemployed youths up to 28
years of age that are university graduates and young people up to 24 years of age with secondary and lower education (including
youths with long-term low work efficiency), who are with no work experience. State policy also includes opportunities for voca-
tional training that is supportive of their finding a job and integration into society. One of the common ways is stimulation for
enterprising training and development of their own business.

Ireland-There is a  national youth strategy, gathering dust on some shelves in a government office, however there is no single
government department responsible for the development of a coherent set of youth related actions. The Department of Education
& Science has perhaps the largest responsibility in this area and perhaps the responsibility at a local level is passed on the
Vocational Educational Committee (VEC). In Dublin the City of Dublin Youth Service Board (CDYSB) is funded by VEC to deliver
youth policy. The focus of youth work tends to be on diversionary activities rather than developing career paths. The principal
second chance education initiative is managed by the VEC and is known locally as the Vocational Training Opportunities Scheme
(VTOS). The focus of this scheme is however rather academic and the high dropout rate for this programme are perhaps caused by
it. FAS and others governmental organizations also run a series of programmes that could broadly be regarded as Second Chance
Education initiatives and they are turning out to be a great success.
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APPENDIX N5

LEGISLATION ABOUT YOUTH LABOUR POLICY

SPAIN -According to state legislation:

 •  Obligatory education for all children up to 16 years of age;

 •  Work activity begins after 18 years of age ( for young people under 16 is forbidden to work);

 •  People fewer than 18 and over 16 living on their own will be able to work with the allowance of their tutors or parents or
with the permission of the person or institution caring for them. Workers under 18 are not to work more than 8 hours a day
including the time dedicated to their training and regardless the number of jobs and employees they have. The resting
period lasts at least 30 minutes and daily tasks exceed 4 hours and a half.
 •  It is forbidden for youths under 18  to work at night and for extra hours

Italy – no data

Sweden -Swedish legislation defines the following rules for youth labour activity:

Latvia -It is prohibited to employ children in regular work. Exception makes children older than 13 and if one of the parents
gives written permission for the child to work but only in the leisure time after school activities. A person can register as unem-
ployed when he/she turns 15 years of old. Persons who are 13 years old and older can work 2 hours a day or 10 hours per week; 14-
17 years – olds can work 7 hours a day or 35 hours per week. The working conditions are to be extremely safe for children’s and
youngsters’ health and development. They can be employed in cultural, sports and art activities.

Slovakia -The Slovak Constitution, the Human Rights Charter, and the text concerning the State’s duties as regards the rights
of the children are related to youth affairs. At present there is no specific legislation relating to young people. However, various
aspects of youth affairs are governed by Law No. 83/ 1990 on associations and by Law No. 213/ 1997 on non-profit-making
organizations that provide public services.

 Greece -There is no specific legislation related to young people.Hellenic Labour Ministry defines certain rights for the young
people:

•  People under 15 are not allowed to work in any occupation

•  People under 18 are not allowed to be engaged in any occupation that could endanger their physical or psychic health
or impede the development of their personality
•   Youths under 15 are allowed to work in cultural activities such as theatrical and musical performances, adverts, fashion

age Maximal daily occupation Maximal weekly
occupation

under 18 years old 8 hours (12 hours obligatory
leisure time)

40 hours (36 hours
obligatory leisure time)

Under 16 years old (including
the year before turning 16)

7 12 hours – during
school semester or 35-
36 during vacancies;
Working between
20.00h. и 6.00 h. is
prohibited;
Obligatory  - 4 weeks
coherent time off.
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demonstrations, in TV and films, etc., only with the permission of the Committee of Labour and as long as their physical or
mental health is not endangered.
•  In order to work, teenagers (15 – 18) should have first attended vocational guidance courses.

•  People under 16 or those who go to school are allowed to work for no more than 6 hours per day and 30 hours per week

•  People between 16 years of age and 18 years of age who do not attend school are allowed to work no more than 8 hours
per day and 40 hours per week. They have the right of 12 hours-rest per day; the time-zone between 10 p.m. and 6 am
should be within this rest period
•  Young people who go to school and work should have 2 hours rest in between these two activities

•  Youths under 18 are not allowed to work overtime

•  Youths under 18 are paid at least the standard minimum salary for non-specialized worker

•   Youths under 18 have the right of standard day off and holidays  in Summer and during exam periods

•  Employees should clearly declare and report that there is no danger in the work environment for the young people

Bulgaria - Labour Codex (chapter 15) of Bulgarian Constitution, the Law for Public Education, the Law for vocational educa-
tion and the issues for their appliance as well as other formal or partial formal acts govern youths and children’s rights for work and
education as well as working standards.

LABOUR CODEX
CH. 15“ CATEGORIES OF WORKERS AND EMPLOYERS”

(ADD.) – STATE NEWSPAPER, EDITION 100 OF 1992)
PART I

SPECIAL SUPPORT FOR THE MINORS

Art. 301 (1). Youths are allowed to work only when they turn 16 years of age. It is forbidden for younger than 16 to be engaged
in working activity.

(2) Exceptions make youths aged 15 to 16 who are allowed to occupy easy employment that are of no danger to their physical,
moral and mental health.

(3) (Mod. - DV, number 100 from 1992). Girls who are aged 14 or more and boys who are aged 13 or more are allowed to work
in circuses; youths under 15 are allowed to be engaged in films, theatrical and other performances, but on easier terms that are
consistent with their physical, mental and moral development. In that case working standards are to be define be Ministry of
Labour.

HIRING OF YOUTHS UNDER 16 YEARS OLD AGE

Art.302. (1)Youths under 16 are employed only after precise medical exam and medical conclusion is to be made that they are
capable of executing the particular job and it doesn’t endanger their physical, mental and moral development.

(2) (Mod. - DV, num. 100 from 1992) Youths under 16 are allowed to work only with the permission from Committee of Labour.

EMPLOYMENT OF YOUTHS AGED 16 TO 18

Art.303 (1) The employment of youths aged 16 to 18 on difficult and dangerous works is prohibited

(2) youths aged 16-18 are employed only after medical exam and medical conclusion is made for their suitability of executing
the particular job

(3) (Mod. - DV, num. 100 from 1992 youths aged 16-18 are allowed to work only with the permission from Committee of Labour.

EMPLOYMENT FOR YOUTHS UNDER 18

Art. 304 (Mod. - DV, num. 100 from 1992 , num. 25 from 2001) (1) It is prohibited for minors to be engaged in occupations that
are:

1. Beyond their physical or mental abilities;
2. Applied to dangerous physical, biological or chemical exhibition, in particular with toxic agents, 8888888, agents causing
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inherited genetic or uterine damages
3. Connected to other dangerous for the health activities
4. In the conditions of radiation;
5. At extremely low or high temperatures, noise and vibrations;
6. Connected with risk of working accidents, that is beyond minors’ awareness and management because of their physical
or mental immaturity

 (2). The minister of Labour and Social affairs and the minister of Health care produce the list of legal occupations for minors
aged 15 to 16.

SPECIAL CARE FOR THE MINORS

Art. 305 (1) (Mod. - DV, num. 100 from 1992).Youths under 18 should enjoy special cares from their employer in terms of work
facilitation and vocational training

(2) (OTM - DV, num. 100 from 1992, new, num. 25 from 2001)  Employers are obliged to inform their minor employees and their
parents or custodians about possible working risks and precautions that are done for the safety of working environment.

(3) (Mod. - DV, num. 100 from 1992 num. 25 from 2001) Youths under 18 are allowed to work 7 hours per day and 35 hours per
week at 5-day working week.

(4) (Mod. - DV, num. 100 from 1992)  Youths under18 who work have the right of annual paid leave for at least 26 working days,
including the year that they turn 18 years of age

Ireland – No data.
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APPENDIX N6

 INSTITUTIONS FOR YOUTH LABOUR POLICY

Spain - In Spain the main body in charge of implementing youth policy is INJUVE (Institute for the youths in Spain) which
depends on Ministry of work and Social affairs. In each of the Autonomous Communities (A. C.) existing in Spain there is youth
organism with different denominations and administrative descriptions. The INJUVE collaborates with them through different
technical commissions managing youth information programmes, youth exchange, employment and voluntary work, culture, etc.

Italy -Governmental, non-governmental, state and private organizations realize youth policy

Sweden -Youth policy is realized by governmental and non-governmental organizations:

•  Governmental
          Sweden government and Parliament decide on the objectives, rule systems and financial framework of labour market
policy. The Labour Market Administration (Arbetsmarknadsverket, AMV) is the public agency with overall responsibility for
implementing youth policy. The administration consists of National Labour Market Board (Arbetsmarknadsstyrelsen, AMS) as
well as a County Labour Board (lansarbetsnamnd) in each of 21 countries, the offices of the public Employment service and the
Work Life Services. The Employment service offices are the local organizations in charge of implementing labour market policy.
There are about 320 publicly run employment offices, which cover the entire area of the country.

The National board for youth affairs: A governmental authority that works to ensure those national objectives of youth policy
is realized. They monitor youths’ living conditions and coordinate youth policy development at governmental and municipal level.

Ministry of Education and Science: It is responsible for universities and university colleges; research and scientific activities;
study allowance and social issues relating to studies; pre-school and school activities for children; Compulsory comprehensive
and upper secondary schools; adult education and popular adult education

Swedish council for working life and social research It works to promote knowledge accumulation in working life and
understanding of social conditions and processes; Promotion and support of basic and applied research; Identification of impor-
tant research needs; dissemination of information and transfer of knowledge

•  Nongovernmental organizations
Eductus and other companies working with education and career counseling match unemployed people to labour market.

There are also youth sections involved in youth career guidance.

Latvia : The main bodies dealing with youth labour policy are governmental and non-governmental organizations.

•  governmental organizations
Ministry of Economy is responsible institution for coordinating unemployment decreasing policy in Latvia. Ministry of

Welare and non-profit organization subordinated by the ministry - “National Employment Service” are responsible for planning
and implemention of national employment plan. National Employment Service provides consultations on education, career and
professional issues. It registers unemployed and job-seekers and helps them integrate into labour market.

Ministry of education and science  - is the main body responsible for planning and law making in youth affairs. In 2002
Ministry delegated these functions to National Youth Initiative Centre, before March it was the executive body responsible for
implementation of youth policy. NYIC in collaboration with recruitment services organizes career days (lectures, seminars on
career development issues, meetings with employers from different fields) every year.

Professional career centre: provides information and individual consultations on education and career issues. The centre
has 18 regional branches. Clients of the centre are usually unemployed people.

• Non-governmental:
National Youth Council – association of 37 youth nongovernmental organizations Its purpose is to improve youth

lifestyle, to support their interests by facilitating development and cooperation of youth organizations and by involvement into
civil and political processes.
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The Latvian Adult Education Association- its aim is to facilitate the development of adult educational system in Latvia and to
participate in life-long learning policy development. People over 18 years of age are in the target group.

Slovakia - The main bodies dealing with youth labour policy are governmental and non-governmental organizations.

Governmental: the main national youth coordinating body is the National Youth Council of Slovakia. It is founded in 1990,
aims at support the development of youths, protection of their interests towards the governmental structures, helping them solve
their difficulties, establishing good connections with either youth organizations all over Europe. The structure of the organization
consists of General Assembly (composed of 42 members organizations) and Governing Board (1chairman, 2 vice-chairmen, 4
members). It has working commissions in four areas: international affairs, economy, social affairs, and information. The Council co-
operates with all the members in various activities, organizes seminars and coordinates actions together with the Czech Youth
Council. It has strong bilateral contacts with a number of Youth Councils. In addition, it is a full member of the European Youth
Forum (EYF) and WAY and ATD Quart Monde

The Ministry of Education and the Ministry of Labour, Welfare and Family Affairs are responsible for implementing govern-
mental policy in the youth sector.

The Ministry of Education is responsible for the supporting of the youth activities and organizations including leisure time,
international youth co-operation and youth exchange, etc. Ministry of Labour, Welfare and Family Affairs is responsible for the
legal and social protection of the children. At regional level, the Youth Departments of the Development Directorates the regional
authorities are responsible for co-ordination policy in this sector on the basis of a document entitled “The principles of State Policy
of the Slovak Republic” adopted by the Government on 7 January 1992.

Parliamentary Committee on youth – youth affairs fall within the remit of the Committee on Education, Science, Culture and
Sport.

Non-governmental: There are about 70 organizations related to youth affairs and youth labour policy that are presented either
at the National Youth Council or at the Slovak Youth Assembly. Part of them offers opportunities for informally education.

Greece : The main bodies dealing with youth labour policy are governmental and non-governmental organizations. The
General Secretariat for Youth;National Council of Hellenic Youth Organizations; Commissions for Non Political Youth Organiza-
tions in Greece; Girl Guides and Girl Scouts of Greece; Hellinas Youth Group; National Councils of YMCA’s( Youth Christian
movement) of Greece;Greek Democratic Socialists Youth; New Democracy Youth Movement; Radical Left Youth( RAN Greece);
Student and Scientists Christian Association of Greece; Young Women’s Christian Association of Greece; Youth for the World;
AEGEAS C. V. T( deals mostly with unemployed people in the field of farming; ARSIS(Association for the Social Support of Youth-
focuses on social support for disadvantage people and prevention of margilisation); Conservation Volunteers of Greece ( intercul-
tural exchanges and conservation work); Kethea ( dealing with problems of drug addiction, training prevention and treatment
programmes)

Bulgaria: The main bodies dealing with youth labour policy are governmental and non-governmental organizations

• Governmental  organizations
           Ministry of Labour and Social Affairs – co-ordinates and governs employment within the country, including youth labour
employment.

National Agency for vocational education (NAPOO) of the Ministry Council: specialized departmental state organism for
accreditation and licensing of vocational education activities as well as coordinative functions for all institutions related to
vocational education. It has been additionally created special Expert Committee for Vocational Education

National Employment Agency (National Employment Service)- provides for methodological guidance and coordination:
produces information materials for different vocations, which include a short history of the vocation, executed objectives and
activities, working standards, psycho-physical requirements, opportunities of improvement of qualification and career develop-
ment; delivers pamphlets, booklets, leaflets, videofilms, multimedia information products for young unemployed people and
people looking for a job;creates information screens. In coordination with other organizations it provides for education of
young unemployed people, aimed at self-assessment and self-knowledge, education and career development, vocational adap-
tation and youth transition to adults’ world, formation of purpose thinking and enterprising. However there aren’t special
materials for people with high abilities, disadvantage people and people from different cultures.
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Directorates “ Regional Employment Services”- provides for methodological help of Directorates “ Labour centers”.

 Directorates “ Labour centers”- analysis of local conditions and trends; gathering of information about employees, orga-
nizations and administrations; secures contacts between employees and young people; information and consultation of young
unemployed people; counsels for legal and economic opportunities for enterprising and working activity; conduction of profes-
sional selection and help for youth centers

Professional-information centers of Labour centers information and consultation for labour centers clients by professional
consultants, psychologists, doctors, sociologists and well-known specialists in this area.

Ministry of Education and Science- Vocational education and career guidance center. It has informational and methodical
functions: realizes practical researches, develops instumentarium for diagnostic investigations, as well as analysis of education
for persons occupied in the sphere of vocational guidance.

Pedagogic consultant offices – their basic functions are organizational and methodical, information and diagnostic-
consultative functions. In 2000 they were closed down and lately three of them have been reopened.

Pedagogic consultants in school- professional guidance for the students; they have diagnostic-consultative functions.

Vocational guidance services- implement state policy for vocational education.

Regional administration- Helps out youth centers ‘ functioning and secures with information at municipal level. In coordi-
nation with the regional administrations and the local departments of the National Employment Service studies labour market
and informs for job vacancies.

Vocational guidance and career development center- it has directive, methodical and informative functions aimed at servic-
ing:

- unemployed (in need of additional qualification or in need of change of their professional qualification)

- working people who demand obtaining of new knowledge and abilities for conversation of their present job)

- students and their parents (information about labour market, vocational choice and education)

- disadvantage people at the labour market (adults without education and vocation, ex-prisoners, ex- military- men,
socially weak persons, single mothers, disabled persons)

- specialists, teachers and lectors who deal with career development affairs (new vocations and needs, condition of
labour market and labour force)

- employees who demand to develop vocational guidance system

•  Non-governmental organization:

A number of organizations are related to the youths in Bulgaria. They offer information about employment, vocational and
career development. Some of them are: private consultative and informative centers, private employment offices, youth employ-
ment markets, “Youth cultural-informative center”, centers for youth activities and initiatives, student houses of culture and
students labour offices, departments “student labour” in the regional labour offices, regional youth centers, International associa-
tion of the agricultural students”, Youth initiative for regional development, “Student Community for Computer Arts (SCAS),
municipal youth centers, Youth business center, national representative organizations of employees and regional structures (they
work in collaboration with labour offices, stimulates employees of hiring young people, consults employees for new job vacancies
for young people and for qualification obtaining through probationary periods); Career centers and others.
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Ireland - there have been developed National youth programmes (National social-economic programme, Municipal employ-
ment, Labour-initiative programmes, Educational programmes). These programmes are realized at national and regional level through
national governmental and non-governmental organizations.

•  Governmental organizations

Department of Social and Family Affairs – responsible for welfare payments and a variety of schemes including Employment
Support Service.

National Training Agency (FAS) – primarily focused on Community Employment Services.

Comhairle- The government’s main information service. It runs a network of Citizen information centers offering advice and
support across a broad range of topics. There is no specific youth or employment focus within its core activities.

Local Employment Service Network – closely aligned to the state bodies these agencies operate independently providing
job training and job placements. There is a wide range of supports available through this network to support people into work.
There is no specific youth focus although many of those service benefits would fall upon a broad youth category.

• Non-governmental organizations

Partnership Companies – established since 1991, they were set up as independent bodies to focus almost entirely on long-
term unemployment. Since economic boom, these agencies have shifted their focus more towards the area of educational disadvan-
tage and broader community development issues.

Local non-governmental organizations – offer services for youths and adults regarding local needs and peculiarities.
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APPENDIX N7

ACCESS TO INFORMATION TECHNOLOGIES (INCLUDING INTERNET)

SPAIN

The majority of Spanish youths affirms to know what Internet is, through only the half of them are really users. Usage
frequency varies from one to several times a day( there are people who connect to the global net several times a week). The youths
using Internet have access to the Net from their homes in most cases, followed by those who did it from universities, educational
centers and the fewest of them from libraries, public cafes, etc. More women than men use Internet from the University of their
Study Center.

Reasons for access to Internet among the youths:

•   entertainment- 45%;

•  information acquiring - 21%;

•   education - 20%;

•   work - 17 %.

Youths between 25 and 29 years of age are the highest frequency users. The most famous services among the youths are
“surfing in Internet” and E-mail communications. “Information acquiring” and education are the most important motivations for
women to access Internet. The “entertainment” is the preferred option for men.

ITALY

The access and usage of information technologies are unequally distributed through the area of the country.

SWEDEN

68% of the Swedish homes possess their own PC and have access to Internet. 80% of the youths from universities and
colleges have e-mail addresses. The citizens have access  to public computers in libraries, schools, employment services and
Internet cafes.

LATVIA

The rate of new technologies usage is relatively low. Access to these technologies is available primarily in schools and
universities.In small towns and in rural areas there aren’t still computers.

Regarding cost reduction of Internet services it is explainable why more people use them at home, but their rate is relatively
low

SLOVAKIA

The statistics from 2000 reveals that 650, 000 of the population of the country has access to Internet, which is about 12,03%
of the whole population. During 2001 approximately 14, 81% (800, 000) have their own computer. Young people have access to
Internet in schools as well as in Internet cafes, which number continuously grows.

Geographic territories people possessing РС (%) Access to Internet
(%)

North 35 22,2
South 22,1 12,9
Italy 30,1 18,5
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GREECE

Unfortunately the usage of new technologies is relatively low and of no priority. This is due to financially restrictions and in
the long term reflects youth education and culture. The rate of Internet users is smaller than in the other country members of EU.
There are computer saloons in many schools and universities. Youth access to Internet is reflective of their financial abilities, family
environment and education e.i.  their lifestyle.

 BULGARIA

The rate of Internet users is continuously growing. Such services are offered by universities, Internet-clubs, libraries, youth
organizations, as well as by youth career centers. The number of PC at Bulgarian homes constantly grows and consequently grows
the amount of Internet communications. This is directly bound to Internet services’costs reduction. However the access to
information technologies in many towns and villages is highly limited.

Reasons for access to Internet among the youths:

•  entertainment (computer games)

•  information acquiring

•  e-mail communication

•  education

•  work

IRELAND

The access to Internet in Dublin is still insufficient. Reasons for that are to be found at the low technical availability or the lack
of skills for work with a computer. There are other problems like illiterates and diffidence about new technology challenges. Youths
are offered special programmes for surmounting all the difficulties, which will raise Internet access rates.
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APPENDIX N8

DISADVANTAGED PEOPLE
SPAIN

These are people who encounter difficulties at the labour market due to their age, people with physical or mental damages,
people without secondary education, from isolated or poor geographic districts, illegally staying and immigrants

ITALY

These are people who are included in special lists and thus have a privilege at the labour market. Criteria for including in these
lists are: common damages, asserted by law, residence in specific geographic area (South Italy), belongings to a particular social
environment. In this group of people also are persons living under the average lifestyle, immigrants, long-term unemployed, ex-
drug users, ex-prisoners, as well as women.

SWEDEN

Youth disadvantage people are long-term unemployed (for more than 2 years and not engaged in work for more than a month).
They enjoy special support from the employment services and there are special vocational training programs for them.

Latvia

These are people with physical or mental problems, refugees, “children of the street”, juvenile delinquents, as well as people
with very low incomes. However the ethnical minorities are not considered as disadvantage people.

SLOVAKIA

No data

GREECE

There is no formal definition for disadvantage people, but usually these are persons with mental or physical problems,
socially deprived- drug-users, ex- drug-users, ex-prisoners, refugees, immigrants, repatriated people of Greek origin

BULGARIA

There is no formal definition for disadvantage people, but usually these are persons with social problems (including children
deprived totally of parental care, children without parents and sick children), and who have problems in environmental adaptation.
Usually these are persons with mental or physical problems, socially deprived- drug-users, ex- drug-users, ex-prisoners, refugees,
immigrants, minorities, persons with asocial behavior, with very low incomes and with different cultural origin.

IRELAND

People become disadvantage because of different reasons: economical, social or cultural. Most often these people are without
self- esteem and are deprived of a range of basic services and activities.

The Chamber of the Manufactures defines disadvantage people as:

•  people with low degree of education;
•  unemployed;
•  people who have homework ;
•  single parents:

FIT –Dublin concentrate its programmes on each of the objective criteria. A typical FIT participant night be persons under 25
years of age; out of education for over 10 years; long-term unemployed; with poor literacy and numeric skills; with poor social
skills; completely lacking in self-confidence; a single parent. Perhaps the most significant factor regarding disadvantage people in
Ireland is educational disadvantage. In Ballyfermot, a typical local authority-housing suburb of Dublin City, 68% of the current
adult population left school before the age of 15 with no formal qualification. As a result, literacy levels are low and employment
prospects poor. Although unemployment rates have dropped significantly during the recent economic boom, there is a new
phenomenon emerging, namely, working poverty. Many of those who have left school early take up employment at the lowest
levels and are, therefore most vulnerable to any downturn at the market place. Less than 3% of the student population in Ballyfermot
attend third Level Education. There are a number of areas through Dublin with similar educational profiles. FIT is actively engaged
in training many of these residents in these areas, enabling them to overcome their significant educational disadvantage and
leapfrog the skill barrier into substantial employment. FIT is committed to promoting a policy of Life Long Learning targeting those,
in particular, that the formal education system has failed.
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APPENDIX 9

SPAIN – QUESTIONAIRE RESULTS

Number of the sample – 83
•  students – 77(92, 8%)

• employees – (2, 4%)

• unemployed – 4 (4, 8%)

education

•  primary – 52 (62, 7%)

•  secondary – 24 (28, 9%)

• university – 7 (8, 4%)

nationality

• Spanish

residence:

- city – 86, 7%
- village  - 13, 3%

•sex

- male – 31, 3%
- female – 68, 7%

Age:
Years             %

- 15           1,2
- 16            9, 6
- 17            34, 9
- 18            19, 3
- 19            1, 2
- 20            4, 8
 -21            1, 2
- 22            1, 2
- 23            2, 4
- 24            2, 4
- 25            6, 0
- 26            10, 8
- 28             4, 8

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Spain -Information about career services could be obtain from:

- consultants (30%) – according to 28, 6% from the students; 50% of the employed; 50% of the unemployed people;
- employment markets (36, 1%) – 32, 5% of the  students; 100% of the employed; 75% unemployed;
- career centers (10, 8%) – 10, 4% of the students; 50% employed; 0% unemployed;
- labour centers (12%) – 9,1% of the students; 50% of the employed; 50% of the unemployed;
- television and radio (20, 5%) – 16, 9 % of the students; 100% of the  employed; 50% of the unemployed;
- newspapers and magazines (41%) – 37, 7% of the students; 100% of the  employed; 75% of the unemployed;
- internet (49, 4%) – 45, 5% of the students; 100% of the employed; 100% of the unemployed;
- friends (53%) – 49, 4% of the students; 100% of the employed; 100% of the unemployed;
- parents (54, 2%) – 51,9% of the students; 50% of the  employed; 100% of the unemployed;
- I am not looking for such services( 7, 2%)- 7, 8% of the students; 0% of the employed; 0% of the unemployed;
- from other place: youth centers (1, 2%), student market (8, 4%), school (1,2%), teachers (1, 2%) -  according to 11, 7% of
the students and 25% of the unemployed.
43, 4% from the population are not aware of career centers existence and 26, 5% do not know what these centers deal with.
Only 28,9% take advantage of their services.

Summary:  Young people rely on information about their professional training and employment mainly from their parents
(54, 2%) friends (53%) and Internet (49, 4). Career (10,8%) and labour (12%) centers are used the least.

2. STUDY ON ACCESS TO INFORMATION AND SERVICES (QUESTIONS 3, 4, 8)

Young people find information about education, profession, employment and career development from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from youth
centers, student services, school and teachers.

 Regarding service access 27, 7% consider services as widely available. According to 14, 5% there are not enough places
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where career services are offered. The same percentage of young people agrees there are not enough specialists in that area.

Only 4, 8% declare they do not need such services.

People without access to career services are 3, 6% and those who don’t have information about these types of services
are 37, 3%.

Only one third of the population uses career centers services. In percentages: 29, 9% students; 50% employed; 100%
unemployed.

69, 9% are not familiar with the activity of career centers (40, 3% students; 50% employed and 100% unemployed). 71, 1%
of the sample don’t use career centers (70, 1% students; 50% employed; 0% unemployed).

Most of the young people refer to Internet as a reliable source of information.  (59, 7% students; 100% employed and
100% unemployed)

8, 4%(students only) prefers personal contacts than Internet, which indicates the high access levels to information
technologies young people have.

6% of the population (6, 5% of the students) cannot work with Internet.

3, 6% don’t have access to Internet and cannot work with computer (approximately 3, 9% of the students). The same
number of the sample is financially restricted to use Internet (2, 6% of the students and 25% of the unemployed). About
one third of the questioned individuals hasn’t access at all to Internet but they would use it as a source of information (29,
9% students and 25% of the unemployed).

Summary: limited access to career services (under 30%) is due mainly to lack of information (eventhough there are special-
ized centers). Young people prefer Internet as a source of information (91, 6%). Unfortunately a part of them is financially restricted
or doesn’t have access to Internet.

Thus a virtual career center would facilitate considerably youth access to information about their educational and career
development.

3. STUDY ON CAREER CENTERS SERVICES

• type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information (72, 3%) – 70, 1% of the students; 100% of the
employed and 100% of the unemployed); then preparation of application formulates (68, 7%) – 66, 2% of the students; 100% of the
employed and 100% of the unemployed. Training for job interviews (71, 1%) – 68, 8% of the students 100% of the employed and
unemployed. More than half the sample expect information about improvement of their education (51, 8%) – 49, 4% of the students,
100% of the employed, 75% of the unemployed). 30% need information about career development (29, 9% of the  students; 50% of
the employed; 75% of the unemployed), information about proper behavior when entering on a new organization (24, 7% of the
students; 50% of the employed; 75% of the unemployed). And finally people request estimation of their suitability to a particular
job (34, 9%) – 33, 8% of the students, 50% of the employed, 50% of the unemployed.

• users of career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards people who graduate at the present
moment (71,1%) and in the smallest degree towards people looking for a change (19, 3%) and long-term unemployed (22, 9%). A
possible discussion of this particular result focuses on the presence of a great number of institutions involved in unemployment
problems. While change decisions in the sphere of education, profession and career are rather intimate questions and are not of
great importance.

More than half the individuals think that career services should be orientated to young unemployed people (59%). Accord-
ing to 26, 5% of the sample people in risk of loosing their jobs are also to enjoy special cares.

44, 6% assume that disadvantage people are at the center of career services focus because of their real difficulties at the
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labour market. According to 67, 5% career centers have to deliver information consistent with those group special needs. However
21, 7% consider there is need for competent specialists in that area.

Only 7, 2% disagree disadvantage people need special care.

According to the results other groups of clients of career centers should be housewives (1, 2%) and illiterate people (1,
2%).

• Nature of career services (question 6)

More than half the questioned individuals find the prime purpose of youth career centers in delivering information about new
employment (62, 7%) – these are the answers of 59, 7% of the students; all of the employed and unemployed people. 49, 4% expect
to find information about improvement of their qualification ( these are 48, 1% of the students; 100% of the employees and 50% of
the unemployed). 44, 6% expect information about education ( 44, 2%of the students; 50% of the employed and unemployed
people).

Apart from these services the results reveal that career centers should produce services about  career advancing, academic
and professional realization, academic career, “more successful professions”, how to write a CV( 1, 2% for each statement)

• service quality ( questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’ needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (59%). Only
7, 2% assume they get the information they needed. 20, 4% think the information they get neither reflects their needs nor satisfies
them.

To some extend the assessment of the service quality depends on how available they are. The fact that fewer than 30% of
the young people have wide access to career services and there is lack of information for 37, 7% of them complicates realistic
assessment of the quality of the services whom young people are simply not familiar with. That accounts for the extremely low
levels of satisfaction – 9, 6%, and is also due to that 65, 1% haven’t ever receive the advice they needed and for 10, 8% the offered
information has proved useless.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. The
results showed that young people are satisfied by the way they have been “served” in most cases. Only 4, 8% declare that the
specialists have proved incompetence and are not to be trusted to.

Summary: Young people primarily look for information, consultation and advice in career centers.

The results accentuate on the special care that disadvantage people need. Data revealed that there aren’t enough special-
ists in that area, which accounts for the need of specific preparation of the personnel of career centers.

Young people require extension of career centers scope and rise in service quality. The development of extended service
guidance about career (educational and professional) development that will be offered in career centers, media and other institu-
tions is a possible solution of the problem.
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APPENDIX 10

ITALY– QUESTIONAIRE RESULTS

Number of the sample –33

•  students – 13(39, 4%)

•  employees –5(15, 2%)

•  unemployed – 15 (45, 5%)

education

•  secondary –32(97%)

•  university –1(3%)

nationality

•  Italian – 32

•  Other - 1

residence:

•  city –33, 3%

•  village  - 66, 7%

sex

•  male – 39, 4%

• female – 60, 6%

age:

                        Years    %

• 17            6, 1

• 18            3, 0

• 19            6, 1

• 20            12, 1

• 21            6, 1

• 22            12, 1

• 23            12, 1

• 24            12, 1

• 25            3, 0

• 26            3, 0

• 27            6, 1

• 28            6, 1

• 29            9, 1

• 33            3, 0

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (36, 4%) – according to 30, 8% of the students; 60% employed; 33, 3% unemployed people;
- employment markets (27, 3%) – 30, 8% students; 40% of the employed; 20% unemployed;
- career centers (27, 3%) –23, 1% of the students; 20% employed; 33, 3% unemployed;
- labour centers (0%)
- television and radio (12, 1%) –7, 7% students; 40% employed; 6, 7% unemployed;
- newspapers and magazines (33, 3%) –15, 4% students; 40% employed; 46, 7% unemployed;
- Internet (27, 3%) –7, 7% students; 60% employed; 33, 3% unemployed;
- friends (15,2%) –7, 7% students; 40% employed; 13, 3% unemployed;
- parents (15, 2%) –15, 4% students; 0% employed; 20% unemployed;
- I am not looking for such services( 3%)- 7, 7% students; 0% employed; 0% unemployed;
- from other place: youth information centers(6, 1%) – declared by 13, 3% of the unemployed

Only 6, 1% from the population are not aware of the existence of career centers and 12, 1% do not know what these
centers deal with. The majority of the individuals (81, 8%) take advantage of the services, which indicates the popularity
of that type of youth career services.

Summary:  Young people rely mainly on information about their professional guidance and employment from consultants
(36, 4%), news papers and magazines (33, 3%). Internet, career and labour centers are preferred by 30% from the sample. TV and
radio, parents and friends are used the least.
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2. STUDY ON ACCESS TO INFORMATION AND SERVICES (QUESTIONS 3, 4, 8)

Young people find information about education, profession, employment and career development from employment services,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from youth
centers, student services, school and teachers.

 Regarding service access 42, 4% consider services as widely available. According to 45, 5% there are not enough places
where career services are offered. 6, 1% of the young people agrees there are not enough specialists in that area.

Everyone has access to career services and only 3% don’t have information about these types of services. The same
percentage thinks that career services are not enough.

More than two-third of the population (81, 8%) uses the services that career centers offer. In percentages: 61, 5% students;
100% employed; 93, 3% unemployed.

15, 4% of the students don’t know about the existence of career centers; 23, 1% of the students and 6, 7% of the unemployed
are not familiar with the activity of career centers. All of the employed people are informed about career centers and use their
services.38, 5%of the students and 6, 7%of the unemployed don’t use career centers.

Most of the people refer to Internet as a reliable source of information – 63, 6% (61, 5% of the students; 80 % employed and
60% unemployed).

Only 12, 1%(15,4% of the students; 13, 3% of the unemployed) prefer personal contacts than Internet, which indicates the
high access levels to information technologies young people have.

Everybody knows how to work with Internet.

18, 2 don’t have access to Internet but they would use it as a source of information (approximately 15, 4% of the students,
20% of the employed and unemployed people). Only 3% of the unemployed are financially restricted to use Internet and again 3%
of the unemployed don’t know how to use a computer. 7, 7% of the students cannot work with Internet.

Summary: Great availability of career services (more than 80%) is due to their distribution in the country (including
specialized centers). Young people prefer Internet as a source of information – only part of the unemployed is financially restricted
or does not have access to Internet.

Thus a virtual career center would develop to greater extend youth access to information about their educational and career
development.

3. STUDY ON CAREER CENTERS SERVICES

• type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information (51, 5%) –23, 1% students; 80% employed and
66, 7% unemployed); then preparation of application formulates (55, 5%) –38, 5% students; 80% employed and 60% unemployed.
Training for behavior during job interviews (45, 5%) –15, 4% students 80% of the employed and 60% of the unemployed. Only 12,
1% expect information about improvement of their education  - 7, 7% students, 40% employed, 6,7% unemployed). 18, 2% need
information about career development (29, 9% students; 20% employed; 13, 3% unemployed). Only unemployed people (20%)
search for information about proper behavior when entering on a new organization. And finally people request estimation of their
suitability to a particular job (15, 2%) –15, 4% students, 20% employed, 13, 3% unemployed.

• users of career services (question ,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (72,7%),
people who graduate at the present moment (45, 5%), long-term unemployed (27, 3%), disadvantage people because of their real
difficulties at the labour market, people looking for a change (15, 2%) and to the smallest degree to people in risk of loosing their job.

According to 54, 5% career centers have to deliver information consistent with those group special needs. However 30, 3%
consider there is need for competent specialists in that area and 3% rather think there are no experience and traditions in delivering
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such services. Only 6, 1% think disadvantage people don’t need special cares.

  According to the results other groups of clients of career centers should be “all in need for”(3%).

• Nature of career services (question 6)

More than half the questioned individuals find the prime purpose of youth career centers in delivering information about new
employment (72%) – these are the answers of 53, 8% of the students; all of the employed and 80% of the unemployed people. 51,
5% expect to find information about improvement of their qualification (these are 38, 5% of the students; 60% of the employed and
unemployed people). Only 12, 1% expect information about education (15, 4%of the students; 20% of the employed and 6, 7% of
the unemployed people).

Apart from these services the results reveal that career centers should produce services about “ where to find a job”(3%).

• service quality ( questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’ needs and their satisfaction at the end.

More than one-third (36, 4%) the individuals consider the information they get from different sources useful but not
sufficient. 45, 5% assume they get the information they needed. Only 12, 1% think the information they get neither reflects their
needs nor satisfies them.

To some extend the assessment of the service quality depends on how available it is. The great availability of career services
(42, 4%) is due to the presence of information for 97% of the young people. That accounts for the high levels of satisfaction –84,8%,
and it is also due to that 97% have received the advice they needed and for 100% the offered information has proved useful.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. The
results showed that young people are satisfied by the way they have been “served” in most cases. Only 6, 1% declare that the
specialists have proved incompetence and all individuals have trust in them.

Summary: Young people primarily look for information, consultation and advice in career centers for finding a job and
preparing their applying formulates. The results accentuate on the special care that disadvantage people need. Data revealed high
levels of satisfaction from career services offered in career centers and in other sources of information. However it is questionable
whether the results will be the same for a larger sample. Furthermore people with secondary education predominates the sample and
that is why the study results are representative mainly for that group of people.
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APPENDIX 11

SWEDEN– QUESTIONAIRE RESULTS

Number of the sample – 67

•  students – 28(41, 8%)

•  employees – 10 (14, 9%)

•  unemployed – 29 (43, 3%)

education

•  primary – 12 (17, 9%)

•  secondary – 46 (68, 6%)

•  university – 9 (13, 4%)

nationality

•  Swedish – 62 (92, 5%)

•  Other – 5 (7, 5%)

residence:

          •  city – 56 (83, 6%)
          •  village  - 11 (16, 4%)

sex
•  male – 22 (32, 8%)
•  female –54 (67, 2%)

age:

        Years            %

•  17            3, 0

•  18            -

•  19            6, 0

•  20            13, 4

•  21            13, 4

•  22            13, 4

•  23            16, 4

•  24            10, 4

•  25            6, 0

•  26            14, 9

•  27            1, 5

•  28             -

•  29             -

•  30            1, 5

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (0%) – according to all of the participants ( probably there aren’t specialists who offer such services)
- employment markets (71, 6%) –57, 1% students; 70% employed; 86, 2% unemployed;
- career centers (20, 9%) –32, 2% students; 40% employed; 3, 40% unemployed;
- labour centers (26, 9%) –17, 9 students; 10% employed; 41, 4% unemployed;
- television and radio (10, 4%) –10, 7% students; 13% employed; 3, 4% unemployed;
- newspapers and magazines (59, 7%) –57, 1% students; 50% employed; 65, 5% unemployed;
- Internet (73, 1%) –60, 7% students; 50% employed; 93, 1% unemployed;
- friends (56, 7%) –57, 1% of the students; 60% of the employed; 55, 2% of the unemployed;
- parents (25, 4%)– 35, 7% of the students; 40% of the employed; 1013% of the unemployed;
- I am not looking for such services (1, 5%)- 3, 6% of the  students; 0% of the employed; 0% of the unemployed;
- from other place: university catalogues (1, 5%) – only students

31,3% from the population are not aware of the existence of career centers (42, 9 of the students; 40% of the employed and 17,
2% of the unemployed), 25, 4% do not know what these centers deal with (21, 4% of the students; 20% of the employed and 31%
of the unemployed)

Summary:  Young people rely on information about their professional preparation and employment mainly from Internet,
employment markets and career centers (30%). They trust newspapers and magazines to some extend. None of the participants
uses consultant services as there aren’t any (36, 4%). TV and radio, parents and friends are used the least.
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2. STUDY ON ACCESS TO INFORMATION AND SERVICES(QUESTIONS 3, 4, 8)

Young people find information about education, profession, employment and career development from employment services,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents as well as from
university catalogues.

 Regarding service access 25, 4% consider services as widely available. According to 17, 9% there are not enough places
where career services are offered. 6% agree there are not enough specialists in that area.

Only 3% declare they do not need such services.

People without access to career services are 14, 9% and those who don’t have information about these types of services are
17, 9%. Other answers to these questions are “ I don’t know”, “ I have never searched for such services “, “ I have no idea”, “ I don’t
know how they can help me”(1, 5%),

Only one third of the participants (34,3%) uses career centers services. In percentages: 32, 1% of the students; 20% of the
employed; 31,4% of the unemployed. In conclusion, the unemployed use career centers and Internet to the greatest extend when
compared to the other questioned groups. However within their group the percentage of the users and non-users is approximately
the same. The participants answered the question whether they use career services like “ sometimes”(3%), “I do not always look
for information”(1, 5%), “I don’t have opinion “(1, 5%), “ I don’t need that kind of service”(1, 5%)

Most of the young people refer to Internet as a reliable source of information - 68, 7% (75% of the students; 40% of the
employed and 72, 4% of the unemployed)

14, 9%(7, 1% of the students, 40% of the employed and 72, 4% of the unemployed) prefers personal contacts than Internet,
which indicates the high access levels to information technologies young people have.

Only 1, 5% of the population (the group of the unemployed) cannot work with Internet.

17, 9%doesn’t have access to Internet but they might use it as a source of information (14, 3% of the students, 30% of the
employed and17, 2% of the unemployed). Only 6% cannot work with computer (3, 6% of the students 20% of the employed and 3,
4% of the unemployed). Only 4, 5% is financially restricted to use Internet (7, 1% of the students and 10% of the employed). Finally
1, 5%of the participants cannot work with Internet (3, 6% of the students)

Summary: Access to career services is limited (fewer than30% of the participants) but there are many opportunities of
Internet using. Approximately 68% of the participants are able to work with a computer and with Internet and that is very high
percentage.Almost all of the individuals rely on the information from the global net. Thus the development of a virtual career center
would be of great success and it would also produce good chances for eiectronically teaching and consulting.

3. STUDY ON CAREER CENTERS SERVICES. TYPE OF SERVICES (CONSULTATIONS, COUNSELS AND INFORMATION)
QUESTION 7

The highest percentage received is for the people looking for preparation of application formulates (62,7%) – these are 71, 4%
of the students, 70% of the employed and 51, 7% of the unemployed).

Information about a new job and preparation for an interview is requested by (59, 7%) –67, 91% of the students; 50% of the
employed and 55, 2%of the unemployed.

More than half of the participants expects information about improvement of their education (50, 7%) –50% of the students,
60% of the employed, 48, 3% of the unemployed). 32, 8% need information about career development (35, 7% of the students; 30%
of the employed; 31% of the unemployed).

Information about proper behavior when entering on a new organization is requested by 35, 8% (35, 7% of the students; 30%
of the employed; 37, 9% of the unemployed). And finally people request estimation of their suitability to a particular job (40, 3%) –
25% of the students, 50% of the employed, 51, 7% of the unemployed.

•  Users of career services (question 7,9 10)
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 According to the given answers career services should be orientated to young unemployed people (80, 6%), long-term
unemployed (62, 7%), disadvantage people (64, 2%), and in the same degree towards people who graduate at the present moment,
people looking for a change and people in risk of loosing their job (50%). Data revealed that career centers have to deliver
information consistent with the special needs of the group of disadvantage people. However 16, 4% consider there is need for
competent specialists and 4, 5% think there aren’t enough experience ad traditions in that area. Only 9% disagree disadvantage
people need special care.

• Nature of career services (question 6)

More than half the questioned individuals find the prime purpose of youth career centers in delivering information about a
new job (70, 1%) – these are the answers of 71, 4% of the students; all 80% of the employed and 65, 5% of the unemployed people.
50, 7% expect to find information about improvement of their qualification (these are 42, 9% of the students; 30% of the employees
and 65, 5% of the unemployed).52, 2% expect information about education ( 44, 9%of the students; 70% of the employed and 55, 2%
of the unemployed people). Apart from these services the results reveal that career centers should produce different assessment
tests for personal qualities in particular working environment and also additional information about “how to find my dream- job”(1,
5%).

• Service quality (questions 2, 4, and 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’ needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (62,7%).
Furthermore only 20, 9% think they are offered useful information. This result demonstrates the tendency of the individuals not to
rely only on one source of information evethough its worthiness.

Almost all of the participants (95, 5%) assume they get the information they needed. 11, 9% think the information they get
neither reflects their needs nor satisfies them.

To some extend the assessment of the service quality depends on how available they are. 85, 1% of the young people have
access to career services but the percentage of the people who agree career services are widely available is approximately low (25,
4%). Furthermore it is highly estimated the availability of specialists (94%). Unfortunately their services are not estimated as
satisfactory. 92,5% declare the incompetence of the specialists and in the same time their proper approach to the clients. That is why
only 6% don’t have trust in them and 92, 5% are content with the information they are offered.

20, 9% do not use consultants services and it is the same percentage of those who felt unsatisfied with consultants’ work
which is probably due to the fact they have never used such kind of services however. The analysis of the results revealed that high
levels of satisfaction correlates with high rate of using career services.Only in 37, 3% of the circumstances the participants haven’t
been advised properly (as though they might have got other useful advice).

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. The
results showed that young people are satisfied by the way they have been “served” in most cases. Only 6, 1% declare that the
specialists have proved incompetence and are not to be trusted to.

Summary: According to the given answers career services should be orientated to young unemployed people (80, 6%),
long-term unemployed (62, 7%), disadvantage people (64, 2%), which distinguishes Sweden from Italy and Spain (the group of the
graduates at the present moment occupied the leading position in these two countries).

Young people primarily look for information, consultation and advice for finding a job in career centers (more than 70%). Half
the questioned individuals consider as important services, which effects the education and qualification. The results explicitly
define the need of special care for disadvantage people, and that calls for preparation of specific materials in career centers
(guidance, etc.). Furthermore data revealed Sweden as one of the countries with good traditions and large experience in that
particular sphere of service and work with that class of clients.

Data revealed high levels of service quality and satisfaction among people who use them. However it is questionable
whether the results will be confirmed by a larger sample. Furthermore people with secondary education predominates the sample
and that is why the study results are representative mainly for that group of people.
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APPENDIX 12

LATVIA – QUESTIONAIRE RESULTS

Number of the sample – 34

•  students – 27(79, 4%)

•  employees –7 (20, 6%)

education

•  primary – 15(44,1%)

•  secondary – 15 (44, 1%)

•  university – 4(11,5%)

nationality

•  Latvian – 23(67, 6%)

•  Other – 11(32, 4%)

residence:

•  city – 79, 4%

•  village  - 20, 6%

sex

•  male – 47, 1%

•  female – 52, 9%

age:
Years         %

•  14      11, 8

•  15           11, 8

•  16            11, 8

•  17            14, 7

•  18            26, 5

•  19             -

•  20             -

•  21             -

•  22            2, 9

•  23            11, 8

•  24            2, 9

•  25            2, 9

•  26            2, 9

•  27            -

•  28             -

•  29             -

• 33            -

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (8, 8%) – according to 3, 7 from the students; 28, 6% of the employed;
- employment markets (11, 8%) –7, 4% of the  students; 28, 6% of the employed;
- career centers (14, 7%) –14, 8% of the students; 14, 3% employed;
- labour centers (2, 9%) – 3, 7% of the students; 0% of the employed
- television and radio (20, 6%) – 25, 9 % of the students;
- newspapers and magazines (52, 9%) –55, 6% of the students; 42, 9% of the  employed;
- Internet (52, 9%) –55, 6% of the students; 42, 9% of the employed;
- friends (29, 4%) –29, 6% of the students; 28, 6% of the employed;
- parents (38, 2%) –44, 4% of the students; 14, 3% of the  employed;
- I am not looking for such services(0%)
- from other place:” School” 2003, library, books (2, 9% of the students)

 Only 8, 8% from the population are not aware of the existence of career centers and 41,2% do not know what these centers deal
with. 44, 1% take advantage of career services and 2, 9% use them “ only when it is necessary”. All of that speaks for the limited
distribution of institutions that are involved in youth consulting.

Summary: Young people rely on information about their professional training and employment mainly from newspapers,
magazines and Internet. The results showed labour centers and consultants as not reliable institutions which is probably due to
predomination of students in the target group and they haven’t encounter yet the unemployment problems.
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2. STUDY ON ACCESS TO INFORMATION AND SERVICES(QUESTIONS 3, 4, 8)

Young people find information about education, profession, employment and career development from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from
“School s’2003”, library and books..

 Regarding service access 41, 2% consider services as widely available but the majority of the questioned group (58, 8%)
support the opposite opinion. According to 23, 3% there are not enough places where career services are offered and 2% agree
there are not enough specialists in that area.

44, 1% declare they do use career services (44, 45% of the students and 42, 9 of the employed people). 55, 9% do not use
career centers services. In percentages: 55, 6% of the students; 57, 1% of the employed; 18, 8% of the participants don’t know about
the existence of career centers (11, 1% of the students) and 41,2(37,% of the students and 57, 1% of the employed people) do not
know what these centers activity is.

Most of the young people refer to Internet as a reliable source of information.  (81, 5% of the students; 71, 4% of the
employed), which indicates the high access levels to Internet and computers young people have.

None of the individuals prefers personal contacts than Internet as a source of information about education, career develop-
ment and work.

All of the population works with Internet and computers and they rely mainly on information from the global net. Only 5, 9%
of the employed don’t have access to Internet and 11, 8% of the students cannot work with computer. 2, 9% of the students are
financially restricted to use Internet (2, 6% of the students and 25% of the unemployed).

Summary: According to the participants access to career services is “within reach” but it is not” widely available”.
Therefore there are structures that offer career services but the participants don’t use them. The results demonstrate high levels of
reliability and satisfaction from Internet that immediately reveals working skills and technological benefits. However it is question-
able whether these results would be supported by a larger and more diverse sample.

Thus a virtual career center would develop considerably youth access to information about their educational and career
advancement.

3. STUDY ON CAREER CENTERS SERVICES

• type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information (70, 6%) –66, 7% of the students; 85, 7% of the
employed; then preparation of application formulates (61, 85%) – 66, 75% of the students; 42, 9% of the employed. Training for job
interviews (50%) –44, 4% of the students and 71, 4% of the employed. More than half the sample expect information about
improvement of their education (41, 2%) –40, 7% of the students, 42, 9% of the employed, which is due to the characteristics of the
sample .29, 4 % need information about career development (18, 5% of the students; 71, 4 % of the employed). Information about
proper behavior when entering on a new organization is requested by 29, 4% (25, 9% of the students and 42, 9 % of the employed.
It is relatively high percentage of the people that request estimation of their suitability to a particular job (38, 2%) –29, 6% of the
students, 71, 4% of the employed.

• users of career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards disadvantage people (52, 9%)
because of their real difficulties at the labour market; young unemployed people (44, 1%); people who graduate at the present
moment (23, 5%), people looking for a change (20, 6%), people in risk of loosing their jobs (14, 7%) and long-term unemployed
(11,8%)

2, 9% consider that career services should be orientated towards everybody. The participants think that in Latvia there are

competent specialists with experience and traditions in the sphere of career services.
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• Nature of career services (question 6)

More than two thirds of the questioned individuals find the prime purpose of youth career centers in delivering information
about new qualification (76, 5%) – these are 74, 1 of the students and 85, 7% of the employed. Then come requests for a new job (58,
8%) – these are the answers of 48, 1% of the students and all of the employed. More than half the questioned individuals (52, 9%)
expect information about education (51, 9% of the students, 57, 1% of the employed. Apart from these services the results reveal
that career centers should produce services about summer educational courses and job adds.

• service quality ( questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’ needs and their satisfaction at the end.

64, 7% consider the information they get from different sources useful but not sufficient. Only 14,7% assume they get
the information they needed. 2, 9% think the information they get do not reflect their needs.

All of the participants are content with the offered information.

To some extend the assessment of the service quality depends on how available they are. High access levels to career
services (97, 1%) are result from the wide availability of information (76, 5). These are some of the reasons for the extremely high
level of satisfaction (100%). The fact that 97, 1% have received useful advice (97, 1% consider career service specialists to have the
proper approach and abilities) also accounts for it. Only 2, 9% find career specialists incompetent. However all of the participants
have trust in them.

Summary: Young people primarily look for information, consultation and advice in career centers about finding a job and
preparation of application formulates. Data showed the greater importance of qualification than education and employment.

The results also accentuate on the special care that disadvantage people need.

Search results in Latvia proved highest level of satisfaction from career centers and the other sources of information, while
the satisfaction from consultants’ work remains relatively low (one third of the population). The problem about the generalization
of the data remains speculative. Therefore  a stronger design of  the study in which the sample would include not only the group
of the students( regarding that the group of the unemployed is missing here) might reveal more diverse results.
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APPENDIX 13

SLOVAKIA – QUESTIONAIRE RESULTS

Number of the sample – 281

•  students – 281(100%)

education

•  secondary – 279 (99, 3%)

•  university – 2(0, 7%)

nationality

•   Slovakian – 100%

residence:

•  city – 211 (75, 1%)

•  village  - 70 (24, 9)%

sex

•  male – 64 (22, 8%)

•  female – 217 (77, 2)%

age:
         Years           %

•  17            -

•  18            3, 6

•  19            15, 3

•  20            30, 2

•  21            23, 1

•  22            12, 5

•  23            7, 8

•  24            2, 5

•  25            2, 1

•  26            1, 8

•  27             -

•  28             07

•  29             -

•  30             0, 4

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (5, 3%)
- employment markets (15, 3%)
- career centers (1, 4%)
- labour centers (10, 3%)
- television and radio (48, 8%)
- newspapers and magazines (76, 5%)
- Internet (63, 7%)
- friends (54, 1%)
- parents (33, 8%)
- I am not looking for such services (5%)

- From other place: private companies for student services (7%), student centers, university professors, pamphlets and
materials ( 4% each), universities and information materials from the universities

- 66, 2% from the population are not aware of career centers existence and 28, 5% do not know what these centers deal
with. Only 0, 4% take advantage of their services. The same percentage points out that they don’t know whether there is a
career center in their town; these centers are not advertised enough; they wouldn’t use a career center; and again only 0, 4
would use a career center. All of that indicates the lack of youth institutions for consulting and informing in Slovakia.

Summary:  Young people rely on information about their professional training and employment mainly from newspapers
and magazines (76, 5%), Internet (63, 7%), friends (54, 1) and the smallest amount of interest is towards career services and
consultants
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2. STUDY ON ACCESS TO INFORMATION AND SERVICES(QUESTIONS 3, 4, 8)

Young people find information about education, profession, employment and career development from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from youth
and student markets, school and teachers.

 Regarding service access 98, 2% consider services as not available at all. According to 7, 8% there are not enough places
where career services are offered. 14, 6% of young people agree there are not enough specialists in that area.

5, 7% declare they do not need such services.

People without access to career services are 23, 1% and those who don’t have information about these types of services
are 50, 2%.

Less than 1% use career centers services.

Most of the young people refer to Internet as a reliable source of information (77, 2%), which indicates the high access
levels to information technologies young people have.

9, 3% prefers personal contacts than Internet.

Almost all of the participants know how to work with Internet (96, 1%) but 11% don’t have access to Internet and they
would use it as a source of information. Only 1, 1% are financially restricted to use Internet. Only 2, 5% cannot work with a
computer

Summary: Data revealed that there is no access to career centers and services which is due to lack of established institu-
tions. Therefore young people prefer Internet as a source of information and that speaks of high levels of access to technologies
and skills for working with the global net. It is questionable whether the results would remain the same if the sample consisted of
employed and unemployed people and disadvantage people.

Thus young people would rely on a virtual career center for information about their educational and career development.

3. STUDY ON CAREER CENTERS SERVICES

• type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information (68, 7%); Training for job interviews (68, 7%).
54, 1% request estimation of their suitability to a particular job;); 41, 6% request information about improvement of education and
career development (37, 4%); then comes preparation of application formulates (29, 2%). The least wanted information is about
proper behavior when entering on a new organization (23, 8%)

• Users of career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (77, 2%);
people who graduate at the present moment (72, 2%) long-term unemployed (52%); disadvantage people (41, 6%); people looking
for a change (25, 3%) and in the smallest degree towards people in risk of loosing their job (20, 3)

Although less than half the individuals think that career services should be orientated to disadvantage people 61, 9%
assume that they require specific materials and information According to 7, 8% they do not need special care.

According 0, 4% career services are for “all of the people”, “all who takes interest in”, “all who need a job”, “people who will
be retire in two years”, “people with disabilities”, “people who cannot find proper job”, “people without educational degree
(secondary or university).
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•  Nature of career services (question 6)

More than half the questioned individuals find the prime purpose of youth career centers in delivering information about new
employment (68, 3%) .54, 1 % expect to find information about improvement of their qualification. 54, 8% expect information about
education.

Apart from these services the results reveal that career centers should produce services job targets and job offers.

• Service quality ( questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’ needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (59, 4%).
Only 2, 8% assume they get the information they needed. 16, 7% think the information they get neither reflects their needs nor
satisfies them (for 0, 4% there isn’t “real information)

To some extend the assessment of the service quality depends on how available they are. The fact that only 1, 8% of the
young people have wide access to career services is probably due to the fact that one third of the young people do not use career
services.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality.
Only 0, 7% are satisfied by the given advises. At the same time the results showed that young people (98, 6%) are satisfied by the
way they have been “served” in most cases and they declare that the specialists have proved their competence and have the right
approach However 65, 5% remain dissatisfied by consultant’s services.

Summary: Young people primarily look for information, consultation and advice in career centers about education, work
and qualification. The results accentuate on the special care for young unemployed people and those who graduate at the present
moment, which is consistent with youth attitudes at the point of their professional development. Data revealed controversial
results for satisfaction from career services and other sources of information. One of the possible reasons is the limited character-
istic of the sample. Another explanation for that data confusion is the confusion itself of career centers services (that are distributed
weakly in the country) and consultations from acquaintances and from other structures. That is why we do not see rejection and
renunciation of future career centers.
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APPENDIX 14

GREECE– QUESTIONAIRE RESULTS

Number of the sample – 31

•  students – 23(74, 2%)

•  employees – 3(9, 7%)

•  unemployed – 5 (16, 1%)

education

•  primary – 1 (3, 2%)

•  secondary – 25(80, 6%)

•  university –  5 (16, 1%)

nationality

•  Greek – 100%

residence

•  City –90, 3%

•  village  - 9, 7%

age
        Years         %

•  17            -

•  18           9, 7

•  19            3

•  20             19, 4

•  21            9, 7

•  22            9, 7

•  23            22, 6

•  24            9, 7

•  25            9, 7

•  26            3, 2

•  27            3, 2

•  28             -

•  29            -

•  33            -

sex

•  male –35, 5%

•  female – 64, 5%

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (6, 5%) – according to 4, 3% from the students; 0% of the employed; 20% of the unemployed people;
- employment markets (3,2%) 20% unemployed;
- career centers (3, 2%) –20% unemployed;
- labour centers (3, 2%) –20% of the unemployed;
- television and radio (16, 1%) –21, 7% of the students;
- newspapers and magazines (51, 6%) –52, 2% of the students; 66, 7% of the  employed; 40% of the unemployed;
- Internet (41, 9%) –39, 1% of the students; 33, 3% of the employed; 60% of the unemployed;
- friends (45, 2%) –39, 1% of the students; 66, 7% of the employed; 60% of the unemployed;
- parents (9, 7%) –8, 7% of the students; 33, 3% of the  employed;
- I am not looking for such services(6, 5%)- 8, 7% of the students;
- From other place: university, school courses for professional guidance, personal contact with the employer ( 3, 2% each)
- 38, 7% from the population are not aware of the existence of career centers and 32, 3% do not know what these centers
deal with. Only 6, 5% take advantage of their services. 3, 2% points out they cannot rely on career centers and they don’t
need them. Therefore the results are indicative for the weak distribution and unknowing of career services.

Summary:  Young people rely on information about their professional training and employment mainly from newspapers
and magazines, friends and Internet. Career centers and labour markets are preferred by approximately 30%. Specialized institutions
are preferred the least (career and labour centers, employment markets) which is due mainly to the sample composition.
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2. STUDY ON ACCESS TO INFORMATION AND SERVICES (QUESTIONS 3, 4, 8)

Young people find information about education, profession, employment and career development from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from
university, school courses for professional guidance, personal contact with the employer.

 Regarding service access everyone considers services as not widely available. According to 35, 5% there are not enough
places where career services are offered. 6, 55% of the young people agree there are not enough specialists in that area.12, 9%
declare they do not need such services.

People without access to career services are 12, 9% and those who don’t have information about these types of services are
32,3%. Only two of the questioned people (one student and one unemployed – 6, 5%) use career centers services.

39, 1 of the students, 33, 3% of the employed and 40% of the unemployed don’t know about the existence of career centers
(38, 7%). 32, 3% doesn’t know what is their activity (39, 1 of the students, 33, 3% of the employed).

Most of the young people refer to Internet as a reliable source of information.  (67, 7%) - 65, 2% of the students; 100% of the
employed and 60% of the unemployed, which indicates the high access levels to information technologies young people have.

3, 2%(20% of the unemployed only) prefers personal contacts than Internet

Almost all of the population can work with Internet. 6, 5% don’t have access to Internet but they would use it a source of
information (4, 3% of the students and 20% of the unemployed). None of the questioned is financially restricted to use Internet and
everybody relies on the global net. Only 3, 2 cannot work with a computer (4, 3% of the students) and 12, 9% cannot use Internet
17, 4 of the students)

Summary: limited access to career services has been drawn out as a result. However there are high levels of access to
technologies and working skills with Internet that makes it the most preferred source of information.

Thus a virtual career center would be consistent with youth attitudes towards information and develop youth access to
information about their educational and career development.

3. STUDY ON CAREER CENTERS SERVICES

•  type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information (45, 2%)  - 43, 5% of the students; 100% of the
employed and 20% of the unemployed); then preparation of application formulates–47, 8% of the students; 33, 3% of the employed
and 40% of the unemployed. Training for job interviews–43, 5% of the students 100% of the employed and 20% of the unemployed.
About one third of the sample (29%) expect information about improvement of their education–34, 8% of the students, 33,3% of the
employed. The same number of people request estimation of their suitability to a particular job(34, 8% of the students and 20% of
the unemployed). Information about proper behavior when entering on a new organization – 6, 5%( 4, 3% of the students and 20%
of the unemployed) The lowest rate is of information about career development (3, 2% - 4, 3% of the students)

•  users of career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (77, 4%),
people who graduate at the present moment (38,7%), long-term unemployed (22, 63%), disadvantage people (22, 6%) because of
their real difficulties at the labour markets, people in risk of loosing their jobs (9, 7%) and people who are looking for a change (6,
5%).

 According to 51, 6% career centers have to deliver information consistent with the special needs of disadvantage people.38,
7% consider there is need for competent specialists and 16, 1 assume there aren’t enough experience and tradition in that area.

Only 6, 5% disagree disadvantage people need special care.
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• Nature of career services (question 6)

More than half of the questioned individuals find the prime purpose of youth career centers in delivering information about
new employment (77, 4%) – these are the answers of 78, 3% of the students; 66, 7% of the employed and 80% of the unemployed
people. 22, 6% expect to find information about improvement of their qualification ( these are26, 1% of the students; 33, 3% of the
employees). Only 16, 1% expect information about education (21, 7%of the students;

Apart from these services the results reveal that career centers should produce services about labour payment.

• Service quality ( questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’needs and clients’satisfaction at the end.

29% consider the information they get from different sources useful but not sufficient. Only 6, 5% assume they get the
information they needed. 19, 4% point out the information is of no actuality. 90, 3% think the information they get reflects their
needs and satisfies them (74, 2%).

To some extend the assessment of the service quality depends on how available they are. 12, 9% of the young people have
low level access to career services mainly because of lack of information for 32, 3%.

93, 5% have received the advice they needed and for 90, 3% the offered information has proved useless.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality.
The results showed that young people are satisfied by the way they have been “served” in most cases. Only 3, 2% declare that
the specialists have proved incompetence and according to 6, 5% they lack approach skills. Almost all of the individuals have
confidence in the consultants.

It is controversial that 61, 3% do not use career services. Therefore high results of satisfaction are due to the opinion of the
service users.

Summary: Young people primarily look for information, consultation and advice in career centers about finding a job,
preparation of application formulates and behavior during interviews.

 Data revealed low levels of satisfaction from the services in the career centers because of the small number of career centers
and the insufficient information about their services.

However the high levels of contentment with consultants’services are probably based on the popularity of these services
outside the career centers. It is questionable whether the results would be the same with larger and more diverse sample. Probably
the other classes of clients would support different opinions.
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APPENDIX 15

BULGARIA– QUESTIONAIRE RESULTS

Number of the sample –622*

•  students – 475 (76, 5%)
•  employees – 70(11, 3%)
•  unemployed – 71(11, 4%)

 education

•  Elementary – 20 (3, 2%)

•  primary –271(43, 6%)

•  secondary – 287 (46, 1%)

•  university – 44 (7, 1%)

nationality

•  Bulgarian – 100%

•  ethnic belonging

•  Bulgarian – 561 (90, 2%)

•  other – 61 (9, 8%)

residence

•  city – 89,1%

•  village –10,9%

sex

•  male – 48,1%

•  female – 51,9%

age
         Years           %

• 14            0,2

•  15           0,3

•  16            1, 8

•  17            17, 8

•  18            22, 8

•  19            10, 3

•  20            113

•  21            10, 1

•  22            8

•  23            5

•  24            4, 2

•  25            4, 3

•  26            3, 1

•  27             0, 2

•  28             -

•  29             0, 3

•  30             0, 2

•  33             0, 2

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (11,6%) – according to 13,7% from the students; 5,7% of the employed; 4,2% of the unemployed people;
- employment markets (25,7%) 22,7% of the students; 27,1% of employed; 42,3% of the unemployed people;
- career centers (4,3%) – 5% of the students; 2,9% employed; 1,4% unemployed;
- labour centers (20,4%) –18,5% of the students; 34,3% of the employed; 22,1% of the unemployed;
- television and radio (21,9%) –24, 2% of the students; 18, 6% of the  employed; 9, 9% of the unemployed;
- newspapers and magazines (44, 9%) – 46, 2% of the students; 47, 1 % of the  employed; 35, 2 % of the unemployed;
- Internet (34, 9%)– 38, 4% of the students; 37, 1% of the employed; 9, 9% of the unemployed;
- friends (53, 4%) – 49, 4% of the students; 100% of the employed; 100% of the unemployed;
- parents (54, 2%) –53, 4% of the students; 57, 1% of the  employed; 50, 7% of the unemployed;
- I am not looking for such services (3, 7%)- 3, 4% of the students; 1, 4% of the employed; 7% of the unemployed;
- From other place: Daily youth centers “16%”, adds at bus stops, libraries, free lectures for applications at foreign
schools and job abroad, directors and personal contacts
- 43, 4% from the population are not aware of the existence of career centers and 35, 7% do not know what these centers
deal with. Only 7, 6% take advantage of their services which indicates weak distribution of youth institutions for consul-
tations and information in the country. According to 0, 4% they haven’t have to use career centers and they have not
been interested in them up to the present moment.

* Further analysis of data exclude small numbered group, as they haven’t considerably influenced the final results
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Summary:  Young people rely on information about their professional training and employment mainly from their parents (54,
2%) friends (53%) and Internet (49, 4). Career (10,8%) and labour( 12%) centers are used the least. In particular, the results revealed
contemporary situation of career centers in Bulgaria as poorly distributed and with bad reputation.

2.STUDY ON ACCESS TO INFORMATION AND SERVICES (QUESTIONS 3, 4 AND 8)

 Young people find information about education, profession, employment and career development from employment markets,
career and labour centers, TV and radio, newspapers and magazines, Internet, friends and parents. As well as from youth informa-
tion centers, flyers, adds at bus stops, libraries, free of charge information lectures,student markets, school and teachers,
personal contacts

 Regarding service access 5, 6% consider services as widely available. According to 31% there are not enough places where
career services are offered. 7, 2% agree there are not enough specialists in that area. Only 6, 4% declare they do not need such
services. People without access to career services are 21, 4% and those who don’t have information about these types of services
are 3, 8%.

Only 7, 6% use career centers services. In percentages: 8, 4% students; 5, 7% of the employed; 4, 2% of the unemployed.

53, 1% do not know about the existence of career centers (49, 8% of the students, 61, 4% of the employed and 63, 4 of the
unemployed.  35, 7% are not familiar with the activity of career centers (37, 8% students; 28, 6% employed and 31% unemployed).
71, 1% of the sample don’t use career centers (70, 1% students; 50% employed; 0% unemployed).

Most of the young people refer to Internet as a reliable source of information- 48, 2% (50, 6% students; 48, 6% employed and
32, 4% unemployed) , which indicates poor access levels to information technologies young people have.

16, 9% prefer personal contacts than Internet.6% of the population.

89, 5 % can work with Internet (91% of the students, 88, 6% of the employed and 80, 3% of the unemployed.

13, 3% don’t have access to Internet but they would use it as a source of information (12, 6% of the students, 10% of the
employed and 22, 5%of the unemployed. Only 3, 9% are financially restricted to use Internet (3, 6% of the students and 7% of the
unemployed). About one third of the questioned individuals hasn’t got access at all to Internet (29, 9% students and 25% of the
unemployed).

94, 9% can work with a computer (96% of the students, 92, 9 of the employed and 91, 5% of the unemployed. Only 5, 1%
cannot work with a computer and 2, 3% cannot use Internet (1, 9 of the students, 5, 6% of the unemployed). 93, 4 trust the
information from the global net.

Summary: Young people prefer Internet as a source of information and only part of the unemployed has not those
opportunities because is financially restricted or doesn’t have access.

The high percentage of people with access to information technologies is due to their residence in big cities or their high
labour standard.

Thus a virtual career center would satisfy considerably youth needs of  access to information about their educational and
career development.

3. STUDY ON CAREER CENTERS SERVICES

• type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information (53, 5%) –51, 3% of the students; 60% of the
employed and 59, 2% of the unemployed); then preparation of application formulates (36%) –37, 4% of the students; 28, 6% of the
employed and 35, 2% of the unemployed.

 1% need information about career development (31, 7% of the students; 34, 3% of the employed; 15, 5% of the unem-
ployed)
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29, 1% of the people request estimation of their suitability to a particular job (–0, 6% of the students, 8, 6% of the em-
ployed, 4, 2% of the unemployed.

 Relatively small part of the people expects information about improvement of their education (23, 2%) –0, 2% of the
students, 8, 6% of the employed, 1, 4% of the unemployed).

Training for job interviews (19, 5%) –20, 8% of the students 20% of the employed and 11, 3% of the unemployed.

 Only 16, 1% look for information about proper behavior when entering on a new organization (16, 8% of the students; 14,
3% of the employed; 14, 1% of the unemployed).

• users of career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (71, 7%),
people who graduate at the present moment (64, 6%), disadvantage people (34, 1%) because of their real difficulties at the labour
market; long-term unemployed (29, 4%); and in the smallest degree towards people looking for a change (5, 9%) and people in risk
of loosing their job (11, 1%).

According to 67, 5% career centers have to deliver information consistent with the special needs of disadvantage people
However 15, 3% consider there is need for competent specialists and there is a lack of experience and traditions in that area (11,
1%)..

Only 10, 5% disagree disadvantage people need special care.

 According to the results other groups of clients of career centers should be “all of the unemployed or looking for a job
people, regardless their age and reasons”; children from DOBDLRG-HOMES FOR RAISING AND EDUCATION OF CHILDREN
DEPRIVED OF PARENTS’ CARE (0, 2%) The same number of people do not have opinion of the matter.

• Nature of career services (question 6)

More than half of the questioned individuals find the prime purpose of youth career centers in delivering information about
new employment (65, 4%) – these are the answers of 63, 7% of the students; 67, 1% of the employed and 76,1 of the unemployed
people. 42,3% expect to find information about improvement of their qualification (these are 42, 4% of the students; 52, 9% of the
employees and 31% of the unemployed). More than one third - 35, 2% expect information about education (38% of the students;
30% of the employed and 21, 1% of the unemployed people).

Apart from these services the results reveal that career centers should produce services about job targets (0, 2%)

• service quality (questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients’ needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (57, 7%).
Only 7, 9% assume they get the information they needed. 10, 8% think the informations they get do not satisfies them. The majority
of the people (86, 2) points out that the information reflects their needs and questions.

To some extend the assessment of the service quality depends on how available they are. Only 5, 6% of the young people
have wide access to career services and there is lack of information for 33, 8%.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. The
given information proved useful according to the 97, 1% of the population. Only 2, 6% consider the career centers specialists in
competent and not to be trusted to (2, 7%).

Summary: Young people primarily look for information, consultation and advice in career centers about finding a job and
preparation of application forms. Training about behavior during interview and entrance on a new organization are requested in
rather smaller degree than n the other countries.
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The results accentuate on the special care that disadvantage people need.

Data revealed low levels of satisfaction from services and information offered in career centers and in other institutions.
However the participants highly assess consultants’ work which is due to the traditions and experience in the sphere of employ-
ment services, offered by different institutions in the country.

Although career centers are poor distributed the participants demonstrate high levels of technological competence (use of
computers and Internet). Unfortunately that is untrue for people resident in small towns and villages. However the development of
a virtual career center would facilitate considerably youth access to essential information.
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APPENDIX 16

IRELAND – QUESTIONAIRE RESULTS

age:

Years             %

• 16            3, 9
• 17            7, 8
• 18            11, 8
• 19            21, 6
• 20            19, 6
• 21            17, 6
• 22            5, 9
• 23            7, 8
• 24            3, 9
• 25            -
• 26            -
• 27             -
• 28             -
• 29             -
• 33             -

Number of the sample – 51*

• students  - 34 (66, 7%)

• employees – 3 (5, 9%)

• unemployed – 5 (9, 8%)

• single parents – 9 (17, 6%)

education

• primary – 1(2 %)

• secondary – 50 (98%)

nationality

• Irish – 50 ( 98%)

• other – 1 (2%)

residence:

• city –70, 65%

• village  - 29, 4%

sex

• male –15, 7%

• female –84, 3%

1.STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS 1;3)

Information about career services could be obtain from:

- Consultants (17, 6%) – according to 14, 7% from the students; 33, 3% of the employed; 40% of the unemployed people;
- employment markets (19,6%) –23, 5% of the students; 0% of the employed; 20% unemployed;
- career centers (56, 9%) –52, 9%of the students; 100% employed; 60% unemployed;
- labour centers (25, 5%) –11, 8% of the students; 100% of the employed; 60% of the unemployed;
- television and radio (9, 8%) –8, 8% of the students; 0% of the  employed; 20% of the unemployed;
- newspapers and magazines (54, 9%) –52, 9% of the students; 66, 7% of the  employed; 80% of the unemployed;
- Internet (17, 6%)– 23, 5% of the students; 33, 3% of the employed; 0% of the unemployed;
- friends (45,1%) –32, 4% of the students; 100% of the employed; 60% of the unemployed;
- parents (23, 5%) –14, 7% of the students; 66, 7% of the  employed; 60% of the unemployed;
- I am not looking for such services(0%)-
- From other place: FAS (National agency for education)

11, 8% from the population are not aware of the existence of career centers and 25, 5% do not know what these centers deal
with. Merely half the people (49%) take advantage of their services which indicates wide distribution of youth institutions for
consultations and information in the country.

Summary:  Young people rely on information about their professional training and employment mainly from career centers
(54, 9%), newspapers and magazines (54, 9%), friends (45, 1%).TV and radio have the lowest reputation.

It is of additional interest the small number of Internet users for career services and consultations (17, 6%) which probably
means there are a lot of  other sources offering the same type of services.

* Further analysis of data exclude small numbered group, as they haven’t considerably influenced the final results
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2.STUDY ON ACCESS TO INFORMATION AND SERVICES (QUESTIONS 3, 4 AND 8)

Young people find information about education, profession, employment and career development from employment markets,
career and labour centers, TV and radio, newspapers and magazines, Internet, friends and parents. As well as from FAS and
relatives.

Regarding service access 56, 9% consider services as widely available. According to 33, 3% there are not enough places
where career services are offered. 3% agree there are not enough specialists in that area. Only 6, 4% declare they do not need such
services.  All people have access to career services (98%) and those who don’t have information about these types of services are
only 5, 9%.

All of the participants assume they have great need of career centers. Merely half the population use career centers services
(49%). In percentages: 38, 2% students; 66, 7% of the employed; 60% of the unemployed.

25, 5% do not know what the activity of career centers are (35, 3% of the students, 33, 3% of the employed and 40% of the
unemployed). 11, 8% do not know about the existence of career centers (14% students; 20% unemployed). 51% of the sample don’t
use career centers (61, 8% students; 33, 3% employed; 40% unemployed).

Most of the young people refer to Internet as a reliable source of information- 39, 2% (38, 2% students; 66, 7% employed)

 Approximately one- forth of the people (23, 5%) prefer personal contacts than Internet (26, 5% of the students and 33, 3% of
the employed).

96, 1% can work with Internet

34, 1% don’t have access to Internet but they would use it as a source of information (26, 5% of the students, 80% of the
unemployed). Only 3, 9% are financially restricted to use Internet.  Only 5, 9% cannot work with a computer (5, 9% of the students,
and 20% of the unemployed) and 2, 9% of the students cannot use Internet.  Everybody trusts the information from the global net.

Summary: People have wide access to career services (half the population). Young people (more than one-third) prefer
Internet as a source of information, the same number of people has not those opportunities because they haven’t got access to the
net and a small part of the students are financially restricted to use it. All of the employed, almost all of the students and 80% of the
unemployed have skills to work with computers. Therefore  higher levels of access to the net would facilitate considerably the
access to the information about employment, educational and career development  and would raise services effectiveness.

Thus a virtual career center would develop considerably youth access to information about their educational and career
development.

3.STUDY ON CAREER CENTERS SERVICES

• type of services (consultations, counsels and information), question 7

The highest percentage received is for the people looking for job information and training for job interviews (70, 6%) –58, 8%
of the students; 100% of the employed and 80% of the unemployed).

Then comes preparation of application formulates (66, 7%) –61, 8% of the students; 100% of the employed and 80% of the
unemployed.

 60, 8% expects information about improvement of their education –50% of the students, 100% of the employed, 80% of the
unemployed).

51% of the people request estimation of their suitability to a particular job (44, 1% of the students, 100% of the employed, 80%
of the unemployed.

39, 2% need information about career development (26, 5% of the students; 100% of the employed; 60% of the unemployed).

25, 5% looks for information about proper behavior when entering on a new organization (17, 6% of the students; 33, 3% of
the employed; 14, 3 % of the unemployed).
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• users of career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (68, 6%),
towards people looking for a change (51%). Then comes long-term unemployed (47, 1%); disadvantage people (47, 1%); people
who graduate at the present moment (43, 1%), and in the smallest degree and people in risk of loosing their job (37, 3%).

According to 62, 7% career centers have to deliver information consistent with the special needs of disadvantage people
However 17, 6% consider there is need for competent specialists and there is a lack of experience and traditions in that area (5, 9%).

According to the results other groups of clients of career centers should be “all the people”

• Nature of career services (question 6)

More than half the questioned individuals find the prime purpose of youth career centers in delivering information about new
qualification (78, 4%) – these are the answers of 73, 5% of the students; 100% of the employed and 80 of the unemployed people.
42,3% expect to find information about new employment (60, 8%) (these are 52, 9% of the students; 100% of the employees and 80%
of the unemployed). 54, 9% expect information about education (50%of the students; 100% of the employed and 60% of the
unemployed people).

• service quality ( questions 2, 4, 5)

The quality of the services is defined by the availability of useful and sufficient information and offered services, as well as
by the correspondence of the services and the clients’ needs and their satisfaction at the end.

Almost half the individuals consider the information they get from different sources useful but not sufficient (45, 1%). 47,
1% assume they get the information they needed. The majority of the people (96, 1%) points out that the information reflects their
needs and questions. Only 2% consider the information they are offered of no importance.

To some extend the assessment of the service quality depends on how available they are. Only 56, 9% of the young people
have wide access to career services, 94, 1 say there is information enough and 92, 2% say it is rather useful one.

That explains the extremely high levels of confidence in career centers (100%) which are also due to the fact that 86, 3 have
been offered the advice they needed.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. In
most cases people were satisfied by the way they had been “served”.Only 7, 8% consider the career centers specialists incompetent
and lacking the required approach.(5, 9%).

Summary: Young people primarily look for information, consultation and advice in career centers about finding a job,
improvement of education and qualification.

It is only in Ireland where as a second priority of career services is the group of the people looking for a change.

The results accentuate on the special care that disadvantage people need(over 60% of the population).

The percentage of people using career centers is extremely high (almost 60%) and on the contrary the percentage of Internet
usage is relatively low. The popularity of that service may not be very high but the development of a virtual career center and
electronically teaching and consulting could change that situation. Other favorable condition is the popularity of career centers as
a structure offering information and services to the young people as well as their financial abilities to work with computers.

However the question about the generalization of the results remains speculative because of the limited sample (including
mainly students). A stronger design of the study with a larger sample may produce more diverse results.
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ÑÚÑÒÎ ßÍÈÅ ÍÀ ÓÑËÓÃÈÒÅ ÇÀ ÏÐÎ ÔÅÑÈÎÍÀËÍÀ ÐÅÀËÈÇÀÖÈß ÍÀ ÌËÀÄÅÆÈÒÅ
( íàó÷íî èçñëåäâàíå)

1. ÕÀÐÀÊÒÅÐÈÑÒÈÊÀ ÍÀ ÈÇÑËÅÄÂÀÍÅÒÎ

 Â óñëîâèÿòà íà ïàçàðíî ñòîïàíñòâî ïðîáëåìèòå íà çàåòîñòòà è ïðîôåñèîíàëíîòî ðàçâèòèå íà ìëàäèòå õîðà ñòàâàò
èçêëþ÷èòåëíî àêòóàëíè.  Òî âà ïðîâîêèðà ïðîâåæäàíåòî íà ñïåöèôè÷íî èçñëåäâàíå â ñòðàíèòå-ó÷àñòíè÷êè â ïðîåêò  “Ðàçâèòèå
íà óñëóãè çà ïðîôåñèîíàëíà ðåàëèçàöèÿ íà ìëàäåæè”, ðåàëèçèðàí ñ ïîäêðåïàòà íà ïðîãðàìà Ëåoíàðäî äà Âèí÷è íà
Åâðoïåéñêàòà îáùíîñò (N 2002-BG/02/B/F/PP-132018).  Èçñëåäâàíåòî ôîêóñèðà ñúâðåìåííàòà ñèòóàöèÿ íà áåçðàáîòèöàòà,
çàåòîñòòà  è êàðèåðíèòå óñëóãè, ïðåäëàãàíè çà ìëàäèòå õîðà.

Öåë íà èçñëåäâàíåòî å äà ñå ïðîó÷è ñúâðåìåííîòî ñúñòîÿíèå íà çàåòîñòòà è êàðèåðíèòå óñëóãè çà ìëàäè õîðà (15-26
ãîäèíè) â ñòðàíèòå-ó÷àñòíè÷êè â ïðîåêòà.

Çàäà÷è:

•  ïðîó÷âàíå è àíàëèç íà ñèòóàöèÿòà çàåòîñò/áåçðàáîòèöà â ñòðàíèòå-ó÷àñòíè÷êè, êàòî ïðåäïîñòàâêà çà
âúçìîæíîñòèòå çà êàðèåðíî ðàçâèòèå íà ìëàäèòå õîðà;
•  ïðîó÷âàíå íà íàëè÷íèòå êàðèåðíèòå óñëóãè çà ìëàäè õîðà;

•  ïðîó÷âàíå íà äîñòúïà äî èíôîðìàöèÿ è óñëóãè

•  ï ð îó÷âàíå íà ôîðìèòå íà ïðåäëàãàíèòå êàðèåðíè óñëóãè (èíôîðìèðàíå, êî í ñóëòèðàíå, ñúâåòâàíå);

•  ïðîó÷âàíå íà íàñî÷åíîñòòà íà êàðèåðíèòå óñëóãè;

•  îöåíêà íà êà÷åñòâî òî  íà  ïðåäëàãàíèòå óñëóãè.

Öåëåâà ãðóïà - äåöà è ìëàäåæè íà âúçðàñò 15-26 ãîäèíè (ìîì÷åòà è ìîìè÷åòà), ó÷àùè è ðàáîòåùè, áåçðàáîòíè, â
í åðàâ í îñòî é í î  ï îë îæåíèå  ( ìàëöèíñòâà, ñà ì îòíè ðîäèòåëè, õîðà ñ óâðåæäàíèÿ, ñîöèàëíî ñëàáè), ñ íà÷àëíî,ñðåäíî ,  âèñøå
èëè áåç îáðàçîâàíèå, æèâååùè â ãðàäñêè è ñåëñêè óñëîâèÿ.

 Ó÷àñòíèöè - Ïðîó÷âàíåòî å îñúùåñòâåíî íà òåðèòîðèèòå íà ñòðàíèòå-ïàðòíüîðè ïî ïðîåêòà,ñ ó÷àñòèåòî íà:

Áúëãàðèÿ - ÑÓ “Ñâ. Êëèìåíò Îõðèäñêè”, Ôàêóëòåò ïî ïåäàãîãèêà
Áúëãàðèÿ -ÑÎÊÈ (Ñòóäåíòñêî  î á ù åñòâî çà êî ì ï þòúðíî èçêóñòâî )
Áúëãàðèÿ - “Ìëàäè æåíè îò ìàëöèíñòâàòà”
Ãúðöèÿ - FOURNOS ( Ìóëòèäèíàìè÷íà êî ì ó í è êàöèîííà ìðåæà)
Èðëàíäèÿ - Fastrack to Information Technologies - FIT
Èñïàíèÿ - Youth Association of Cazalla  - YAC
Èòàëèÿ -  STUDIO E PROGETTO 2
Ëàòâèÿ - National Youth Initiative Center (NYIC)
Ñëîâàêèÿ -  University of Presov, Student service center
Øâåöèÿ - EDUCTUS
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ÎÐÃÀÍÈÇÀÖÈß ÍÀ ÈÇÑËÅÄÂÀÍÅÒÎ  (ÈÇÂÀÄÊÀ, ÌßÑÒÎ È ÂÐÅÌÅ ÍÀ ÏÐÎÂÅÆÄÀÍÅ, ÌÅÒÎ ÄÈÊÀ)

 Èçñëåäâàíåòî îáõâàùà îáùî 1202 ëèöà, êàêòî ñëåäâà: îò Áúëãàðèÿ - 622, îò Ãúðöèÿ - 31, îò Èðëàíäèÿ - 51,  îò Ëàòâèÿ -
34, îò Ñëîâàêèÿ - 281, îò Øâåöèÿ - 67, Îò Èòàëèÿ - 33, îò Èñïàíèÿ - 83.

Èçâàäêàòà å ôîðìèðàíà ïî ìåòîäà íà ñëó÷àéíèÿ ïîäáîð. Áðîÿò è õàðàêòåðèñòèêèòå íà àíêåòèðàíèòå ëèöà äàâàò
îñíîâàíèå äà ñå ïðèåìå èçâàäêàòà çà ïðåäñòàâèòåëíà çà èçñëåäâàíåòî êàòî öÿëî.

Ñðîê íà ïðîâåæäàíå - ôåâðóàðè- ìàðò 2003 ãî ä. Ïúðâè åòàï  -  ï èë îòíî èçñëåäâàíå (ôåâðóàðè 2003) è îêî í ÷ àòåëí î
èçñëåäâàíå (ôåâðóàðè-ìàðò 2003).

Ìåòîäèêà íà èçñëåäâàíåòî:

•   ìåòî äè çà ñúáèðàíå íà èíôîðì àöèÿòà - e-mail êî ì ó í è êàöèÿ çà ïîëó÷àâàíå  íà  è íôîðì àöèÿ çà ñèòóàöèÿòà â
îòäåëíèòå ñòðàíè, àíêåòèðàíå íà öåëåâàòà ãðóïà (ïèñìåíî, ÷ðåç èíòåðâþèðàíå, ïî åëåêòðîíåí ïúò);
•   ì å òî äè çà êî ëè÷åñòâåíà è ñòàòèñòè÷åñêà îáðàáîòêà íà  è íôîðì àöèÿòà - SPSS-ïðîãðàìà.

•   ìåòî äè çà êà÷åñòâåíà îáðàáîòêà íà  è íôîðì àöèÿòà - îïèñàíèå, àíàëèç è ñèíòåç íà ðåçóëòàòèòå.

Õàðàêòåðèñòèêà íà àíêåòíàòà êàðòà: - àíêåòíàòà êàðòà ñúäúðæà:

•  âúâåæäàùà ÷àñò;

•  îñíîâíà ÷àñò;

•  îáù áðîé âúïðîñè - 10;

•  çàòâîðåíè âúïðîñè ñ âàðèàíòè íà îòãîâîðèòå;

•  îòâîðåíè âúïðîñè (äîïúëâàíå íà îòãîâîðèòå â çàòâîðåíèòå âúïðîñè)

•  èäåíòèôèêàöèîííè äàííè çà àíêåòèðàíèÿ - âúçðàñò, ñòåïåí íà îáðàçî âà íèå ,  ï îë ,  íàöèîíàë í îñò, ñîöèàëåí ñòàòóñ,
ìåñòîæèâååíå. (Ïðèëîæåíèå N1).

Ðåçóë ò à ò è òå ñà îáðàáîòåíè îò åêèï ïðåïîäàâàòåëè îò ÑÓ “Ñâ. Êë. Îõðèäñêè” (Ôàêóëòåò ïî ïåäàãîãèêà) , ãð. Ñîôèÿ,
Áúëãàðèÿ.

2. ÑÚÂÐÅÌÅÍÍÎ  ÑÚÑÒÎ ßÍÈÅ ÍÀ ÓÑËÓÃÈÒÅ ÇÀ ÏÐÎ ÔÂÅÑÈÎÍÀËÍÀ ÐÅÀËÈÇÀÖÈß ÍÀ ÌËÀÄÈÒÅ ÕÎ ÐÀ Â ÎÑ Å Ì
ÅÂÐÎÏÅÉÑÊÈ ÑÒÐÀÍÈ (ÁÚËÃÀÐÈß, ÃÚÐÖÈß, ÈÐËÀÍÄÈß, ÈÑÏÀÍÈß, ÈÒÀËÈß, ËÀÒÂÈß, ÑË Î ÂÀÊÈß, ØÂÅÖÈß)

Ïðîó÷âàíåòî è àíàëèçúò íà ñèòóàöèÿòà çàåòîñò/áåçðàáîòèöà â ñòðàíèòå-ó÷àñòíè÷êè, êàòî ïðåäïîñòàâêà çà âúçìîæíîñòèòå
çà êàðèåðíî ðàçâèòèå íà ìëàäèòå õîðà ñå îñíîâàâà íà:

•  ðàçáèðàíåòî çà çàåòî ñò/áåçðàáîòèöà, ñïåöèôèêàòà íà ìëàäåæêàòà òðóä î âà  ï îëèòèêà â îòäåëíèòå ñòðàíè,
çàêî í îäàòåëñòâî òî è èíñòèòóöèèòå, îòíàñÿùè ñå äî ìëàäåæêàòà òðóä î âà  ï îëèòèêà â îòäåëíèòå ñòðàíè;
•  ñòàòèñòè÷åñêè äàííè îòíîñíî çàåòîñòòà/áåçðàáîòèöàòà ñðåä ìëàäèòå õîðà;

•  è í ô î ðì àöèÿ çà äîñòúïà íà ìëàäèòå õîðà äî  í îâèòå èíôîðì àöèîí íè òåõ í îëîãèè (êî ì ï þòðè, Èíòåðíåò, e-mail
êî ì ó í è êàöèÿ).

Âúç îñíîâà íà èíôîðìàöèÿòà, ïîëó÷åíà îò ïàðòíüîðèòå â ïðîåêòà, ìîæå äà ñå íàïðàâè ñëåäíèòå îáîáùåíèÿ îòíîñíî
ðàçáèðàíåòî çà çàåòî ñò è áåçðàáîòèöà: “çàåòè ëèöà” ñà ëèöàòà íà 15 è ïîâå÷å ãî äèíè, êîèòî èçâúðøâàò ðàáîòà çà ïðîèçâî äñòâî
íà ñòîêè è óñëóãè ñðåùó çàïëàùàíå  èëè  âðåìå í í î  îòñúñòâàò îò ðàáîòà ïîðàäè îòïóñê, áîëåñò,  áðå ìå í í îñò, ðàæäàíå è äð.;
ëèöàòà, êîèòî óïðàâëÿâàò ñîáñòâå í î  ïðåäïðèÿòèå, ôèðì à èëè ñòî ïàíñòâî. Çàåòèòå ëèöà èìàò ðàçëè÷åí ñòàòóñ:

•  ðàáîòîäàòåëè;

•  ëèöà, ðàáîòåùè çà ñâîÿ ñìåòêà;

•  íàåòè ëèöà;

•  íåïëàòåíè ðàáîòíèöè (÷ëåíîâå íà åäíî/îáùî äîìàêèíñòâî, ðàáîòåùè â ñåìåéíî ïðåäïðèÿòèå).

Çàåòîñòòà ìîæå äà áúäå ïúëíà è íåïúëíà (âðåìåííà, ÷àñòè÷íà).
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Âñè÷êè ïàðòíüîðè ïîñî÷âàò íàëè÷èåòî íà áåçðàáîòèöà â ñâîèòå ñòðàíè. Áåçðàáîòíèòå ñà õîðà, ãîäíè çà ðàáîòà, íî
íÿìàò ðàáîòà è ïîðàäè òîâà  àêòèâíî òúðñåùè ðàáîòà, ðåãèñòðèðàíè â ñúîòâåòíèòå èíñòèòóöèè è áåç äîñòàòú÷íî ñðåäñòâà çà
óä î âëåòâîðÿâàíå íà ñîáñòâåíèòå ñè íóæäè (Ïðèëîæåíèå N2). Íèâî òî  íà  áåçðàáîòèöà ñðåä ìëàäèòå õîðà å îêî ëî 1/3 îò îáùèÿ
áðîé áåçðàáîòíè â îòäåëíèòå ñòðàíè, êàòî  å  ï î - íèñêî ïðè ìëàäåæèòå íà âúçðàñò 15-18 ãî äèíè (â ñðàâíåíèå ñ òåçè íà âúçðàñò
20-26 ãî ä è í è ) .  Ï îñëåäíèÿò ôàêò ñå îáÿñíÿâà ñúñ çàêî í îäàòåëíèòå îãðàíè÷åíèÿ çà íàåìàíå íà ðàáîòà, íåîáõî ä è ì îñòòà îò
ïèñìåí î  ñúãëàñèå îò âúçðàñòíèòå, íîñå ù è  îòãî âî ð í îñò çà  íåïúëíîëåòíèòå, îãðàíè÷åíèÿ çà ðàçðåøåíèòå âèäîâå è óñëîâèÿ
íà òðóä, äîì è í è ð à ù àòà çà òàçè âúçðàñò äåéíîñò íà íåïúëíîëåòíèòå - îáðàçî âàíèåòî. Êîíêðåòíàòà  è íô îðì àöèÿ çà îòäåëíèòå
ñòðàíè îòíîñíî ïðîöåíòà íà áåçðàáîòíèòå ìëàäåæè, èíäèêàòîðèòå çà çàåòîñò íà ìëàäèòå õîðà, âðúçêàòà “îáðàçîâàíèå-
çàåòîñò” ñà îòðàçåíè â Ïðèëîæåíèå N3.

Ñðåä íàé-çàñòðàøåíèòå îò îòïàäàíå îò ïàçàðà íà òðóäà ñà õîðàòà â íåðàâíîñòî é í î  ï îë îæåíèå (âèæ: Ïðèëîæåíèå N8).
Ñðåä òÿõ ìëàäèòå õîðà, èçïèòâàùè ðàçëè÷íè çàòðóäíåíèÿ çà ïúëíîöåííàòà ñè ïðîôåñè î í àëíà è ñîöèàëíà ðåàëèçàöèÿ è
èíãåðàöèÿ ñà äîñòàòú÷íî âèñîê ïðîöåíò âúâ âñè÷êè èçñëåäâàíè ñòðàíè.

Ï ð î áëåìèòå íà áåçðàáîòíèòå ìëàäè õîðà ñà îáåêò íà Ìëàäåæêàòà òðóä îâ à  ï îëèòèêà â îòäåëíèòå ñòðàíè. Íàâñÿêúäå ñå
ïðèçíàâà, ÷å ìëàäèòå õîðà òðÿáâà äà ñå ïîëçâàò îò ñïåöèàëíà çàêðèëà è óñëóãè: îáùî è ïðîôåñèîíàëíî îáðàçîâàíèå,
ñïåöèôè÷íè óñëîâèÿ íà òðóä; îñèãóðÿâàíå íà ðåãëàìåíòèðàí  îòäèõ è ï î÷èâêà; âêëþ÷âàíå â ñïåöèàëíè ìëàäåæêè ïðîãðàìè
è ñòðàòåãèè çà íàåìàíå íà ðàáîòà; ïðåäîñòàâÿíå íà èíôîðìàöèÿ çà çàåòîñòòà è êàðèåðíîòî ðàçâèòèå â ñïåöèàëèçèðàíè
èíôîðìàöèîííè öåíòðîâå; îñèãóðÿâàíå íà óñëîâèÿ çà ïúëíîöåííîòî èì ðàçâèòèå è èíòåãðàöèÿ â îáùåñòâîòî.

Ìëàäåæêàòà òðóä î âà  ï îëèòèêà å ÷àñò îò íàöèîíàë í àòà  ï îëèòèêà çà çàåòî ñòòà íà âñÿêà ñòðàíà. Òÿ ñå îïðåäåëÿ êàòî
ñèñòåìà  îò ìåðêè çà çàùèòà è îñèãóðÿâàíå íà ìëàäèòå õîðà, êîèòî òðÿáâà äà áúäàò  ï îäãî òâåíè è çà ïúëíîöåíí î  âêëþ÷âàíå â
ñåìåéíà, ó÷èëèùíà, êóëòóðíà, ñîöèàëíà, èêî í îì è÷åñêà... è åêî ëîãè÷åñêà ñðåäà. Áàçèðà ñå íà çàêî í î âèòå  è  ìàòåðèàë í è
ïðåäïîñòàâêè çà çàùèòà è ãàðàíòèðàíå íà ïúëíîöåííîòî ðàçâèòèå íà ìëàäèòå õîðà (íà âúçðàñò 15-26-ãîäèíè). Íàñî÷åíà å êúì
ñúçäàâàíåòî íà óñëîâèÿ, ïîäõîäÿùè çà òÿõíîòî îáðàçîâàíèå, îáó÷åíèå è ïðîôåñèîíàëíà ïîäãîòîâêà, êàêòî è âêëþ÷âàíåòî
èì  â èêî í îì è÷åñêèÿ è ñîöèàëíèÿ æèâî ò.

Ñúñ ñïåöèàëíà çàêðèëà ñå ïîëçâàò ìëàäèòå õîðà îò ñîöèàëíî ñëàáè ñåìåéñòâà (íåïúëíî ñåìåéñòâî, ðàçâåäåíè, áåçðàáîòíè
ð îäèòåëè è ïð.), çà êîèòî ñå ðàçðàáîòâàò ïðîãðàìè çà ïðåâàíòèâíà, ïðîôèëàêòè÷íà è ïîäêðåïÿùà äåéíîñò çà íàìàëÿâàíå íà
ðèñêà è ðåøàâàíå íà ïðîáëåìèòå, èì.

Åëåìåíòè íà ìëàäåæêàòà ïîëèòèêà â îòäåëíèòå ñòðàíè ñà:

• ñúçäàâàíå íà çàêî í îäàòåëíè è ìàòåðèàëíè óñëîâèÿ çà ó÷àñòèå â æèâî òà íà äåìîêðàòè÷í îòî  î á ù åñòâî ;
• çàùèòà íà ãðàæäàíñêèòå ïðàâà è ñâîáîäè,
• çàùèòà ñðåùó ïðåíåáðåãâàíå, äåìîðàëèçàöèÿ, íàñèëèå è äð., çàñòðàøàâàùè ìîðàëíîòî ðàçâèòèå íà äåöàòà è
ìëàäèòå õîðà.
• çàùèòà ñðåùó áåçðàáîòèöà;
• çäðàâíè ãðèæè çà ìëàäèòå õîðà;
•  îáù î  è  ïð îôåñè î í àëíî  îáðàçî âàíèå è êâàëèôèêàöèÿ (â ò.÷. ñïåöèôè÷íà ãðèæà, îáðàçî âàíèå è çàùèòà íà ìëàäèòå
õîðà ñ ôèçè÷åñêè óâðåæäàíèÿ è ñîöèàëíè ïðîáëåìè);
• ãðèæà çà ñåìåéñòâîòî êàòî îñíîâíà ñðåäà;
• óñëîâèÿ çà ïúëíîöåííî èçïîëçâàíå íà ñâîáîäíîòî âðåìå è ðàçâèòèå íà ñïîñîáíîñòèòå è òàëàíòèòå;
• âúçìîæíîñòè çà ñäðóæàâàíå â äåòñêè è ìëàäåæêè îðãàíèçàöèè;
• ó÷àñòèå â êóëòóðíèÿ æèâî ò íà îáùåñòâî òî ;
• ìëàäåæêè îáì å í ,  ì î á è ë í îñò è ðàçâèòèå íà ìëàäåæêè ìåæäóíàðîä íè  êî í òàêòè. (âèæ: Ïðèëîæåíèå N4)

Âúïðåêè, ÷å â ïîâå÷åòî îò èçñëåäâàíèòå ñòðàíè (Áúëãàðèÿ, Èðëàíäèÿ, Èòàëèÿ, Ãúðöèÿ) íÿìà ðàçðàáîòåíà ñïåöèôè÷íà
ìëàäåæêà îáðàçîâàòåëíà ïîëèòèêà, âúâ âñè÷êè ñòðàíè ïðàâàòà íà  ìëàäèòå õîðà ñå îïðåäåëÿò ñ  ðàçëè÷íè í îð ìàòèâíè  àêòîâå.
Òå òðåòèðàò âú ï ð îñèòå çà ïðàâî òî íà îáðàçî âàíèå, ïðàâî òî íà òðóä,  ïð îäúëæèòåëíîñòòà íà òðóä î âàòà äåéí îñò (äíåâíà è
ñåäìè÷íà), óñëîâèÿòà è âèäà íà òðóä (äíåâåí ,  í îùåí ,  èçâúíðåäåí) ,  í îðì àòèâí î  î ïðåäåëåíèÿ îòäèõ è ï î÷èâêà, íà÷èíèòå íà
çàïëàùàíå,  î ïàçâàíåòî íà ôèçè÷åñêî òî, ïñèõè÷åñêî òî  è  ì îðàë í î  çäðàâå  íà  í å ïúë í îëåòíèòå.

Ëèïñâàò äàííè çà ñïåöèàëíè çàêîíè çà ìëàäåæòà â îòäåëíèòå ñòðàíè.  Í î  ñúùåñòâóâàò ðàçëè÷íè íîðì àòèâíè àêòî âå,
è ìà ù è  îòí îøåíèå êúì  ìëàäåæêàòà òðóä î âà  ï îëèòèêà:
•   ãðàæäàíñêè çàêî íè  íà  ñúîòâåòíàòà ñòðàíà - êîíñòèòóöèèòå, êî äåêñè íà òðóäà, çàêî í è  çà  î áù îòî  è  ïð îôåñè î íàë í îòî
îáðàçîâàíèå è îáó÷åíèå, çà ñäðóæåíèÿòà è äð.
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•  î á ù è  í î ðì àòèâíè (â ò.÷. ìåæäóíàðîäíè)  ä îêóìåíòè, ãàðàíòèðàùè ïðàâàòà íà ìëàäèòå õîðà, â ò.÷. ïðàâî òî  í à
îáðàçî âàíèå è òðóä, ðàòèôèöèðàíè îò îòäåëíèòå ñòðàíè - Õàðòàòà çà ïðàâàòà íà ÷îâåêà, Êî í âåíöèÿòà  í à  Î Î Í  ç à
ïðàâàòà íà äåòåòî, êî í âåíöèè è ïðîòî êî ëè çà ïðàâàòà íà áåæàíöèòå, æåíèòå, èìèãðàíòèòå, è íâàëèäèòå è ïð. (âèæ:
Ïðèëîæåíèå N5);

Ãðèæàòà çà ìëàäèòå õîðà íà âúçðàñò 15-26 ãî äèíè å îáåêò íà äåéíîñòòà íà ðåäèöà ïðàâèòåëñòâåíè (äúðæàâíè)  è
ãðàæäàíñêè (íåïðàâèòåëñòâåíè) èíñòèòóöèè. Äúðæàâíèòå èíñòèòóöèè îïðåäåëÿò íàöèîíàëíàòà ïîëèòèêà çà äåöàòà è
ìëàäåæèòå, â ò.÷. ìëàäåæêàòà òðóä î âà  ï îëèòèêà, ðàçðàáîòâàò í îðì àòèâíèòå äîêóìåíòè, ïëàíèðàò è êî î ðäèíèðàò ñïåöèôè÷íè
ä å é í îñòè è ïðîãðàìè çà ìëàäåæòà, èçïúëíÿâàò êî î ðä è í à ö è î í í è  ôó íêöèè  ï î  îò í îøåíèå  íà  âñè÷êè îñòà íàëè èíñòèòóöèè,
î ñèãóðÿâàò èíôîðì àöèÿ è ïðîôåñè î í àë í î  êî í ñóëòèðàíå â îáëàñòòà íà  çàåòî ñòòà,  îêàçâàò ìåòî äè÷åñêà  ï îì î ù  í à  ä ðóãè
èíñòèòóöèè ñ îáåêò íà ðàáîòà äåöà è ìëàäåæè, îáðàçî âàòåëí îòî è êàðèåðíî ðàçâèòèå (â ò.÷. ïîâèøàâàíå íà êâàëèôèêàöèÿòà),
êî í ñóëòèðàò è ï îä ï îì àãàò ìåòî äè÷åñêè ðàáîòî äàòåëèòå çà ðàçêðèâàíå íà ðàáîòíè  è  ìåñòà çà ìëàäè õîðà è ìëàäåæêè
ïðîèçâîäñòâåíè ñòàæîâå, îðãàíèçèðàò ìëàäåæêè ìåæäóíàðîäåí îáìåí.

Íåïðàâèòåëñòâåíèòå èíñòèòóöèè îáõâàùàò ðàçëè÷íè ïî õàðàêòåð è äåéíîñò îðãàíèçàöèè, ÷èÿòî îñíîâíà öåë å
ñîöèàë í àòà çàùèòà íà ïðàâàòà íà ìëàäèòå õîðà. Ïðåäëàãàò óñëóãè â ñôåðàòà íà: êàðèåðíîòî ðàçâèòèå, ïîäîáðÿâàíå êà÷åñòâî òî
íà æèâîò íà ìëàäèòå õîðà, äåéíîñòè ïðåç ñâîáîäíîòî âðåìå, çàùèòà íà ìëàäèòå õîðà îò ðàçëè÷íè ôîðìè íà íàñèëèå è
åêñïëîàòàöèÿ, îáðàçîâàòåëíè ïðîãðàìè, ñâúðçàíè ñúñ çàåòîñòòà è ðàáîòíîòî ìÿñòî, ïîäêðåïÿùè äåéíîñòè çà ðàáîòåùè
ìëàäè õîðà, îáðàçîâàòåëíè ïðîãðàìè çà õîðà â íåðàâíîñòîéíî ïîëîæåíèå, ñïåöèôè÷íè óñëóãè çà ìëàäåæè è âúçðàñòíè,
ñúîáðàçíî  ìåñòíèòå îñ îáå í îñòè è ïîòð å á í îñòè ñúòðóäíè÷åñòâî ìåæäó ìëàäåæêèòå îðãàíèçàöèè (âèæ: Ïðèëîæåíèå N6).

Ñðåä ñúâðåìåííèòå óñëóãè çà ìëàäè õîðà ïðèîðèòåòíî ìÿñòî çàåìà   äîñòúïúò íà ìëàäèòå õîðà äî íîâèòå èíôîðìàöèîííè
òåõíîëîãèè. Îñíîâíèòå ïàðàìåòðè íà äîñòúï ñà:

•  ïðèòåæàâàíå íà/äîñòúï äî êî ì ï þòúð;

•  í àëè÷èå íà óìåíèÿ çà ðàáîòà ñ êî ì ï þòúð;

•  äîñòúï äî Èíòåðíåò

•  íàëè÷èå íà óìåíèÿ çà ðàáîòà ñ Èíòåðíåò;

•  âúçì îæ í îñò çà e-mail êî ì ó í è êàöèÿ.

Â  ï î÷òè âñè÷êè èçñëåäâàíè ñòðàíè ìëàäèòå õîðà èçï îëçâàò íîâèòå èíôîðì àöèî í íè  è  êî ì ó í è êàöèîííè òåõ í îëîãèè â:
ó÷åáíèòå çàâåäåíè, âêúùè, íà ðàáîòíîòî ìÿñòî, áèáëèîòåêè, ó÷åáíè è èíôîðìàöèîííè öåíòðîâå, Èíòåðíåò (êèáåð) êàôåòà
è äð.

Óñëóãèòå, êîèòî ñå ïðåäëàãàò íà ìëàäèòå õîðà ñ ïîì î ù òà íà  è íôîðì àöèîííèòå òåõ í îëîãèè ñà íàé-÷åñòî ñâúðçàíè  ñ:
òúðñåíå è ïðåäëàãàíå íà ðàáîòíî ìÿñòî (â ñòðàíàòà è ÷óæáèíà), îãðàíè÷åíà èíôîðìàöèÿ çà êàðèåðíî ðàçâèòèå, èíôîðìàöèÿ
çà ó÷åáíè ïðîãðàìè è ó÷åáíè çàâåäåíèÿ, âúçìîæíîñòè çà ïúëíîöåííî è ïðèÿòíî ïðåêàðâàíå íà ñâîáîäíîòî âðåìå (íàé-
÷åñòî  êî ì ï þòúðíè èãðè), ïðîãðàìè çà ìëàäåæêè îáìåí. Âñå îùå, îáà÷å, ïðîöåíòúò íà ìëàäèòå õîðà, êîèòî  è ç ï îëçâàò òàêèâà
óñëóãè å íèñúê è çàâèñè îò íàñåëå í îòî ìÿñòî, â êî åòî æèâåÿò, ó÷àò èëè ðàáîòÿò ìëàäèòå õîðà. Â íÿêî è  îòäàëå÷åíè ðåãèîíè
(ñåëà è ãðàäîâå)  ï î÷òè ëèïñâà äîñòúï äî Èíòåðíåò, à ïåðñîíàëíèòå êî ì ï þòðè ñà ïðèòåæàíèå íà ìíîãî  ìàëêà ÷àñò îò ìëàäèòå
õîðà (âèæ: Ïðèëîæåíèå N7).
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3.  ÏÎÒÐÅÁÍÎÑÒÈ ÎÒ ÊÎ Í ÑÓËÒÈÐÀÍÅ È ÄÎÑÒÚÏ ÄÎ ÓÑËÓÃÈ ÇÀ ÏÐÎ Ô Å Ñ È Î Í À Ë Í Î
ÐÀÇÂÈÒÈÅ ÍÀ ÌËÀÄÈÒÅ ÕÎ ÐÀ - ÐÅÇÓËÒÀÒÈ ÎÒ ÀÍÊÅÒÍÎÒÎ  Ï ÐÎ Ó×ÂÀÍÅ

ÑÒÀÒÓÑ  ÍÀ ÈÇÑËÅÄÂÀÍÈÒÅ ËÈÖÀ

Îáù áðîé èçñëåäâàíè ëèöà - 1202,
Îò òÿõ:

•   ó÷àùè - 958 (79,7%);

•   ðàáîòåùè - 100 - (8,3%);

•   áåçðàáîòíè -129 (10,7%)

  îáðàçîâàíèå:

•  ñ íà÷àë í î  ( îñíîâíî)  îáðàçî âàíèå - 101 (8,4%)

•   ñúñ ñðåäíî îáðàçîâàíèå -  758 (63%)

•   âèñøå îáðàçîâàíèå -  72 (5,9%)

• íàöèî íàë í îñò

-  èñïàíñêà - 83 (6,9%);
- èòàëèàíñêà - 32 (2,6%);
- øâåäñêà - 62 (5,1%);
- ëàòâèéñêà - 23 (1,9%);
- ãðúöêà - 31 (2,5%);
- ñëîâàøêà - 281 (23,3%)
- áúëãàðñêà -  622 (51,7%)
- èðëàíäñêà - 50 (4,15%);
- ñ äðóãà íàöèîíàëíîñò- 18 - (1,4%)

 възраст  14  15  16  17  18  19  20
 % от извад-

ката
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 1,6

 
 3,3
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 12,7
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 13,8
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 1,3
 

Образование

начално

8.4%

средно

63%

висше

5.9%

Националност

Брой изследвани лица 

безработни

10.7%
работещи

8.3%

студенти

79.7%
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 ìåñòîæèâååíå:

•   ãðàä - 76%

•  ñåëî - 34%

 ï î ë :

•   ìúæå -  34%

•  æåíè -  76%

3.1. ÏÐÎ Ó×ÂÀÍÅ ÍÀ ÍÀËÈ×ÍÀÒÀ ÈÍÔÎÐÌÀÖÈß ÇÀ ÏÐÎ ÔÅÑÈÎÍÀËÍÀ ÐÅÀËÈÇÀÖÈß ÍÀ ÌËÀÄÈÒÅ  ÕÎ ÐÀ
(ÂÚÏÐÎ ÑÈ N 1; 3)

  Àíêåòèðàíèòå ëèöà òúðñÿò èíôîðìàöèÿ è óñëóãè çà ðàáîòà, îáðàçîâàíèå, êâàëèôèêàöèÿ è êàðèåðíî  ðàçâèòèå îò:

- êî í ñóëòàíòè (14,5%) - ñúîòâåòíî 11,9% îò ó÷àùèòå, 22,2% îò ðàáîòåùèòå è 18,4%îò áåçðàáîòíèòå (áåç Ñëîâàêèÿ);
- òðóäîâè áîðñè (21,6%) - ñúîòâåòíî 27,1% îò ó÷àùèòå, 33,2% îò ðàáîòåùèòå è 36,5%îò áåçðàáîòíèòå;
- êàðèåðíè öåíòðîâå (17,4%) - ñúîòâåòíî 17,2% îò ó÷àùèòå, 28,4% îò ðàáîòåùèòå è 14,7%îò áåçðàáîòíèòå;
- áþðà ïî òðóäà (12,6%) - ñúîòâåòíî 7,6% îò ó÷àùèòå, 24,2% îò ðàáîòåùèòå è 24%îò áåçðàáîòíèòå;
- òåëåâèçèÿ è ðàäèî (20%) - ñúîòâåòíî 14,5% îò ó÷àùèòå, 21,5% îò ðàáîòåùèòå è 11,3% îò áåçðàáîòíèòå;
- âåñòíèöè è ñïèñàíèÿ (51,8%) - ñúîòâåòíî 39,6% îò ó÷àùèòå, 51,6% îò ðàáîòåùèòå è 48,1%îò áåçðàáîòíèòå;
- Èíòåðíåò (45,1%) - ñúîòâåòíî 33,8% îò ó÷àùèòå, 44,6% îò ðàáîòåùèòå è 37% îò áåçðàáîòíèòå;
- ïðèÿòåëè (44%) - ñúîòâåòíî 33,6% îò ó÷àùèòå, 56,5% îò ðàáîòåùèòå è 42,4%îò áåçðàáîòíèòå;
-ðîäèòåëè (27,9%) - ñúîòâåòíî 24,4% îò ó÷àùèòå, 27,6% îò ðàáîòåùèòå è 16,8%îò áåçðàáîòíèòå;
-íå òúðñÿ òàêèâà óñëóãè - 3,4% - ñúîòâåòíî 3,9% îò ó÷àùèòå, 0,2% îò ðàáîòåùèòå è 0,8%îò áåçðàáîòíèòå);
-  îò äðóãî  ìÿñòî:  ìëàäåæêè (â ò.÷. ñòóäåíòñêè) öåíòðîâå (Èñïàíèÿ, Èòàëèÿ, Ñëîâàêèÿ, Áúëãàðèÿ), ó÷åíè÷åñêè è
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ñòóäåíòñêè áîðñè (Èñïàíèÿ, Áúëãàðèÿ), ó÷èëèùå è ó÷èòåëè (Èñïàíèÿ, Ëàòâèÿ, Ãúðöèÿ, Áúëãàðèÿ), óíèâåðñèòåòè, â ò.÷.
óíèâåðñèòåòñêè êàòàëîçè (Øâåöèÿ, Ñëîâàêèÿ, Ãúðöèÿ);áèáëèîòåêè (Ëàòâèÿ, Áúëãàðèÿ), Íàöèîíàëíàòà àãåíöèÿ çà
îáðàçî âàíèå - FAS (Èðëàíäèÿ), ÷àñòíè êî ìïàíèè çà ñòóäåíòñêè óñëóãè (Ñëîâàêèÿ), ïðÿê êî í òàêò ñ ðàáîòî äàòåëè è
ôèðìè (Ãúðöèÿ, Áúëãàðèÿ) è äð.

32,4% îò èçñëåäâàíèòå ëèöà íå çíàÿò çà ñúùåñòâóâàíåòî íà êàðèåðíè öåíòðîâå, à 28,4% íå çíàÿò  êàêâî ñå çàíèìàâàò
òåçè öåíòðîâå. 31,6 èçïîëçâàò òåõíèòå óñëóãè.

Îá îáùåíèå:  Ïðåäïî÷èòàíèÿòà íà àíêåòèðàíèòå ëèöà îò âñè÷êè ñòðàíè êúì èçòî÷íèöèòå íà èíôîðìàöèÿ îòíîñíî
âúçìîæíîñòèòå çà íàìèðàíåòî íà ðàáîòà, îáðàçîâàíèå, êâàëèôèêàöèÿ è êàðèåðíî ðàçâèòèå ìîãàò äà ñå ïîäðåäÿò ïî ñëåäíèÿ
í à÷èí: âåñòíèöè è ñïèñàíèÿ, Èíòåðíåò, ïðèÿòåëè, ðîäèòåëè, òðóäîâè áîðñè, òåëåâèçèÿ è ðàäèî, êàðèåðíè öåíòðîâå, êî í ñóëòàíòè,
áþðà ïî  òðóäà. Äàííèòå âàðèðàò îò ñòðàíà êúì ñòðàíà â çàâèñèìîñò îò âúçðàñòòà íà àíêåòèðàíèòå, òåõíèÿ ñòàòóñ (ó÷àùè,
ðàáîòåùè, áåçðàáîòíè), òåõíè÷åñêàòà  è ì  îñèãóðåíîñò (äîñòúï äî êî ì ï þòðè è Èíòåðíåò), íàëè÷èåòî íà òðàäèöèè â
ï ð î ô åñè î íàë í îòî îðèåíòèðàíå è êî í ñóëòèðàíå è íà ìðåæè îò èíñòèòóöèè çà êàðèåðíè óñëóãè (âèæ Ïðèëîæåíèÿ 9-16). Ñàìî
â Èòàëèÿ êî í ñóëòàíòèòå ñà èçâåäåíè êàòî ïðèîðèòåò, êî åòî  å  ï î êàçàòåë çà ïîïóëÿð í îñòòà íà òåçè óñëóãè è âèñîêî òî  í è âî  í à
ïîäãîòîâêà íà òåçè ñïåöèàëèñòè (Ïðèëîæåíèå N10).

Âúâ âñè÷êè ñòðàíè Èíòåðíåò-ìðåæàòà å ñðåä íàé-ïðåäïî÷èòàíèòå èçòî÷íèöè íà  èíôîðìàöèÿ. Ñàìî àíêåòèðàíèòå â
Èðëàíäèÿ ï îêàçâàò íèñúê ïðîöåíò íà ïîëçâàíå íà Èíòåðíåò (17,6%), êî åòî  âåðîÿòíî ñå äúëæè íà ïðåäëàãàíåòî  íà  êàðèåðíè
óñëóãè  îò  ì í î ãî  äðóãè  ( ï î - ï î ïóëÿðíè) èçòî ÷íèöè. Êàòî ñå  îò÷èòà è åñòåñòâåíèÿ èíòåðåñ íà âúçðàñòî âàòà ãðóïà (15-30
ãî äèíè)  êúì  í îâèòå èíôîðì àöèî í íè  è  êî ì ó í è êàöèîííè òåõ í îëîãèè, áè ì îãëî äà ñå  î÷àêâà, ÷å ñúçäàâàíåòî  í à âèðòóàë å í
êàðèåðåí öåíòúð, êàêòî è ïðåäëàãàíåòî íà óñëóãè, êàòî åëåêòðîííî ó÷åíå è åëåêòð î í í î  êî í ñóëòèðàíå, áèõà  è ìàëè ãî ë ÿ ì
óñïåõ âúâ âñè÷êè èçñëåäâàíè ñòðàíè.

Â Øâåöèÿ íàðåä ñ Èíòåðíåò ñ íàé-âèñîêî  ä î âåðèå ñðåä ìëàäèòå õîðà ñå  ï îëçâàò òðóäîâèòå áîðñè. Íèòî  åä è í  îò
à í êåòèðàíèòå íå ïîñ î÷âà èçï îëçâàíåòî  íà  êî í ñóëòàíòñêè óñëóãè. Äîêàòî â Ëàòâèÿ óñëóãèòå, ïðåäëàãàíè îò áþðàòà ïî òðóäà
è  îò êî í ñóëòàíòèòå íå ñå  ï îëçâàò ñ äîâåðèå. Âåðîÿòíî òî âà ñå îáÿñíÿâà ñ äîìèíèðàíå íà ó÷àùèòå â öåëåâàòà ãðóïà, êî èòî  âñå
î ù å íå ñà ñå ñáëúñêàëè ñ ïðîáëåìà “áåçðàáîòèöà” è òúðñåíå íà ðàáîòíî ìÿñòî.

Ìëàäèòå õîðà â Èðëàíäèÿ èìàò íàé-ãîëÿìî äîâåðèå çà èíôîðìàöèÿ îòíîñíî âúçìîæíîñòèòå çà ïðîôåñèîíàëíà
ï îäãî òî â êà è íàìèðàíåòî íà ðàáîòà íà êàðèåðíèòå öåíòð îâå (56,9%), êî åòî  å  ï î êàçàòåë çà äîáðèÿ îïèò è òðàäèöèè â òàçè
î áëàñò. Äîêàòî â Ñëîâàêèÿ èíòåðåñúò êúì öåíòð îâåòå çà êàðèåðíè óñëóãè è êî í ñóëòàíòèòå å íàé-ñëàá.

Â Ãúðöèÿ  ñ ïî÷òè ðàâíîñòî é í î  ä î âåðèå ñå  ï îëçâàò âåñòíèöè è ñïèñàíèÿ, ïðèÿòåëè è Èíòåðíåò,   êàðèåðíèòå öåíòð îâå
è òðóäîâè áîðñè (îêî ëî 30%) è íàé-ìàëêî ñå ïðåä ï î÷èòàò óñëóãèòå, ïðåäëàãàíè îò ñïåöèàëèçèðàíèòå èíñòèòóöèè - áþðà ïî
òðóäà, êàðèåðíè öåíòð îâå, òðóäîâè áîðñè. Âåðîÿòíî òî âà  ì îæå äà ñå îáÿñíè ñúñ ñúñòàâà íà àíêåòèðàíèòå - ïðåä è ì í î
ó÷åíèöè.

Ñðåä ìëàäèòå õîðà â Áúëãàðèÿ íàé-ñèëíî å âëèÿíèåòî íà  ïðèÿòåëñêàòà ñðåäà (53,4%), à íà ïîñëåäíî ìÿñòî ñå ïðåäïî÷èòàò
êàðèåðíèòå öåíòð îâå (4,3%). Òî âà ñå îáÿñíÿâà ñúñ ñëàáîòî ðàçïðîñòðàíåíèå íà òàêúâ âèä óñëóãè   (ëèïñàòà íà ñèñòåìà), êîèòî
ïðàâÿò ïúðâè ñòúïêè â ñòðàíàòà.

3.2.ÏÐÎ Ó×ÂÀÍÅ ÍÀ ÄÎÑÒÚÏÀ ÄÎ ÈÍÔÎÐÌÀÖÈß È ÓÑËÓÃÈ

Èíôîðìàöèÿòà ñå ñúäúðæà â îòãîâîðèòå ïî âúïðîñè N3, N4; N8.

Äîñòúïíà èíôîðìàöèÿ çà ìëàäèòå õîðà îòíîñíî áúäåùîòî îáðàçîâàíèå, ïðîôåñèÿ, ðàáîòíî ìÿñòî è êàðèåðíî ðàçâèòèå
ì îæå äà ñå  ï îëó÷è îò - òðóäîâè áîðñè, êàðèåðíè öåíòð îâå, áþðà ïî òðóäà, òåëåâèçèÿ è ðàäèî, ïðåñàòà (âåñòíèöè è ñïèñàíèÿ),
Èíòåðíåò, ïðèÿòåëè, ðîäèòåëè, à ñúùî îò: ìëàäåæêè (â ò.÷. ñòóäåíòñêè) öåíòð îâå (Èñïàíèÿ, Èòàëèÿ, Ñëîâàêèÿ, Áúëãàðèÿ),
ó÷åíè÷åñêè è ñòóäåíòñêè áîðñè (Èñïàíèÿ, Áúëãàðèÿ), ó÷èëèùå è ó÷èòåëè (Èñïàíèÿ, Ëàòâèÿ, Ãúðöèÿ, Áúëãàðèÿ), óíèâåðñèòåòè,
â ò.÷. óíèâåðñèòåòñêè êàòàëîçè (Øâåöèÿ, Ñëîâàêèÿ, Ãúðöèÿ);áèáë è îòåêè (Ëàòâèÿ, Áúëãàðèÿ), Íàöèîíàë í àòà àãåíöèÿ çà
îáðàçî âàíèå - FAS (Èðëàíäèÿ), ÷àñòíè êî ìïàíèè çà ñòóäåíòñêè óñëóãè (Ñëîâàêèÿ), ïðÿê êî í òàêò ñ ðàáîòî äàòåëè è ôèðì è
(Ãúðöèÿ, Áúëãàðèÿ) è äð.

Ï î  îòí îøåíèå íà   äîñòúïíîñòòà íà óñëóãèòå  28,6% ñìÿòàò, ÷å òå ñà øèðîêî  ä îñòúïíè. Ñïîðåä 26,1% íÿìà äîñòàòú÷íî
ìåñòà, êúäåòî ñå ïðåäëàãàò êàðèåðíè óñëóãè, ñïîðåä 7,5% íÿìà äîñòàòú÷íî ñïåöèàëèñòè ïî òîçè âèä óñëóãè.
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10,1 % íÿìàò äîñòúï äî êàðèåðíè óñëóãè, à 21,7% íÿìàò èíôîðìàöèÿ çà ïðåäîñòàâÿíåòî íà òàêèâà óñëóãè.

Ñàìî 4,5% ïîñ î÷âàò, ÷å íÿìàò íóæäà îò òàêúâ òèï óñëóãè.

31,6% îò èçñëåäâàíèòå ëèöà èçïîëçâàò óñëóãèòå íà ñúùåñòâóâàùèòå êàðèåðíè öåíòðîâå. Îò òÿõ 30,6% ñà ó÷åíèöè,
40,8% - ðàáîòåùè è 41,2% . áåçðàáîòíè.

32,4% íå çíàÿò çà ñúùåñòâóâàíåòî è ñúùíîñòòà íà ïðåäëàãàíèòå óñëóãè îò òàêèâà öåíòðîâå.  Îò òÿõ 28,4% ñà ó÷àùè,
24,1% ðàáîòåùè è 38,3% - áåçðàáîòíè.

 28,4% íå çíàÿò  êàêâî ñå çàíèìàâàò òåçè öåíòðîâå (35,4% îò ó÷àùèòå, 28,2% îò ðàáîòåùèòå, 22,9% îò áåçðàáîòíèòå).

68,4 % îò âñè÷êè àíêåòèðàíè ïîñî÷âàò êàòåãîðè÷íî, ÷å íå èçïîëçâàò êàðèåðíèòå öåíòðîâå.

Èíôîðìàöèÿòà îò Èíòåðíåò ñå ïðåäïî÷èòà îò ïîâå÷åòî àíêåòèðàíè (63,3%). Òàêèâà ïðåäïî÷èòàíèÿ èìàò 55,1% îò
ó÷àùèòå,  72,4 îò ðàáîòåùèòå è 46,4% îò áåçðàáîòíèòå.

Ñàìî  11% ïðåä ï î÷èòàò ëè÷íèòå êî í òàêòè ïðåä Èíòåðíåò (9,5% îò ó÷àùèòå, 17,7% îò ðàáîòåùèòå, 7,8% îò
áåçðàáîòíèòå). Òî âà å ïîêàçàòåë çà äîáðàòà òåõíè÷åñêà îñèãóðåíîñò íà ìëàäèòå õîðà (äîñòúï äî êî ì ï þòúð  è
Èíòåðíåò).

Ì í î ç è í ñ ò âî òî (85,3%) çíàÿò îòêúäå è êàê äà òúðñÿò èíôîðì àöèÿ â Èíòåðíåò. Ñàìî 13,8% ïîñ î÷âàò, ÷å íÿìàò äîñòúï
äî Èíòåðíåò. 2,8% íÿìàò ôèíàíñîâà âúçì îæ í îñò äà èçïîëçâàò Èíòåðíåò (ãëàâ í î  îò ãðó ïàòà íà ó÷àùèòå è
áåçðàáîòíèòå). 3,6% îò àíêåòèðàíèòå  íå ìîãàò äà ðàáîòÿò ñ êî ì ï þòúð, à 8,5% íå ìîãàò äà ïîëçâàò Èíòåðíåò.  Í î
ï î÷òè âñè÷êè  (96,7%) èìàò äîâåðèå íà èíôîðì àöèÿòà ,  ï îëó÷àâà íà  îò Èíòåðíåò.

Î áîáùåíèå . Îãðàíè÷åíèÿò äîñòúï äî óñëóãèòå, ïðåäëàãàíè â êàðèåðíèòå öåíòð îâå (îêî ëî 30%) ñå äúëæè ïðåä è ì í î  í à
ëèïñàòà íà èçãðàäåíè ìðåæè â ïîâå÷åòî ñòðàíè è íåäîñòàòú÷íàòà èíôîðìàöèÿ.

Ìëàäèòå õîðà ïðåäïî÷èòàò Èíòåðíåò êàòî èçòî÷íèê íà èíôîðìàöèÿ  (63,3%), íî ÷àñò îò òÿõ íÿìàò òàêàâà âúçìîæíîñò
ïîðàäè ôèíàíñîâè ïðè÷èíè è ëèïñàòà íà äîñòúï.

Ïî÷òè âñè÷êè ìëàäè õîðà èìàò íåîáõîäèìèòå òåõíè÷åñêè óìåíèÿ çà òúðñåíå è íàìèðàíå íà èíôîðìàöèÿ â Èíòåðíåò-
ìðåæàòà .  Ïðèå ìàò òàçè èíôîðì àöèÿ êàòî  ï îëåçíà è é ñå äîâåðÿâàò. Ñàìî â Áúëãàðèÿ ïîëó÷àâàíåòî  í à  è í ô îðì àöèÿ ÷ðåç
ëè÷íè êî í òàêòè  è ìà ïðèîðèòåò ïðåä Èíòåðíåò.  Í àëèöå å ðàçëèêà â äîñòúïà è èçïîëçâàíåòî  íà  êî ì ï þòðè (è Èíòåðíåò) â
ãî ëåìèòå ãðàäîâå è â ìàëêèòå íàñåëåíè  ìåñòà â ïîâå÷å îò èçñëåäâàíèòå ñòðàíè. Â ìàëêèòå ñåëèùà áðîÿò íà êî ì ï þòðèòå,
êàêòî  è  èç ï îëçâàíåòî íà Èíòåðíåò-êî ì ó í è êàöèèòå å çíà÷èòåëíî îãðàíè÷åí. Íåçàâèñèìî  îò òî âà ñúçäàâàíåòî íà âèðòóàë å í
êî ì ï þòúðåí öåíòúð áè áèëî ïîëåçíî çà ãî ë ÿ ìà ÷àñò îò ìëàäèòå õîðà è áè ãè óëåñíèëî çíà÷èòåëíî â òúðñåíåòî  í à  ï îëåçíà è
àêòóàëíà èíôîðìàöèÿ.

3.3. ÏÐÎ Ó×ÂÀ ÍÅ ÍÀ ÏÐÅÄËÀÃÀÍÈÒÅ ÓÑËÓÃÈ Â ÖÅÍÒÐÎÂÅÒÅ ÇÀ ÏÐÎ ÔÅÑÈÎÍÀËÍÀ ÐÅÀËÈÇÀÖÈß

 âèä íà óñëóãèòå (êîíñóëòàöèè, ñúâåòè è èíôîðìàöèÿ) (âúïðîñ N7 ) - ïðåäïî÷èòàíèÿ íà àíêåòèðàíèòå:

•  èíôîðìàöèÿ çà ðàáîòà (61,53%, îò òÿõ 54,5%  ó÷àùè, 82,2% - ðàáîòåùè, áåçðàáîòíè - 54,4%);
•   êî í ñóëòàöèÿ è ñúâåòè çà ïîâåäåíèåòî  ïî âðåìå íà èíòåðâþ çà ðàáîòà (53,5%, îò òÿõ 39,8% ó÷àùè, 74,4% -
ðàáîòåùè, áåçðàáîòíè - 46,6%%);
•  ïîäãîòîâêàòà íà äîêóìåíòè çà ðàáîòà (53,2%, îò òÿõ 55,6%  ó÷àùè, 64,9% - ðàáîòåùè, áåçðàáîòíè - 58,5%);
•  çà ïðîäúëæàâàíå íà îáðàçîâàíèåòî (38,5%, îò òÿõ33,2%  ó÷àùè, 54,9% - ðàáîòåùè, áåçðàáîòíè - 30,2%);
•  îöåíêà íà ïðèãî ä í îñòòà çà êîíêðåòíà ðàáîòà (36,4%, îò òÿõ 25,2%  ó÷àùè, 43,6% - ðàáîòåùè, áåçðàáîòíè - 29,7%);
• èíôîðìàöèÿ îòíîñíî âúçìîæíîñòèòå çà êàðèåðíî ðàçâèòèå (31,6%, îò òÿõ 55,6%  ó÷àùè, 64,9% - ðàáîòåùè,
áåçðàáîòíè - 58,5%);
•  âúâåäåíèå ïðè ïîñòúïâàíå íà íîâà ðàáîòà (23,3%, îò òÿõ 17,8%  ó÷àùè, 24,3% - ðàáîòåùè, áåçðàáîòíè - 32,4%).
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ïîòðåáèòåëè (âúïðîñè N7; 9; 10)

Ñïîðåä èçñëåäâàíèòå ëèöà óñëóãèòå çà ïðîôåñèîíàëíà ðåàëèçàöèÿ áè òðÿáâàëî äà ñà îðèåíòèðàíè êúì:

•  ìëàäèòå áåçðàáîòíè  (68,9%);

•  çàâúðøâàùèòå îáðàçîâàíèåòî ñè (51,%);

•  õîðàòà ñúñ “ñïåöèàëíè íóæäè”,(40,6%);

•  òðàéíî áåçðàáîòíè  (34,4%);

•  òúðñåùè ïðîìÿíà (24,6%);

•  õîðàòà, çàñòðàøåíè îò çàãóáà íà ðàáîòíî ìÿñòî  ( 21,5%).

Ïîòðåáíîñò îò èíôîðìàöèÿ, ñúîáðàçåíà ñúñ ñïåöèôè÷íèòå îñîáåíîñòè íà õîðàòà ñúñ ñïåöèàëíè íóæäè, ïîñî÷âàò
59,3% îò àíêåòèðàíèòå. Êàòî  îò÷èòàò íåîáõî ä è ì îñòòà  îò òàêàâà  è íô îðì àöèÿ 22,7% ïîñ î÷âàò, ÷å ëèïñâàò  ï îäãî òâå í è
ñïåöèàëèñòè çà ðåàëèçèðàíåòî íà òàêúâ âèä óñëóãè. Ñïîðåä 10,19% ëèïñâà îïèò (è òðàäèöèè) â ïðåäëàãàíåòî íà òàêèâà óñëóãè.

Íî 14,4% ñìÿòàò, ÷å ñïåöèàëíè óñëóãè çà òåçè õîðà íå ñà íå îáõî ä è ì è .

Êàòî  äî ïúëíèòåëíè  ãðóïè  êëèåíòè íà  öåíòð îâåòå çà ïðîôåñè î í àëíà êî í ñóëòàöèÿ ñå  ï îñ î÷âàò :  äîì àêèíèòå  è
í å ã ð à ì îòíèòå (Èñïàíèÿ);.“âñè÷êè íóæäàåùè ñå” (Èòàëèÿ, Èðëàíäèÿ);  êúì “âñè÷êè, êîèòî ñå èíòåðåñóâàò îò òåçè óñëóãè”,
êúì “âñè÷êè, òúðñåùè ðàáîòà”, êúì “ðàáîòåùè, íà êîèòî  ïðåäñòîè ïåíñèîíèðàíè â áëèçêèòå äâå ãî äèíè”, êúì “èíâàëèäèòå”,
êúì “õîðà, êîèòî  í å  í à ìèðàò àäåêâàòíà ðàáîòà”, êúì “íåçàâúðøèëè î ïðåäåëåíà ñòåïåí íà îáðàçî âàíèå (ñðåäíî èëè âèñøå)
è “êúì øèðîê êðúã îò õîðà” (Ñëîâàêèÿ, Áúëãàðèÿ),  êúì äåöà îò äîìîâåòå (ÄÎÂÄËÐÃ),   (Áúëãàðèÿ).

Íàñî÷åíîñò íà óñëóãèòå çà ïðîôåñèîíàëíà ðåàëèçàöèÿ (âúïðîñ N6)

•  êúì ïîëó÷àâàíåòî íà èíôîðìàöèÿ çà íîâà ðàáîòà (66,9%) - òîâà ñà ïîñî÷èëè 61,1% îò ó÷àùèòå, 87,6% îò
ðàáîòåùèòå è 68,8% îò áåçðàáîòíèòå;

• êúì èíôîðìàöèÿ çà äîïúëíèòåëíà êâàëèôèêàöèÿ (48,6%) - òîâà ñà ïîñî÷èëè 49,3% îò ó÷àùèòå, 65,9% îò
ðàáîòåùèòå è 40,8% îò áåçðàáîòíèòå;

• êúì èíôîðìàöèÿ çà âúçìîæíîñòèòå çà îáðàçîâàíèå (40,4%) - òîâà ñà ïîñî÷èëè 37,7% îò ó÷àùèòå, 46,7% îò
ðàáîòåùèòå è 27,6%% îò áåçðàáîòíèòå).

• äîïúëíèòåëíè óñëóãè : óñëóãè, íàñî÷åíè êúì êïðîôåñèîíàëíàòà ðåàëèçàöèÿ, êàòî êàê ñå ïèøå àâòîáèîãðàôèÿ
(ÑV),íàó÷íàòà è ïðîôåñè î í àëíà ðåàëèçàöèÿ, íàó÷íàòà êàðèåðà, çà “ïî-óñïåøíèòå ïðîôåñèè” (Èñïàíèÿ), îáÿâè çà
ðàáîòà è ëåòíè îáðàçîâàòåëíè êóðñîâå  êàòî äîïúëíèòåëíà óñëóãà (Ëàòâèÿ),   êúäå è êàê äà íàìåðÿ ðàáîòà”  (Èòàëèÿ,
Øâåöèÿ, Ñëîâàêèÿ, Áúëãàðèÿ, Èðëàíäèÿ), òåñòîâå çà îïðåäåëÿíå íà ïîäõîäÿùàòà ðàáîòíà ñðåäà è îöåíêà íà
ñîáñòâå íàòà êî ì ï å ò å í ò í îñò â ñúîòâåòñòâèå ñ èçèñêâàíèÿòà íà ïàçàðà íà òðóäà, à ñúùî äîïúëíèòåëíà èíôîðì àöèÿ
( Ø âåöèÿ), îïèñàíèå íà ðàáîòàòà è ïðåä ë îæåíèÿ çà ðàáîòà(Ñëîâàêèÿ), “èíôîðì àöèÿ çà çàïëàùàíåòî íà òðóäà
(Ãúðöèÿ).

Êà÷åñòâî òî  íà  ïðåäëàãàíèòå óñëóãè. ( âúïðîñ N2; 4; 5)

Êà÷åñòâî òî íà ïðåäëàãàíèòå óñëóãè ñå îïðåäåëÿ îò íàëè÷èåòî  íà  ä îñòàòú÷íà èíôîðì àöèÿ, äîñòúï í îñò íà ïðåä îñòàâÿíèòå
óñëóãè, ñúîòâåòñòâèå íà òåçè óñëóãè íà ïîòðåá í îñòèòå íà êëèåíòèòå è óä î âëåòâî ð å í îñòòà  è ì  îò ñúâåòèòå è ïîäêðåïàòà, êî ÿòî
ï îëó÷àâàò.

18,5% îò àíêåòèðàíèòå ñ÷èòàò, ÷å êàòî  öÿëî  ï îëó÷àâàíàòà  è íô îðì àöèÿ å ïîëåç íà .  Ï îâå÷å îò  ï îë îâè íàòà  (51,7%) ñìÿòàò,
÷å èíôîðì àöèÿòà, êî ÿòî  ï îëó÷àâàò å ïîëåçíà çà òÿõ, íî íå å äîñòàòú÷íà è òúðñÿò äîïúëíèòåëíè èçòî ÷íèöè.  76,3% ñìÿòàò, ÷å
è í ô î ðì àöèÿòà   ñúîòâåòñòâà  íà  ï îòð å á í îñòèòå èì, è ãè óä î âëåòâîðÿâà (87,7%).

Äî ãî ë ÿ ìà ñòåïåí îöåíêàòà çà êà÷åñòâî òî íà óñëóãèòå ñå ñâúðçâà ñ äîñòúïà äî òåçè óñëóãè. Ôàêòúò, ÷å ï î- ìàëêî  îò 30 %
î ò ìëàäèòå õîðà  è ìàò øèðîê äîñòúï äî òàêèâà óñëóãè, êàêòî è ëèïñàòà íà  è íôîðì àöèÿ çà 21,7% îò òÿõ çàòðóäíÿâà ðåàë í îòî
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îöåíÿâàíå íà êà÷åñòâî òî  íà  ïðåäëàãàíèòå óñëóãè (êî èòî  ï ð îñòî íå ñå  ï îç íàâàò). Ïàðàäîêñàëíà å âèñîêàòà ñòåïåí íà
óä î âëåòâî ð å í îñò îò  ï îëó÷àâàíèòå óñëóãè (85,6%), êî åòî  âåðîÿòíî ñå äúëæè íà òî âà, ÷å 67,5% ñà  ï îëó÷èëè íåîáõî ä è ìàòà  è ì
è í ô î ðì àöèÿ è ñúâåò.

Êà÷åñòâî òî íà ïðåäëàãàíèòå óñëóãè ñå îïðåäåëÿ îò êî ì ï å ò å í ò í îñòòà è ï îäõî äà íà ñïåöèàëèñòèòå îò êàðèåðíèòå öåíòðîâå
êúì êëèåíòèòå. Ñïîðåä 84,1% ñïåöèàëèñòèòå ñà êî ì ï åòå íò íè  è  è ìàò íåîáõî ä è ì è ÿ  ï îäõî ä (95,5%). Òî âà îïðåäåëÿ è âèñîêèÿ
ïðîöåíò íà   äîâåðèå, êúì òåçè ñïåöèàëèñòè (94,7%)

Îá îáùåíèå:  Ïðè òúëêóâàíåòî íà èíôîðìàöèÿòà â òîçè ðàçäåë ñëåäâà äà ñå îò÷èòà ñòàòóñà íà àíêåòèðàíèòå ëèöà -
ðàáîòåùèòå ñà íàé-ìàëêèÿò áðîé èçñëåäâàíè ëèöà, ñëåäâàíè îò áåçðàáîòíèòå è ó÷àùèòå, êàêòî è äîìèíèðàíå íà ãðóïàòà
èçñëåäâàíè ñúñ ñðåäíî  îáðàçî âàíèå. Òî âà âî äè äî ðàçì è í à âàíå ìåæäó ñòî é í îñòèòå íà àáñîë þòíèòå ÷åñòî òè íà îòãî âîðèòå
(ñïîðåä áðîÿ íà ó÷àñòíèöèòå) è ïðîöåíòíèÿ èì åêâèâàëåíò.  Ïðè äðóãî  ñúîòíîøåíèå ìåæäó ïðåäñòàâèòåëèòå íà öåëåâàòà
ãðóïà (èëè ïðè ðàâíè ÷àñòè íà èçâàäêàòà) âåðîÿòíî ðåçóëòàòèòå áèõà áèëè çíà÷èòåëíî ïî-ðàçëè÷íè.

Í àëàãà ñå èçâî äúò, ÷å îñíîâíèÿò âèä óñëóãà, êî ÿòî ìëàäèòå õîðà â ï î÷òè âñè÷êè èçñëåäâàíè ñòðàíè òúðñÿò â êàðèåðíèòå
öåíòð îâå, å èíôîðì àöèÿ, êî í ñóëòàöèÿ è ñúâåò çà íàìèðàíå íà íîâà ðàáîòà. Èçêëþ÷åíèå ïðàâè Èðëàíäèÿ ( ï î  îò í î ø å í è å
íàñî÷åíîñòòà íà óñëóãèòå), êúäåòî ñå î÷åðòàâà ïðèîðèòåòà íà äîïúëíèòåëíàòà êâàëèôèêàöèÿ. Àíêåòèðàíèòå îò âñè÷êè îñòàíàëè
ñòðàíè îïðåäåëÿò âîäåùî ìÿñòî íà óñëóãèòå, íàñî÷åíè êúì íàìèðàíåòî íà íîâà ðàáîòà.

Íàé-ãî ëÿì  ïðîöåíò îò àíêåòèðàíèòå ñìÿòàò, ÷å êàðèåðíèòå óñëóãè òðÿáâà äà áúäàò íàñî÷åíè ïðåäè ì í î  êú ì  ì ëàäèòå
áåçðàáîòíè (68,9%), ñëåäâàíè îò çàâúðøâàùèòå îáðàçîâàíèåòî ñè (51%) è â íàé-ìàëêà ñòåïåí - êúì õîðàòà â ðèñê îò çàãóáà íà
ðàáîòíîòî ñè ìÿñòî (21,5%).

Íàé-ìîáèëåí ñòàòóñ èìà êàòåãîðèÿòà “òúðñåùè ïðîìÿíà”. Äîêàòî â Èðëàíäèÿ òàçè ãðóïà èçëèçà íà âòîðî ìÿñòî â
ïîäðåæäàíåòî íà êëèåíòèòå íà êàðèåðíèòå óñëóãè, òî â Áúëãàðèÿ è Ãúðöèÿ òå ñà íà ïîñëåäíî ìÿñòî, à â Ñëîâàêèÿ - íà
ïðåä ï îñëåäíî. Òî âà áè ì îãëî äà ñå îáÿñíè ñ ôàêòà, ÷å ïðåä ï ð è å ìàíåòî  í à  ï ð îìÿíà (îáðàçî âàòåëíà, ïðîôåñè î í àë íà  è  ï î
îòíîøåíèå íà êàðèåðàòà) ìîæå äà ñå ïðèåìå çà ïðåêàëåíî ëè÷åí è íå æèçíåíî âàæåí âúïðîñ.

Â Ëàòâèÿ âîäåùî ìÿñòî,ñïîðåä àíêåòèðàíèòå, áè òðÿáâàëî äà èìàò õîðàòà ñúñ ñïåöèàëíè íóæäè.

Âúâ âñè÷êè ñòðàíè ñå ïîä÷åðòàâà ñå íåîáõîäèìîñòòà îò äîïúëíèòåëíè ñïåöèàëèçèðàíè óñëóãè çà õîðàòà ñúñ “ñïåöèàëíè
í óæäè”, ïðåäâèä ñïåöèôè÷íèòå çàòðóäíåíèÿ, êîèòî òåçè õîðà èçïèòâàò ïðè òúðñåíåòî  è íàìèðàíåòî íà ðàáîòà. Òî âà íàëàãà
ïîäãîòîâêàòà íà ñïåöèàëíè ìàòåðèàëè (ñïðàâî÷íèöè è äð.) çà òàçè êàòåãîðèÿ êëèåíòè íà êàðèåðíèòå öåíòðîâå. Äàííèòå
ï î êàçâàò, ÷å Øâåöèÿ å åä í à  îò ñòðàíèòå ñ äîáðè òðàäèöèè è ãî ëÿ ì  î ï èò  ï î  îòíîøåíèå  íà óñëóãèòå, ïðåäëàãàíè íà òàçè
êàòåãîðèÿ êëèåíòè.

Âúâ âñè÷êè ñòðàíè èìà ñïåöèàëèñòè, òðàäèöèè è îïèò â ðàáîòàòà ñ òàçè êàòåãîðèÿ êëèåíòè. Íî  â ïî÷òè âñè÷êè ñòðàíè
ñå  î÷åðòàâà  íå îáõî ä è ì îñòòà  îò  ä î ïúë íèòåëíà  ï îäãî òî â êà íà ñïåöèàëèñòèòå çà óä î âëåòâîðÿâàíåòî íà ñïåöèôè÷íèòå
ïîòðåáíîñòè íà òåçè õîðà. Åäíî äîáðî ðåøåíèå áè áèëî ðàçðàáîòâàíåòî íà ïîäðîáåí ñïðàâî÷íèê çà óñëóãèòå, ñâúðçàíè ñ
êàðèåðíîòî (îáðàçîâàòåëíî è ïðîôåñèîíàëíî) ðàçâèòèå, ïðåäëàãàíî êàêòî â êàðèåðíèòå öåíòðîâå, òàêà è â ìåäèèòå è äðóãèòå
èíñòèòóöèè, èìàùè îòíîøåíèå êúì òåçè ïðîáëåìè. Â Ëàòâèÿ â ãðóïàòà íà õîðàòà ñúñ ñïåöèôè÷íè íóæäè íå ñå âêëþ÷âàò
ïðåäñòàâèòåëèòå îò ìàëöèíñòâàòà.

Ìëàäèòå õîðà ïîä÷åðòàâàò íåîáõîäèìîñòòà îò ðàçøèðÿâàíå äèàïàçîíà íà ïðåäëàãàíèòå óñëóãè è ïîâèøàâàíå íà
êà÷åñòâî òî  è ì ,  âúïðåêè ÷å êàòî öÿëî ñå îò÷èòà âèñîêà ñòåïåí íà óä î âëåòâî ð å í îñò (ïðè 85,6% îò àíêåòèðàíèòå).

Âúâ âñè÷êè èçñëåäâàíè ñòðàíè îöåíêàòà íà êà÷åñòâî òî  íà  ïðåäëàãàíèòå óñëóãè ñå ôîðìèðà  îò íàëè÷èåòî  í à  ä îñòàòú÷íà
èíôîðìàöèÿ, äîñòúïíîñò íà ïðåäîñòàâÿíèòå óñëóãè, ñúîòâåòñòâèå íà òåçè óñëóãè íà ïîòðåáíîñòèòå íà êëèåíòèòå è
óä î âëåòâî ð å í îñòòà  è ì  îò ñúâåòèòå è ïîäêðåïàòà, êî ÿòî  ï îëó÷àâàò. Àíêåòèðàíèòå ïîä÷åðòàâàò íàëè÷èåòî  í à  ä îñòàòú÷íà è
ñúîòâåòñòâàùà íà ïîòðåáíîñòèòå èì èíôîðìàöèÿ (76,3%). Ïîâå÷åòî èçñëåäâàíè ëèöà íå ñå äîâåðÿâàò ñàìî íà åäèí èçòî÷íèê
í à  è í ô î ðì àöèÿ, ïîðàäè êî åòî îöåíêèòå íà èíôîðì àöèÿòà, îïðåäåëÿíà êàòî  “ ï îëåçíà” è èíôîðì àöèÿòà, îïðåäåëÿíà êàòî
“ ï îëåçíà,  í î  íåä îñòàòú÷íà” ñå ðàçì è í à âàò. Òî âà íè äàâà  îñ í î âàíèå äà îáîáùèì, ÷å êàòî  öÿë î  ï îëó÷àâà íàòà  è íô îðì àöèÿ å
ïîëåçíà çà êëèåíòèòå.

Ï î  îò í îøå íèå  êî ì ï å ò å í ò í îñòòà íà ñïåöèàëèñòèòå, êàòî ãàðàíöèÿ çà êà÷åñòâî òî  íà  ïðåäëàãàíèòå êàðèåðíè óñëóãè ñå
î ÷åðòàâà âèñîêà ñòåïåí íà óä î âëåòâî ð å í îñò îò òÿõíàòà êî ì ï å ò å í ò í îñò è ïîäõî ä, ïîðàäè êî åòî 94,7% îò èçñëåäâàíèòå ëèöà èì
èìàò äîâåðèå.
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Â Èðëàíäèÿ è Ëàòâèÿ å íàëèöå  ìàêñ è ìàëíà ñòåïåí íà óä î âëåòâî ð å í îñò îò óñëóãèòå, ïðåäëàãàíè â êàðèåðíèòå öåíòð îâå
è  îò äðóãèòå èçòî ÷íèöè íà  èíôîðì àöèÿ (100%), íî óä î âëåòâî ð å í îñòòà îò ðàáîòàòà íà êî í ñóëòàíòèòå å ñðàâíèòåëíî íèñêà.
Óä î âëåòâî ð å í îñòòà îò êî í ñóëòàíòñêèòå óñëóãè â ïîâå÷åòî ñòðàíè âåðîÿòíî ñå äúëæè íà ïîïóëÿð í îñòòà íà òîçè âèä óñëóãè
èçâúí  êàðèåðíèòå öåíòð îâå. Âèñîêàòà îöåíêà, êî ÿòî  à í êåòèðàíèòå äàâàò íà êî í ñóëòàíòèòå ì îæå äà ñå îáÿñíè ñ òðàäèöèèòå è
î ï è òà, êîéòî  è ìà â ñòðàíàòà  ï î  îò í îøå íèå  í à  è íô îðì àöèÿòà è  ï îì î ù òà çà òúðñåíå è íàìèðàíå íà ðàáîòà, ïðåäëàãàíà îò
ðàçëè÷íè èíñòèòóöèè.

Ñ èçêëþ÷èòåëíî íèñêà ñòåïåí íà èçïîëçâàíå íà êàðèåðíèòå öåíòðîâå ñå îòëè÷àâàò Ñëîâàêèÿ (1,4%), Ãúðöèÿ (3,2%) è
Áúëãàðèÿ (4,3%). Âåðîÿòíî òî âà ñå äúëæè íà íåïîïóëÿð í îñòòà íà òîçè âèä óñëóãè è èçïîëçâàíåòî íà äðóãè èçòî ÷íèöè íà
èíôîðìàöèÿ çà òúðñåíå è íàìèðàíå íà ðàáîòà, îáðàçîâàíèå è êàðèåðíî ðàçâèòèå.

Â Ñëîâàêèÿ äàííèòå ïîêàçâàò ïðîòèâîðå÷èâà óä î âëåòâî ð å í îñò îò óñëóãèòå, ïðåäëàãàíè â êàðèåðíèòå öåíòð îâå è îò
äðóãèòå èçòî ÷íèöè íà  èíôîðì àöèÿ.  Âåðîÿòíî ðàçì è í à âàíåòî â äàííèòå ñå  ï îëó÷àâà îò ñìåñâàíåòî  íà  êî í ñóëòàíòñêèòå
óñëóãè, ïðåäëàãàíè â êàðèåðíèòå öåíòðîâå (êîèòî ñà ñëàáî ðàçïðîñòðàíåíè â ñòðàíàòà) ñ êî í ñóëòàöèè îò ïîçíàòè è èçïîëçâà í è
(äðóãè) ñòðóêòóðè. Â òàêúâ ñëó÷àé òî âà ðàçì è í à âàíå íå áè ì îãëî äà ñå òúëêóâà êàòî  îòðèöàíèå íà òàêúâ âèä óñëóãè â
áúäåùèòå êàðèåðíè öåíòðîâå.
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4.  ÏÐÅÏÎÐÚÊÈ È Î×ÀÊÂÀÍÈ ÐÅÇÓËÒÀÒÈ ÇÀ ÏÎÄÎÁÐßÂÀÍÅ ÊÀ×ÅÑÒÂÎÒÎ  Í À
ÏÐÅÄËÀÃÀÍÈÒÅ ÓÑËÓÃÈ ÇÀ ÏÐÎ ÔÅÑÈÎÍÀËÍÀ ÐÅÀËÈÇÀÖÈß ÍÀ ÌËÀÄÈÒÅ  ÕÎ ÐÀ Â

ÈÇÑËÅÄÂÀÍÈÒÅ ÑÒÐÀ Í È :

4,1. ÏÐÅÏÎÐÚÊÈ

•  äà ñå óñúâúðøåíñòâà êâàëèôèêàöèÿòà íà êîíñóëòàíòèòå â ñôåðàòà íà ïðîôåñèîíàëíîòî îáó÷åíèå è êàðèåðíîòî
êî í ñóëòèðàíå;

•  äà ñå ðàçðàáîòÿò ñïåöèôè÷íè  ìåòîäè çà êîíñóëòàíòñêè óñëóãè â îáëàñòòà íà èçãðàæäàíåòî íà êàðèåðà - çà âñè÷êè
ìëàäè õîðà íà âúçðàñò 15-26 ãîäèíè è îñîáåíî çà õîðàòà â íåðàâíîñòîéíî ïîëîæåíèå (“õîðàòà ñúñ ñïåöèàëíè
í óæäè”), çà äà ñå óëåñíè òÿõíàòà èíòåãðàöèÿ íà ïàçàðà íà òðóäà;

•  äà ñå ðàçðàáîòè òåõíîëîãèÿ çà åëåêòðîííî êîíñóëòèðàíå, êàòî íîâ âèä óñëóãà çà  öåëèòå íà êàðèåðíîòî ðàçâèòèå íà
ìëàäèòå õîðà;

•  äà ñå ðàçðàáî òÿò òåõ í îëîãèè çà åëåêòð î í í î  î áó÷åíèå, áàçèðàíè íà îí-ëàéí ìóëòèìåäèÿ (èçïîëçâàíå íà
ì óëòèìåäèÿòà  í å ï îñðåäñòâåíî  â  ïðîöåñà íà ó÷åíå) èëè off-line ìóëòèìåäèÿ (èçïîëçâàíå  íà  ìóëòèìåäèÿòà ñàì î  çà
ï îëó÷àâàíå èëè ïðåäàâàíå  íà  è íô îðì àöèÿ),  ñ öåë äà ñå îáîãàòÿò âúçì îæ í îñòèòå íà  ìëàäåæêàòà àóäèòîðèÿ  çà
èçãðàæäàíå íà êàðèåðà;

4.2.Î×ÀÊÂÀÍÈ ÐÅÇÓËÒÀÒÈ:

Â ðåçóëòàò îò èçïúëíåíèåòî  í à  Ï ð îåêò N 2002-BG/02/B/F/PP-132018 ùå ñå ñúçäàäàò:

•  Âèðòóàëåí êàðèåðåí öåíòúð â Èíòåðíåò, êîéòî  ù å  îñèãóðÿâà åëåêòð î í í î  êî í ñóëòèðàíå è îáó÷åíèå;
•  Ì óëòèìåäèåí ÑD “Íà ïàçàðà íà òðóäà”;
•  Ðúêî âî äñòâî  ï î  êàðèåðíî ðàçâèòèå ñ ïðèòóðêà (äèïëÿíà) ïî åëåêòð î í í î  êî í ñóëòèðàíå;
•  Ðúêî âî äñòâî  ï î  êàðèåðíî ðàçâèòèå çà êî í ñóëòàíòè, ðàáîòåùè ñ ìëàäèòå õîðà â íåðàâíîñòî é í î  ï îë îæåíèå.

4.3. ÂÚÇÄÅÉÑÒÂÈÅ ÍÀ ÏÐÎÅÊÒÀ

Âúçäåéñòâèåòî íà ïðîåêòà ùå ñå èçðàçè â:

•  íàä 200 îáó÷åíè êî í ñóëòàíòè,

•  ï î âå÷å îò 20 000 êî í ñóëòèðàíè ìëàäè õîðà  ï î  îòíîøåíèå íà îáðàçî âàòåëí îòî è êàðèåðíîòî èì ðàçâèòèå;

•  ï î â è ø à âàíå íà âúçì îæ í îñòèòå çà èíòåãðàöèÿ íà ìëàäèòå õîðà (â ò.÷. õîðàòà â  íåðàâíîñòî é í î  ï îë îæåíèå) íà
ïàçàðà íà òðóäà;
•  ï îä ï îì àãàíå íà ìëàäèòå õîðà â èçïîëçâàíåòî íà î í-ëàéí  è oô-ëàéí ìóëòèìåä è é í è  ï ð îäóêòè.
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5 .  Ï Ð È Í ÎÑ ÍÀ ÈÇÑËÅÄÂÀÍÅÒÎ “ ÑÚÑÒÎ ßÍÈÅ ÍÀ ÓÑËÓÃÈÒÅ ÇÀ ÊÀÐÈÅÐÍÎ
ÐÀÇÂÈÒÈÅ ÍÀ ÌËÀÄÈÒÅ ÕÎ ÐÀ”  ÊÚÌ ÖÅËÈÒÅ ÍÀ ÏÐÎÃÐÀÌÀ ËÅÎÍÀÐÄÎ ÄÀ ÂÈÍ×È

Èçñëåäâàíåòî äîêàçâà ïîòðåáíîñòèòå îò:

• äîñòúïíè êàðèåðíè óñëóãè, îñèãóðÿâàùè èíôîðìàöèÿ çà èçãðàæäàíåòî íà êàðèåðà îò âñè÷êè ìëàäè õîðà;

• êàðèåðíè óñëóãè, êîèòî íå ñà îãðàíè÷åíè ñàìî îò âúçìîæíîñòèòå íà êàðèåðíèòå öåíòðîâå, à ñå ïðåäëàãàò â
ðàçëè÷íèòå ñòðóêòóðè, ðàáîòåùè ñ ìëàäè õîðà çà ïîäïîìàãàíå  íà êàðèåðíîòî èì ðàçâèòèå;

• êâàëèôèöèðàíè êîíñóëòàíòè â îáëàñòòà íà ðàçâèòèåòî íà êàðèåðíèòå óñëóãè â èçñëåäâàíèòå ñòðàíè;

• ïðåîäîëÿâàíå íà ïðåäðàçñúäúöè è äèñêðèìèíàöèÿ è ñúçäàâàíå íà ðàâíè êàðèåðíè âúçìîæíîñòè çà ìëàäèòå õîðà â
íåðàâíîñòîéíî  ï îëîæåíèå.

Èçñëåäâàíåòî ïîêàçà ïîâèøåíî òúðñåíå îò ñòðàíà íà ìëàäèòå õîðà â ñòðàíèòå-ó÷àñòíè÷êè â ïðîåêòà îò êàðèåðíè
óñëóãè è êî í ñóëòàöèè îò í îñí î  íà ìèðàíåòî íà ðàáîòà, îáðàçî âàíèå è êâàëèôèêàöèÿ. Î÷åðòàâàò ñå ãî ëåìèòå âúçì îæ í îñòè íà
Èíôîðìàöèîííèòå òåõíîëîãèè è ïðåäèìñòâàòà è ïðèëîæèìîñòòà íà òåõíîëîãèèòå çà åëåêòðîííî ó÷åíå è åëåêòðîííî
êî í ñóëòèðàíå, ïî-ñïåöèàëíî â ñôåðàòà íà èçãðàæäàíåòî  íà  êàðèåðàòà.

Êëþ÷îâè ïîíÿòèÿ (Ïðèëîæåíèå 17):

ïàçàð íà òðóäà, ðàáîòíà ñèëà, òðóä, ðàáîòà, ïðîôåñèÿ, êàðèåðà, çàåòîñò, áåçðàáîòèöà, áåçðàáîòåí, ìëàäè õîðà,
õîðà â íåðàâíîñòîéíî ïîëîæåíèå, ìëàäåæêà òðóäîâà ïîëèòèêà, çàêîíîäàòåëñòâî, òðåòèðàùî ìëàäåæêàòà
òðóäîâà ïîëèòèêà, èíñòèòóöèè, îñúùåñòâÿâàùè ìëàäåæêà òðóäîâà ïîëèòèêà, ïðîôåñèîíàëíà è ó÷åáíà îðèåíòàöèÿ,
îáðàçîâàíèå, ïðîôåñèîíàëíà êâàëèôèêàöèÿ.
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ÊÁÔÁÓÔÁÓÇ ÔÙ Í  ÕÐÇÑÅÓÉÙÍ ÓÔÁÄÉÏÄÑÏÌÉÁÓ ÃÉÁ Í Å ÏÕÓ
ÅðéóôçìïíéêÞ ìåëÝôç

 1. ÐÅÄÉÏ ÔÇÓ ÌÅËÅÔÇÓ

Óôçí ïéêïíïìßá ôçò áãïñÜò, ôá ðñïâëÞìáôá áðáó÷üëçóçò êáé óôáäéïäñïìßáò ôùí íÝùí åßíáé ðïëý óïâáñÜ. Áõôü ðñïêÜëåóå
ôç äéåîáãùãÞ ìéáò åéäéêÞò ìåëÝôçò ìåôáîý ôùí óõììåôå÷üíôùí óôï ðñüãñáììá 2002-BG/02/B/F/PP/-2132918 ðïõ áöïñïýóå ôçí
ôñÝ÷ïõóá êáôÜóôáóç ôçò áðáó÷üëçóçò / áíåñãßáò ôùí íÝùí êáé ôéò õðçñåóßåò óôáäéïäñïìßáò ðïõ ôïõò ðñïóöÝñïíôáé.

ÁÍÔÉÊÅÉÌÅÍÏ ÔÇÓ ÌÅËÅÔÇÓ: Áíôéêåßìåíï ôçò ìåëÝôçò åßíáé íá åîåôÜóåé ôçí ôñÝ÷ïõóá êáôÜóôáóçò ôçò áðáó÷üëçóçò ôùí
íÝùí êáé ôéò õðçñåóßåò óôáäéïäñïìßåò óôéò ÷þñåò ðïõ óõììåôÝ÷ïõí óôï ðñüãñáììá. (ÁöïñÜ íåüõò ìåôáîý 15 êáé 26 åôþí).

          ÓÔÏ×ÏÉ:

 • Ç ìåëÝôç êáé áíÜëõóç ôçò êáôÜóôáóçò áðáó÷üëçóçò / áíåñãßáò óôéò óõììåôÝ÷ïõóåò ÷þñåò, üóïí áöïñÜ óôçí ðñüâëåøç
ôùí åõêáéñéþí ôùí íÝùí ãéá óôáäéïäñïìßá.
 • Ç ìåëÝôç ôùí óýã÷ñïíùí õðçñåóéþí óôáäéïäñïìßáò ãéá íÝïõò.
 • Ç ìåëÝôç ôçò ðñüóâáóçò óå ðëçñïöïñßåò êáé õðçñåóßåò.
 • Ç ìåëÝôç ôïõ åßäïõò ôùí ðñïóöåñïìÝíùí óôïõò íÝïõò õðçñåóéþí óôáäéïäñïìßáò (ðëçñïöïñßåò, óõóêÝøåéò, óõìâïõëÝò).
 • ÌåëÝôç ôùí êáôåõèýíóåùí ôùí õðçñåóéþí óôáäéïäñïìßáò.
 • ÐïéïôéêÞ áîéïëüãçóç ôùí ðñïóöåñüìåíùí õðçñåóéþí.

 ÏÌÁÄÁ - ÓÔÏ×ÏÓ – ðáéäéÜ êáé íÝïé áðü 15 Ýùò 26 åôþí (áãüñéá êáé êïñßôóéá): öïéôçôÝò, åñãáæüìåíïé Þ ìç, ìåéïíåêôïýíôá
Üôïìá (ìåéïíüôçôåò, áíýðáíôñïé ãïíåßò, Üôïìá ìå åéäéêÝò áíÜãêåò), ìå ðáíåðéóôçìéáêïýò ôßôëïõò ðñþôïõ, äåýôåñïõ Þ ôñßôïõ âáèìïý,
Þ ÷ùñßò ðáíåðéóôçìéáêïýò ôßôëïõò, êÜôïéêïé áóôéêþí Þ áãñïôéêþí ðåñéï÷þí.

           ÓÕÌÌÅÔÅ×ÏÍÔÅÓ

            Ç ìåëÝôç äéåîÜãåôáé óôéò ÷þñåò – åôáßñïõò ôïõ ðñïãñÜììáôïò, ìå ôç óõììåôï÷Þ ôùí êáôùôÝñù:

 Âïõëãáñßá – ÐáéäáãùãéêÞ ó÷ïëÞ «St Kliment Ohridski», SU
 Âïõëãáñßá – SCAS (ÖïéôçôéêÞ Åôáéñßá ÔÝ÷íçò ôïõ ÕðïëïãéóôÞ)
 Âïõëãáñßá – «ÍÝåò ãõíáßêåò ôùí ìåéïíïôÞôùí»
 ÅëëÜäá – ÖÏÕÑÍÏÓ (Ðïëõäýíáì ï  Äßêôõï Åðéêïéíùíéþí)
 Éóðáíßá – YAS (Óýíäåóìïò íÝùí ôçò ÃêáæÜëá)
 Éñëáíäßá – FIT ( ÃñÞãïñç åýñåóç ðëçñïöïñéþí ôå÷íïëïãßáò)
 Éôáëßá – Óôïýíôéï êáé ðñüãñáììá 2
 Ëåôôïíßá – NYIC (Åèíéêü ÊÝíôñï Ðñùôïâïõëßáò ôùí ÍÝùí)
 Óïõçäßá – EDUCTUS

 ÄÉÁÄÉÊÁÓÉÁ ÌÅËÅÔÇÓ (ìÝèïäïé ãéá ôïí ðñïóäéïñéóìü ôïõ äåßãìáôïò êáé ôïõ êáôÜëëçëïõ ÷ñüíïõ)

Ôo äåßãìá áðïôåëåßôáé áðü 1202 Üôïìá: 622 áðü ôç Âïõëãáñßá,  31 áðü ôçí ÅëëÜäá, 51 áðü ôç Ëåôôïíßá, 34 áðü ôç Óëïâáêßá,
281 áðü ôç Óïõçäßá, 67 áðü ôçí Éôáëßá êáé 83 áðü ôçí Éóðáíßá.

 Ôï  äåßãìá äéámïñöþíåôáé êáôÜ ôõ÷áßï ôñüðï. Ï áñéèìüò êáé ôá ÷áñáêôçñéóôéêÜ ôùí åñùôþìåíùí åããõþíôáé ôçí áîéïðéóôßá
ôïõ äåßãìáôïò óáí óõíüëïõ.

 Ðåñßïäïò ìåëÝôçò: ÖåâñïõÜñéïò – ÌÜñôéïò 2003. Ðñþôï âÞìá – ðéëïôéêÞ ìåëÝôç (ÖåâñïõÜñéïò 2003) êáé ôåëéêÞ ìåëÝôç
(ÖåâñïõÜñéïò – ÌÜñôéïò 2003).

ÌÅÈÏÄÏÉ:

• ÌÝèïäïé óõëëïãÞò ðëçñïöïñéþí ó÷åôéêþí ìå ôçí êáôÜóôáóç ðïõ åðéêñáôåß óå êÜèå ÷þñá, ìÝóù çëåêôñïíéêïý
ôá÷õäñïìåßïõ, ìå åñùôÞóåéò ðñïò ôçí ïìÜäá-óôü÷ï áðü åñåõíçôÝò, çëåêôñïíéêÜ êáé ìÝóù ãñáðôþí äéáäéêáóéþí.
• ÌÝèïäïé óôáôéóôéêÞò áíÜëõóçò ôùí ðëçñïöïñéþí SPSS.
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• ÌÝèïäïé ãéá ôçí áíÜëõóç ôïõ ðåñéå÷ïìÝíïõ ôùí ðëçñïöïñéþí - áðåéêüíéóç, áíÜëõóç áðïôåëÝóìáôïò êáé óýíèåóç.

ÌÏÑÖÇ ÅÑÙÔÇÌÁÔÏ ËÏÃÉÏÕ:

• ÅéóáãùãÞ
• Âáóéêü ìÝñïò: 10 åñùôÞóåéò, êëåéóôÝò ìå äåäïìÝíï áñéèìü áðáíôÞóåùí, êáé áíïéêôÝò åñùôÞóåéò ìå áðáíôÞóåéò ðïõ èá
óçìåéùèïýí óôéò êëåéóôÝò åñùôÞóåéò. ÐñïóùðéêÜ óôïé÷åßá ôáõôüôçôáò - çëéêßá, ìïñöùôéêü åðßðåäï, öýëëï, êïéíùíéêÞ èÝóç,
ôüðïò äéáìïíÞò (ÐáñÜñôçìá 1).
• Ôá áðïôåëÝóìáôá áíáëýïíôáé áðü ïìÜäá ëåêôüñùí ôçò ÐáéäáãùãéêÞò Ó÷ï ëÞò ôïõ SU “Kliment Ohridski”, ôçò Óüöéáò,
Âïõëãáñßá.

2. ÔÑÅ×ÏÕÓÁ ÊÁÔÁÓÔÁÓÇ ÔÙ Í  ÕÐÇÑÅÓÉÙÍ ÃÉÁ ÔÇÍ ÐÑÏÙÈÇÓÇ ÔÇÓ ÓÔÁÄÉÏÄÑÏÌÉÁÓ ÔÙÍ ÍÅÙÍ ÓÅ ÏÊÔÙ
ÅÕÑÙÐÁÚÊÅÓ ×ÙÑÅÓ (ÂÏÕËÃÁÑÉÁ, ÅËËÁÄÁ, ÉÑËÁÍÄÉÁ, ÉÓÐÁÍÉÁ, ÉÔÁËÉÁ, ËÅÔÏÍÉÁ, ÓËÏÂÁÊÉÁ, ÓÏÕÇÄÉÁ).

 Ç ìåëÝôç êáé áíÜëõóç ôùí óõíèçêþí áðáó÷üëçóçò / áíåñãßáò ôùí óõììåôå÷üíôùí êñáôþí, óôï âáèìü ðïõ áõôÞ åðçñåÜæåé
ôçí åîÝëéîç ôçò óôáäéïäñïìßáò ôùí íÝùí, âáóßæåôáé óôá áêüëïõèá:

•  Óôçí éäÝá ôçò áðáó÷üëçóçò / áíåñãßáò, óôá ÷áñáêôçñéóôéêÜ ôçò ðïëéôéêÞò ãéá ôçí áðáó÷üëçóç ôùí íÝùí óå êÜèå ÷þñá,
ôç íïìïèåóßá êáé ôïõò öïñåßò ôçò ðïëéôéêÞò ãéá ôçí áðáó÷üëçóç ôùí íÝùí.
•  ÓôáôéóôéêÜ óôïé÷åßá ãéá ôçí áðáó÷üëçóç / áíåñãßá ôùí íÝùí.

•  Äõíáôüôçôá ðñüóâáóçò ôùí íÝùí óôéò ðéï ðñüóöáôåò ôå÷íïëïãßåò ðëçñïöïñéêÞò, (õðïëïãéóôÝò, äéáäßêôõï, åðéêïéíùíßá
ìÝóù çëåêôñïíéêïý ôá÷õäñïìåßïõ).
•  Ïé ðëçñïöïñßåò ðïõ ðáñáó÷Ýèçêáí áðü ôïõò óõíåñãÜôåò áõôïý ôïõ ðñïãñÜììáôïò ïäÞãçóáí óôá áêüëïõèá
óõìðåñÜóìáôá: áðáó÷ïëïýìåíïé èåùñïýíôáé üóïé Ý÷ïõí çëéêßá äåêáðÝíôå åôþí êáé Üíù êáé óõììåôÝ÷ïõí óôçí ðáñáãùãÞ
áãáèþí êáé õðçñåóéþí Ýíáíôé áìïéâÞò Þ êÝñäïõò, Þ âñßóêïíôáé ðñüóêáéñá åêôüò åñãáóßáò ëüãù óýíôïìçò Üäåéáò, Þ ëüãù
áóèÝíåéáò, åãêõìïóýíçò, ãÝííáò êëð, Þ åßíáé Üôïìá áõôïáðáó÷ïëïýìåíá. ÕðÜñ÷ïõí äéÜöïñåò êáôáóôÜóåéò:
•  Åñãïäüôåò

•  ¢ôïìá ðïõ åñãÜæïíôáé ãéá ôï áôïìéêü ôïõò êÝñäïò

• ÕðÜëëçëïé

• ÁðëÞñùôïé åñãÜôåò (ìÝëç ôçò ïéêïãåíåéáêÞò åðé÷åßñçóçò)

Ç áðáó÷üëçóç ìðïñåß íá åßíáé ôüóï ðëÞñçò, üóï êáé ìåñéêÞ.

¼ëïé ïé óõììåôÝ÷ïíôáò óôï ðñüãñáììá, ìéëïýí ãéá äéáöïñåôéêÜ åðßðåäá áíåñãßáò óôéò ÷þñåò ôïõò. ¢ íåñãïé åßíáé ïé éêáíïß ðñïò
åñãáóßá ðïõ äåí Ý÷ïõí äïõëåéÜ, Ý÷ïõí åããñáöåß óôá åéäéêÜ éäñýìáôá êáé äåí Ý÷ïõí áñêåôÜ ÷ñÞìáôá ãéá íá êáëýøïõí ôéò ðñïóùðéêÝò
ôïõò áíÜãêåò. (ÐáñÜñôçìá 2). Ôï åðßðåäï áíåñãßáò ôùí íÝùí áíÝñ÷åôáé ðåñßðïõ óôï Ýíá ôñßôï ôïõ óõíüëïõ ôùí áíÝñãùí êÜèå ÷þñáò.
Åßíáé ôï ÷áìçëüôåñï ðïóïóôü óôçí ïìÜäá ôùí 15 - 18 åôþí, (óå óýãêñéóç ìå ôçí ïìÜäá ôùí 20 – 26 åôþí). Áõôü ïöåßëåôáé óå
íïìïèåôéêïýò ðåñéïñéóìïýò ðïõ áöïñïýí óôçí ðñüóëçøç, áðáéôïýí ôç ãñáðôÞ Ýãêñéóç ôùí åíçëßêùí ðïõ Ý÷ïõí ôçí åðéìÝëåéá ôùí
íÝùí, åðéâÜëïõí ðåñéïñéóìïýò óôçí åðéäüôçóç áíÜëïãá ìå ôï åßäïò ôçò äïõëåéÜò êáé ôçò óõíèÞêåò åñãáóßáò. Ïöåßëåôáé  åðßóçò êáé
óôç äñáóôçñéüôçôá ðïõ êõñéáñ÷åß óôç íåáíéêÞ çëéêßá: ôç ìüñöùóç. Ôï ÐáñÜñôçìá 3 áðáñôßæåôáé áðü ðëçñïöïñßåò ó÷åôéêÝò ìå ô ï
ðïóïóôü ôùí áíÝñãùí êÜèå ÷þñáò, ôïõò äåßêôåò íåáíéêÞò áíåñãßáò êáé ôç ó÷Ýóç ‘åêðáßäåõóçò - áðáó÷üëçóçò’.

Ôá Üôïìá ðïõ êéíäõíåýïõí ðåñéóóüôåñï ìå åîáöÜíéóç áðü ôçí áãïñÜ åñãáóßáò ðåñéÝ÷ïíôáé óôï ÐáñÜñôçìá 8. Óå üëåò ôéò
÷þñåò, ôï ðïóïóôü íÝùí ðïõ áíôéìåôùðßæïõí äéÜöïñá ðñïâëÞìáôá êáôÜ ôçí ðñïóðÜèåéá ãéá áðüêôçóç êÜðïéáò åðáããåëìáôéêÞò
õðüóôáóçò êáé ãéá ôçí êïéíùíéêÞ ôïõò Ýíôáîçò, åßíáé áñêåôÜ õøçëü.

Óå üëåò ôéò ÷þñåò ç ðïëéôéêÞ ãéá ôçí áðáó÷üëçóç ôùí íÝùí åóôéÜæåé óôá åñãáóéáêÜ ôïõò ðñïâëÞìáôá. Åßíáé åõñÝùò áðïäåêôü
üôé óôïõò íÝïõò ðñÝðåé íá ðáñÝ÷åôáé åéäéêÞ õðïóôÞñéîç êáé õðçñåóßåò ðïõ åßíáé: ãåíéêÞ êáé åðáããåëìáôéêÞ åêðáßäåõóç, åéäéêÜ óôÜíôáñ
åñãáóßáò, åîáóöáëéóìÝíïò êáé ðñïêáèïñéóìÝíïò ÷ñüíïò ÷áëÜñùóçò êáé äéáóêÝäáóçò. ÁíÜìéîç óå åéäéêÜ ðñïãñÜììáôá ãéá íÝïõò
êáé óôñáôçãéêÝò ðñüóëçøçò. ÅããõçìÝíåò ðñïûðïèÝóåéò ãéá ôçí áðïôåëåóìáôéêÞ ôïõò åîÝëéîç êáé ôçí êïéíùíéêÞ ôïõò åíóùìÜôùóç.

Ç ðïëéôéêÞ áðáó÷üëçóçò ôùí íÝùí áðïôåëåß ìÝñïò ôçò ðïëéôéêÞò ãéá ôçí áðáó÷üëçóç êÜèå ÷þñáò. Êáèïñßæåôáé óáí Ýíá
óýóôçìá ìÝôñùí ãéá ôçí ðñïóôáóßá ôùí íÝùí êáé ôçí ðñïåôïéìáóßá ôïõò ãéá ôçí åíåñãü áöïóßùóÞ ôïõò óôçí ïéêïãÝíåéá, ôï ó÷ïëåßï
êáé ôï ðïëéôéóôéêü, êïéíùíéêü, ïéêïíïìéêü êáé ïéêïëïãéêü ðåñéâÜëëïí. Âáóßæåôáé óå íïìéêÝò êáé õëéêÝò ðñïûðïèÝóåéò ãéá ôçí ðñïóôáóßá
êáé ôçí åîáóöÜëéóç áðïôåëåóìáôéêÞò åîÝëéîçò ôùí íÝùí (15 Ýùò 26 åôþí). Óôü÷ïò ôçò ðïëéôéêÞò áðáó÷üëçóçò ôùí íÝùí åßíáé íá
äçìéïõñãÞóåé ôá êáôÜëëçëá ðñüôõðá óôç óöáßñá ôçò åêðáßäåõóçò, ôçò åîÜóêçóçò êáé ôá åðáããåëìáôéêÞò ðñïðáñáóêåõÞò êáé íá
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õðïóôçñßîåé ôçí Ýíôáîç ôùí íÝùí óôçí ïéêïíïìéêÞ êáé êïéíùíéêÞ æùÞ.

Ïé íÝïé ðïõ äÝ÷ïíôáé áõôÞ ôçí êïéíùíéêÞ õðïóôÞñéîç, åßíáé Üôïìá ðïõ ðñïÝñ÷ïíôáé áðü áäýíáìåò êïéíùíéêÜ ïéêïãÝíåéåò,
(ïéêïãÝíåéåò ìå Ýíáí ìüíï ãïíÝá, ãïíåßò äéáæåõãìÝíïõò, áíÝñãïõò êëð) êáé õðÜñ÷ïõí ðëÞñùò áíåðôõãìÝíá ðñïóôáôåõôéêÜ êáé
õðïóôçñéêôéêÜ ðñïãñÜììáôá ðïõ åóôéÜæïõí óôç ìåßùóç ôçò áâåâáéüôçôÜò ôïõò êáé óôçí åðßëõóç ôùí ðñïâëçìÜôùí ôïõò.

Óôïé÷åßá ôçò ðïëéôéêÞò ãéá ôïõò íÝïõò óå êÜèå ÷þñá:

•  Äçìéïõñãßá íïìéêþ í  êáé õëéêþí ðñïûðïèÝóåùí ãéá ôçí ïñèÞ Ýíôáîç óôç æùÞ ìßáò äçìïêñáôéêÞò êïéíùíßáò.

•  Ðñïóôáóßá ôùí ðïëéôéêþí äéêáéùìÜôùí êáé åëåõèåñéþí.

•  Ðñïóôáóßá åíÜíôéá óôçí áìÝëåéá êáé ôç óôÝñçóç, ôçí áðáîßùóç ôçò çèéêÞò, ôç âßá êáé Üëëá öáéíüìåíá ðïõ èÝôïõí óå
êßíäõíï ôçí õãéÞ çèéêÞ åîÝëéîç ôùí ðáéäéþí êáé ôùí íÝùí.
•  Ôçí ðñüëçøç ôçò áíåñãßáò.

•  Ôç äçìüóéá õãåßá ôùí íÝùí.

•   Ôç ãåíéêÞ êáé åðáããåëìáôéêÞ åêðáßäåõóç êáé åðÜñêåéá (ó’ áõôÞ ôçí ðåñßðôùóç, åéäéêÞ öñïíôßäá êáé õðïóôÞñéîç, ìáæß ìå
ôçí åêðáßäåõóç, íåáñþí áôüìùí ìå öõóéêÜ ìåéïíåêôÞìáôá êáé êïéíùíéêÜ ðñïâëÞìáôá).
•  Ôç öñïíôßäá ôçò ïéêïãÝíåéáò óáí âáóéêïý ìïñöùôéêïý ðåñéâÜëëïíôïò.

•  Ôç äçìéïõñãßá õðïäïìÞò ãéá ôçí áðïôåëåóìáôéêÞ ÷ñÞóç ôïõ åëåýèåñïõ ÷ñüíïõ êáé ôçí ðñïþèçóç ôùí ðñïéêéóìÝíùí êáé
ôáëáíôïý÷ùí áôüìùí óå äéÜöïñïõò ôïìåßò äñáóôçñéüôçôáò).
•  Ôçí ßäñõóç ïñãáíéóìþí ãéá ðáéäéÜ êáé íÝïõò.

•  Ôç óõììåôï÷Þ ôùí íÝùí óôçí ðíåõìáôéêÞ æùÞ.

•  ÐïëéôéóôéêÝò áíôáëëáãÝò ìåôáîý íÝùí, êéíçôéêüôçôá êáé åðáöÝò ìåôáîý íÝùí áðü üëï ôïí êüóìï (ÐáñÜñôçìá 4).

Áí  êáé ïé ðåñéóóüôåñåò ÷þñåò äåí áíáðôýóóïõí êÜðïéá åéäéêÞ åêðáéäåõôéêÞ ðïëéôéêÞ ãéá ôïõò íÝïõò, ( Âïõëãáñßá,  Éñëáíäßá,
Éôáëßá,  ÅëëÜäá), óå üëåò ôéò ÷þñåò ôá äéêáéþìáôá ôùí íÝùí Ý÷ïõí ðñïóäéïñéóèåß ìÝóù ðïëõÜñéèìùí åðéóÞìùí ðñÜîåùí. Ïé
êñáôéêÝò ðïëéôéêÝò óå ó÷Ýóç ìå ôïõò íÝïõò, ðåñéëáìâÜíïõí ôçí ðñïóôáóßá ôïõ äéêáéþìáôïò óôç ìüñöùóç êáé ôçí åñãáóßá, ôá
ðñïâëÞìáôá ôçò óõíÝ÷åéáò ôçò åñãáóßáò (çìåñÞóéáò Þ åâäïìáäéáßáò), ôïõò üñïõò êáé ôï åßäïò åñãáóßáò (çìåñÞóéáò, íõ÷ôåñéíÞò Þ
êáôá÷ñçóôéêÞò), ôéò íïìéêÝò óõíèÞêåò ãéá ôç ÷áëÜñùóç, ôïõò üñïõò ðëçñùìÞò êáé ôçí ðñïóôáóßá ôçò öõóéêÞò, óùìáôéêÞò êáé
çèéêÞò õãåßáò ôùí íÝùí.

Ðñïò ôï ðáñüí õðÜñ÷åé Ýëëåéøç óôïé÷åßùí ãéá ôç íïìïèåóßá ðïõ ó÷åôßæåôáé ìå ôïõò íÝïõò óå êÜðïéåò áðü ôéò ÷þñåò áõôÝò. Åí
ôïýôïéò, Ý÷ïõí èåóðéóèåß äéáöïñåôéêÝò íïìïèåôéêÝò ðñÜîåéò ó÷åôéêÝò ìå ôçí ÐïëéôéêÞ Áðáó÷üëçóçò ôùí ÍÝùí:

•  Ôï áóôéêü äßêáéï êÜèå ÷þñáò – Ôá óõíôÜãìáôá, ïé åñãáôéêïß êþäéêåò, ïé íüìïé ðåñß ãåíéêÞò êáé åðáããåëìáôéêÞò
åêðáßäåõóçò, ïé íüìïé ðåñß óõíåôáéñéóìþí êáé Üëëïé

•   Ôá ãåíéêÜ êñáôéêÜ Ýããñáöá (êáé ôá äéåèíÞ åðßóçò), ðïõ ðñïóôáôåýïõí ôá äéêáéþìáôá ôùí íÝùí, (ôï äéêáßùìá óôçí
åêðáßäåõóç êáé ôçí åñãáóßá ðïõ ðáñÝ÷åôáé óå üëåò ôéò ÷þñåò. Ç ×Üñôá ôùí Áíèñùðßíùí ÄéêáéùìÜôùí ç ÓõíèÞêç ôùí
ÇíùìÝíùí Åèíþí ãéá ôá äéêáéþìáôá ôùí ðáéäéþí, ïé óõíèÞêåò ãéá ôá äéêáéþìáôá ôùí ðñïóöýãùí, ïé óõíèÞêåò ãéá ôá
äéêáéþìáôá ôùí ãõíáéêþí, ôùí ìåôáíáóôþí êáé ôùí áôüìùí ìå ìåéïíåêôÞìáôá. (ÐáñÜñôçìá 5).

Ç öñïíôßäá ãéá ôïõò íÝïõò áðïôåëåß êýñéï áíôéêåßìåíï ðïëõÜñéèìùí Êõâåñíçôéêþ í  êáé Ìç-Êõâåñíçôéêþí ÉäñõìÜôùí. Ôá
êõâåñíçôéêÜ éäñýìáôá êáèïñßæïõí ôçí åèíéêÞ ðïëéôéêÞ ðñïò ôá ðáéäéÜ êáé ôïõò íÝïõò. Êáèïñßæïõí ôçí ÐïëéôéêÞ ãéá ôçí Áðáó÷üëçóç
ôùí ÍÝùí, åñãÜæïíôáé ðÜíù óå åðßóçìá Ýããñáöá, ó÷åäéÜæïõí êáé óõíôïíßæïõí åéäéêÝò äñáóôçñéüôçôåò íÝùí êáé ðñïãñÜììáôá.
Áóêïýí ôéò ëåéôïõñãßåò ôïõò óáí óõíôïíéóôéêü üñãáíï ãéá ëïãáñéáóìü Üëëùí éäñõìÜôùí. ÐáñÝ÷ïõí ðëçñïöïñßåò êáé åðáããåëìáôéêÝò
óõìâïõëÝò óôï ðåäßï ôçò åñãáóßáò êáé ôçò áðáó÷üëçóçò, äéåõêïëýíïõí ìåèïäéêÜ Üëëá éäñýìáôá ðïõ áó÷ïëïýíôáé ìå äñáóôçñéüôçôåò
ó÷åôéêÝò ìå ðáéäéÜ êáé íÝïõò, ôç ìïñöùôéêÞ êáé åðáããåëìáôéêÞ ôïõò åîÝëéîç (Ðåñéëáìâáíüìåíçò ôçò ðñïþèçóçò êáé ôçò áíÜðôõîçò
ôùí äåîéïôÞôùí ôïõò), óõììåôÝ÷ïõí óõìâïõëåýïíôáò êáé âïçèþíôáò ôïõò åñãïäüôåò óôç äçìéïõñãßá íÝùí èÝóåùí åñãáóßáò êáé
ðñïãñÜììáôá åéäéêÜ ãéá ôïõò íÝïõò, ïñãáíþíïõí ðïëéôéóìéêÝò áíôáëëáãÝò ìåôáîý íÝùí.

Ôá ìç êõâåñíçôéêÜ éäñýìáôá ïñßæïíôáé óáí Ýíá óýóôçìá ïñãáíéóìþí ðïõ äéáöÝñïõí óå áñéèìü êáé ÷áñáêôçñéóôéêÜ êáé ìÜëëïí
áðïóêïðïýí óôçí êïéíùíéêÞ õðïóôÞñéîç ôùí äéêáéùìÜôùí ôùí íÝùí. ÐáñÝ÷ïõí õðçñåóßåò óå üñïõò åðáããåëìáôéêÞò åîÝëéîçò,
âåëôßùóçò ôïõ ôñüðïõ æùÞò ôùí íÝùí, äñáóôçñéïôÞôùí åëåýèåñïõ ÷ñüíïõ, ðñïóôáóßáò ôùí íÝùí åíÜíôéá óôç óêëçñüôçôá êáé ôçí
åêìåôÜëëåõóç, ìïñöùôéêþí ðñïãñáììÜôùí  ãéá ìåéïíåêôïýíôá Üôïìá, åéäéêþí õðçñåóéþí óå íÝïõò êáé åíçëßêïõò ðïõ áíôéìåôùðßóïõí
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ôïðéêÝò éäéáéôåñüôçôåò êáé áðáéôÞóåéò êáé ðñïùèïýí ôéò óõíåñãáóßåò ìåôáîý ïñãáíéóìþí ãéá íÝïõò. (ÐáñÜñôçìá 6).

Ðñïò ôï ðáñüí, ïé óýã÷ñïíåò õðçñåóßåò ðñïò ôïõò íÝïõò, åßíáé õðï÷ñåùìÝíåò íá ðáñÝ÷ïõí ðñüóâáóç óôéò ðéï ðñüóöáôåò
ôå÷íïëïãßåò ðëçñïöïñéêÞò. Êýñéá ðåäßá áõôÞò ôçò õðçñåóßáò åßíáé:

• Êáôï÷Þ Þ ðñüóâáóç óå õðïëïãéóôÞ

• Éêáíüôçôá åñãáóßáò ìå õðïëïãéóôÞ

• Ðñüóâáóç óôï Äéáäßêôõï

• Éêáíüôçôá ÷ñÞóçò ôïõ Äéáäéêôýïõ.

•  Äõíáôüôçôá åðéêïéíùíßáò ìÝóù çëåêôñïíéêïý ôá÷õäñïìåßïõ

Ç ìåëÝôç ôçò Ýñåõíáò Ýäåéîå üôé óå üëåò ó÷åäüí ôéò ÷þñåò ðïõ óõììåôÝ÷ïõí, ïé íÝïé ÷ñçóéìïðïéïýí áõôÝò ôéò íÝåò ôå÷íïëïãßáò
ðëçñïöïñéêÞò êáé åðéêïéíùíßáò óôï ó÷ïëåßï, óôï óðßôé Þ óôçí åñãáóßá, óå åêðáéäåõôéêÜ êÝíôñá Þ êÝíôñá ðëçñïöïñéêÞò, óå Internet
ÊáöÝ.

Ïé ôå÷íïëïãßåò ðëçñïöïñéêÞò âïçèïýí ôïõò íÝïõò üôáí áíáæçôïýí åñãáóßá (åßôå óôï åîùôåñéêü, åßôå óôçí ßäéá ôïõò ôçí
ðáôñßäá). Áðïôåëïýí ðçãÞ ðëçñïöïñéþí ãéá ðåñéïñéóìÝíåò õðçñåóßåò ðñïþèçóçò ôçò óôáäéïäñïìßáò, ìïñöùôéêÜ ðñïãñÜììáôá
êáé éäñýìáôá. ÐñïãñÜììáôá áíôáëëáãþí íÝùí Þ ðñïóùðéêÞò äéáóêÝäáóçò (êõñßùò ðáé÷íßäéá õðïëïãéóôÞ). ¼ìùò ôï ðïóïóôü ôùí
íÝùí ðïõ êÜíåé ÷ñÞóç áõôþí ôùí õðçñåóéþí êáé åîáñôÜôáé áðü ôïí ôüðï äéáìïíÞò, åñãáóßáò Þ óðïõäþí. Äõóôõ÷þò êÜðïéåò ðåñéï÷Ýò
äåí Ý÷ïõí ðñüóâáóç óôï Äéáäßêôõï, (÷ùñéÜ êáé ðüëåéò) êáé áêüìá êáé ç êáôï÷Þ õðïëïãéóôÞ åßíáé ðñïíüìéï ìéêñïý áñéèìïý áôüìùí.
(ÐáñÜñôçìá 7).

3.  ÁÍÁÃÊÅÓ ÔÙÍ ÍÅÙÍ ÃÉÁ ÅÐÁÃÃÅËÌÁÔÉÊÅÓ ÓÕÌÂÏÕËÅÓ ÊÁÉ ÐÑÏÓÂÁÓÇ ÓÔÉÓ ÕÐÇÑÅÓÉÅÓ ÓÔÁÄÉÏÄÑÏÌÉÁÓ –
ÁÐÏÔÅË¨ÓÌÁÔÁ ÔÇÓ ÌÅËÅÔÇÓ *

ÊÁÔÜÓÔÁÓÇ ÐËÇÈÕÓÌÏÝ

Óõíïëéêüò ðëçèõóìüò  1202

• ÖïéôçôÝò  958 (79,7%)

    • Åñãáæüìåíïé  100 (8,3%)

    • ¢ íåñãïé  129 (10,75)

•  Ìïñöùôéêü õðüâáèñï:
 • Ðôõ÷ßï ÐñùôïâÜèìéáò 101 (8,4%)

   • Ðôõ÷ßï ÄåõôåñïâÜèìéáò 758 (63%)

   •  Ðôõ÷ßï Ðáíåðóôçìßïõ 72 (5,9%)

 Åèíéêüôçôá**
• Éóðáíïß 83 (6,9%)

•    Éôáëïß 32 (2,6%)

•    Óïõçäïß 62 (5,1%)

•    Ëåôôïíïß 23 (1,9%)

•    ¸ëëçíåò 31 (2,5%)

•    ÓëïâÜêïé 281 (23,3%)

•    Âïýëãáñïé 622 (51,7%)

•     Éñëáíäïß 50 (4,15%)

•     ¢ëëåò åèíéêüôçôåò 18 (1,4%)

•     Çëéêßá

 Ηλικία  14  15  16  17  18  19  20

 ∆είγµα%  
 1,5

 
 1,6

 
 3,3

 
 10,6

 
 12,7

 
 7,9

 
 13,8

 

 21  22  23  24  25  26  27
 

 10,3
 

 8,3
 

 10,7
 

 6,7
 

 4,3
 

 4,7
 

 1,3
 

 28  29  30  31  32  33
 

 1,3
 

 1,4
 

 1,1
 

 0,2
 

 0,02
 

 0,5
 

* Ôá áðïôåëÝóìáôá ôçò ìåëÝôçò ãéá êÜèå ìéÜ ÷þñá, ðáñïõóéÜæïíôáé óôá ðáñáñôÞìáôá 9 Ýùò 16
** Õðï ôçí Ýííïéá ‘Üëëç åèíéêüôçôá’, åííïïýíôáé Üôïìá ðïõ áíÞêïõí óå äéáöïñåôéêÞ åèíéêüôçôá áðü ôçò ÷þñáò óôçí ïðïßá æïõí. Óôï äåßãìá ôçò

Âïõëãáñßáò åßíáé 61 Üôïìá (5,1%), ðïõ ïñßæïíôáé ùò áíÞêïíôá óå Üëëç åèíéêüôçôá.
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 ÄéáìïíÞ:

•  Ðüëç 76%

•  ×ùñéü 34%

Öýëï:

•   ¢ íôñåò 34%

•   Ãõíáßêåò 76%

3.1 ÌåëÝôç ðÜíù óôéò óýã÷ñïíåò ðëçñïöïñßåò ó÷åôéêÜ ìå ôéò õðçñåóßåò óôáäéïäñïìßáò ôùí íÝùí.

Ôá Üôïìá ðïõ ñùôÞèçêáí áðåõèýíïíôáé ãéá ðëçñïöïñßåò ó÷åôéêÝò ìå åñãáóßá, åêðáßäåõóç, ðñïóüíôá êáé åðáããåëìáôéêÞ
åîÝëéîç óå:

•   Óõìâïýëïõò (14,5%) - 11,9% öïéôçôÝò, 22,2%  åñãïäüôåò, 18,4% Üíåñãïé éäéþôåò (÷ùñßò ôç Óëïâáêßá).

•   Õðçñåóßåò áðáó÷üëçóçò (21,6%) – 27,1% - öïéôçôÝò, 33,2% åñãïäüôåò, 36,5%  Üíåñãïé

•   ÊÝíôñá óôáäéïäñïìßáò (17,4%) – 17,2% öïéôçôÝò, 28,4% åñãïäüôåò, 14,7% Üíåñãïé

•   ÊÝíôñá åñãáóßáò (12,6%) – 7,6% öïéôçôÝò, 24,2% åñãïäüôåò, 24% Üíåñãïé

•   ÔçëåïðôéêÜ êáé ñáäéïöùíéêÜ ðñïãñÜììáôá (20%) – 14,5% öïéôçôÝò, 21,5 åñãïäüôåò, 11,3% Üíåñãïé

•   Åöçìåñßäåò êáé ðåñéïäéêÜ (51,8%) – 39,6% öïéôçôÝò, 51,6% åñãïäüôåò, 48,1% Üíåñãïé

•   Óôï Äéáäßêôõï (45,1%) – 33,8% öïéôçôÝò, 44,6% åñãïäüôåò, 37% Üíåñãïé

•   Ößëïõò (44%) – 3,6% öïéôçôÝò, 56,5% åñãïäüôåò, 42,4% Üíåñãïé

•   Ãïíåßò (27,9%) – 24,4% öïéôçôÝò, 27,6% åñãïäüôåò, 16,8% Üíåñãïé

•   Äåí áíáæçôþ õðçñåóßåò ôÝôïéïõ åßäïõò (3,4%) – 3,9% öïéôçôÝò, 0,2% åñãïäüôåò, 0,8% Üíåñãïé

•   ¢ëëåò ðçãÝò ðëçñïöïñéþí êáé õðçñåóßåò: êÝíôñá íåüôçôáò êáé óðïõäþí ( Éóðáíßá, Éôáëßá, Âïõëãáñßá, Óëïâáêßá),
õðçñåóßåò áðáó÷üëçóçò öïéôçôþí, (Éóðáíßá Âïõëãáñßá), ó÷ïëåßï êáé êáèçãçôÝò, (Éóðáíßá, Ëåôïíßá, ÅëëÜäá êáé
Âïõëãáñßá), ðáíåðéóôÞìéá êáé êáôÜëïãïé ðáíåðéóôçìßùí, (Óïõçäßá, Óëïâáêßá, ÅëëÜäá), âéâëéïèÞêåò, (Ëåôïíßá,
Âïõëãáñßá), Åèíéêüò Ïñãáíéóìüò ãéá ôçí Åêðáßäåõóç ( FAS Éñëáíäßá), éäéùôéêÝò õðçñåóßåò ðïõ ðáñÝ÷ïõí õðçñåóßåò ðñïò
öïéôçôÝò (Óëïâáêßá), óõíáíôÞóåéò ìå åñãïäüôåò êáé åôáéñßåò, (ÅëëÜäá, Âïõëãáñßá) êáé Üëëá.

32,4% ôïõ ðëçèõóìïý äåí ãíùñßæïõí üôé õðÜñ÷ïõí êÝíôñá óôáäéïäñïìßáò, 28,4% äåí ãíùñßæïõí ìå ôß áó÷ïëïýíôáé áõôÜ ôá
êÝíôñá êáé 31,6% êÜíïõí ÷ñÞóç ôùí õðçñåóéþí ôïõò.

 ÓõìðÝñáóìá: Ïé ðñïôéìÞóåéò ôùí éäéùôþí üóïí áöïñÜ óôá áðïèÝìáôá ðëçñïöïñéþí ðïõ ó÷åôßæïíôáé ìå ôçí åñãáóßá, ôç
ìüñöùóç, ôá ðñïóüíôá êáé ôçí åðáããåëìáôéêÞ ôïõò ðñüïäï, êáôáíÝìïíôáé ùò åîÞò: Äéáäßêôõï, ößëïé, ãïíåßò, õðçñåóßåò áðáó÷üëçóçò,
ôçëåüñáóç êáé ñáäéüöùíï, êÝíôñá óôáäéïäñïìßáò, óýìâïõëïé, êÝíôñá åñãáóßáò. Ôá äåäïìÝíá êÜèå ÷þñáò ðïéêßëëïõí áíÜëïãá ìå
ôçí çëéêßá ôïõ ðëçèõóìïý, ôçí êáôÜóôáóÞ ôïõ, (öïéôçôÝò, åñãïäüôåò, Üíåñãïé), ôçí áîéïðéóôßá ôùí ôå÷íïëïãéþí (ðñüóâáóç óå
õðïëïãéóôÝò êáé ôï äéáäßêôõï) êáé ôçí ýðáñîç åíüò êáëÜ ïñãáíùìÝíïõ äéêôýïõ õðçñåóéþí óôáäéïäñïìßáò (ÐáñÜñôçìá 9-16). Ìüíï
óôçí Éôáëßá ïé õðçñåóßåò óõìâïýëùí âñßóêïíôáé óå õøçëÞ ðñïôåñáéüôçôá êáé ôá áðïôåëÝóìáôá åßíáé åíäåéêôéêÜ ôçò äçìïôéêüôçôÜò
ôïõò êáé ôçò õøçëÞò éêáíüôçôáò ôùí åéäéêþí ôïõò (ÐáñÜñôçìá 10).

Óå üëåò ôéò ÷þñåò, ôï äéáäßêôõï åßíáé áðü ôéò ðéï äçìïöéëåßò ðçãÝò ðëçñïöïñéþí. Ìüíï óôçí Éñëáíäßá åìöáíßæïíôáé ÷áìçëÜ
ðïóïóôÜ ÷ñçóôþí ôïõ äéáäéêôýïõ (17,6%). Áõôü ìðïñåß íá ïöåßëåôáé óôï üôé Üëëåò õðçñåóßåò óôáäéïäñïìßåò åßíáé äçìïöéëÝóôåñåò.
Ìå äåäïìÝíç ôçí åõáéóèçóßá ðñïò ôéò ôåëåõôáßåò ôå÷íïëïãßåò ðëçñïöïñéêÞò êáé åðéêïéíùíßáò, áõôÞò ôçò çëéêéáêÞò ïìÜäáò (15 Ýùò
30 åôþí), ç åðéôõ÷ßá åíüò åéêïíéêïý êÝíôñïõ óôáäéïäñïìßáò, üðùò åðßóçò êáé äéäáóêáëßáò êáé óõìâïõëþí ìÝóù ôïõ äéáäéêôýïõ,
ðñïâëÝðåôáé ìåãÜëç.

Óôç Óïõçäßá, ïé íÝïé åßíáé ìïéñáóìÝíïé áíÜìåóá óôï äéáäßêôõï êáé ôéò õðçñåóßåò áðáó÷üëçóçò. Êáíåßò éäéþôçò äåí ÷ñçóéìïðïéåß
ôéò õðçñåóßåò êÜðïéïõ óõìâïýëïõ. Óôç Ëåôïíßá, ïé íÝïé áãíïïýí ôïõò óõìâïýëïõò êáé ôá êÝíôñá åñãáóßáò.  Áõôü åéäéêÜ ôï áðïôÝëåóìá
ìðïñåß íá åîçãçèåß áðü ôçí êõñéáñ÷ßá ôùí íÝùí óôçí ïìÜäá – óôü÷ï, åíþ äåí Ý÷ïõí âñåèåß áêüìá áíôéìÝôùðïé ìå ôï ðñüâëçìá ôçò
áíåñãßáò.

Ïé íÝïé ôçò Éñëáíäßáò åìöáíßæïõí ôç ìåãáëýôåñç óõìðÜèåéá ðñïò ôá êÝíôñá óôáäéïäñïìßáò (56.9%), åíäåéêôéêü ôçò êáëÞò
ðáñÜäïóçò êáé ôçò åìðåéñßáò ó’ áõôü ôïí ôïìÝá. Åíþ ç Óëïâáêßá, ðáñïõóéÜæåé ôï ÷áìçëüôåñï åíäéáöÝñïí ôüóï ðñïò áõôÜ ôá êÝíôñá
óôáäéïäñïìßáò, üóï êáé ðñïò ôéò õðçñåóßåò óõìâïýëùí.

Óôçí ÅëëÜäá, ôá ðåñéïäéêÜ êáé ïé åöçìåñßäåò, ïé ößëïé êáé ôï äéáäßêôõï ôá êÝíôñá óôáäéïäñïìßáò êáé ïé õðçñåóßåò áðáó÷üëçóçò
(ðåñßðïõ 30%) áðïëáìâÜíïõí ßóçò åìðéóôïóýíçò, åíþ äåí åðéëÝãïíôáé ïé õðçñåóßåò åîåéäéêåõìÝíùí üðùò ôá êÝíôñá åñãáóßáò êáé
óôáäéïäñïìßáò, êáé ïé õðçñåóßåò áðáó÷üëçóçò. Áõôü ìðïñåß íá ïöåßëåôáé óôï ìÝãåèïò ôïõ äåßãìáôïò ôïõ äåßãìáôïò üðïõ
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êõñéáñ÷ïýóáí ïé öïéôçôÝò.

ÁíÜìåóá óôïõò íÝïõò ôçò Âïõëãáñßáò, ïé ößëïé åìöáíßæïõí ôç ìåãáëýôåñç åðéññïÞ (53,4%), åíþ ôá êÝíôñá óôáäéïäñïìßáò
êáôáëáìâÜíïõí ôçí ôåëåõôáßá èÝóç (4,3%). Áõôü áðïêáëýðôåé ôçí éó÷íÞ êáôáíïìÞ ôùí õðçñåóéþí óôáäéïäñïìßáò ðïõ ìüëéò ôþñá
Üñ÷éóáí íá áíáðôýóóïíôáé óôç  ÷þñá (ãéá íá ìç ìéëÞóïõìå ãéá ïëïêëçñùôéêÞ ôïõò Ýëëåéøç).

3.2. ÌÅËÅÔÇ ÃÉÁ ÔÇÍ ÐÑÏÓÂÁÓÇ ÓÅ ÐËÇÑÏÖÏÑÉÅÓ ÊÁÉ ÕÐÇÑÅÓÉÅÓ

Ïé åñùôÞóåéò 3, 4 êáé 8 áíáöÝñïíôáé óå áõôÝò ôéò ðëçñïöïñßåò.

Ðëçñïöïñßåò ó÷åôéêÝò ìå ôçí åîÝëéîç ôçò åêðáßäåõóçò, ôïõ åðáããÝëìáôïò êáé ôçò óôáäéïäñïìßáò, åßíáé äéáèÝóéìåò óå õðçñåóßåò
áðáó÷üëçóçò, êÝíôñá óôáäéïäñïìßáò, êÝíôñá åñãáóßáò, ôï ñáäéüöùíï êáé ôçí ôçëåüñáóç, ößëïõò êáé ãïíåßò, åöçìåñßäåò êáé
ðåñéïäéêÜ, óôï Äéáäßêôõï. Âñßóêïíôáé åðßóçò óå êÝíôñá íåüôçôáò (öïéôçôéêÜ), (Éóðáíßá, Éôáëßá, Óëïâáêßá, Âïõëãáñßá), õðçñåóßåò
áðáó÷üëçóçò öïéôçôþí, (Éóðáíßá, Âïõëãáñßá), óôï ó÷ïëåßï êáé óôïõò êáèçãçôÝò, (Éóðáíßá, Âïõëãáñßá, Ëåôïíßá, êáé ÅëëÜäá),  óå
ðáíåðéóôÞìéá êáé êáôáëüãïõò ðáíåðéóôçìßùí, (Óïõçäßá, Óëïâáêßá êáé ÅëëÜäá), óå âéâëéïèÞêåò, (Ëåôôïíßá êáé Âïõëãáñßá), óôï
FAS, (Åèíéêüò Ïñãáíéóìüò ãéá ôçí Åêðáßäåõóç, Éñëáíäßá), óå éäéùôéêÝò åôáéñßåò ðïõ ðáñÝ÷ïõí õðçñåóßåò óå öïéôçôÝò, (Óëïâáêßá) êáé
ìÝóù ðñïóùðéêþí åðáöþí ìå åñãïäüôåò êáé åôáéñßåò (ÅëëÜäá êáé Âïõëãáñßá).

¼óïí áöïñÜ ôçí ðñïóâáóéìüôçôá áõôþí ôùí õðçñåóéþí, ôï 28,6% ôïõ ðëçèõóìïý, ôç èåùñåß õøçëÞ. Óýìöùíá ìå ôï 26,1%
äåí õðÜñ÷ïõí áñêåôÜ ìÝñç ðïõ íá ðáñÝ÷ïõí õðçñåóßåò óôáäéïäñïìßáò êáé ôï 7,5% èåùñåß üôé äåí õðÜñ÷ïõí áñêåôïß åéäéêïß óå áõôÝò
ôéò õðçñåóßåò.

Ôï 10,1 % äåí Ý÷åé ðñüóâáóç óå õðçñåóßåò óôáäéïäñïìßáò êáé ôï 21,7% áãíïåß üôé õðÜñ÷åé ôÝôïéá äõíáôüôçôá.
Ìüíï ôï 4,5% èåùñåß üôé äåí Ý÷åé áíÜãêç áðü õðçñåóßåò ôÝôïéïõ åßäïõò.
Ôï 31,65 ôïõ ðëçèõóìïý ÷ñçóéìïðïéåß ôá êÝíôñá óôáäéïäñïìßáò, êáé áðü áõôïýò, ôï 30,6% åßíáé öïéôçôÝò, ôï 40,8%
åñãáæüìåíïé êáé ôï 41,2% Üíåñãïé.
Ôï 32,4% äåí ãíùñßæïõí ïýôå ôçí ýðáñîç, ïýôå ôï ëüãï ýðáñîçò ôùí êÝíôñùí óôáäéïäñïìßáò, êáé áðü áõôïýò, ôï 28,4%
åßíáé öïéôçôÝò, ôï 24,1% åñãáæüìåíïé, êáé ôï 38,3% Üíåñãïé.
Ôï 28,4% äåí ãíùñßæïõí ìå ôß áó÷ïëïýíôáé áõôÜ ôá êÝíôñá (35,4% öïéôçôÝò, 28,2% åñãáæüìåíïé, 22,9% Üíåñãïé).
Ôï 68,4% ôïõ ðëçèõóìïý äçëþíåé áðñïêÜëõðôá üôé äåí ÷ñçóéìïðïéåß ôá êÝíôñá óôáäéïäñïìßáò.
Ïé ðåñéóóüôåñïé éäéþôåò ðñïôéìïýí ôç ÷ñÞóç ôïõ Äéáäéêôýïõ, áðü ôïõò ïðïßïõò, 55,1% öïéôçôÝò, 72,4% åñãáæüìåíïé êáé
46,4% Üíåñãïé.
Ìüíï 11% ðñïôéìïýí ôéò ðñïóùðéêÝò åðáöÝò ìÝóù äéáäéêôýïõ ðñÜãìá åíäåéêôéêü ôçò õøçëÞò ðñïóâáóéìüôçôáò ôçò
ôå÷íïëïãßáò áðü ôïõò íÝïõò.

Ç ðëåéïøçößá äéáèÝôåé ôçí éêáíüôçôá íá åñãáóôåß ìå ôï Äéáäßêôõï (85,3%). Ôï 13,8% èåùñåß üôé äåí Ý÷åé ðñüóâáóç óôï
äéáäßêôõï, êáé ôï 2,8% äåí ìðïñåß íá ôï ÷ñçóéìïðïéÞóåé ãéá ïéêï í ï ì é êïýò ëüãïõò (êõñßùò öïéôçôÝò êáé Üíåñãïé). Ôï 3,65% äåí ìðïñåß
íá ÷ñçóéìïðïéÞóåé õðïëïãéóôÞ, êáé ôï 8,5% äåí ìðïñåß íá ÷ñçóéìïðïéÞóåé ôï äéáäßêôõï. Åíôïýôïéò üëïé, (96,7%), èåùñïýí ôï
äéáäßêôõï áîéüðéóôç ðçãÞ ðëçñïöïñéþí.

 ÓõìðÝñáóìá. Ç ðåñéïñéóìÝíç ðñüóâáóç óå õðçñåóßåò óôáäéïäñïìßáò, ïöåßëåôáé óôçí áíåðÜñêåéá ôùí ðëçñïöïñéþí êáé óôçí
Ýëëåéøç åíüò êáíïíéêïý óõóôÞìáôïò õðçñåóéþí.

Ïé íÝïé áíáöÝñïíôáé óôï äéáäßêôõï óáí ðçãÞ ðëçñïöïñéþí (63,3%), áëëÜ ìåñéêïß áðü áõôïýò áíôéìåôùðßæïõí ïéêïíïìéêÞ
óôåíüôçôá Þ äåí Ý÷ïõí ðñüóâáóç óôï äßêôõï.

Ïé ðåñéóóüôåñïé íÝïé åßíáé éêáíïß íá ÷ñçóéìïðïéÞóïõí ôï äéáäßêôõï êáé ÷áñáêôçñßæïõí ôéò ðëçñïöïñßåò ðïõ ôïõò ðáñÝ÷åé, ùò
áîéüðéóôåò êáé ÷ñÞóéìåò. Ìüíï óôç Âïõëãáñßá ïé ðëçñïöïñßåò ðïõ áðïêôþíôáé óå ðñïóùðéêÞ åðáöÞ Ý÷ïõí ìåãáëýôåñç óðïõäáéüôçôá
áðü ôï äéáäßêôõï. Ç ÷ñÞóç êáé ðñüóâáóç óôï Äéáäßêôõï äéáöÝñåé áíÜëïãá ìå ôïí ôüðï êáôïéêßáò (ðüëåéò êáé ÷ùñéÜ). Óå ìéêñÝò
ðüëåéò, ç ðñüóâáóç óôéò åðéêïéíùíßåò ôïõ Äéáäéêôýïõ êáé ïé õðïëïãéóôÝò óõíïëéêÜ, õðüêåéíôáé óå ìåãÜëïõò ðåñéïñéóìïýò. Ðáñ’ üëá
áõôÜ, ç äçìéïõñãßá åíüò åéêïíéêïý êÝíôñïõ óôáäéïäñïìßáò èá ìðïñïýóå íá Ý÷åé ìåãÜëç ÷ñçóéìüôçôá ãéá ôïõò íÝïõò êáé íá ôïõò
âïçèÞóåé óçìáíôéêÜ.
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3.3 ÌÅËÅÔÇ ÃÉÁ ÔÉÓ ÕÐÇÑÅÓÉÅÓ ÔÙÍ ÊÅÍÔÑÙÍ ÓÔÁÄÉÏÄÑÏÌÉÁÓ

• Åßäç õðçñåóéþí, (óõìâïõëÝò, óõóêÝøåéò, ðëçñïöïñßåò), åñþôçóç 8 – ðñïôéìÞóåéò:

-          Ðëçñïöïñßåò ó÷åôéêÝò ìå ôçí åñãáóßá áðáéôïýíôáé áðü ôï 61,53% (54,5% öïéôçôÝò, 82,2% åñãáæüìåíïé, 54,4%
Üíåñãïé).
-          Åêðáßäåõóç ãéá ôéò óõíåíôåýîåéò ãéá åýñåóç äïõëåéÜò (interviews) áðü ôï 53,5% (39,8% öïéôçôÝò, 74,4% åñãáæüìåíïé,
46,6% Üíåñãïé).
-          Ðñïåôïéìáóßá äéáôõðþóåùí ãéá áðáó÷üëçóç (Óôç óõìðëÞñùóç åããñÜöùí;) áðü ôï 53,2% (55,6% öïéôçôÝò, 64,9%
åñãáæüìåíïé, 58,5% Üíåñãïé).
-          ÅëÜöñõíóç ôçò åêðáßäåõóçò áðü ôï 38,5% (33,2% öïéôçôÝò, 54,9% åñãáæüìåíïé, 30,2% Üíåñãïé).
-          ÅðáããåëìáôéêÞ êáèïäÞãçóç áðü ôï 36,4% (25,2% öïéôçôÝò, 43,6% åñãáæüìåíïé, 29,7% Üíåñãïé).
-          Äõíáôüôçôåò ãéá åðáããåëìáôéêÞ åîÝëéîç áðü ôï 31,6% (55,6% öïéôçôÝò, 64,9% åñãáæüìåíïé, 58,55% Üíåñãïé).
-         ÓõóôÜóåéò ãéá ôç óõìðåñéöïñÜ ôùí íåïðñïóëáìâáíïìÝíùí áðü ôï 23,3% (17,8% öïéôçôÝò, 24,3% åñãáæüìåíïé, 32,4%
Üíåñãïé).

• ×ñÞóôåò (åñùôÞóåéò 7, 9, 10)

Óýìöùíá ìå ôïõò åñùôçèÝíôåò, ôá êÝíôñá õðçñåóéþí óôáäéïäñïìßáò èá ðñÝðåé íá áðåõèýíïíôáé:

-          óôïõò íÝïõò áíÝñãïõò (68,9%)
-          óôïõò óçìåñéíïýò áðüöïéôïõò (51%)
-          óôá ìåéïíåêôïýíôá Üôïìá (40,6%)_
-          óôïõò ìáêñï÷ñüíéá Üíåñãïõò (34,4%)
-          óôá Üôïìá ðïõ áíáæçôïýí åõêáéñßåò (24,6%)
-          óôá Üôïìá ðïõ êéíäõíåýïõí íá ÷Üóïõí ôç äïõëåéÜ ôïõò (21,5%)

Ôï 59,3% ôùí åñùôçèÝíôùí èåùñïýí üôé ôá ìåéïíåêôïýíôá Üôïìá ÷ñåéÜæïíôáé åéäéêÝò ðëçñïöïñßåò ãéá åýñåóç åñãáóßáò. Ôï
22,7% óõìöùíåß, áëëÜ èåùñåß üôé äåí õðÜñ÷ïõí áñêåôïß éêáíïß åéäéêïß. Ôï 10,19% ôïõ ðëçèõóìïý èåùñåß üôé äåí õðÜñ÷åé áñêåôÞ
åìðåéñßá óôïí ôïìÝá.

Ôï 14,4% èåùñåß üôé Üôïìá ìå ôÝôïéá ðñïâëÞìáôá äåí èá ðñÝðåé íá îå÷ùñßæïíôáé áðü ôïõò õðüëïéðïõò.

ÅðéðëÝïí, ôá êÝíôñá óôáäéïäñïìßáò èá Ýðñåðå íá óôñÝöïíôáé êáé ðñïò: ôéò íïéêïêõñÝò êáé ôïõò áíáëöÜâçôïõò, (Éóðáíßá),
‘üëïõò üóïé ôá Ý÷ïõí áíÜãêç’, (Éñëáíäßá êáé Éôáëßá), ‘üëïõò üóïé åíäéáöÝñïíôáé ãéá ôÝôïéåò ðëçñïöïñßåò’, ‘üëïõò üóïé áíáæçôïýí
åñãáóßá’, ‘üëïõò üóïé ðñüêåéôáé íá óõíôáîéïäïôçèïýí ìÝóá óôá åðüìåíá äýï ÷ñüíéá’, ‘áíáðÞñïõò’, ‘Üôïìá ðïõ äåí ìðïñïýí íá
âñïõí ìéÜ óùóôÞ äïõëåéÜ’, ‘Üôïìá ÷ùñßò áðïëõôÞñéï ó÷ïëåßïõ Þ ðôõ÷ßï ðáíåðéóôçìßïõ’, ‘ðëáôéÜ ãêÜìá áíèñþðùí’ (Óëïâáêßá,
Âïõëãáñßá).

• Åóôßáóç ôùí õðçñåóéþí óôáäéïäñïìßáò (åñþôçóç 6)

-          Ðëçñïöïñßåò ó÷åôéêÝò ìå íÝá åñãáóßá, 66,9% (61,1% öïéôçôÝò, 87,6% åñãáæüìåíïé, 68,8% Üíåñãïé).
-          Ðëçñïöïñßåò ãéá ôçí áðüêôçóç íÝùí ðñïóüíôùí, 48,6% (49,3% öïéôçôÝò, 65,95% åñãáæüìåíïé, 40,8% Üíåñãïé)
-          Ðëçñïöïñßåò ãéá ôç âåëôßùóç ôïõ ìïñöùôéêïý åðéðÝäïõ 40,4% (37,7% öïéôçôÝò, 46,7% åñãáæüìåíïé, 27,6% Üíåñãïé).
-          Ðñüóèåôåò õðçñåóßåò: õðçñåóßåò åðáããåëìáôéêÞò åîÝëéîçò. Ðþò ðñÝðåé íá ãñÜöåôáé Ýíá âéïãñáöéêü óçìåßùìá;
Åðßôåõîç áêáäçìáúêþí êáé åðáããåëìáôéêþí óôü÷ùí, áêáäçìáúêÞ óôáäéïäñïìßá óôïí ôïìÝá ôùí ‘ðéï åðéôõ÷çìÝíùí
åðáããåëìÜôùí’ (Éóðáíßá), áããåëßåò ãéá åñãáóßá êáé óõìðëçñùìáôéêÜ, ðëçñïöïñßåò ãéá êáëïêáéñéíÜ åêðáéäåõôéêÜ ôìÞìáôá,
(Ëåôïíßá), ‘ðïý êáé ðþò íá âñßóêïõìå äïõëåéÜ’ (Éôáëßá, Óïõçäßá, Óëïâáêßá, Âïõëãáñßá, Éñëáíäßá), êÝíôñá áîéïëüãçóçò,
(Óïõçäßá), áããåëßåò ãéá åñãáóßá (Óëïâáêßá), ðëçñïöïñßåò ãéá ôéò áìïéâÝò, (ÅëëÜäá).

• Ðïéüôçôá ôùí õðçñåóéþí (åñþôçóç 2,4, 5)

 Ç ðïéüôçôá ôùí õðçñåóéþí êáèïñßæåôáé áðü ôçí ðïóüôçôá ôùí ôñå÷ïõóþí ðëçñïöïñéþí êáé ôï åðßðåäï ðñüóâáóçò ó’ áõôÝò
ôéò ðëçñïöïñßåò êáé åðçñåÜæåôáé áðü ôï âáèìü áíôáðüêñéóçò ìåôáîý ôùí áíáãêþí ôùí ðåëáôþí êáé ôùí ðñïóöåñïìÝíùí õðçñåóéþí.
Åðßóçò, ðñÜãìá óçìáíôéêü, êáèïñßæåôáé êáé áðü ôïí ôåëéêü âáèìü éêáíïðïßçóçò ôïõ ðåëÜôç.
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Ôï 18,5% ôïõ ðëçèõóìïý èåùñïýí ÷ñÞóéìåò ôéò ðëçñïöïñßåò ðïõ Ýëáâáí. Ðåñéóóüôåñïé áðü ôïõò ìéóïýò, (51,7%), óõìöùíïýí
ìå ôçí áíùôÝñù äÞëùóç, áëëÜ ðéóôåýïõí üôé ïé ðëçñïöïñßåò äåí åßíáé áñêåôÝò êáé áíáæçôïýí êé Üëëåò ðçãÝò. Ôï 76,3% äçëþíïõí
üôé ïé ðëçñïöïñßåò Ý÷ïõí Üìåóç ó÷Ýóç ìå ôéò áðáéôÞóåéò ôïõò êáé ôï 87,7% äçëþíïõí åõ÷áñéóôçìÝíïé.

Ç áîéïëüãçóç ôçò ðïéüôçôáò ôùí õðçñåóéþí óõíäÝåôáé ìå ôçí ðñüóâáóç ðïõ Ý÷ïõí ôá Üôïìá ó’ áõôÝò ôéò õðçñåóßåò. Ôï
ãåãïíüò üôé ëéãüôåñï áðü 30% ôùí íÝùí Ý÷ïõí ðñüóâáóç óå ôÝôïéïõ åßäïõò âïÞèåéá êáé ôï 21,7% äåí îÝñïõí ôßðïôå ó÷åôéêÜ,
åìðïäßæåé êÜèå ñåáëéóôéêÞ åêôßìçóç ôçò ëåéôïõñãßáò ôïõò.

Ï õøçëüò âáèìüò éêáíïðïßçóçò (85,6%) áðïôåëåß ðáñÜäïîï êáé ìðïñåß íá åîçãçèåß ìüíï áðü ôï ãåãïíüò üôé ôï 67,5% Ýëáâáí
ôéò ðëçñïöïñßåò ðïõ æÞôçóáí.

Ç ðïéüôçôá ôùí õðçñåóéþí åîáñôÜôáé áðü ôï âáèìü éêáíüôçôáò êáé ôçí áíèñþðéíç ðñïóÝããéóç åê ìÝñïõò ôùí åéäéêþí ôùí
êÝíôñùí óôáäéïäñïìßáò. Ôï 84,1% èåùñïýí ôï ðñïóùðéêü ôùí õðçñåóéþí éêáíü êáé åãêñßíïõí ôç óõìðåñéöïñÜ ôïõ (95,5%). ¼ëá
áõôÜ óõíåéóöÝñïõí óôï õøçëü ðïóïóôü ôùí áôüìùí ðïõ äçëþíïõí éêáíïðïéçìÝíá áðü áõôïýò ôïõò åéäéêïýò. (94,7%).

ÓÕÌÐÅÑÁÓÌÁ: Ç åñìçíåßá áõôïý ôïõ ôìÞìáôïò áðáéôåß íá åóôéÜóïõìå óôéò éäéáéôåñüôçôåò ôïõ äåßãìáôïò (ïé åñãáæüìåíïé
Ý÷ïõí ôïõò ìéêñüôåñïõò áñéèìïýò óôïí ðëçèõóìü êáé áêïëïõèïýí ïé Üíåñãïé êáé ïé öïéôçôÝò. ÅðéðëÝïí, ôï äåßãìá êõñéáñ÷åßôáé áðü
Üôïìá ìå ðôõ÷ßï äåõôåñïâÜèìéáò åêðáßäåõóçò). Áõôü åîçãåß ãéáôß ïé áîßåò ôùí áðïëýôùí óõ÷íïôÞôùí ôùí áðáíôÞóåùí (áíÜëïãá ìå
ôïí áñéèìü ôùí óõììåôå÷üíôùí), äéáöÝñïõí áðü ôï áíôßóôïé÷ï ðïóïóôü ôïõò.  Óå Üëëåò ðåñéðôþóåéò, (ð÷ ßóá ìÝñç ôïõ äåßãìáôïò),
ôá áðïôåëÝóìáôá ìðïñåß íá äéáöÝñïõí óå óçìáíôéêü âáèìü.

Ôá áðïôåëÝóìáôá ôçò Ýñåõíáò Ýäåéîáí üôé ïé íÝïé æçôïýí êõñßùò ðëçñïöïñßåò êáé óõìâïõëÝò ãéá ìéÜ êáéíïýñãéá äïõëåéÜ, áðü
ôá êÝíôñá óôáäéïäñïìßáò. Ôçí åîáßñåóç áðïôåëåß ç Éñëáíäßá ìéáò êáé åêåß, ôá åðéðëÝïí ðñïóüíôá Ý÷ïõí ìåãáëýôåñç ðñïôåñáéüôçôá.
ÐÝñá áðü áõôü, ç åýñåóç íÝáò äïõëåéÜò åßíáé, óå üëåò ôéò ÷þñåò, ç ðéï åðéèõìçôÞ õðçñåóßá.

Ïé ðåñéóóüôåñïé áðü ôïõò óõììåôÝ÷ïíôåò õðïèÝôïõí üôé êõñßùò ïé íåáñïß Üíåñãïé ÷ñåéÜæïíôáé åéäéêÝò õðçñåóßåò óôáäéïäñïìßáò
(68,9%), êáé áêïëïõèïýí ïé íÝïé ðïõ áðïöïéôïýí áõôÞ ôçí ðåñßïäï (51%) êáé ôá Üôïìá ðïõ êéíäõíåýïõí íá ÷Üóïõí ôç äïõëåéÜ ôïõò
(21,5%).

Óå ìåãáëýôåñç êéíçôéêüôçôá âñßóêïíôáé üóïé ‘áíáæçôïýí áëëáãÝò’. Ç óôáôéóôéêÞ êáôáíïìÞ ôùí ðåëáôþí õðçñåóéþí
óôáäéïäñïìßáò ôïðïèåôåß óôç äåýôåñç èÝóç áõôÞ ôçí êáôçãïñßá óôçí Éñëáíäßá, óôçí ðñïôåëåõôáßá óôç Óëïâáêßá êáé óôéò ôåëåõôáßåò
èÝóåéò óôç Âïõëãáñßá êáé ôçí ÅëëÜäá. ÅîÞãçóç ìðïñåß íá áðïôåëåß ôï ãåãïíüò üôé ìéÜ áëëáãÞ óôç ìüñöùóç, ôï åðÜããåëìá Þ ôç
óôáäéïäñïìßá  åßíáé ðñïóùðéêü èÝìá êáé ü÷é ôüóï ïõóéþäåò.

Óôç Ëåôïíßá ïé óõììåôÝ÷ïíôåò èåùñïýí üôé ïé ðñþôïé ðïõ ÷ñåéÜæïíôáé åéäéêÞ öñïíôßäá åßíáé ôá ìåéïíåêôïýíôá Üôïìá.

¼ëá ôá äåäïìÝíá óôçñßæïõí ôçí Üðïøç üôé ôá ìåéïíåêôïýíôá Üôïìá ðñÝðåé íá áðïëáìâÜíïõí åéäéêþí õðçñåóéþí. ÔÝôïéåò
õðçñåóßåò áðáéôïýí ôçí ðñïåôïéìáóßá áðïëýôùò åéäéêïý õëéêïý óôá êÝíôñá óôáäéïäñïìßáò. Ç ìåëÝôç Ýäåéîå üôé ç Óïõçäßá åßíáé ìéÜ
÷þñá ìå åìðåéñßá êáé ðáñÜäïóç ó’ áõôü ôïí ôïìÝá.

Åßíáé ãåãïíüò üôé óå üëåò ôéò ÷þñåò õðÜñ÷ïõí åéäéêïß ðïõ åñãÜæïíôáé ìå ôÝôïéåò ïìÜäåò ðåëáôþí. ¼ìùò, åßíáé áíáãêáßá ç
åðéðñüóèåôç åêðáßäåõóç ôïõ ðñïóùðéêïý. ÌéÜ êáëÞ ëýóç èá Þôáí ç âåëôßùóç ôçò êáèïäÞãçóçò ãéá õðçñåóßåò (åðáããåëìáôéêÝò êáé
ìïñöùôéêÝò), ðïõ èá äéíüôáí ü÷é ìüíï óôá êÝíôñá óôáäéïäñïìßáò, áëëÜ êáé ìÝóù ôùí ìßíôéá êáé ôùí öïñÝùí ðïõ ó÷åôßæïíôáé ìå ôç
óõãêåêñéìÝíç äñáóôçñéüôçôá. Åí ôïýôïéò, ïé åèíéêÝò ìåéïíüôçôåò äåí èåùñïýíôáé ìåéïíåêôïýóåò ïìÜäåò ìéáò êïéíùíßáò.

Ïé íÝïé äçëþíïõí üôé ÷ñåéÜæåôáé íá åðåêôáèåß ôï ðåäßï äñÜóçò ôùí õðçñåóéþí êáé íá âåëôéùèåß ç ðïéüôçôÜ ôïõò. ¼ìùò ç
ìåëÝôç Ýäåéîå õøçëÜ åðßðåäá éêáíïðïßçóçò áðü ôïí ôñüðï ëåéôïõñãßáò ôùí êÝíôñùí óôáäéïäñïìßáò (85,6%).

Óå üëåò ôéò ÷þñåò ç ðïéüôçôá êáèïñßæåôáé áðü ôïí üãêï ôùí õðáñ÷ïõóþí ðëçñïöïñéþí, ôï âáèìü ðñüóâáóçò ó’ áõôÝò ôéò
õðçñåóßåò, êáé åðçñåÜæåôáé åðßóçò áðü ôï óõó÷åôéóìü áíÜìåóá óôéò áíÜãêåò ôùí ðåëáôþí êáé ôéò ðñïóöåñüìåíåò õðçñåóßåò êáé
ôÝëïò, áëëÜ ðñÜãìá åî ßóïõ óçìáíôéêü, áðü ôçí éêáíïðïßçóç ôïõ ðåëÜôç. Ïé óõììåôÝ÷ïíôåò èåùñïýí üôé ïé ðëçñïöïñßåò ðïõ Ý÷ïõí
ðÜñåé åßíáé åðáñêåßò êáé áíôáðïêñßíïíôáé óôéò áíÜãêåò ôïõò (76,3%). ¼ìùò, ïé ðåñéóóüôåñïé äåí åßíáé éêáíïðïéçìÝíïé áðü ìßá ìüíï
ðçãÞ ðëçñïöïñéþí, ðñÜãìá ðïõ åîçãåß ôçí ðïéêéëßá ôùí äçëþóåþí ôïõò (‘÷ñÞóéìåò ðëçñïöïñßåò’, ‘÷ñÞóéìåò Üëëá ü÷é åðáñêåßò´)
Åéäéêüôåñá, ìðïñïýìå íá óõìðåñÜíïõìå üôé ïé ðåëÜôåò èåùñïýí ôéò ðëçñïöïñßåò ðïõ ôïõò äßíïíôáé óôá êÝíôñá óôáäéïäñïìßáò,
ìÜëëïí ÷ñÞóéìåò.

Ç ðïéüôçôá ôùí õðçñåóéþí åîáñôÜôáé áðü ôï åðßðåäï éêáíüôçôáò êáé áíèñþðéíçò ðñïóÝããéóçò åê ìÝñïõò ôùí åéäéêþí ôùí
êÝíôñùí óôáäéïäñïìßáò. Ôï 84,1% âñßóêïõí ôï ðñïóùðéêü ôùí êÝíôñùí éêáíü êáé åðéêñïôïýí ôç óõìðåñéöïñÜ ôïõ (95,5%). ¼ëá áõôÜ
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óõíåéóöÝñïõí óôï õøçëü ðïóïóôü åìðéóôïóýíçò ôïõ êüóìïõ ðñïò áõôïýò ôïõò åéäéêïýò (94,7%).

Óôçí Éñëáíäßá êáé ôç Ëåôïíßá, ôá äåäïìÝíá Ýäåéîáí ìÝãéóôç éêáíïðïßçóç áðü ôá êÝíôñá óôáäéïäñïìßáò (100%), åíþ ôï åðßðåäï
éêáíïðïßçóçò áðü ôç äïõëåéÜ ôùí óõìâïýëùí åßíáé ó÷åôéêÜ ÷áìçëü. Åíôïýôïéò, ôï åðßðåäï éêáíïðïßçóçò áðü ôéò õðçñåóßåò ôùí
óõìâïýëùí åßíáé ðåñßðïõ õøçëü óå üëåò ôéò ÷þñåò, ßóùò åðåéäÞ áõôïý ôïõ åßäïõò ïé õðçñåóßåò åßíáé äçìïöéëåßò, áíåîÜñôçôá áðü ôá
êÝíôñá óôáäéïäñïìßáò. ¸íáò Üëëïò ëüãïò, åßíáé ç ðáñÜäïóç êáé ç åìðåéñßá áõôïý ôïõ óõóôÞìáôïò õðçñåóéþí óå êÜèå ÷þñá.

Ï âáèìüò ÷ñÞóçò ôùí êÝíôñùí óôáäéïäñïìßáò åßíáé õðåñâïëéêÜ ÷áìçëüò óôç Óëïâáêßá (1,4%), ôçí ÅëëÜäá (3,2%) êáé ôç
Âïõëãáñßá (4,3%), ðñÜãìá ðïõ åîçãåßôáé áðü ôï ãåãïíüò üôé áõôÝò ïé õðçñåóßåò äåí åßíáé äçìïöéëåßò ó´ áõôÝò ôéò ÷þñåò.

Óôçí ðåñßðôùóç ôçò Óëïâáêßáò, ôá äåäïìÝíá ðïõ áöïñïýí ôçí åêôßìçóç ôïõ êüóìïõ ðñïò ôá êÝíôñá óôáäéïäñïìßáò,
áðïäåß÷ôçêáí áíôéöáôéêÜ.  Áõôü ìðïñåß íá ïöåßëåôáé óôçí ðéèáíÞ óýã÷õóç ìåôáîý óõìâïõëþí ðïõ ðáñÝ÷ïíôáé óå êÝíôñá óôáäéïäñïìßáò
êáé ôùí óõìâïõëþí ðïõ äßíïíôáé áðü ãíùóôïýò Þ Üëëåò õðçñåóßåò. ̧ ôóé, áõôÞ ç ðïéêéëßá äåäïìÝíùí, äåí áðïêëåßåé ôçí ìåëëïíôéêÞ
åðéôõ÷ßá ôùí êÝíôñùí óôáäéïäñïìßáò.

 4. ÓÕÍÅÐÅÉÅÓ ÊÁÉ ÐÑÏÓÄÏÊÉÅÓ ÁÐÏ ÔÇ ÂÅËÔÉÙÓÇ ÔÙ Í  ÕÐÇÑÅÓÉÙÍ ÔÙÍ ÊÅÍÔÑÙÍ ÓÔÁÄÉÏÄÑÏÌÉÁÓ ÃÉÁ Í Å ÏÕÓ:

4.1 ÓÕÍÅÐÅÉÅÓ

•  Âåëôßùóç ôùí ðñïóüíôùí ôùí óõìâïýëùí óôï ÷þñï ôçò åðáããåëìáôéêÞò åêðáßäåõóçò êáé ôùí åðáããåëìáôéêþí
óõìâïõëþí .
•  ÁíÜðôõîç åéäéêþí ìåèüäùí óõìâïõëþí óôï ÷þñï ôçò åðáããåëìáôéêÞò åîÝëéîçò üóïí áöïñÜ óôïõò íÝïõò êáé ôá
ìåéïíåêôïýíôá Üôïìá.
•  ÁíÜðôõîç ôùí óõìâïõëþí ìÝóù ôçò çëåêôñïíéêÞò ôå÷íïëïãßáò óáí íÝïõ êÝíôñïõ óôáäéïäñïìßáò ãéá ôïõò íÝïõò.

•  ÁíÜðôõîç ôùí íÝùí äéäáêôéêþí ôå÷íïëïãéþí  ðïõ âáóßæïíôáé óôá äéáóõíäåäåìÝíá êáé ìç ðïëõìÝóá.

4.2 ÐÑÏÓÄÏÊÉÅÓ

Ôï ðñüãñáììá 2002- BG/02/B/F/PP – 132018 ðñïêÜëåóå ôç äçìéïõñãßá ôùí åîÞò:

•  Åéêïíéêïý êÝíôñïõ óôáäéïäñïìßáò óôï Äéáäßêôõï ãéá çëåêôñïíéêÞ äéäáóêáëßá êáé óõìâïõëÝò.

•  Ôï CD ðïëõìÝóùí «Óôçí áãïñÜ Åñãáóßáò’.

•  ÓõìâïõëÝò åðáããåëìáôéêÞò åîÝëéîçò ãéá óõìâïýëïõò ðïõ åñãÜæïíôáé ìå ìåéïíåêôïýíôá Üôïìá íåáñÞò çëéêßáò.

4.3 ÅÐÉÄÑÁÓÅÉÓ ÔÏ Õ ÐÑÏÃÑÁ Ì Ì ÁÔÏÓ:

•  Åêðáéäåýôçêáí ðÜíù áðü 200 óýìâïõëïé
•  ÐÜíù áðü 20000 íÝïé Ýëáâáí óõìâïõëÝò ó÷åôéêÝò ìå ôçí åêðáéäåõôéêÞ êáé ôçí åðáããåëìáôéêÞ ôïõò åîÝëéîç.
•  Äüèçêáí ðåñéóóüôåñåò äõíáôüôçôåò Ýíôáîçò ôùí íÝùí óôçí áãïñÜ åñãáóßáò (êáé ìåéïíåêôïýíôùí áôüìùí íåáñÞò çëéêßáò)
•  ÂïçèÞèçêáí ðïëëïß íÝïé óôç ÷ñÞóç äéáóõíäåäåìÝíùí êáé ìç ðïëõìÝóùí.

5. Ç ÓÕÍÅÉÓÖÏÑÁ ÔÇÓ ÌÅËÅÔÇÓ ÓÔÏ ÐÑÏÃÑÁ Ì Ì Á LEONARDO

Ç Ýñåõíá áðÝäåéîå ôçí áíÜãêç ãéá:

•  ÊÝíôñá óôáäéïäñïìßáò äéáèÝóéìá óå üëïõò ôïõò íÝïõò
• Õðçñåóßåò óôáäéïäñïìßáò áíåîÜñôçôåò áðü êÝíôñá óôáäéïäñïìßáò êáé óõíáñôþìåíåò ìå  äéáöïñåôéêÝò äïìÝò, ó÷åôéêÝò ìå
ôïõò íÝïõò.
•  Éêáíïýò åéäéêïýò óôï ÷þñï ôùí õðçñåóéþí óôáäéïäñïìßáò.

•  Ôï îåðÝñáóìá ôçò ðñïêáôÜëçøçò êáé ôçò äéÜêñéóçò óå âÜñïò ôùí íåáñþí ìåéïíåêôïýíôùí áôüìùí êáé ôç äçìéïõñãßá
ßóùí åõêáéñéþí.

Ç ìåëÝôç áðïêÜëõøå üôé ïé íÝïé áíáæçôïýí ìå åíäéáöÝñïí êÝíôñá óôáäéïäñïìßáò êáé óõìâïõëþí ó÷åôéêþí ìå ôçí áðáó÷üëçóç,
ôçí åêðáßäåõóç êáé ôá ðñïóüíôá ôïõò. Ç ðñüãíùóç ôçò ìåëÝôçò åßíáé üôé õðÜñ÷ïõí äõíáôüôçôåò ãéá çëåêôñïíéêÞ äéäáóêáëßá êáé
óõóêÝøåéò óôï ÷þñï ôçò åðáããåëìáôéêÞò áðïêáôÜóôáóçò.
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SITUACIÓN DE LOS SERVICIOS DE ORIENTACIÓN DE LAS CARRERAS JUVENILES
ESTUDIO CIENTÍFICO

1. OBJETIVO DEL ESTUDIO

En la economía de mercado, la situación del empleo juvenil y los problemas acerca de la orientación académica y profesional
presentan un gran dilema. Esta situación provocó un estudio específico entre los países participantes en el proyecto 2002-BG/02/
B/F/PP/-132018. El proyecto trató acerca de la situación contemporánea del empleo/paro juvenil y los servicios de la carrera
profesional ofrecidos a los jóvenes.

OBJETIVOS DEL ESTUDIO: El objetivo del estudio se basa en examinar la condición actual del empleo juvenil y de las
diferentes orientaciones académicas y profesionales en los países que participan en el proyecto (para los jóvenes entre 15 y 26
años).

           OBJETIVOS:

• Estudio y análisis de la situación del empleo/desempleo en los países participantes al objeto de predecir oportunidades
para el desarrollo profesional para los jóvenes.
• Estudio de los servicios de orientación actuales hacia los jóvenes.

• Estudio del acceso a las informaciones y servicios.

• Estudio del tipo de los servicios académicos y profesionales para jóvenes ofrecidos (acceso a las informaciones,
consulta, orientación).
• Estudio acerca de las direcciones de los servicios ofrecidos.

• Evaluación de la calidad de los servicios ofrecidos.

GRUPO OBJETIVO: niños y jóvenes entre 15 y 26 años de edad (chicos y chicas): estudiantes, empleados o parados,
desfavorecidos (minorías, padres solteros, personas con discapacidades); estudios en ESO, Bachiller o universitarios o sin ninguna
licenciatura; habitantes de núcleos urbanos o rurales.

          PARTICIPANTES

         El estudio se desarrolla en los países participantes del proyecto, siendo estos:

 Bulgaria – SU “St. Kliment Ohridski”, Faculty of Pedagogic
 Bulgaria – SCAS (Student Computer Art Society)
 Bulgaria – “Young Women from Minorities”
 Greece – FOURNOS
 Spain– YAC (Youth Association of  Cazalla)
 Ireland – FIT (Fastrack to Information Technology)
 Italy – Studio e progetto 2
 Latvia – NYIC (National Youth Initiative Centre)
 Slovakia – University of Presov, Student service centre
 Sweden – EDUCTUS

PROCEDIMIENTO DEL ESTUDIO (MUESTRA, MÉTODOS, ESPACIO Y TIEMPO)

Muestra: 1202 personas. Bulgaria–662, Grecia-31, Irlanda-51, Letonia-34, Eslovaquia-281, Suecia-67, Italia-33, España-83.

Muestra formada de forma aleatoria. El número y las características de las personas entrevistadas garantizan la representividad
del estudio de una forma general.

Condiciones del estudio – Febrero – Marzo 2003.

- Primer paso – estudio piloto (Febrero 2003)
- Estudio final (Febrero – Marzo 2003)
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METODOS:

•  Métodos de recopilación de la información – dependiendo de la situación de cada país – correo electrónico; entrevistas
al grupo objetivo, electrónicamente y procedimientos escritos.
•  Métodos de análisis estadístico de la información – SPSS

•  Métodos de análisis del contenido de la información – descripción, análisis de resultados y síntesis.

FORMATO DEL CUESTIONARIO:

•  Introducción

•  La parte básica – 10 preguntas, preguntas tipo test y preguntas abiertas; información sobre la identidad personal –
edad, nivel de estudios terminados, sexo, nacionalidad, estado social, residencia (Apéndice 1)

Los resultados están analizados por el equipo de profesores de la SU “Kliment Ohridski (la Faculdad de pedagogía), Sofia,
Bulgaria.

2. CONDICION ACTUAL DEL LOS SERVICIOS DE ORIENTACIÓN ACADÉMICA Y PROFESIONAL DE LOS JOVENES EN
OCHO PAISES EUROPEOS (BULGARIA, GRECIA, IRLANDA, ESPAÑA, ITALIA, LETONIA, ESLOVAQUIA, SUECIA)

El estudio y el análisis de la situación del empleo/paro en los países participantes con el objetivo de comprobar su influencia
que tienen sobre el desarrollo de las carreras profesionales de los jóvenes se basa en:

•  La idea del empleo/desempleo, las acciones específicas de la política de empleo juvenil en cada país, la legislación y las
instituciones encargadas de llevar a cabo dicha política de empleo juvenil;
•  Datos estadísticos de empleo/paro juvenil;

•  Acceso juvenil a las últimas tecnologías informáticas (ordenadores, Internet, correo electrónico).

Basándose en las informaciones recogidas por socios del proyecto, se han alcanzado las siguientes conclusiones: las
personas empleadas son personas mayores de 15 años de edad que participan en la fabricación de bienes y servicios, remunerados
por el trabajo desempeñado o que trabajan de forma autónoma, o que temporalmente no trabajan porque están de baja (período
corto) por enfermedad, embarazo, natividad, etc.; o personas con negocios propios. Se presentan varios estados diferentes:

•  Empresarios

•  Autónomos

•  Empleados

•  Trabajadores no pagados (miembros de las empresas familiares)

El trabajo puede ser a tiempo completo o parcial.

Todos los socios del proyecto informan sobre las diferentes tasas de paro en sus países. Las personas desempleadas son
aquellas que siendo capaces de trabajar no disfrutan de un trabajo y lo buscan de forma activa, estando registradas en las
instituciones y no disponiendo del dinero suficiente para satisfacer sus necesidades (apéndice 2). La tasa del paro juvenil representa
aproximadamente un tercio del paro general en cada país. El porcentaje más bajo corresponde al grupo de los jóvenes entre 15 y 18
años (si lo comparamos con el grupo entre 20 y 26 años). Esto es debido a los limites legislativos a la hora de realizar la contratación,
la necesidad de permisos escritos por parte de los adultos responsables de los menores de edad,  ciertas asignaciones limitadas
según el tipo de empleo y las características laborales, así como la clase de actividad predominante en los menores de edad –
educación. El Apéndice 3 muestra información sobre el porcentaje de desempleo en cada país, indicadores de paro juvenil así como
la conexión “educación – empleo”.

Las personas con más riesgos de desaparecer del mercado laboral son (Apéndice 8).

En todos los países el porcentaje de jóvenes que sufren problemas en el transcurso de su incursión en el mercado profesional,
así como en su integración social es bastante elevado.

En todos los países la Política del empleo juvenil se centra en los problemas del empleo juvenil. Se considera generalmente
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aceptado que los jóvenes deberían gozar de apoyos y servicios especiales, como: educación general y educacional, recreo y
descanso asegurados y predeterminados; preparación en programas juveniles especiales y estrategias de contratación (entrevistas
de trabajo); acceso a información sobre empleo y desarrollo profesional en centros informativos particulares; condiciones
garantizadas para un desarrollo eficiente e integración social.

La política de empleo juvenil forma parte de la política nacional de empleo de cada país. Queda definida como un sistema de
medidas para la protección así como su preparación eficiente cara a la consecución de un compromiso familiar, escolar, un ambiente
cultural, social, económico y ecológico. Está basada en la conjunción de declaraciones legislativas y materiales para la protección
el aseguramiento de un desarrollo juvenil efectivo (15 hasta 26 años). El objetivo de la política de empleo juvenil es la consecución
y el establecimiento de standards apropiados en el ámbito educativo, formación y preparación profesional, así como el apoyo a los
jóvenes en la vida económica y social.

Los jóvenes que gozan del apoyo social provienen generalmente de familias socialmente desfavorecidas (padres solteros,
familias divorciadas, padres desempleados, etc.) existiendo programas de apoyo y prevención con el ánimo de reducir la incertidumbre
a la hora de solucionar sus problemas.

Elementos de la política del empleo juvenil en cada país:

•  Creación de las condiciones legislativas y materiales para un compromiso apropiado dentro de la vida de una sociedad
democrática
•  Protección de los derechos y libertades civiles

•  Protección contra la negligencia, desmoralización, violencia y otros fenómenos que perjudiquen la salud moral sano de
los niños y jóvenes
•  Prevención del paro

•  Seguridad social juvenil

•  Cualificación y educación general y profesional (en este caso se ejercerá un apoyo y atención especial, así como
también en la educación para jóvenes físicamente discapacitados y/o con problemas sociales)
•  La familia como ambiente básico educativo.

•  Creación de un espacio para el uso eficiente del tiempo libre y promoción de los dones y talentos en diversas áreas y
actividades
•  Fundación de organizaciones juveniles

•  Intercambios interculturales juveniles, movilidad y contactos juveniles internacionales (Apéndice 4).

Aunque la mayoría de los países no desarrolla una política de educación juvenil especial (Bulgaria, Italia, Irlanda, Grecia), en
todos los países los derechos de los jóvenes están definidos y determinados en numerosos actos formales. Las políticas de los
estados con respecto a los jóvenes incluyen protección del derecho a la educación, problemas referentes a la continuidad laboral
(semanal o diaria), términos y tipo de trabajo (diurno, nocturno), condiciones legales de baja laboral, términos de pago, y protección
de la salud física, psíquica y moral de los jóvenes.

Actualmente no hay suficiente información acerca de la legislación en relación a los  jóvenes de algunos países. Hay
establecidos diferentes actos formales a propósito de la Política del empleo juvenil:

•  Derecho civil de cada país – Constitución, códigos laborales, leyes generales de  y educación y formación profesional,
leyes de asociaciones y otros.

•  Documentos generales del estado (también internacionales) que protegen los derechos de los jóvenes (el derecho a la
educación y el trabajo concedido en todos los países; la Carta de los Derechos Humanos; la Convención de la ONU de los
Derechos de los niños, convenciones de los Derechos de los refugiados, de los Derechos de las mujeres, inmigrantes y
desfavorecidos (Apéndice 5).

Los derechos de los jóvenes son el objetivo más importante de numerosas instituciones gubernamentales y no
gubernamentales. Las instituciones gubernamentales determinan las políticas nacionales enfocadas a niños y jóvenes. Definen la
política del empleo juvenil, crean los documentos formales, planean y coordinan actividades y programas juveniles específicos.
Cumplen funciones como cuerpo coordinador para las demás instituciones; reparten información y asesoría profesional en los
campos de empleo y trabajo, ayudan metódicamente a otras instituciones que realizan actividades con niños y jóvenes, desarrollo
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educacional y profesional, colaboran asesorando y ayudando a posibles contratadores en la iniciación de nuevos puestos de
trabajo y programas especiales para jóvenes, organizando intercambios interculturales juveniles.

Las instituciones no gubernamentales están definidas como un sistema de organizaciones que difiere en número y características
y  cuyo principal ánimo es el apoyo de los derechos de los jóvenes. Ofrecen servicios con el objetivo de conseguir la promoción
profesional, mejoran el estilo de vida de los jóvenes, actividades de tiempo libre, protección de los jóvenes contra explotación,
programas de educación dirigidos a la búsqueda del empleo y posicionamiento en el trabajo, actividades de apoyo para jóvenes
trabajadores, programas de educación para desfavorecidos, servicios especiales para jóvenes y adultos consecuentes con las
características y exigencias locales, coordinación de asociaciones juveniles (Apéndice 6).

Actualmente los servicios juveniles actuales están obligados a ofrecer acceso a las nuevas tecnologías informáticas. Los
ámbitos básicos de este servicio son:

•  Posesión o acceso a un ordenador

•  Capacidad de trabajar con un ordenador

•  Acceso a Internet

•  Capacidad de usar Internet

•  Oportunidad de comunicación con correo electrónico

El estudio ha mostrado que en la mayoría de los países socios los jóvenes usan estas nuevas tecnologías de información y
comunicación en las escuelas, en casa o en el trabajo, en centros de educación o información o en ciber-cafés.

Las tecnologías de la información ayudan a los jóvenes en la búsqueda de trabajo (en su país o en el extranjero). Son una
fuente de información para determinados servicios de orientación académica y profesional, programas e instituciones educativos;
programas de intercambios o entretenimiento personal (sobre todo videojuegos). El porcentaje de los jóvenes que usan estos
servicios es todavía bajo y depende mucho del sitio de residencia, trabajo o estudio. Desgraciadamente no hay acceso a Internet
en algunos distritos (pueblos y ciudades) y a veces también la posesión de un ordenador es un privilegio de un número pequeño
de personas (Apéndice 7).
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3. NECESIDADES JUVENILES DE ORIENTACIÓN ACADÉMICA Y ACCESO A DICHOS SERVICIOS - RESULTADOS DEL
ESTUDIO1

Estado poblacional

Población total – 1202

•  Estudiantes – 958 (79,7%)

•  Empleados – 100 (8,3%)

•  Parados – 129 (10,7)

Educación de fondo:

•  Enseñanza primaria – 101 (8,4%)

•  Enseñanza secundaria – 758 (63%)

•  Título universitario – 72 (5,9%)

1 Los resultados de cada país se encuentran en los Apéndices 9 a 16.
2 Otra nacionalidad queda referido a  personas pertenecientes a países diferentes de aquel donde viven.en. En el ejemplo búlgaro hay 61 personas
(5,1%) que se definen a si mismos con diferente nacionalidad étnica.

Nacionalidad2

• Española – 83 (6,9%)

• Italiana – 32 (2,6%)

• Sueca – 62 (5,1)

• Letona – 23 (1,9)

• Griega – 31 (2,5%)

• Eslovaca – 281 (23,3%)

• Búlgara – 622 (51,7%)

• Irlandesa – 50 (4,15%)

• Otra nacionalidad – 18 (1,4)

28 29 30 31 32 33

1,3 1,4 1,1 0,2 0,02 0,5

Residencia

• Ciudad – 76%

• Pueblo – 34%

Sexo

• Masculino – 34%

• Femenino – 76%

3.1. ESTUDIO DE LAS ÚLTIMAS INFORMACIONES SOBRE SERVICIOS DE CARRERAS PROFESIONALES JUVENILES
(PREGUNTAS 1,3)

Las personas entrevistadas buscan informaciones y servicios sobre empleo, educación, cualificación y orientación académica:

•  Consultores (14,5%) – 11,9% - estudiantes; 22,2% - empleados; 18,4% - personas desempleadas (sin Eslovaquia)

•  Servicios de empleo (21,6%) – 27,1% - estudiantes; 33,2% - empleados; 36,5% - parados

•  Centros de carrera profesional (17,4%) – 17,2% estudiantes; 28,4% - empleados; 14,7% - parados

•  Centros laborales (12,6%) – 7,6% - estudiantes; 24,2% - empleados; 24% - parados

•  Programas de televisión y radio (20%) – 14,5% - estudiantes; 21,5% -  empleados; 11,3% - parados

•  Periódicos y revistas (51,8%) – 39,6% - estudiantes; 51,6% - empleados; 84,1% parados

•  Internet (45,1%) – 33,8% - estudiantes; 44,6% - empleados; 37% - parados

•  Amigos (44%) – 33,6% - estudiantes; 56,5% - empleados; 42,4% - parados

Edad

Edad 14 15 16 17 18

Muestra % 1,5 1,5 3,3 10,6 12,7

19 20 21 22 23 24

7,9 13,8 10,3 8,3 10,7 6,7
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•  Padres (27,9%) – 24,4% - estudiantes; 27,6% - empleados; 16,8% - parados
•  No busco un servicio de este tipo (3,4%) – 3,9% - estudiantes; 0,2% - empleados; 0,8% - parados
•  Otras fuentes de información o servicios: centros juveniles o de estudiantes (España, Italia, Bulgaria, Eslovaquia),
servicios de empleo de estudiantes (España, Bulgaria), escuelas y maestros (España, Letonia, Grecia y Bulgaria),
universidades y catálogos de universidades (Suecia, Eslovaquia, Grecia), bibliotecas (Letonia, Bulgaria), Agencia nacional
de educación (FAS, Irlanda), compañías privadas para los servicios estudiantiles (Eslovaquia), reuniones con empresarios
y empresas (Grecia y Bulgaria) y otros.

El 32,4% de la población no es consciente de la existencia de los centros de orientación de carreras profesionales, el 28,4% no
saben a que se dedican estos centros, el 31,6% utiliza los servicios de los centros.

Conclusión: las preferencias de las personas hacia las fuentes de información sobre empleo, educación, requisitos y orientación
académica y profesional van en el siguiente orden: Internet, amigos, padres, servicios de empleo, televisión y radio, centros de
orientación académica y profesional, consultores, centros del trabajo. Las variaciones de los datos en cada país dependen de la
edad de la muestra, su estado (estudiantes, empleados, parados), confianza en las tecnologías (acceso a ordenadores o Internet),
y la existencia de una red de servicios de orientación académica y profesional (Apéndices 9 a 16). Solamente en Italia los servicios
de consulta tienen una gran prioridad y los resultados son indicativos de su popularidad y de sus especialistas altamente preparados
(Apéndice 10).

En todos los países Internet se encuentra entre las fuentes favoritas de información. Solamente en Irlanda se muestra un
porcentaje muy bajo del uso de Internet (17,6%). La razón podría ser la popularidad de otros servicios. En relación con la susceptibilidad
natural hacia la última información y las nuevas tecnologías  informáticas de este grupo de edad (15 – 30), el éxito de un centro
virtual de orientación académica así como la enseñanza y asesoramiento a través de la red electrónica es altamente previsible.

En Suecia la oferta juvenil se divide entre Internet y servicios del empleo. Ninguno se sirve de los servicios de la consulta. En
Letonia los jóvenes ignoran los centros laborales y consultorios. Este resultado particular se puede explicar por el hecho de que la
mayoría de las personas en la muestra son estudiantes que todavía no han encontrado el problema del “paro”.

Los jóvenes en Irlanda prefieren los centros de orientación académica y profesional (56,9%). Esto es indicativo de las
tradiciones y buenas experiencias  en este campo. Mientras los resultados en Eslovaquia enseñan que sólo la parte más pequeña
de los jóvenes está interesada en los centros de orientación académica y profesional y servicios de consulta.

En Grecia los jóvenes igualmente confían en periódicos y revistas, amigos y Internet, centros de empleo y de orientación
académica y profesional (cerca de 30%), mientras que nunca eligen los servicios de las instituciones especializadas (centros
laborales y centros de orientación académica y profesional, servicios de empleo). La razón principal puede ser que la mayoría de
personas que conforman  la muestra son estudiantes.

Entre los jóvenes de Bulgaria tienen una influencia mayor los amigos (53,4%) mientras los centros de orientación académica
y profesional ocupan la última plaza (4,3%). Esto muestra la mala distribución de los servicios que acaban de empezar a desarrollarse
en este país (no mencionamos el de la falta del sistema consolidado de los servicios).

3.2. ESTUDIO DEL ACCESO A LAS INFORMACIONES Y LOS SERVICIOS

Las preguntas 3, 4, 8 se refieren a estas informaciones.

Las informaciones sobre la educación, el empleo y el desarrollo profesional se pueden encontrar en los servicios de empleo,
en los centros de orientación académica y profesional, centros laborales, radio y TV, amigos y padres, periódicos y revistas e
Internet. También se pueden encontrar en los centros (de estudiantes) juveniles (España, Italia, Eslovaquia y Bulgaria), servicios
orientados al empleo de los estudiantes (España, Bulgaria), desde escuelas y profesores (España, Bulgaria, Letonia y Grecia),
universidades y catálogos universitarios (Suecia, Eslovaquia y Grecia), bibliotecas (Letonia y Bulgaria), FAS (la Agencia nacional
de formación, Irlanda), compañías privadas para los servicios de los estudiantes (Eslovaquia), contactos directos con empresarios
y empresas (Grecia y Bulgaria).

28,6% de las personas considera que tiene acceso a los servicios. 26,1%  sabe dónde encontrar los servicios y 7,5% cree que
no hay servicios especialistas suficientes.

10,1% no tiene acceso a los servicios de orientación académica y profesional y 21,7% no son conscientes de la oferta de
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semejantes servicios.

Sólo 4,5% piensa no necesitar este tipo de servicios.

31,6% utiliza los centros de orientación académica y profesional. 30,6% de esos son estudiantes, 49,8% empleados y 41,2%
parados.

32,4% no ignora la existencia y el propósito de los centros de orientación académica y profesional. 28,4% son estudiantes,
24,1% empleados y 38,3% parados.

28,4% no sabe de qué tratan estos centros (35,4% estudiantes, 28,2% empleados y 22,9% parados).

68,4% de las personas de la muestra declara no usar centros de orientación académica y profesional.

La mayoría de las personas prefiere usar Internet (55,1 estudiantes, 72,4% empleados y 46,4% parados).

Solo 11% prefiere el contacto personales a Internet. Esto es bastante indicativo del acceso elevado de los jóvenes a las
nuevas tecnologías.

La mayoría sabe cómo usar Internet (85,3%). 13,8% dice no tener acceso a Internet y 2,8% no lo usa por problemas financieros
(muchos son estudiantes y personas en paro). 3,65% no puede trabajar con un ordenador y 8,5% no puede usar Internet. Casi todos
consideran Internet como una fuente fiable de información (96,7%).

Conclusiones: el acceso limitado a los servicios de orientación académica y profesional (30%) depende de la insuficiente
información y la falta de un sistema consolidado de los servicios.

Los jóvenes usan Internet como  fuente de información (63,3%) pero algunos se encuentran  financieramente limitados o no
tienen acceso a la red.

La mayoría de los jóvenes es capaz de usar Internet y de hecho, usa la información de la red como fidedigna y útil. Solamente
en Bulgaria dan más importancia a los contactos personales que a Internet. El empleo y el acceso a Internet dependen de la
residencia (ciudades y pueblos). En las ciudades pequeñas el acceso a las comunicaciones por Internet a través del ordenador está
muy limitados. Sin embargo la creación de un centro virtual de orientación académica y profesional sería de gran ayuda y muy
conveniente para la mayoría de los jóvenes.

3.3 ESTUDIO  DE LOS CENTROS DE SERVICIOS DE LAS CARRERAS PROFESIONALES

Tipos de servicios (consultas, consejos y información) – pregunta 8 – preferencias:

•  La información sobre el empleo se solicitan por el 61, 53% (54,5% estudiantes, 82,2% empleados, 54,4% parados)

•  Preparación de la entrevista de trabajo – 53, 5% (39,8% estudiantes, 74,4% empleados, 46,6% parados)

•  Preparación de los formularios de empleo – 53, 2% (55,6% estudiantes, 64,9% empleados, 58,5% parados)

•  Finalización de la educación – 38, 5% (33,2% estudiantes, 54,9% empleados, 30,2% parados)

•  Orientación profesional – 36, 4% (25,2% estudiantes, 43,65% empleados;29,7% parados)
• Oportunidades para la promoción profesional – 31,6% (55,6% estudiantes; 64,9% empleados; 58,55% parados)
•  Recomendaciones de conducta para recién contratados – 23,3% (17,8% estudiantes, 17,8% estudiantes; 24,3%
empleados; 32,4% parados)

Usuarios (preguntas 7, 9, 10)

Según las personas entrevistadas los servicios de orientación académica y profesional tendrían que orientarse hacia:

•  jóvenes en paro (68,9%)

•  jóvenes recién graduados (51%)
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•  discapacitados (40,6%)

•  parados a largo plazo (34,4%)

•  personas en búsqueda de oportunidades (24,6%)

•  personas en riesgo de perder su trabajo (21,5%)

 59,3% de las personas entrevistadas considera que los discapacitados necesitan una especial información sobre empleo y
22,7% está de acuerdo con esta opinión generalizada pero además piensa que no hay bastantes especialistas competentes. 10,19%
de la muestra considera que en este campo no hay  experiencias suficientes.

14,4% cree que las personas con semejantes problemas no tienen por qué encontrarse  separadas de los demás.

Además los centros tendrían que estar orientados hacia: las amas de casa y analfabetos (España), “todos los que los
necesiten” (Irlanda y Italia), “todos los que están interesados en semejantes servicios”, “todos los que buscan trabajo”, “todos los
que se jubilarán en los próximos dos años”, “minusválidos”, “las personas que no pueden encontrar el trabajo apropiado”,
“personas licenciadas (escuela superior u universidad)”, “muchísimas personas” (Eslovaquia y Bulgaria).

Enfocando servicios de orientación académica y profesional (pregunta 6)

•  Información sobre un nuevo empleo – 66,9% (61,1% estudiantes; 87,6% empleados; 68,8% parados)

•  Información sobre cómo obtener una mejora de la cualificación profesional – 48,6% (49,3% estudiantes; 65,95%
empleados; 40,8% parados)
•  Información para mejorar el nivel de estudios – 40,4% (37,7% estudiantes; 46,7% empleados; 27,6% parados).

•  Servicios adicionales: el desarrollo de los servicios de orientación académica y profesional; cómo preparar y redactar un
CV; realización profesional y académica, orientación académica en el campo de “las profesiones con mas éxito” (España),
anuncios de trabajo y cursos de verano como un servicio adicional (Letonia), “cómo y dónde encontrar el trabajo” (Italia,
Suecia, Eslovaquia, Bulgaria, Irlanda), centros de evaluación (Suecia), anuncios de trabajo (Eslovaquia), información sobre
salarios (Grecia).

Calidad de los servicios (preguntas 2,4,5)

La calidad del servicio está determinada por el número de informaciones actuales y el nivel de acceso a estos servicios y está
influida por la intensidad de la correspondencia entre las necesidades de los clientes y servicios ofrecidos y  también por el nivel
de la satisfacción de los clientes.

(DE LA 13 A LA 17) TERCERA PARTE

18,5% de la muestra consideran las informaciones recibidas como útiles. Más de la mitad de los entrevistados (51,7%) están
de acuerdo con las afirmaciones previas pero creen que sólo la información no sea bastante y buscan otras fuentes.76,3% dicen que
las información accesible se ajusta a sus demandas y 87,7% están satisfechos con las informaciones recibidas.

La evaluación de la calidad de los servicios está relacionada con el acceso de las personas a estos servicios. El hecho de que
menos del 30% de los jóvenes tenga acceso a este tipo de ayuda y que el 21,7% no tenga ninguna información impide una
evaluación realista de su funcionamiento.

El nivel alto de satisfacción crea una paradoja (85,6%) que podría ser explicada mediante el hecho de que el 67,5% de los
entrevistados ha recibido la información  solicitada.

La calidad del servicio depende del nivel de competencia y acercamiento humano de los especialistas de los centros. El 84,1%
cree que el personal del servicio es competente y el 95,5% apoya su trato personal. Todo esto contribuye al porcentaje alto de
confianza de la gente en los especialistas (94,7%).

RESUMEN: La interpretación de esta sección requiere examinar peculiaridades de la muestra (los contratados son la parte
más  pequeña de la muestra, seguidos de personas en paro y los estudiantes; también las personas con educación secundaria
dominan esta muestra). Esto explica porque valores para respuestas de frecuencias absolutas (según el número de los participantes)
difieren  del porcentaje a ellas equivalente. En otros casos (por ejemplo partes iguales de la muestra) los resultados pueden variar
considerablemente.
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Los resultados del estudio han mostrado que los jóvenes demandan sobre todo informaciones y consultas para un nuevo
trabajo en los centros de orientación académica y profesional. Irlanda es la única excepción donde una cualificación adicional
reviste una gran importancia. A parte de eso encontrar un trabajo nuevo es el servicio más deseado en todos los países.

La mayoría de los encuestados cree que principalmente son los jóvenes en paro quienes necesitan servicios de orientación
académica y profesional (68,9%), seguidos de los jóvenes recién graduados  (51%) y las personas en riesgo de perder su trabajo
(21,5%).

El estado más dinámico lo tienen aquellas personas “en búsqueda de cambios”. Los resultados estadísticos de los usuarios
de los servicios de los centros de orientación académica y laboral  colocan este estado en el segundo lugar en Irlanda, en el último
en Eslovaquia y en los últimos en Bulgaria y Grecia. Una explicación podría ser que los cambios en la educación o en la carrera
profesional son cuestiones personales y no parecen tan esenciales.

En Letonia los participantes creen que los que necesitan más atención especial son los discapacitados.

Todos los datos apoyan la idea de que los discapacitados tendrían que disfrutar de servicios especiales. Tales servicios
incluyen la preparación de unos materiales especiales en los centros de orientación académica. El estudio ha revelado que Suecia
es uno de los países con más experiencia en este campo.

En todos los países existen especialistas con experiencia que trabajan con discapacitados. Hay sin embargo una gran
necesidad de personal. Una buena solución sería el desarrollo de la orientación académica que se podría ofrecer no solo en los
centros pero también en los medios e instituciones que trabajan en este campo. Sin embargo las minorías étnicas no son consideradas
como grupo con discapacidad.

Los jóvenes dicen que es necesario extender el alcance de los servicios y mejorar su calidad. Sin embargo el estudio ha
enseñado un nivel elevado de satisfacción con el funcionamiento de los servicios (85,6%).

En todos los países la calidad de los servicios está definida por la cantidad de información actualizada y el nivel de acceso a
estos servicios. Influyen en la calidad también la relación entre las necesidades de los usuarios y los servicios ofrecidos y la
satisfacción final del mismo. Los encuestados consideran que las informaciones que recibieron son suficientes y coinciden con sus
necesidades (76,3%). No obstante la mayoría de ellos no están del todo satisfechos con una única fuente de información y ésto
explica también las variaciones de las declaraciones (“informaciones útiles” y “útiles pero no suficientes”). Particularmente podemos
resumir que los usuarios consideran las informaciones encontradas en los centros como útiles.

La calidad del servicio depende del nivel de competencia y acercamiento humano de los especialistas que trabajan en los
centros. 84,1% piensan que el personal es competente y apoyan su acercamiento (95,5%). Todo esto contribuye al porcentaje
elevado de la confianza que la gente tiene en esos especialistas (94,7%).

En Irlanda y Letonia los datos revelan los niveles máximos de la satisfacción con los servicios (100%) mientras el nivel de la
satisfacción con el trabajo de los consultores es relativamente bajo. Sin embargo el nivel de satisfacción con los servicios de
consulta es relativamente alto en todos los países – quizás por la popularidad de este tipo de servicios. Otra razón podría ser la
diferente tradición y experiencia en este campo en los distintos países que conforman el estudio.

La tasa de los centros de orientación académica y profesional es extremadamente baja en Eslovaquia (1,4%), Grecia (3,2%) y
Bulgaria (4,3%). Esto explica la impopularidad de semejantes servicios en los países mencionados.

En Eslovaquia los datos de la valoración del uso de los centros se han mostrado controvertidos. La causa de tales resultados
podría ser la confusión de las consultas ofrecidas en los centros de las carreras y las consultas de otras estructuras de servicios.
Con todo,  la variación de los datos no rechaza el futuro éxito de los centros.
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4. IMPLICACIONES Y EXPECTATIVAS PARA LA MEJORA DE LOS SERVICIOS DE ORIENTACION JUVENIL ACADEMICA Y
PROFESIONAL

4.1 IMPLICACIONES

•  Mejora de la qualificación de los asesores en la esfera de orientación académica y profesional.
•  Desarrollo de los métodos específicos para la orientación en la esfera de la promoción profesional orientada hacia los
jóvenes y los discapacitados.
•  Desarrollo de la consulta electrónica como un servicio nuevo para los jóvenes.
•  Desarrollo de las tecnologías nuevas de enseñanza  que se basen en multimedia on-line y off-line.

4.2. EXPECTATIVAS

El proyecto 2002-BG/02/B/F/PP-132018 ha provocado la creación de:

•  Centros virtuales de orientación académica y profesional en Internet para la enseñanza y la consulta electrónica

•  Un CD multimedia “En el mercado laboral”

•  Orientación académica y profesional para aquellos que estudian una carrera profesional orientada al trabajo con
jóvenes y  discapacitados

4.2  INFLUENCIAS DEL PROYECTO

•  Más de 200 consultores formados

•  Más de 20 000 jóvenes que se beneficiarán de las consultas en la esfera del desarrollo profesional y educacional

• Más posibilidades para la integración de los jóvenes en el mercado laboral (también para los discapacitados)

• Ayuda a los jóvenes usando los productos multimedia on-line y off-line.

5. LA APORTACION DEL ESTUDIO AL PROGRAMA LEONARDO

El estudio ha comprobado la necesidad de:

•  Disponibilidad de los servicios de las carreras profesionales para los jóvenes

•  Los servicios de orientación de carreras independientes de lo centros de orientación académica como parte de
estructuras diferentes al servicio de  los jóvenes
•  Especialistas competentes en la esfera de la orientación académica y profesional.
•  Vencer el prejuicio y la discriminación hacia los discapacitados y la formación en condiciones de igualdad para todos.

El estudio ha mostrado que los jóvenes buscan servicios de orientación académica activamente así como consultas en
relación al empleo, educación y otros aspectos con ellos relacionados. El estudio pronostica las posibilidades para la enseñanza y
consulta electrónica en el desarrollo de la orientación académica y profesional.



85
Developing youth career services project

Career advice needs survey 85

 I SERVIZI PER  L’INFORMAZIONE E L’ORIENTAMENTO AL LAVORO:
UNO STUDIO SULLO STATO DELL’ARTE IN OTTO PAESI EUROPEI.

1. QUADRO DI RIFERIMENTO

Le dinamiche del mercato del lavoro e la peculiarità della condizione giovanile appaiono oggi giorno fenomeni di grande
rilevanza. Tali temi sono stati alla base di una ricerca comparata tra i paesi coinvolti nel progetto Leonardo da Vinci 2002-BG/02/B/
F/PP/-132018. Lo studio si è concentrato sulla situazione lavorativa dei giovani, con particolare riferimento ai servizi ad essi
dedicati.

SCOPO DELLA RICERA -Delineare la condizione giovanile (15/26 anni) nell’accesso al lavoro e alle risorse informative
specializzate nei paesi partecipanti al progetto.

OBIETTIVI

• Studio e analisi dei dati sull’occupazione e la disoccupazione nei paesi partecipanti al progetto, al fine di stimare le
possibilità per lo sviluppo di centri di orientamento lavorativo dedicati ai giovani
• Studio sui centri per il lavoro esistenti
• Studio sull’accesso all’orientamento e all’informazione
• Studio sui tipi di servizi offerti nei centri esistenti
•  I trend sui centri per il lavoro
•  La qualità dei servizi esistenti

 DESTINATARI

Giovani compresi tra i 15 ed i 26 anni di età, di entrambe i sessi, studenti, occupati, disoccupati o in cerca di prima occupazione,
soggetti svantaggiati (minoranze, ragazze madri, diversamente abili), provenienti da centri urbani e periferici  e con diversi back-
ground formativi.

PARTECIPANTI

Lo studio è stato condotto nei paesi partecipanti al progetto, con la collaborazione dei seguenti soggetti partner:

   BULGARIA – Sofia University “St. Kliment Ohridski”, Facoltà di Pedagogia
   BULGARIA – SCAS (Accademia Studentesca di Computer ed Arti Grafiche)
   BULGARIA- Giovani Donne delle Minoranze Etniche
   GRECIA – FOURNOS
   SPAGNA – Associazione Giovanile di Cazalla
   IRLANDA – FIT Fasttrack to Information Technology

ITALIA – Cooperativa Sociale Studio e Progetto 2 a r.l.
LATVIA – NYIC – Centro Nazionale per L’Iniziativa Giovanile
SLOVACCHIA – Università di Presov – Centro Servizi agli Studenti
SVEZIA – EDUCTUS

Modalità di ricerca.  Il campione ha coinvolto 1202 soggetti,  in rappresentanza dei paesi coinvolti nel progetto. La selezione
casuale degli intervistati ha garantito la rappresentatività della popolazione statistica di riferimento ed una sostanziale attendibilità
dei risultati. Lo studio è stato condotto in due fasi tra i mesi di Febbraio e Marzo 2003.

Metodi -I dati secondari e le informazioni di riferimento su ogni paese partecipante sono state raccolte dai soggetti partner e
trasmesse a mezzo di posta elettronica. Le interviste si sono effettuate attraverso l’utilizzo di un questionario somministrato in
versione cartacea e file (download dalla rete), mentre l’analisi statistica si è avvalsa del supporto di SPSS (Statistical Package for
Social Science). L’analisi dei contenuti si è basata sulla rappresentazione, analisi dei risultati e sintesi.

QUESTIONARIO - La parte centrale dello strumento di rilevazione è costituita da domande chiuse a risposta multipla, a cui
seguono domande aperte ed una sezione che raccoglie le informazioni socio-anagrafiche degli intervistati (Appendice 1).  I dati
sono stati elaborati dall’Università di Sofia “St. Kliment Ohridski”, Facoltà di Pedagogia.
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2. I SERIVZI PER IL LAVORO E L’ACCESSO ALL’OCCUPAZIONE IN OTTO PAESI EUROPEI  (BULGARIA, GRECIA,
IRLANDA, ITALIA, LATVIA, SLOVACCHIA, SPAGNA E SVEZIA)

Lo studio sulla situazione dell’occupazione giovanile e l’impatto sui servizi per il lavoro, si è basato sulla comparazione dei
seguenti elementi:

•  Il concetto di occupazione e disoccupazione

•  La politica del lavoro per i giovani

•  Riferimenti normativi ed istituzionali

•  Raccolta e comparazione di dati secondari sull’occupazione

•  Accesso alle nuove tecnologie

La ricerca è stata organizzata in modo che i dati raccolti e forniti dai soggetti partner, aldilà delle specificità nazionali e locali,
fossero composti secondo linee guida tali da permettere la comparazione.

Occupato/a è un soggetto con più di 15 anni che lavora nella produzione di beni e/o servizi dietro compenso, anche se assente
per brevi periodi, malattia, maternità, etc. Per occupato si intende anche colui che lavora in proprio.

Sono stati identificati diversi status lavorativi quali quelli di impiegato, lavoratore autonomo, datore di lavoro, lavoratore non
stipendiato, etc.

Il lavoratore può essere impiegato a tempo pieno o parziale.

I partner hanno poi identificato i dati relativi alla disoccupazione.

Per disoccupazione ci si riferisce allo stato di un soggetto in grado di lavorare che non ha però un lavoro e/o lo sta cercando
attivamente, iscritto a particolari liste e/o con un reddito tale da non poter soddisfare i propri bisogni autonomamente (per i dettagli
Appendice 2).

La disoccupazione giovanile rappresenta in media un terzo di quella totale. I soggetti tra i 15 ed i 18 anni risultano di solito
meno toccati dal fenomeno rispetto ai soggetti tra i 20 ed 26 anni. Tale dato è in parte giustificato dai limiti di legge imposti dai
contratti collettivi, dai requisiti formativi, etc (l’Appendice 3 riporta i dati per singolo paese ed illustra i principali indici di
disoccupazione giovanile, anche in relazione alla formazione dei soggetti censiti).

La percentuale dei giovani che lamenta problemi di realizzazione personale ed inserimento sul lavoro è alta in tutti paesi.

Altro dato comune alle realtà in oggetto, è il fatto che la politica giovanile sia incentrata quasi esclusivamente sull’occupazione.
E’ universalmente riconosciuta, invece, l’importanza della formazione iniziale e continua, la partecipazione in altri ambiti e settori,
l’accesso all’informazione e alle risorse, la garanzia di condizioni minime per un sano sviluppo personale e sociale.

La politica per i giovani è di solito parte della politica del lavoro generale. Essa, si definisce come un insieme di misure per la
tutela dei giovani e la preparazione all’esercizio effettivo dei loro diritti (alla famiglia, alla scuola e allo sviluppo culturale, sociale ed
economico). Le politiche giovanili ambiscono in genere all’identificazione di appropriati standard di riferimento nei settori
dell’educazione, della formazione e al supporto della partecipazione nella vita economica e sociale.

Coloro i quali accedono alle misure identificate nelle politiche di intervento pubbliche sono di solito soggetti svantaggiati o
rientranti in particolari casistiche.

I paesi oggetto della ricerca hanno identificato alcuni elementi in comune caratterizzanti gli interventi pubblici in materia di
lavoro e gioventù.
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Tra questi:

•  Riferimenti normativi volti ad identificare i pre-requisiti morali e materiali alla partecipazione democratica
Tutela dei diritti civili e delle libertà individuali;

•  Tutela dello sviluppo sano ed armonioso dei giovani;

•  Prevenzione della disoccupazione;

•  Tutela della salute;

•  Obbligo formativo, istruzione e formazione professionale (inclusa l’assistenza per particolari tipologie di soggetti);

•  Tutela della famiglia e dell’ambiente educativo;

•  Incentivi per l’uso consapevole del tempo libero;

•  Incentivi per le organizzazioni di e per giovani;

•  Partecipazione giovanile

•  Scambi interculturali, mobilità internazionale (v. appendice 4)

Nonostante in alcuni dei paesi Europei non vi sia una vera e propria politica giovanile (Bulgaria, Irlanda, Italia e Grecia), in tutti
quelli coinvolti nel progetto i diritti dei soggetti giovani sono sanciti e riconosciuti in numerosi documenti ufficiali. Le garanzie dello
Stato riconoscono e tutelano il diritto all’educazione e al lavoro, i termini e le modalità di lavoro, il riposo, i compensi e la protezione
dai danni fisici e morali.

Al presente, in alcuni paesi vi è una certa carenza di dati sulla popolazione giovanile in relazione all’intervento del legislatore.
Tuttavia sono parecchi i documenti formali che definiscono le politiche per l’impiego dei giovani:

a) le costituzioni, i codici civili e del lavoro, le norme in materia di educazione e formazione, il diritto societario e così via;

b) i documenti internazionali recepiti a livello nazionale quali: la Carta dei Diritti Umani; La Convenzione dell’ONU sui
Diritti dei Minori, La Convenzione sui Diritti dei Rifugiati, La Convenzione per i Diritti delle Donne, degli Immigrati e dei
Disabili (v. appendice 5)

La tutela dei giovani e dei minori è oggetto di numerose organizzazioni governative e non governative. Le prime definiscono
la politica nazionale, individuano le norme in materia di occupazione e coordinano programmi ed attività a riguardo. Esse agiscono
a vari livelli, mettendo in atto funzioni che vanno dalla consulenza su materie legate all’occupazione e al lavoro, al sostegno
continuato a soggetti che operano con giovani e minori, alla promozione di iniziative specifiche.

Le ONG, invece, sono un sistema di organizzazioni che differiscono in numero e sostanza dalle precedenti. Tale caratteristica
risulta ancora più evidente tra le organizzazioni che operano nella promozione e tutela dei diritti dei giovani. Esse offrono, in genere,
servizi di supporto nell’inserimento del mercato del lavoro, aiutano i giovani a crescere e migliorarsi, promuovono occasioni
educative per il tempo libero, la formazione, l’inclusione dei soggetti svantaggiati, e l’accessibilità a diversi servizi (appendice 6).

Al giorno d’oggi, chiunque operi nel mondo dei servizi di informazione ed orientamento, ha la necessità di utilizzare le nuove
tecnologie per poter accedere alle informazioni in tempo reale ed aggiornato. A tal fine, è necessario possedere un computer,
conoscenze informatiche di base, un accesso a Internet e i rudimenti per consultare siti web e comunicare attraverso la posta
elettronica. Il presente studio dimostra che i giovani iniziano a familiarizzare con le nuove tecnologie a scuola, per poi proseguire
spesso a lavoro, e/o a casa, centri d’aggregazione e cyber café.

Le nuove tecnologie sono spesso di grande aiuto nella ricerca di un lavoro sia a livello locale che, a maggior ragione,
all’estero. La rete offre ai giovani l’opportunità di consultare informazioni circa servizi, programmi, istituzioni, occasioni di scambio
e ricreazione.

Il numero di giovani che accede a questo tipo di servizi è, tuttavia, ancora molto basso e dipende sensibilmente dal contesto
nazionale e sociale dei soggetti (si pensi alla mancanza di connessione e/o ai costi relativamente alti per soggetti non ancora
autonomi) – (appendice 7)
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3. RICHIESTA DI SERVIZI DI CONSULENZA ED ORIENTAMENTO PROFESSIONALE.  RISULTATI DELLA RICERCA1.

Il campione

Totale:1202

Studenti: 958 (79.7%)
Occupati: 100 (8.3%)
Disoccupati: 129 (10.7%)

Sesso

Maschi 34%
Femmine 76%

Età

Istruzione

• Licenza media101 (8.4%)

• Diploma  758 (63%)

• Laurea  72   (5.9%)

Residenza

• Città 76%

• Paese 34%

Nazionalità1

• Spagnoli 83   (86.9%)

• Italiani 32   (2.6%)

• Svedesi 62   (5.1%)

• Latvia 23   (1.9%)

• Greci 31   (2.5%)

• Slovacchi 281 (23.3%)

• Bulgari 622 (51.7%)

• Irlandesi 50   (4.15%)

3.1 I SERVIZI PER IL LAVORO E L’OCCUPAZIONE DEI GIOVANI

I soggetti intervistati ricercano informazione e consulenza in merito a lavoro, studio e formazione attraverso le seguenti
modalità:

•  Consulenti ed operatori dell’orientamento: 14.55%

•  Servizi per l’impiego: 21.6%

•  Centri professionali: 17.4%
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•  Agenzie per il lavoro: 12.6%

•  TV e programmi radio: 20%

•  Giornali e riviste: 51.8%

•  Internet: 45.1%

•  Amici: 44%

•  Famiglia- parenti: 27.9%

•  Nessun modo: 3.4%

Alcuni paesi offrono poi i centri giovanili e studenteschi, supporto scolastico ed universitario, agenzie private, biblioteche,
agenzie nazionali per la formazione, incontri e tirocini in azienda.

Il 31.6% degli intervistati accede più o meno assiduamente ai centri per il lavoro e lo sviluppo professionale, il 32.4% non ne
conosce l’esistenza, non ne è consapevole o non ne conosce precisamente le funzioni (28.4%).

Conclusioni

Le preferenze degli intervistati in tema di informazione su lavoro, studio, formazione e possibilità di carriera sono risultate
distribuite secondo le seguenti modalità: Internet, amici, famiglia e parenti, servizi per l’impiego, radio e TV, centri professionali,
consulenti e agenzie per il lavoro. Le variazioni nazionali dipendono dall’età dei soggetti, lo stato lavorativo, l’accesso alle nuove
tecnologie, l’esistenza ed accessibilità di servizi dedicati (appendici da 9 a 16).

Solo in Italia i centri di informazione ed orientamento per i giovani sono risultati preponderanti ed i dati dimostrano l’esistenza
di specialisti preparati e di un generale gradimento da parte del pubblico (appendice 10).

In tutti i paesi Internet è tra i canali informativi preferiti, a parte il caso dell’Irlanda dove l’accesso si attesta al 17.6% (dato che
si può giustificare con la presenza di servizi maggiormente fruibili).

Tale dato lascia ben sperare in vista della creazione di un centro virtuale per l’orientamento professionale e la formazione a
distanza.

In Svezia l’attenzione dei giovani si divide tra Internet e servizi per l’impiego. In Latvia esiste invece un certo disinteresse per
i servizi relativi al lavoro e all’occupazione. Tale risultato può essere spiegato dalla composizione del campione (gli studenti
tendono a posporre la ricerca del lavoro ed i temi ad esso collegati) e dai bassi tassi di disoccupazione.

I giovani Irlandesi, a differenza dei coetanei Slovacchi, si sono dimostrati particolarmente interessati ai servizi di orientamento
professionale (56.9%), a conferma di una solida tradizione dei servizi nel suddetto campo.

In Grecia giornali, riviste, amici ed Internet hanno riscosso preferenze omogenee, mentre risultano meno utilizzati i servizi di
orientamento e centri per l’impiego gestiti da professionisti del settore.

Tra i giovani Bulgari il passaparola tra amici risulta il mezzo più efficace (53.4%) mentre i centri per l’impiego risultano i meno
utilizzati (4.3%). Tale dato rivela la scarsa presenza ed accessibilità sul territorio di servizi, che appaiono relativamente nuovi rispetto
alle dinamiche sociali del paese.

3.2 L’ACCESSO ALL’INFORMAZIONE ED AI SERVIZI

Le risorse informative su lavoro, studio e formazione sono di solito disponibili attraverso tutti i canali sopra menzionati,
mentre l’effettiva utilizzazione varia in accordo allo sviluppo di particolari servizi e la tradizione dei singoli paesi partecipanti al
progetto.

Il giudizio sull’accessibilità dei servizi si attesta al 28.6%, mentre un 26.1% ne lamenta la generale scarsità. Il 10.1% degli
intervistati non ne ha mai fatto ricorso ed il 21.7% non ha consapevolezza della tipologia di servizio offerto.

Solo il 4.5% dichiara di non averne reale bisogno, mentre il 31.6% li ritiene di grande utilità, siano essi studenti, giovani
lavoratori o disoccupati.
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Il 32.4% non sa dell’esistenza e delle finalità di tali centri, altri ne ignorano le competenze (28.4%).

Infine il 68.4% dichiara di non utilizzare i centri per il lavoro come risorsa per l’orientamento e l’informazione.

Solo l’11% dei giovani coinvolti preferisce il contatto personale, dato che dimostra l’alto numero di utenti Internet (55.1%).

La maggioranza degli intervistati ha conoscenze sufficienti per una consultazione autonoma della rete (85.3%), i restanti non
hanno accesso alla rete o non possono permetterselo in termini economici (studenti e disoccupati). Solo il 3.65% non sa usare il
computer, mentre è leggermente superiore la soglia di chi non sa accedere al web (8.5%). E’ significativo il fatto che la quasi totalità
dei soggetti consideri affidabile l’informazione contenuta nelle pagine Internet.

Conclusioni

La bassa fruizione dei servizi per il lavoro e l’occupazione è dovuta sia ad una scarsa informazione in merito, che alla limitatezza
dell’offerta.

La maggioranza degli intervistati fa uso di Internet e delle nuove tecnologie, nonostante permangono grandi difficoltà
nell’acquisto del PC e nel pagamento delle spese di connessione. Buona parte del campione sa utilizzare le nuove tecnologie e
considera l’informazione accessibile attraverso di esse utile ed affidabile. Solo la Bulgaria continua a mostrare una grande consuetudine
nelle conoscenze personali per quel che riguarda l’informazione sui temi lavorativi. L’accesso alle nuove tecnologie varia poi
sensibilmente a seconda della residenza dei soggetti intervistati (paese o città), avvantaggiando coloro che vivono nei centri più
grandi.

Tenuto conto della realtà emersa, la creazione di un centro virtuale sarebbe di grande utilità e potenzialmente accessibile al
target dei servizi e delle attività offerte.

3.3 I SERVIZI PER L’OCCUPAZIONE ED IL LAVORO (CONSULTAZIONE, ORIENTAMENTO ED INFORMAZIONE)

Le aree ed i settori di maggior interesse

•  Informazione ed offerte di lavoro 61.53%

•  Gestione di un colloquio 53.5%

•  Assistenza nel redigere domande e moduli 53.2%

•  Formazione 38.5%

•  Orientamento professionale 36.4%

•  Opportunità di miglioramento e crescita professionale 31.6%

•  Consulenza sui rapporti di lavoro e strategie relazionali 23.3%

Tipologia di utenza

•  Giovani disoccupati 68.9%

•  Giovani diplomandi e laureandi 51%

•  Soggetti svantaggiati 4.6%

•  Disoccupati di lunga durata 34.4%

•  Soggetti aspiranti ad un miglioramento sociale 24.6%

•  Soggetti a rischio di disoccupazione 21.5%

Stando alle dichiarazioni degli intervistati, il 59.3% riconosce l’esigenza di fornire servizi su misura per i soggetti svantaggiati,
riconoscendo tuttavia la scarsità di un’offerta specifica sia in termini numerici che per la preparazione degli operatori.

Nelle preferenze del campione, i servizi per il lavoro e l’occupazione dovrebbero essere più estensivi, rivolgersi a quanti
ricercano un lavoro, ma anche a casalinghe, soggetti in stato di bisogno, a tutte quelle persone che si dimostrano interessate, ed
inoltre a pensionati, invalidi, analfabeti etc.
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L’offerta dei servizi

•  Opportunità di lavoro
•  Formazione
•  Educazione di base e superiore

•  Altri servizi: opportunità di crescita e sviluppo professionale, assistenza per CV, università e avanzamento professionale,
lavoro temporaneo e stagionale, come e dove cercare un lavoro, valutazione delle competenze, annunci di lavoro,
trattamento economico.

Quaalità dei servizi

La qualità dei servizi è giudicata in base alla disponibilità delle informazioni, l’accessibilità generale, l’effettivo incontro tra la
domanda e l’offerta e la soddisfazione del bisogno per il quale si era ricorsi a quel determinato centro.

Il 18.5% del campione ritiene che le informazioni ottenute siano stati utili, mentre la metà (51.7%) le ha giudicate utili ma
insufficienti, tanto da dover ricorrere ad altre fonti per completarle. In generale, il 76.3% giudica positivamente la validità delle
informazioni ed l’87.7% ne è soddisfatto.

La qualità dei servizi dipende molto dalla loro accessibilità. Il fatto che solo il 30% dei giovani vi si rivolga abitualmente, ne
impedisce tuttavia una stima reale.

L’alto livello di gradimento è, pertanto, paradossale e si spiega probabilmente per il fatto che coloro i quali ne hanno
sperimentato i servizi, hanno comunque trovato quanto richiesto.

La qualità risulta fortemente influenzata dalla competenza, professionalità ed approccio del personale impiegato. L’84.1% del
campione apprezza la professionalità degli operatori, accordandogli confidenza e fiducia (94.7%).

Sommario

La lettura della batteria di domande dalla quale sono stati estrapolati i dati sopra illustrati risente della composizione del
campione.

That explains why the number of concrete given answers (according to the number of participants) differs from their percent-
age equivalent. In other cases (e.g. equal parts of the sample) the results may differ considerably.

La maggioranza dei soggetti in età giovane che si rivolge ai servizi di orientamento lavorativo è alla ricerca di un’occupazione,
mentre in Irlanda è di rilievo anche la richiesta di orientamento formativo.

Il 68.9% ritiene che i giovani disoccupati necessitino di servizi dedicati, così come i soggetti in uscita dalla scuola, dall’università
e quelli il cui posto di lavoro è a rischio.

Le opportunità per l’avanzamento di carriera appaiono di un certo interesse solo in Irlanda, mentre negli altri paesi appare
come uno dei motivi meno ricorrenti nell’accesso ai servizi in esame.

In Latvia, il campione ritiene che tali servizi dovrebbero rivolgersi primariamente ai soggetti svantaggiati, laddove in tutti
paesi si riconosce l’esigenza di centri che siano in grado di rapportarsi ai bisogni specifici dell’utenza (solo la Svezia ha mostrato di
possedere una certa esperienza nel tema dell’orientamento e dell’inserimento lavorativo dei disabili ed altri soggetti svantaggiati).

Poiché lavorare con soggetti svantaggiati e disabili richiede competenze particolari, la gran parte del campione riconosce le
carenze e l’esigenza di ulteriore formazione in proposito, che si estenda anche ad operatori delle comunicazioni e quanti a diverso
titolo hanno a che fare con tale segmento di utenza. Le minoranze etniche, non rientrano tuttavia in tale tipologia di destinatario.

Aldilà di una generale soddisfazione (85.6%), i giovani intervistati vorrebbero servizi più completi e che si rivolgano a settori
più ampli della popolazione.

La qualità dei servizi è giudicata in base alla disponibilità delle informazioni, l’accessibilità generale, dall’effettivo incontro tra
la domanda e l’offerta e dalla soddisfazione del bisogno per il quale si era ricorsi a quel determinato centro.
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Tra gli intervistati che frequentano i servizi esistenti, il 76.3% considera di aver ricevuto informazioni sufficienti, nonostante
la maggioranza sia poi dovuto ricorrere ad ulteriori fonti per approfondirle e/o completarle. Nonostante il dato oscilli tra le due
modalità “utile” e “utile ma non sufficiente”, si può affermare che esiste una certa omogeneità nel riconoscere l’utilità dei servizi.

La qualità risulta fortemente influenzata dalla competenza, professionalità ed approccio del personale impiegato. L’84.1% del
campione apprezza la professionalità degli operatori accordandogli confidenza e fiducia (94.7%).

In Irlanda e Latvia i servizi per il lavoro ricevono il massimo gradimento da parte degli utenti (100%), mentre il giudizio
sull’operato dei consulenti è relativamente basso. Negli altri paesi invece la figura del consulente è per lo più apprezzata, e le
variazioni dipendono molto dalle tradizioni locali e lo sviluppo di taluni servizi rispetto ad altri.

L’utenza dei centri per il lavoro è molto basso in Slovacchia (1.4%), Grecia (3.2%) e Bulgaria (4.3%): tale dato conferma ancora
una volta la tipicità nazionale verso servizi poco o niente popolari al pubblico di destinatari.

In Slovacchia – ma anche in altri tra i paesi coinvolti nel progetto– i dati risentono della difficoltà di individuare servizi o
tipologie di servizi comuni a quelli identificati dalla locuzione “career centers”. Tale dato tuttavia, non deve preoccupare rispetto
all’accoglienza di servizi similari.

4. IMPLICAZIONI ED ASPETTATIVE PER IL MIGLIORAMENTO DEI CENTRI GIOVANILI PER IL LAVORO.

4.1. IMPLICAZIONI

•  Migliorare la formazione dei consulenti dell’orientamento nella sfera della formazione professionale e della pianificazione
professionale.
•  Sviluppare specifici metodi per l’orientamento e l’inserimento dei giovani e dei disabili.

•  Sviluppare servizi virtuali come nuova forma di orientamento dei giovani.

•  Sviluppare nuovi metodi di insegnamento a distanza basati su supporti online ed off-line.

4.2. ASPETTATIVE

Il progetto 2002-BG/02/B/F/PP-132018 ha condotto alla proposta di creazione di:

•  un centro di orientamento lavorativo virtuale per la formazione e la consultazione elettronica

•  un CD-Rom multimediale dal titolo “Sul Mercato del Lavoro”

•  una guida per la formazione di operatori dell’orientamento che lavoro con soggetti giovani svantaggiati

4.3. L’IMPATTO DEL PROGETTO

•  Più di 200 operatori formati attraverso i metodi ed i prodotti del progetto;

•  Più di 20.000 giovani contattati nell’ambito dell’orientamento formativo e lavorativo;

•  Maggiori opportunità di inserimento lavorativo, anche per soggetti con minori opportunità;

•  Supporto ai giovani nell’utilizzo dei materiali prodotti e nell’uso delle nuove tecnologie.

5. IL CONTRIBUTO DEL PROGETTO AL PROGRAMMA COMUNITARIO LEONARDO DA VINCI

I risultati dello studio hanno evidenziato un bisogno relativamente a:

•  maggiore disponibilità di centri giovanili per il lavoro
•  servizi per l’orientamento lavorativo indipendenti e quali parti di strutture che già operano con e per i giovani
•  maggiore professionalità degli operatori
•  una politica di pari opportunità che superi definitivamente il pregiudizio verso i soggetti svantaggiati

Lo studio infine, ha provato l’effettivo bisogno di centri e servizi a sostegno dei giovani alla ricerca di opportunità di lavoro,
studio e formazione. A questo proposito la ricerca condotta fa presagire una buona accoglienza dei servizi di orientamento e
formazione a distanza.
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JAUNATNES KARJERAS ATTÎSTÎBAS CENTRU STÂVOKLIS
ZINÂTNISKS PÇTÎJUMS

1. PÇTÎJUMA JOMA

Brîvâ tirgus ekonomikas apstâkïos jaunieðu nodarbinâtîbas un karjeras attîstîbas jautâjumi ir ïoti bûtiski. Tâdçï ar Eiropas
Komisijas Leonardo da Vinci programmas atbalstu tika veikts pçtîjums projekta “Jaunieðu karjeras servisu attîstîba” (2002-BG/02/
B/F/PP/-132018) partnervalstîs. Tajâ noskaidroja ðîbrîþa situâciju jaunieðu nodarbinâtîbas/bezdarba jautâjumos un jaunieðiem
piedâvâtos karjeras centru pakalpojumus.

PÇTÎJUMA MÇRÍIS

Pçtîjuma mçríis ir novçrtçt mûsdienu jaunieðu nodarbinâtîbas apstâkïus un karjeras pakalpojumu nozîmi projekta partnervalstîs
(jaunieði vecumâ no 15 – 26 gadiem).

UZDEVUMI:

• Nodarbinâtîbas/bezdarba situâcijas izpçte un analîze projekta partnervalstîs, îpaðu uzmanîbu vçrðot uz jaunieðu karjeras
attîstîbas iespçjâm.
• Mûsdienu jaunieðiem pieejamo karjeras pakalpojumu izpçte.

• Informâcijas un pakalpojumu pieejamîbas izpçte.

• Jaunieðu karjeras centru sniegto pakalpojumu veidu izpçte (informâcijas izplatîðana, konsultâcijas).

• Karjeras centru darbîbas izpçte.

• Piedâvâto pakalpojumu kvalitâtes novçrtçjums.

MÇRÍA GRUPA  - bçrni un jaunieði vecumâ no 15 – 26 gadiem (zçni un meitenes): studenti, nodarbinâtie vai bezdarbnieki,
cilvçki ar ierobeþotâm iespçjâm/nelabvçlîgiem apstâkïiem (minoritâtes, vientuïo vecâku ìimenes, invalîdi); jaunieði ar pamatskolas,
vidusskolas vai augstâko izglîtîbu, bez jebkâdas izglîtîbas; pilsçtâs un laukos dzîvojoðie.

DALÎBNIEKI

Pçtîjums tika veikts projekta partnervalstîs. Tajâ  piedalîjâs:
Bulgârija – SU “St.Kliment Ohridski”, Faculty of Pedagogic
Bulgârija – Student Computer Art Society
Bulgârija –  “Young women from the minorities”
Grieíija – FURNOS (Multidynamic communication net)
Spânija –  YAS (Youth Association of Cazalla)
Îrija – FIT (Fast track to information technology)
Itâlija – Studio e progetto 2
Latvija – IZM Valsts jaunatnes iniciatîvu centrs
Slovâkija – University of Presov, Student Service Centre
Zviedrija – EDUCTUS

PÇTÎJUMA PROCESS (IZLASE, VIETA, LAIKS UN METODES)

Izlases sastâvs – 1202 cilvçki. Bulgârija – 622, Grieíija - 31, Îrija – 51, Latvija – 34, Slovâkija - 281, Zviedrija – 67, Itâlija – 33,
Spânija - 83.

Respondentu izlase tika veikta pçc nejauðâs izlases metodes. Aptaujâto cilvçku skaits un raksturojama pazîmes garantç
pçtîjuma reprezentabilitâti.

Pçtîjuma termiòi – 2003. gada februâris – marts. Pirmais posms – pilotpçtîjums (2003.g. februâris),  noslçdzoðais pçtîjums
(2003. gada februâris – marts).
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Metodes:

Informâcijas apkopoðanas metodes – informâcija par katru valsti tika iegûta izmantojot e-pastu; aptaujâjot mçrígrupas
mutisko interviju veidâ, kâ arî elektroniskâ un rakstiskâ formâ.

Informâcijas statistiskâ analîze metode – SPSS

Informâcijas kontentanalîzes metode – apraksts, rezultâtu analîze un sintçze.

APTAUJAS ANKETAS FORMA

• Ievads.

• Pamatdaïa – 10 jautâjumi, slçgtie jautâjumi, kuros tiek piedâvâti vairâki atbilþu varianti, un atvçrtie jautâjumi kuros
respondentam tiek dota  iespçja izteikt savu viedokli; respondenta personiskie dati – vecums, izglîtîba, dzimums, tautîba,
sociâlais statuss, dzîvesvieta (pielikums Nr.1).
Rezultâtu analîzi veica Sofijas universitâtes “Kliment Ohridski” (Pedagoìijas fakultâte) lektoru grupa.

2. JAUNIEÐU KARJERAS ATTÎSTÎBAS PAKALPOJUMU MÛSDIENU SITUÂCIJA ASTOÒÂS EIROPAS VALSTÎS
(BULGARIJA, GRIEÍIJA, ÎRIJA, SPÂNIJA, ITÂLIJA, LATVIJA, SLOVÂKIJA, ZVIEDRIJA)

Nodarbinâtîbas/bezdarba situâcijas ietekme uz jaunieðu karjeras attîstîbu tika analizçta  un izpçtîta, balstoties uz:

• priekðstatiem par nodarbinâtîbu/bezdarbu, katras valsts jaunieðu nodarbinâtîbas politikas specifiku, likumdoðanu un
jaunieðu nodarbinâtîbas institûciju politiku;
• statistiku par jaunieðu nodarbinâtîbu/bezdarbu;

• jauno tehnoloìiju pieejamîbu jaunieðiem (datori, Internets, e-pasts, komunikâcijas).

Pamatojoties uz partnervalstu sniegto informâciju, tika iegûti ðâdi secinâjumi: par nodarbinâtâm personâm tiek uzskatîti cilvçki
vecumâ no 15 gadiem un vecâki, kas saòem atalgojumu vai peïòu, strâdâjot preèu raþoðanas un pakalpojumu sniegðanas jomâ;
personas, kas îslaicîgi nav nodarbinâtas, tâdçï, ka atrodas darba, slimîbas, grûtniecîbas u.c. atvaïinâjumâ; personas, kas ir nodarbinâti
paði savâ uzòçmumâ.

Nodarbinâtîbas statusa veidi:

• darba devçji,

• paðnodarbinâtie,

• strâdâjoðie/ darba òçmçji,

• neapmaksâtie darbinieki (ìimenes uzòçmuma locekïi).

Cilvçki var bût nodarbinâti pilnu vai pusslodzi.

Katrâ no projektâ iesaistîtâjâm valstîm bezdarba lîmenis ir atðíirîgs. Par  bezdarbniekiem tiek uzskatîti cilvçki, kas ir darbspçjîgi,
tomçr tiem nav darba, tie ir aktîvi darba meklçtâji, piereìistrçti (kâ bezdarbnieki) noteiktâs institûcijâs. Ðo cilvçku ienâkumi nav
pietiekoði lieli, lai tie spçtu apmierinât savas vajadzîbas (pielikums Nr.2). Jaunieðu bezdarba lîmenis ir aptuveni 1/3 daïa  no visa
kopçjâ bezdarbnieku skaita katrâ valstî. Viszemâkais bezdarbnieku lîmenis ir vecumâ no 15 – 18 gadiem (salîdzinâjumâ ar vecuma
grupu 20 – 26 gadi). To lielâ mçrâ ietekmç likumdoðana, kas nosaka nodarbinâtîbas ierobeþojumus – nepiecieðama rakstiska atïauja
no pieauguðajiem, kuri ir atbildîgi par pusaudzi; ierobeþota samaksa par daþâda veida darbiem, noteikti darba standarti un apstâkïi,
kâ arî nosacîjums, ka izglîtîbas iegûðana ir svarîgâkais pusaudþu uzdevums. Ir apkopota informâcija (pielikums Nr.3) par bezdarba
lîmeni katrâ valstî un jaunieðu nodarbinâtîbas râdîtâji, kâ arî apskatîta “izglîtîbas – nodarbinâtîbas” savstarpçjâ korelâcija.

Cilvçki ar ierobeþotâm iespçjâm ir visapdraudçtâkâ grupa darba tirgû (pielikums Nr.8). Visâs valstîs jaunu cilvçku îpatsvars
starp tiem, kas cieð no daudzâm profesionâlajâm un sociâlajâm problçmâm un nespçjas integrçties, ir liels.

Visâs valstîs Jaunatnes nodarbinâtîbas politika ir vçrsta uz jaunatnes nodarbinâtîbas problçmâm. Ir vispârpieòemts uzskats,
ka jauniem cilvçkiem ir jâsaòem îpaðs atbalsts un pakalpojumi, kâ, piemçram, – vispârçjâ un profesionâlâ izglîtîba; noteikti un
garantçti îpaði darba standarti, atpûtas un rehabilitâcijas iespçjas; iesaiste speciâlâs programmâs un darba nodroðinâðanas stratçìijâs;
îpaðos informâcijas centros jaunieðiem pieejama informâcija par nodarbinâtîbu un karjeras attîstîbu; garantçti apstâkïi jaunieðu
efektîvai attîstîbai un sociâlajai integrâcijai.
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apdroðinâðanai. Jaunatnes nodarbinâtîbas politikas mçríis ir izveidot atbilstoðus standartus vispârçjâs izglîtîbas un profesionâlâs
izglîtîbas jomâ un atbalstît jaunatnes iesaisti ekonomiskajâ un sociâlajâ dzîvç.

Jauni cilvçki, kuri iegûst sociâlo atbalstu, galvenokârt ir no sociâli mazaizsargâtâm ìimençm (vientuïo vecâku ìimenes,
ðíirtâs ìimenes, vecâki – bezdarbnieki). Ir izveidotas profilakses un atbalsta programmas, kas ir orientçtas uz to, lai palîdzçtu
cilvçkam iegût informâciju un atrisinât savas problçmas.

Jaunatnes politikas elementi katrâ valstî:

• likumdoðanas un materiâlo priekðnosacîjumu radîðana atbilstoði demokrâtiskas sabiedrîbas dzîves vçrtîbâm un normâm,

• pilsoòu tiesîbu un brîvîbu aizsardzîba,

• aizsardzîba pret nolaidîbu, zaudçjumiem, demoralizâciju, vardarbîbu un citiem apstâkïiem, kas apdraud bçrnu un jaunieðu
veselîgu morâlo attîstîbu,
• bezdarba novçrðana,

• jaunieðu veselîbas aizsardzîba,

• vispârçjâ izglîtîba, profesionâlâ izglîtîba un kvalifikâcijas nodroðinâjums (ðajâ gadîjumâ îpaða uzmanîba, atbalsts un
izglîtîbas iespçjas cilvçkiem ar fiziskiem traucçjumiem un sociâlajâm problçmâm),
• rûpes par ìimeni kâ vidi, kurâ gûst pamatiemaòas un zinâðanas,

• atbilstoða vide lietderîgai brîvâ laika pavadîðanai un talantu attîstîðanai daþâdu aktivitâðu jomâs,

• bçrnu un jaunieðu organizâciju izveidoðana,

• jaunieðu lîdzdalîba kultûras dzîvç,

• jaunieðu starpkultûru pieredzes apmaiòa, mobilitâte un starptautiskie jaunieðu kontakti (pielikums Nr.4)

 Lai gan daudzâs valstîs nav izveidota jaunatnes izglîtîbas politika (Bulgârija, Îrija, Itâlija, Grieíija), tomçr visâs valstîs jaunieðu
tiesîbas ir noteiktas un definçtas vairâkos likumdoðanas aktos. Valstu politikas attiecîbâ uz jaunieðiem ietver izglîtîbas un darba
tiesîbu aizsardzîbu, darba nepârtrauktîbas problçmas (dienas vai nedçïas), darba termiòus un veidus (dienas laikâ, naktî, virsstundas),
likumdoðanâ noteiktâs brîvdienas, algas samaksas termiòus, jaunieðu fiziskâs, psihiskâs un morâlâs veselîbas aizsardzîbu.

Ðobrîd trûks informâcijas par atseviðíu valstu likumdoðanu, kas ir saistîta ar jaunieðiem. Tomçr ir izveidoti daþâdi normatîvie
akti, kas ietver jaunatnes nodarbinâtîbas politiku:

• katras valsts civiltiesîbas – konstitûcija, darba kodeksi, likumi par vispârçjo un profesionâlo izglîtîbu, apmâcîbâm, likumi par
asociâcijâm u.c.

• vispârçjie valsts dokumenti (kâ arî starptautiskie), kuri aizsargâ jaunieðu tiesîbas (visas valstis garantç tiesîbas uz izglîtîbu
un darbu, Cilvçktiesîbu Harta, ANO Bçrnu tiesîbu konvencija, Bâreòu tiesîbu konvencijas, konvencijas par sievieðu, imigrantu un
cilvçku ar ierobeþotâm iespçjâm tiesîbas). (Pielikums Nr.5)

Rûpes par jaunieðiem ir galvenais uzdevums vairâkâm valsts un nevalstiskajâm institûcijâm. Valsts institûcijas nosaka nacionâlo
politiku attiecîbâ uz bçrniem un jaunieðiem. Tâs definç jaunieðu darba politiku, darba dokumentâciju, plânus, kâ arî koordinç
specializçtas jaunieðu aktivitâtes un programmas. Tâs koordinç arî citu iestâþu darbîbu, izplata informâciju un sniedz profesionâlas
konsultâcijas nodarbinâtîbas jomâ, sniedz metodisku palîdzîbu citâm institûcijâm, kuras organizç aktivitâtes bçrniem un jaunieðiem,
sekmç izglîtîbas un karjeras attîstîbu (ietverot kvalifikâcijas paaugstinâðanu), konsultç un palîdz darba devçjiem veidot jaunas
darba vietas un programmas jaunieðiem, organizç starpkulturâlo pieredzes apmaiòu.

Nevalstiskâs institûcijas ir organizâciju sistçma, kurâ organizâcijas atðíiras pçc to skaita un darbîbas, to galvenâ darbîba ir
vçrsta uz jaunieðu tiesîbu sociâlo atbalstu. Tâs sniedz pakalpojumus karjeras attîstîbâ, jaunieðu dzîvesveida uzlaboðanâ, brîvâ laika
aktivitâtçs, jaunieðu aizsardzîbâ pret vardarbîbu un ekspluatâciju, izglîtîbas programmâs par nodarbinâtîbu, strâdâjoðo jaunieðu
atbalsta aktivitâtçs, izglîtîbas programmâs jaunieðiem ar ierobeþotâm iespçjâm, kâ arî sniedz specifiskus pakalpojumus jaunieðiem
un pieauguðajiem saistîbâ ar vietçjâm prasîbâm un îpatnîbâm un koordinç jaunieðu organizâcijas (pielikums Nr.6.).

Ðobrîd jaunieðiem sniegtajiem pakalpojumiem ir jânodroðina pieeja jaunâkajâm komunikâciju tehnoloìijâm. Pakalpojumi tiek
nodroðinâti ðâdâs jomâs:

Jaunatnes nodarbinâtîbas politika ir iekïauta katras valsts nacionâlâs nodarbinâtîbas politikâ. Tâ ir definçta kâ lîdzekïu
sistçma jaunatnes aizsardzîbai un to sagatavoðanai kvalitatîvâm saistîbâm ar ìimeni, skolu, kultûru, sociâlo, ekonomisko un ekoloìisko
vidi. Tâ ir veidota uz likumdoðanas un materiâlâs bâzes pamata efektîvai jaunieðu (15 –26 gadi) attîstîbas aizsardzîbai un
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3.JAUNIEÐU VAJADZÎBAS PÇC KARJERAS KONSULTÂCIJÂM UN KARJERAS PAKALPOJUMU PIEEJAMÎBA –
PÇTÎJUMA REZULTÂTI*

RESPONDENTU STATUSS:

Kopçjais respondentu skaits – 1202

•  Studenti -958 (79,7%)

•  Strâdâjoðie  100 (8,3%)

•  Bezdarbnieki 129 (10,7%)

Izglîtîba:

•  Pamatizglîtîba 101 (8,4%)

•  Vidçjâ izglîtîba 758 (63%)

•  Augstâkâ izglîtîba 72 (5,9%)

Dzîvesvieta

• Pilsçta – 76%

• Pagasts – 34%

Vecums:

Tautîba:

•  Spâòi 83 (6,9%)

•  Itâïi 32 (2,6%)

•  Zviedri 62 (5,1%)

•  Latvieši 23 (1,9%)

•  Grieíi 31 (2,5%)

•  Slovâki 281 (23,3%)

•  Bulgâri 622 (51,7%)

•  Î ri 50 (4,15%)

•  Citi 18  (1,4%)

Dzimums:

• Vîrieði – 34%

• Sievietes - 76%

  Vecums  14  15  16  17  18  19  20
 Izlase %  

 1,5
 

 1,6
 

 3,3
 

 10,6
 

 12,7
 

 7,9
 

 13,8
 

 
 21  22  23  24  25  26  27
 

 10,3
 

 8,3
 

 10,7
 

 6,7
 

 4,3
 

 4,7
 

 1,3
 

 
 28  29  30  31  32  33
 

 1,3
 

 1,4
 

 1,1
 

 0,2
 

 0,02
 

 0,5
 

*Pçtîjuma rezultâtus par daþâdâm valstîm skatîties pielikumâ 9 - 16

- pieeja datoriem,
- prasmes darbâ ar datoriem,
- pieeja Interneta izmantošanai,
- prasme lietot Internetu,
- iespçja izmantot e-pasta komunikâcijas.

  Pçtîjums apliecina, ka gandrîz visâs partnervalstîs jaunieði izmanto ðîs jaunâs tehnoloìijas skolâ, mâjâs, darbâ, izglîtîbas vai
informâcijas centros, Interneta kafejnîcâs.

Informâcijas tehnoloìijas palîdz jaunieðiem atrast informâciju par darbu (savâ valstî vai ârvalstîs), iegût informâciju par
karjeras attîstîbas pakalpojumiem, izglîtîbas programmâm un institûcijâm; jaunieðu apmaiòas programmâm, kâ arî tiek izmantotas
vienkârði izklaidei (galvenokârt datorspçles). Jaunieðu, kas izmanto visas ðîs iespçjas, ir maz, tas galvenokârt ir atkarîgs no jaunieða
dzîvesvietas, darba vai mâcîbâm. Diemþçl daþos rajonos nav pieejas Internetam (pagasti un mazpilsçtas), arî datori ir pieejami
nelielam cilvçku skaitam (pielikums Nr.7)
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3.1. AKTUÂLÂS INFORMÂCIJAS AVOTI PAR JAUNIEÐU KARJERAS PAKALPOJUMIEM (JAUTÂJUMS 1;3)

Aptaujâtie indivîdi meklç informâciju un pakalpojumus par darbu, mâcîbâm, kvalifikâciju un karjeras attîstîbu:

• Pie konsultantiem (14,5%):  11,9% - studenti; 22,2 % nodarbinâtie, 18,4 % bezdarbnieki (izòemot Slovâkiju).
• Nodarbinâtîbas dienestos (21,6%): 27,1% studenti; 33,2% nodarbinâtie, 36,5% bezdarbnieki.
• Karjeras centros (17,4%): 17,2% studenti, 28,4% nodarbinâtie, 4,7% - bezdarbnieki.
• Darba centros (12,6%): 7,6% studentu, 24,2% nodarbinâtie, 24% - bezdarbnieki.
• TV un radio programmâs (20 %): 14,5% studenti, 21,5% nodarbinâtie, 11,3 % - bezdarbnieki.
• Laikrakstos un þurnâlos (51,8%): 39,6 % studentu, 51,6% nodarbinâtie, 48,1% - bezdarbnieki.
• Internetâ (45,1%): 33,8% studenti, 44,6% nodarbinâtie, 37% - bezdarbnieki.
• Draugiem (44 %): 33,6 % studenti, 56,5% nodarbinâtie, 42,4% - bezdarbnieki.
• Vecâkiem (27,9 %): 24,4% studenti, 27,6% nodarbinâtie, 16,8% - bezdarbnieki.
• Ðâda veida pakalpojumus nemeklç (3,4 %): 3,9% studenti, 0,2 % nodarbinâtie, 0,8% - bezdarbnieki.
• Citi informâcijas un pakalpojumu avoti: jaunieðu un studentu centri (Spânija, Itâlija, Bulgârija, Slovâkija), studentu
nodarbinâtîbas dienesti (Spânija, Bulgârija) skolas un pasniedzçji (Spânija, Latvija, Grieíija, Bulgârija), universitâtes un
universitâðu katalogi (Zviedija, Slovâkija, Grieíija), bibliotçkas (Latvija, Bulgârija), nacionâlâs izglîtîbas aìentûras (Spânija,
Îrija), studentu pakalpojumu privâtâs kompânijas (Slovâkija), tikðanâs ar darba devçjiem un firmâm (Grieíija, Bulgârija) un
citi.

32,4% no aptaujâtajiem nav informçti par esoðajiem karjeras centriem, 28,4 % nezina, ar ko ðie centri nodarbojas, 31,6% lieto ðo
centru pakalpojumus.

Secinâjumi: jaunieðu prioritâtes attiecîbâ uz informâcijas resursiem par darbu, izglîtîbu, kvalifikâciju, karjeras attîstîbu tiek
sarindotas ðâdâ secîbâ: Internets, draugi, vecâki, nodarbinâtîbas dienesti, TV un radio, karjeras centri, konsultanti, darba centri.
Datu atðíirîbas katrâ valstî ir atkarîgas no respondentu vecuma, to statusa (studenti, darba devçji, darba òçmçji), uzticîbas tehnoloìijâm
(pieeja datoriem un Internetam), kâ arî no tâ, vai valstî ir izveidots kvalitatîvs karjeras pakalpojumu tîkls (pielikums Nr. 6-16). Tikai
Itâlijâ konsultantu pakalpojumi ir noteikti kâ svarîga prioritâte. Rezultâti parâda konsultantu pakalpojumu popularitâti un to, ka ðîs
jomas speciâlisti ir augsti kvalificçti. (pielikums Nr.10).

Visâs valstîs Internets ir viens no bieþâk izmantotajiem informâcijas avotiem. Tikai Îrijas rezultâti atklâj zemo Interneta lietotâju
skaitu (17,6%). Iemesls tam varçtu bût citu karjeras pakalpojumu veidu  lielâ popularitâte. Noturîgâ dabiskâ interese par jaunâko
informâciju un komunikâcijas tehnoloìijâm ðajâ vecuma grupâ (15 – 30 gadi), liecina par iespçjamo veiksmîgo virtuâlo karjeras
centru attîstîbu, kâ arî  apmâcîbu un konsultâciju izmantoðanu elektroniskajâ tîklâ.

Zviedrijâ jaunieðu uzticîba tiek dalîta starp Internetu un nodarbinâtîbas dienestiem. Konsultâciju centri netiek izmantoti.
Latvijâ jaunieði neizmanto konsultantu un darba centrus. Ðâdus rezultâtus varçtu izskaidrot ar to, ka mçrígrupâ dominç studenti, un
tie vçl nesaskaras ar bezdarba problçmâm.

Îru jaunieði aktîvi izmanto karjeras centrus (56,9%), kas liecina par labâm tradîcijâm un pieredzi ðajâ jomâ. Savukârt rezultâti
Slovâkijâ atklâj viszemâko interesi par ðâdiem karjeras centriem, kâ arî konsultâciju pakalpojumiem.

Grieíijâ vienlîdz liela uzticîba ir þurnâliem un laikrakstiem, draugiem, Internetam, karjeras centriem, kâ arî nodarbinâtîbas
dienestiem (apmçram 30%), tomçr netiek izmantoti specializçto institûciju pakalpojumi (darba un karjeras centri, nodarbinâtîbas
dienesti), tas varçtu tikt izskaidrots ar respondentu izlasi –  pârsvarâ dominç studenti.

Bulgârijâ jaunieðus visvairâk ietekmç draugi (53,4%), savukârt karjeras centri tiek izmantoti vismazâk (4,3%). Tas norâda uz
zemo pieejamîbu karjeras centriem, kuri ðajâ valstî tikai tagad sâk attîstîties.

3.2. INFORMÂCIJAS UN PAKALPOJUMU PIEEJAMÎBA

Jautâjumi Nr. 3, 4, 8 attiecas uz ðo informâciju.

Informâcija par izglîtîbu, darbu un karjeras attîstîbu ir pieejama nodarbinâtîbas dienestos, karjeras centros, darba centros,
radio un TV, draugiem un vecâkiem, þurnâlos un laikrakstos, Internetâ. To var atrast arî jaunieðu (studentu) centros (Spânija, Itâlija,
Bulgârija un Slovâkija), studentu nodarbinâtîbas dienestos (Spânija, Bulgârija), pie skolotâjiem un skolâs (Spânija, Bulgârija, Latvija
un Grieíija), universitâtçs un universitâðu katalogos (Zviedrija, Slovâkija un Grieíija), bibliotçkâs (Latvija un Bulgârija), FAS
(nacionâlajâs apmâcîbu aìentûrâs, Îrija), privâtâs kompânijâs, kas sniedz pakalpojumus studentiem (Slovâkija), tieði kontaktçjoties
ar darba devçjiem un firmâm (Grieíija un Bulgârija).
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Attiecîbâ uz pakalpojumu pieejamîbu, 28,6% no respondentiem uzskata, ka tiem ir plaða pieejamîba ðâdiem pakalpojumiem.
26,1% uzskata, ka nav pietiekami daudz karjeras pakalpojumu centru, 7,5% ir pârliecinâti, ka nav pietiekami ðîs jomas speciâlistu.

10,1% uzskata, ka karjeras pakalpojumi nav pieejami un 21,7% nav informçti par ðâdu pakalpojojumu piedâvâjumu.

Tikai 4,5% uzskata, ka tiem nav nepiecieðami ðâda veida pakalpojumi.

31,6% no respondentiem priekðroku dod karjeras centriem, 30,6% no tiem ir studenti, 40,8% nodarbinâtie un 41,2% bezdarbnieki.

32,4% nav informçti par ðâdiem centriem un to darbîbu, 28,4% ir studenti, 24,1 % nodarbinâtie, 38,3% bezdarbnieki.

28,4% nezina, ar ko ðie centri nodarbojas, 35,4% studenti, 28,2% nodarbinâtie, 22,9% bezdarbnieki.

68,4% no visiem respondentiem pârliecinoši apgalvo, ka neizmanto karjeras centrus.

Lielâkâ daïa dod priekðroku Interneta izmantoðanai - 55,1% studenti, 72,4% nodarbinâtie, 46,4% bezdarbnieki.

Tikai 11% priekšroku dod personiskam kontaktam, nevis Internetam, tas liecina par to, ka jauniešiem ir plaða pieeja
tehnoloìijâm.

Lielâkajai daïai jaunieðu ir prasmes strâdât ar Internetu (85,3%). 13,8%  Internets nav pieejams un 2,8% respondentu
finansiâlu problçmu dçï neizmanto Internetu (galvenokârt studenti un bezdarbnieki). 3,65% neprot strâdât ar datoru, un 8,5% nevar
izmantot Internetu. Tomçr gandrîz visi uzskata, ka Internets ir  informâcijas avots (96,7%) ar  augstu ticamîbas pakâpi.

Secinâjumi: ierobeþota pieeja karjeras pakalpojumiem (30%) ir saistîta ar nepietiekamo informâciju, kâ arî ar to, ka nav
izveidota pakalpojumu sniegðanas sistçma.

Jaunieði priekðroku dod Internetam kâ informâcijas avotam(63,3%), tomçr daïai jaunieðu ir finansiâlas grûtîbas vai arî nav
pieejas Interneta tîklam.

Lielâkâ jaunieðu daïa prot izmantot Internetu, un tie dod priekðroku Interneta informâcijai, kas ir uzticama un lietderîga. Tikai
Bulgârijâ informâciju pârsvarâ saòem personiskos kontaktos, nevis Internetâ. Interneta izmantoðana un pieeja tam atðíiras atkarîbâ
no dzîvesvietas (pilsçtas un lauki). Mazâs pilsçtâs pieeja Interneta komunikâcijâm un datoriem ir ïoti ierobeþota. Tomçr, neskatoties
uz to, izveidotais virtuâlais karjeras centrs varçtu bût ïoti çrts un piemçrots jaunieðiem.

3.3. KARJERAS CENTRU PAKALPOJUMI

Pakalpojumu veidi (konsultâcijas, informâcija un padomi) – jautâjums Nr. 8

• Informâciju par darbu pieprasa 61,53% (54,5% studenti, 82,2% nodarbinâtie, 54,4% bezdarbnieki).
• Darba interviju apmâcîbas – 53,5% (39,8% studenti, 74,4% nodarbinâtie, 46,6% bezdarbnieki).
• Darba dokumentâcijas sagatavoðana – 53,2% (55,6% studenti, 64,9% nodarbinâtie, 58,5% bezdarbnieki).
• Izglîtîba – 38,5% (33,2% studenti, 54,9% strâdâjoðie, 30,2% bezdarbnieki).
• Profesionâli padomi  - 36,4% (25,2% studenti, 43,65% nodarbinâtie, 29,7% bezdarbnieki).
• Karjeras attîstîbas iespçjas – 31,6% (55,6% - studenti, 64,9% nodarbinâtie, 58,55% bezdarbnieki).
•·Ieteikumi, kâ izturçties jaunâ darba vietâ – 23,3% (17,8% studenti, 24,3% nodarbinâtie, 32,4% bezdarbnieki).

Lietotâji (jautâjumi Nr. 7, 9, 10)
 Kâdai auditorijai karjeras centriem ir jâsniedz pakalpojumi:

• jauniešiem bezdarbniekiem (68,9%);
• absolventiem (51%);
• jaunieðiem ar ierobeþotâm iespçjâm (40,6%);
• ilglaicîgiem bezdarbniekiem (34,4%);
• cilvçkiem, kas meklç jaunas iespçjas (24,6%);
• cilvçkiem, kuriem pastâv liels risks zaudçt savu darbu (21,5%).
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59,3% respondentu uzskata, ka jaunieðiem kuru dzîves kvalitâti ietekmç nelabvçlîgi apstâkïi ir nepiecieðama îpaða informâcija
par darbu, 22,7% piekrît, ka ðâda informâcija ir nepiecieðama, bet nav pietiekami daudz speciâlistu. 10,19% uzskata, ka nav pietiekami
liela pieredze ðajâ jomâ.

14,4% cilvçku domâ, ka ðâdas problçmas nebûtu jânoðíir no citâm.

Papildu augstâkminçtajâm auditorijâm, karjeras centriem ir jâorientçjas arî uz mâjsaimniecçm un neizglîtotajiem cilvçkiem
(Spânija), “visiem, kam ðî informâcija ir nepiecieðama” (Îrija, Itâlija), “visiem, kurus interesç ðâdi pakalpojumi”, “visiem, kas meklç
informâciju”, “visiem cilvçkiem, kas nâkoðajos divos gados dosies pensijâ”, “invalîdiem”, “cilvçkiem, kas nevar atrast sev piemçrotu
darbu”, “cilvçkiem bez augstâkâs izglîtîbas” (augstskolas, universitâtes), “plaðam  cilvçku lokam” (Slovâkija, Bulgârija).

Karjeras centru specializâcija (jautâjums Nr. 6)

• Informâcija par jaunâm darba vietâm – 66,9% (61,1% studenti, 87,6% nodarbinâtie, 68,8% bezdarbnieki).
• Informâcija par kvalifikâcijas iegûðanas iespçjâm  48,6% (49,3% studenti, 65,95% nodarbinâtie, 40,8% bezdarbnieki).
• Informâcija par izglîtîbas lîmeòa paaugstinâðanu – 40,4% (37,7% studenti, 46,7% nodarbinâtie, 27,6% - bezdarbnieki).
• Papildu pakalpojumi: karjeras attîstîba, CV sagatavoðana, akadçmiskâ un profesionâlâ izpratne, akadçmiskâ karjera
“veiksmîgâko profesionâïu” nozarç (Spânija), reklâma par darbu un vasaras skolu kursiem (Latvija), “kur un kâ atrast
darbu” (Itâlija, Zviedrija, Slovâkija, Bulgârija, Îrija), novçrtçjuma centri (Zviedrija), darba sludinâjumi (Slovâkija), informâcija
par atalgojumu (Grieíija).

Pakalpojumu kvalitâte (jautâjumi Nr. 2,4,5)

Informâcijas kvalitâte tiek novçrtçta pçc pieejamâs informâcijas apjoma un pieejamîbas ðiem pakalpojumiem. To ietekmç arî
piedâvâto pakalpojumu atbilstîba klientu vajadzîbâm un visbeidzot, bet ne mazsvarîgâk – klientu apmierinâtîba.

18,5% respondentu uzskata, ka iegûtâ informâcija ir lietderîga. Vairâk nekâ puse (51,7%) piekrît ðâdam uzskatam, tomçr viòi
domâ, ka informâcijas nav pietiekami un tâ ir jâmeklç vçl papildus. 76,3% apgalvo ka, informâcija atbilst viòu prasîbâm, un 87,7% ir
ar to apmierinâti.

Pakalpojumu kvalitâte tiek novçrtçta arî pçc tâ, cik tie ir pieejami. Fakts, ka mazâk nekâ 30% jaunieðiem ir pieejama ðâda veida
palîdzîba, savukârt 21,7% nav informâcijas par to, traucç objektîvi izvçrtçt to funkcionalitâti. Augstais apmierinâtîbas lîmenis ir
paradokss (85,6%), to varçtu izskaidrot ar to, ka 67,5% saòemt to informâciju, kuru tie meklç.

Pakalpojumu kvalitâte ir atkarîga no karjeras centru speciâlistu kompetences lîmeòa un attieksmes. 84,1% uzskata, ka personâls
ir kompetents, un atbalsta to darbu (95,5%). Cilvçkiem ir augsta uzticamîba ðiem speciâlistiem (94,7%).

 KOPSAVILKUMS. Ðîs nodaïas interpretâcijai nepiecieðams koncentrçties uz noteiktu izlases daïu (strâdâjoðie ir vismazâk
pârstâvçtâ daïa, tiem seko bezdarbnieki un studenti, cilvçki ar vidusskolas izglîtîbu ir visplaðâk pârstâvçti izlasç).  Tas izskaidro,
kâdçï atbilþu absolûto bieþumu vçrtîbas (atbilstoði dalîbnieku skaitam) atðíiras no to procentuâlâ ekvivalenta. Atseviðíos gadîjumos
(piemçram, izlases lîdzîgâs daïas) rezultâti var pat ievçrojami atðíirties.

Pçtîjuma rezultâti uzrâdîja, ka jaunieði karjeras centros galvenokârt pieprasa informâciju un konsultâcijas par jaunâm darba
vietâm. Îrija ir izòçmums, jo tur ïoti augstu tiek novçrtçta arî papildu kvalifikâcijas iegûðana. Jaunas darbvietas atraðana ir visvairâk
vçlamais pakalpojums visâs valstîs.  Lielâkâ daïa respondentu uzskata, ka speciâli karjeras pakalpojumi ir nepiecieðami, galvenokârt,
jaunieðiem bezdarbniekiem (68,9%), tiem seko absolventi (51%) un cilvçki, kuriem ir liels risks zaudçt darbu (21,5%).

Vismobilâkais statuss ir cilvçkiem, kas “meklç ko jaunu”. Îrijâ ðî klientu grupa kâ karjeras centru auditorija tiek likta otrajâ vietâ,
savukârt Slovâkijâ, Bulgârijâ un Grieíijâ - pçdçjâ vietâ. Izskaidrojums varçtu bût tâds, ka izmaiòas izglîtîbâ, profesionâlajâ un
karjeras dzîvç ir cilvçka paða ziòâ, un nav tik ïoti bûtiska.

Latvijâ pçtîjuma dalîbnieki ir pârliecinâti, ka primâri ir nepiecieðams parûpçties par cilvçkiem ar ierobeþotâm iespçjâm vai
nelabvçlîgiem dzîves  apstâkïiem.

Visi dati apstiprina domu, ka cilvçkiem ar ierobeþotâm iespçjâm ir nepiecieðami îpaði pakalpojumi. Ðâdu pakalpojumu
nodroðinâðana prasa îpaðu materiâlu sagatavoðanu karjeras centros. Pçtîjums atklâj, ka Zviedrija ir viena no valstîm, kurai ir
pieredze un tradîcijas ðajâ jomâ.
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Visâs valstîs ir pieredzçjuði speciâlisti, kas strâdâ ar ðâdu klientu grupu. Tomçr ðiem speciâlistiem ir nepiecieðama papildu
kvalifikâcija. Labs rezultâts varçtu bût karjeras pakalpojumu attîstîðana (profesionâlâ un izglîtîbas), ko varçtu piedâvât ne tikai
karjeras centri, bet arî masu mediji un institûcijas, kuras iesaistîtas ðâdâs specifiskâs aktivitâtçs. Etniskâs minoritâtes netiek uzskatîtas
par sabiedrîbas grupu ar ierobeþotâm iespçjâm.

Jaunieði uzskata, ka ir nepiecieðams paplaðinât pakalpojumu apjomu un uzlabot to kvalitâti. Tomçr pçtîjuma rezultâti râda, ka
apmierinâtîbas lîmenis ar esoðo karjeras centru darbîbu ir augsts (85,6%).

Pakalpojumu kvalitâte ir atkarîga no karjeras centru speciâlistu kompetences un attieksmes. 84,1% respondentu novçrtç
personâla kompetenci un ir apmierinâti ar to pieeju klientiem (95,5%).

Îrijas un Latvijas rezultâti atklâj maksimâlu apmierinâtîbas lîmeni ar karjeras pakalpojumiem (100%), tajâ paðâ laikâ apmierinâtîba
ar konsultantu darbu ir relatîvi zema. Tomçr apmierinâtîbas lîmenis ar konsultantu pakalpojumiem ir vienlîdz augsts visâs valstîs,
iespçjams tas ir saistîts ar ðâdu pakalpojumu popularitâti, noðíirot tos no karjeras centriem. Otrs iemesls ir tas, ka visâm valstîm ir
ðâdas pakalpojumu sistçmas pieredze un tradîcijas.

Karjeras centru izmantoðanas lîmenis ir ïoti zems Slovâkijâ (1,4%), Grieíijâ (3,2%), Bulgârijâ (4,3%), tas varçtu tikt izskaidrots
ar ðo centru zemo popularitâti minçtajâs valstîs.

Slovâkijâ karjeras centru novçrtçðanas rezultâti izrâdîjâs apstrîdami. Ðâdus rezultâtus varçtu izskaidrot ar iespçjamo neizpratni
par karjeras centru piedâvâtajâm konsultâcijâm un paziòu sniegtajâm konsultâcijâm vai citâm pakalpojuma struktûrâm. Lîdz ar to
ðâda rezultâtu daþâdîba neizslçdz karjeras centru sekmîgu darbîbu nâkotnç.

4. IESAISTÎÐANÂS UN SAGAIDÂMIE REZULTÂTI NO JAUNATNES KARJERAS ATTÎSTÎBAS PAKALPOJUMU
UZLABOÐANAS:

4.1.Iesaistîðanâs

• Konsultantu kvalifikâcijas uzlaboðana arodizglîtîbas un karjeras konsultâciju jomâ.
• Specifisko konsultâciju metoþu attîstîba karjeras attîstîbas jomâ jaunieðiem un cilvçku grupai ar îpaðâm vajadzîbâm.
• Elektroniskâs konsultçðanas kâ jauna jaunatnes karjeras pakalpojuma veida attîstîba.
• Jaunu apmâcîbas tehnoloìiju, kas veidota uz tiešajiem un netiešajiem multimedijiem, attîstîba.

4.2.Sagaidâmie rezultâti

2002-BG/02/B/F/PP-132018 projekts veicinâja:

• elektronisko apmâcîbu un konsultâciju virtuâlâ karjeras centra izveidi Internetâ.
• multimedija kompaktdiska “Darba tirgû” izveidi.
• karjeras attîstîbas ceïrâþa izveidi konsultantiem, kuri strâdâ ar jaunieðiem ar ierobeþotâm iespçjâm.

4.3.Projekts ietekmç:

• vairâk nekâ 200 apmâcîtus konsultantus,
• vairâk kâ 20 000 jaunieðus, kuri tiks konsultçti izglîtîbas un karjeras attîstîbas sfçrâ,
• plaðâkas iespçjas jaunieðu integrâcijai darba tirgû (lîdzîgi kâ jauniem cilvçkiem ar îpaðâm vajadzîbâm),
• palîdzçs jaunieðiem izmantot tiešos un netiešos multimediju produktus.

5.IZPÇTES IEGULDÎJUMI LEONARDO DA VINÈI PROGRAMMAI

Izpçte pierâdîja vajadzîbu pçc

• karjeras pakalpojumu pieejamîbas visiem jaunieðiem,
• no karjeras centriem neatkarîgiem karjeras pakalpojumiem,
• kompetentiem speciâlistiem karjeras pakalpojumu jomâ,
• vienlîdzîgu iespçju nodroðinâðanas cilvçkiem ar ierobeþotâm iespçjâm, kâ arî aizspriedumu pârvarçðanas.

Pçtîjums parâdîja, ka jaunatne aktîvi meklç karjeras pakalpojumus un konsultâcijas, kur tiek òemta vçrâ arî nodarbinâtîba,
izglîtîba un kvalifikâcijas. Pçtîjums paredz elektroniskâs apmâcîbas un konsultâciju iespçjas karjeras veidoðanâ.
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STAV SLU•IEB V OBLASTI PROFESIJNÉHO PORADENSTVA
PRE MLADÝCH ¼UDÍ

Vedecká štúdia

1. ZAMERANIE ŠTÚDIE

V trhovom hospodárstve majú problémy súvisiace so zamestnanos•ou mladých a ich profesionálneho rozvoja dôle•itú úlohu.
Táto situácia bola stimulom k uskutoèneniu špecifickej štúdie v krajinách úèastníkov projektu è. 2002-BG/02/B/F/PP/-132018.
Týkala sa súèasnej situácie v oblasti zamestnanosti, resp. nezamestnanosti mladých ¾udí a slu•ieb, ktoré sú im ponúkané.

          CIE¼ ŠTÚDIE:

Cie¾om štúdie je preskúma• súèasný stav v oblasti profesijného poradenstva pre mladých ¾udí v krajinách úèastníkov
projektu. (Mladí ¾udia vo veku medzi 15 a 26 rokov.)

          ÚLOHY:

•  Preskúmanie a analýza situácie v oblasti zamestnanosti v krajinách úèastníkov projektu z h¾adiska predikcie príle•itostí
pre profesionálny rozvoj mladých ¾udí.
•  Preskúmanie súèasnej situácie v oblasti profesijného poradenstva pre mladých.

•  Preskúmanie prístupov k informáciám a slu•bám.

•  Preskúmanie ponúkaných slu•ieb v oblasti profesijného poradenstva pre mladých (poskytovanie informácií, konzultaèná
èinnos•, poradenstvo).
•  Preskúmanie smerovania poradenských slu•ieb.

•  Kvalitatívne hodnotenie ponúkaných slu•ieb.

CIE¼OVÁ SKUPINA: deti a mladí ¾udia vo veku od 15 do 26 rokov (chlapci a dievèatá): študenti, zamestnaní a nezamestnaní,
znevýhodnené skupiny (menšiny, slobodné matky, osoby s anomáliami); so základným, stredným alebo vysokoškolským vzdelaním
alebo bez vzdelania; obyvatelia miest alebo vidieka.

ÚÈASTNÍCI:

Štúdia sa uskutoèòuje v krajinách partnerov projektu za úèasti:
Bulharsko – Pedagogická fakulta sv.Klimenta Ohridského
Bulharsko – SCAS (Študentská poèítaèová umelecká spoloènos•)
Bulharsko – „Mladé •eny z národnostných menšín“
Grécko – FOURNOS (Multidynamická komunikaèná sie•)
Španielsko – YAC
Írsko – FIT (Priama cesta k informaèným technológiám)
Taliansko – Studio e progretto 2, Abasanta
Lotyšsko – NYIC (Národné centrum iniciatívy mladých)
Slovensko – Prešovská univerzita, Študentské servisné centrum
Švédsko – EDUCTUS

VÝSKUMNÝ POSTUP: (vzorka, miesto a èas, metódy)

Vzorka pozostávala z 1202 osôb. Bulharsko – 622, Grécko – 31, Írsko – 51, Lotyšsko – 34, Slovensko – 281, Švédsko – 67,
Taliansko – 33, Španielsko – 83.

Vzorka je zostavená náhodne. Poèet a charakter dotazovaných osôb ako celok predstavuje reprezentaènú vzorku.

Èasové relácie štúdie – Február–marec 2003. Prvý krok – pilotná štúdia (február 2003) a závereèná štúdia (február-marec 2003)



SLOVAK102

METÓDY

•  Metódy získavania informácií – prostredníctvom e-mailu, dotazovaním cie¾ovej skupiny anketármi, elektronicky
a v písomnej forme.
• Metódy štatistickej analýzy informácií – SPSS

• Metódy obsahovej analýzy informácií – popis, analýza a syntéza výsledkov.

FORMULÁR DOTAZNÍKA:

•  Úvod

•  Hlavná èas• – 10 otázok, uzavreté otázky s odpoveïami, otvorené otázky – odpovede doplòované; osobné údaje – vek,
vzdelanie, pohlavie, národnos•, spoloèenské postavenie, bydlisko (Príloha 1)

Výsledky analyzovala skupina pedagógov z Pedagogickej fakulty Klimenta Ohridského v Sofii, Bulharsko.

2.SÚÈASNÝ STAV SLU•IEB V OBLASTI PROFESIJNÉHO PORADENSTVA PRE MLADÝCH V ÔSMYCH EURÓPSKYCH
KRAJINÁCH (BULHARSKO, GRÉCKO, ÍRSKO, ŠPANIELSKO, TALIANSKO, LOTYŠSKO, SLOVENSKO, ŠVÉDSKO)

Skúmanie a analýza situácie v oblasti zamestnanosti v zúèastnených krajinách z h¾adiska vplyvu na profesijnú orientáciu
vychádza z:

•  pojmu zamestnanosti/nezamestnanosti, špecifík politiky zamestnanosti mladých v ka•dej krajine, legislatívy a inštitúcií
týkajúcich sa politiky zamestnanosti mladých;
•  štatistických údajov zamestnanosti/nezamestnanosti;

•  prístupu mladých k najnovším informaèným technológiám (poèítaèe, Internet, e-mailová komunikácia).

Na základe informácií poskytnutých partnermi projektu boli prijaté nasledujúce závery: zamestnanými sú tie osoby, ktoré majú
15 rokov a viac a pracujú vo výrobe a v slu•bách za mzdu alebo zisk, alebo sú doèasne mimo prace, preto•e sú na krátkodobej
dovolenke alebo z dôvodu choroby, tehotenstva, pôrodu a pod.; ¾udia, ktorí podnikajú. Existuje nieko¾ko odlišných stavov:

•  zamestnávatelia

•  osoby, ktoré pracujú pre vlastný zisk

•  zamestnaní

•  neplatení pracovníci (èlenovia rodinných podnikov)

Zamestnanie mô•e by• na plný úväzok alebo na èiastoèný úväzok.

Partneri projektu uvádzajú rozdielnu mieru nezamestnanosti vo svojich krajinách. Nezamestnanými sú tie osoby, ktoré sú
schopné práce, ale nemajú prácovnú príle•itos• a aktívne ju h¾adajú, sú registrovaní v konkrétnych inštitúciách a nemajú dos•
peòazí na uspokojenie svojich potrieb (Príloha 2). Miera nezamestnanosti mladých predstavuje pribli•ne jednu tretinu z celkového
poètu nezamestnaných v ka•dej krajine. Najni•šie percento je v skupine 15 a• 18 roèných (v porovnaní so skupinou 20 a• 26
roèných). Je to zapríèinené legislatívnymi obmedzeniami v oblasti prijímania do práce, potreby písomného súhlasu dospelých, ktorí
sú zodpovední za mladistvých, obmedzené hodnotenie rôznych druhov práce a pracovných noriem ako aj èinnosti, ktorá prevláda
u mladistvých – vzdelávanie. Príloha 3 uvádza informácie o percentách nezamestnaných v ka•dej krajine, indikátory zamestnanosti
mladých a vz•ah „vzdelanie – zamestnanie“.

Najohrozenejšie osoby, ktoré sa vytrácajú z trhu práce, sú uvedené v prílohe 8. Vo všetkých krajinách je percento mladých
¾udí, ktorí majú mnoho problémov v procese profesionálnej a sociálnej realizácie a integrácie, pomerne vysoké.

Vo všetkých krajinách sa politika zamestnanosti mladých zameriava na existujúce problémy. Všeobecne sa prijíma, •e mladým
¾uïom by sa mala poskytnú• zvláštna podpora a slu•by, ako sú: všeobecné a odborné vzdelanie; špecifické pracovné normy,
zabezpeèený oddych a rekreácia; participácia na špeciálnych programoch pre mladých a na stratégiách prijímania; prístup
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k informáciám o zamestnaniach a profesijnom raste v zvláštnych informaèných centrách; garantované podmienky ich efektívneho
rozvíjania a sociálnej integrácie.

Politika zamestnanosti mladých je súèas•ou národnej politiky zamestnanosti v ka•dej krajine. Je definovaná ako systém
opatrení na ochranu mladých a ich prípravu k efektívnej anga•ovanosti v rodine, škole a v kultúrnom, spoloèenskom, ekonomickom
a ekologickom prostredí. Vychádza z legislatívnych a materiálnych predikátov na ochranu a zabezpeèenie efektívneho rozvíjania sa
mladých (15 – 26 roèných). Cie¾om politiky zamestnanosti je zabezpeèi• vhodné normy vo sfére vzdelávania, odbornej prípravy
a podpori• úèas• mladých na hospodárskom a spoloèenskom •ivote.

Mladí ¾udia, ktorí vyu•ívajú sociálnu podporu, pochádzajú zväèša zo sociálne slabších rodín (rodiny s jedným rodièom,
rozvedení rodièia, nezamestnaní rodièia a pod.) a pre nich existujú rozvinuté preventívne a podporné programy zamerané na redukciu
neistôt a na riešenie ich problémov.

Prvky politiky pre mladých vo všetkých krajinách:

•  Tvorba legislatívnych a materiálnych predpokladov pre riadne zaèlenenie sa do •ivota demokratickej spoloènosti

•  Ochrana obèianskych práv a slobôd

•  Ochrana pred ¾ahostajnos•ou a slabos•ou, demoralizáciou, násilím a inými javmi, ktoré ohrozujú zdravý morálny vývoj
detí a mladých ¾udí
•  Prevencia nezamestnanosti

•  Zdravotná starostlivos• o mladých

•  Všeobecné a odborné vzdelanie a kvalifikácia (v tom prípade konkrétna starostlivos• a podpora ako aj vzdelanie pre
mladých ¾udí s telesným postihnutím a sociálnymi problémami)
•  Starostlivos• o rodinu ako základného výchovného prostredia

•  Tvorba pozadia na efektívne vyu•ívanie vo¾ného èasu a na podporu talentov v rôznych oblastiach èinnosti

•  Zakladanie detských a mláde•níckych organizácií

•  Úèas• mladých na kultúrnom •ivote

•  Medzikultúrna výmena mladých, mobility a medzinárodné kontakty (Príloha 4).

Hoci vo väèšine krajín neexistuje zvláštna politika na rozvoj vzdelanosti mladých (Bulharsko, Írsko, Taliansko, Grécko), vo
všetkých krajinách sú práva mladých definované a urèené poèetnými formálnymi aktmi. Štátna politika vo vz•ahu k mladým ¾uïom
zahàòa ochranu práva na vzdelanie a prácu, problémy s kontinuitou práce (dennou a tý•dennou), podmienky a typ práce (poèas
dòa, v noci, nadèasy), právne podmienky pre oddych, podmienky odmeòovania a ochrana fyzického, psychického a morálneho
zdravia mladých ¾udí.

V súèasnosti chýbajú údaje o legislatíve týkajúcej sa mladých ¾udí v niektorých krajinách. Existujú však rozdielne formálne
akty týkajúce sa politiky zamestnanosti mladých:

•  Zákony obèianskeho práva v ka•dej krajine – ústavy, zákonníky práce, zákony o všeobecnom a odbornom vzdelaní
a príprave, zákony zdru•ovania a iné.
•  Všeobecné štátne dokumenty (aj medzinárodné), ktoré ochraòujú práva mladých ¾udí (právo na vzdelanie a prácu,
zaruèené vo všetkých krajinách; Charta ¾udských práv, Konvencia OSN o právach detí, konvencie o právach uteèencov,
konvencie o právach •ien, emigrantov a postihnutých ¾udí (Príloha 5).

            Starostlivos• o mladých ¾udí je hlavným cie¾om mnohých vládnych a mimovládnych inštitúcií. Vládne inštitúcie
urèujú národnú politiku zameranú na deti a mladých ¾udí. Definujú politiku zamestnanosti mladých, prácu na formálnych dokumentoch,
plánujú a koordinujú špecifické aktivity a programy mladých ¾udí. Vykonávajú funkciu koordinujúcich telies pre iné inštitúcie,
dodávajú informácie a profesionálne poradenstvo v oblasti zamestnania, metodicky pomáhajú iným inštitúciám zúèastòujúcich sa
aktivít s de•mi a mladými ¾uïmi v oblasti vzdelanostného a profesijného rastu (vrátane zvyšovania si kvalifikácie), zúèastòujú sa
konzultácií a pomoci zamestnávate¾om pri uvádzaní nových pracovných miest a programov zvláš• pre mladých ¾udí, organizujú
mláde•nícke medzikultúrne výmeny.

Mimovládne inštitúcie sa definujú ako systém organizácií, ktoré sa líšia poètom a svojou charakteristikou a zameriavajú sa na
sociálnu pomoc èo sa týka práv mladých. Poskytujú slu•by v oblasti profesijného rastu, zlepšovania •ivotného štýlu mladých ¾udí,
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aktivít vo¾ného èasu, ochrany mladých ¾udí proti krutosti a zneu•ívaniu, vzdelávacie programy vz•ahujúce sa na zamestnanie
a pracovné miesto, podporné aktivity pre pracujúcich mladých ¾udí, vzdelávacie programy pre znevýhodnených ¾udí, špecifické
slu•by pre mladých a dospelých harmonizujúce s miestnymi zvláštnos•ami a po•iadavkami, koordináciu medzi mláde•níckymi
organizáciami (Príloha 6).

V súèasnosti existujúce slu•by pre mladých ¾udí sú povinné poskytnú• prístup k najnovším informaèným technológiám.
Hlavnou doménou týchto slu•ieb je:

•  vlastníctvo alebo prístup k poèítaèu

•  schopností pre prácu s poèítaèom

•  prístup k Internetu

•  schopností pre vyu•itie Internetu

•  príle•itos• pre e-mailovú komunikáciu.

Výskum ukázal, •e takmer vo všetkých partnerských krajinách vyu•ívajú mladí ¾udia tieto nové informaèné a komunikaèné
technológie v škole, doma alebo v práci, vo vzdelávacích alebo informaèných centrách, v internetových kaviaròach.

Informaèné technológie pomáhajú mladým ¾uïom, keï si h¾adajú prácu (v zahranièí alebo doma). Sú informaèným zdrojom
pre obmedzené slu•by profesijného poradenstva, vzdelávacie programy a inštitúcie; programy výmeny mladých alebo pre osobnú
zábavu (hlavne poèítaèové hry). Poèet mladých ¾udí, ktorí vyu•ívajú tieto slu•by, je však malý a závisí od miesta bydliska, práce
alebo štúdia. •ia¾, v niektorých èastiach (obcí alebo miest) nie je prístup k Internetu a dokonca vlastníctvo poèítaèa je výsadou pre
malý poèet ¾udí (Príloha 7).

3 POTREBY PROFESIJNÉHO PORADENSTVA A PRÍSTUP K PROFESIJNÝM SLU•BÁM PRE MLADÝCH – VÝSLEDKY
VÝSKUMU*

Respondenti

Celková vzorka – 1202

•  Študenti – 958 (79,7%)

•  Zamestnaní – 100 (8,3%)

•  Nezamestnaní – 129 (10,7%)

Vzdelanostná úroveò:

•  Základné vzdelanie – 101 (8,4%)

•  Stredoškolské vzdelanie – 758 (63%)

•  Vysokoškolské vzdelanie – 72 (5,9%)

pohlavie

•  mu•i – 34%

•  •eny – 76%

Národnos•**

•  Španielska – 83 (6,9%)

•  Talianska – 32 (2,6%)

•  Švédska – 62 (5,1%)

•  Lotyšska – 23 (1,9%)

•  Grécka -31 (2,5%)

•  Slovenská – 281 (23,3%)

•  Bulharská – 622 (51,7%)

•  Írska – 50 (4,15%)

• Iné národnosti – 18 (1,4%)

bydlisko

•  mesto – 76%

•  obec – 34%

Vek 14 15 16 17 18 19 20

Vzorka %

1,5 1,6 3,3 10,6 12,7 7,9 13,8

*Výsledky výskumu jednotlivých krajín sú v prílohách 9-16
**Pojem iné národnosti znamená, •e ide o ¾udí, ktorí patria k inej národnosti, ako je krajina, v ktorej •ijú. V bulharskom prípade je 61 (5,1%)

osôb, ktoré sa definujú ako príslušníci iného etnika.
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21 22 23 24 25 26 27

10,3 8,3 10,7 6,7 4,3 4,7 1,3

28 29 30 31 32 33

1,3 1,4 1,1 0,2 0,02 0,5

3.1. VÝSKUM NAJNOVŠÍCH INFORMÁCIÍ O SLU•BÁCH PROFESIJNÉHO PORADENSTVA (OTÁZKY 1;3)

Dotazované osoby h¾adajú informácie a slu•by týkajúce sa práce, vzdelania, kvalifikácie a odborného rastu u:

•  Konzultanti (14,5%) – 11,9% - študenti; 22,2% - zamestnaní; 18,4% - nezamestnané osoby (bez Slovenska)

•  Zamestnanecké slu•by (21,6%) – 27,1% - študenti; 33,2 % - zamestnaní; 36,5% - nezamestnaní

•  Poradenské centrá (17,4%) – 17,2% - študenti; 28,4% - zamestnaní; 14,7% - nezamestnaní

•  Pracovné centrá (12,6%) – 7,6% - študenti; 24,2% - zamestnaní; 24% - nezamestnaní

•  Televízne a rozhlasové programy (20%) – 14,5% - študenti; 21,5% - zamestnaní; 11,3% - nezamestnaní

•  Noviny a èasopisy (51,8%) – 39,6% - študenti; 51,6% - zamestnaní; 48,1 % - nezamestnaní

•  Internet (45,1%) – 33,8% - študenti; 44,6% - zamestnaní; 37% - nezamestnaní

•  Priatelia (44%) – 33,6% - študenti; 56,5% - zamestnaní; 42,4% - nezamestnaní

•  Rodièia (27,9%) – 24,4- študenti; 27,6% - zamestnaní; 16,8% - nezamestnaní

•  Nevyh¾adávam takéto slu•by (3,4%) – 3,9- študenti; 0,2% - zamestnaní; 0,9% - nezamestnaní

•  Iné zdroje a slu•by na poskytnutie informácií: mláde•nícke a študentské centrá (Španielsko, Taliansko, Bulharsko,
Slovensko), študentské zamestnanecké servisy (Španielsko, Bulharsko), škola a uèitelia (Španielsko, Lotyšsko, Grécko
a Bulharsko), univerzity a univerzitné katalógy (Švédsko, Slovensko, Grécko), kni•nice (Lotyšsko, Bulharsko), Národná
vzdelávacia agentúra (FAS, Írsko), súkromné študentské agentúry (Slovensko), stretnutia so zamestnávate¾mi a firmami
(Grécko, Bulharsko) a iné.

32,4% respondentov nie je si vedomých existencie profesijných centier, 28,4% nevie èím sa tieto centrá zaoberajú, 31,6%
vyu•íva ich slu•by.

Záver: Preferencie jednotlivcov èo sa týka informaèných zdrojov o pracovných príle•itostiach, vzdelávaní, kvalifikácii
a profesijnom raste sú nasledujúce: Internet, priatelia, rodièia, slu•by, televízia a rozhlas, poradenské centrá, konzultanti, pracovné
centrá. Údaje v jednotlivých krajinách závisia od veku respondentov, ich postavenia (študenti, zamestnaní, nezamestnaní),
spo¾ahlivosti technológii (prístup k poèítaèom a Internetu) a od existencie dobre fungujúcej siete poradenských slu•ieb (Príloha 9-
16). Len v Taliansku sú konzultaèné slu•by preferované a výsledky naznaèujú ich popularitu a dobre pripravených odborníkov
(Príloha 10).

Vo všetkých krajinách patrí Internet medzi najpreferovanejšie zdroje informácií. Len v Írsku výsledky odha¾ujú nízke percento
pou•ívania Internetu (17,6%). Dôvodom mô•e by• to, •e väèšej popularite sa tešia iné poradenské slu•by. V súlade s prirodzeným
sklonom k najnovším informaèným a komunikaèným technológiám tejto vekovej skupiny (15-30 rokov) sa predpokladá úspech
virtuálneho poradenského centra ako aj vyuèovanie a konzultaèná èinnos• s pou•itím elektronickej siete.
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Vo Švédsku sa dôvera mladých zameriava na Internet a slu•by v oblasti zamestnanosti. Nikto z respondentov nevyu•íva
konzultaèné slu•by. V Lotyšsku mladí ¾udia ignorujú slu•by pracovných centier. Tento konkrétny výsledok sa dá vysvetli• tým, •e
v cie¾ovej skupine dominovali študenti, ktorí doteraz neza•ili problém „nezamestnanosti“.

Mladí ¾udia v Írsku najviac veria poradenským centrám (56,9%), èo je následkom dobrej tradície a skúsenosti v tejto oblasti.
Výsledky na Slovensku však  odhalili ve¾mi nízky záujem o poradenské a konzultaèné centrá.

V Grécku majú rovnakú dôveru noviny a èasopisy, priatelia a Internet, poradenské centrá a zamestnanecké slu•by (asi 30%),
zatia¾ èo slu•by špecializovaných inštitúcií nie sú vyh¾adávané (pracovné a poradenské centrá, sprostredkovate¾ské slu•by), èo
mô•e by• dôsledkom štruktúry vzorky – preva•ne študenti.

Medzi mladými ¾uïmi v Bulharsku majú najväèší vplyv priatelia (53,4%), zatia¾ èo poradenské centrá obsadili posledné
miesto (4,3%). Tento výsledok odha¾uje zlú distribúciu poradenských slu•ieb, ktoré zaèali pôsobi• v krajine (nehovoriac o absencii
systému slu•ieb).

3.2 VÝSKUM ZAMERANÝ NA PRÍSTUP K INFORMÁCIÁM A SLU•BÁM

Otázky 3, 4, 8 sa týkajú tejto informácie.

Informácie o vzdelaní, pracovnom a profesijnom raste sú k dispozícií v sprostredkovate¾ských slu•bách, poradenských
centrách, pracovných centrách, rozhlase a televízií, od priate¾ov a rodièov, v novinách a èasopisoch, na Internete. Dajú sa nájs• aj
v mláde•níckych (študentských) centrách (Španielsko, Taliansko a Slovensko, Bulharsko),  študentských sprostredkovate¾ských
slu•bách (Španielsko, Bulharsko), v školách a u uèite¾ov (Španielsko, Bulharsko, Lotyšsko a Grécko), na univerzitách
a v univerzitných katalógoch (Švédsko, Slovensko a Grécko), v kni•niciach (Lotyšsko, Bulharsko), FAS (Národná vzdelávacia
agentúra, Írsko), v súkromných spoloènostiach zameraných na slu•by pre študentov (Slovensko), priame kontakty so
zamestnávate¾mi a firmami (Grécko a Bulharsko).

Èo sa týka prístupu k slu•bám, 28,6% respondentov potvrdilo široký prístup. Pod¾a 26,1% nie je dostatok miest, ktoré
ponúkajú profesijné poradenstvo a 7,5% sa domnieva, •e chýbajú špecialisti.

10,1% nemá prístup k profesijnému poradenstvu a 21,7%  si nie je vedomých ponuky takýchto slu•ieb.

Len 4,5% nepotrebuje takéto slu•by.

31,6% respondentov vyu•íva profesijné centrá. Z nich 30,6% sú študenti, 40,8% zamestnaní a 41,2% nezamestnaní.

32,4% nevie o existencii a úèele profesijných centier. Z nich 28,4% sú študenti, 24,1% - zamestnaní, 38,3% - nezamestnaní.

28,4% nevie èím sa tieto centrá zaoberajú (35,4% - študenti, 28,2% - zamestnaní, 22,9% nezamestnaní).

68,4% z celej vzorky jasne potvrdzuje, •e nevyu•íva profesijné centrá.

Väèšina jednotlivcov dáva prednos• vyu•ívaniu Internetu – 55,1% študentov, 72,4% zamestnaných a 46,4% nezamestnaných.

Len 11% dáva prednos• osobným kontaktom pred Internetom, èo potvrdzuje široký prístup k technológiám u mladých ¾udí.

Väèšina je schopná pracova• s Internetom (85,3%). 13,8% deklaruje, •e nemá prístup k Internetu a 2,8% má finanèné problémy
s jeho vyu•ívaním (hlavne študenti a nezamestnaní). 3,65% nevie pracova• s poèítaèom a 8,5% nevie pou•íva• Internet. Takmer
všetci však pova•ujú Internet za spo¾ahlivý zdroj informácií.

Záver: Obmedzený prístup ku profesijným slu•bám (30%) je zapríèinený nedostatkom informácií a nedostatoène rozvinutým
systémom slu•ieb. Mladí ¾udia uvádzajú ako zdroj informácií Internet (63, 3%), ale mnohí sú finanène obmedzení alebo k nemu
nemajú prístup.

Väèšina mladých ¾udí je schopná pou•íva• Internet a pova•uje tak získané informácie za u•itoèné a spo¾ahlivé. Iba
v Bulharsku sú uprednostòované informácie získané z osobných kontaktov ne• z Internetu. Pou•ívanie a prístup k Internetu sa líši
pod¾a miesta bydliska (mestá alebo dediny). V malých mestách je prístup k Internetovej komunikácii a poèítaèom vcelku znaène
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obmedzený. Jednako len, vytvorenie virtuálneho profesijného centra by bolo na ú•itok pre väèšinu mladých ¾udí.

3.3. PRIESKUM SLU•IEB PROFESIJNÝCH CENTIER

Druhy slu•ieb (konzultácie, rady a informácie) – otázka 8- preferencie:

•  Informácie o pracovných príle•itostiach vyh¾adáva 61, 53% opýtaných ( 54, 5% študentov, 82, 2% zamestnaných , 54,
4% nezamestnaných)
•  Nácvik techník prijímacieho pohovoru do zamestanania – 53, 5% opýtaných (39, 8% študentov, 74,4% zamestnaných, 46,
6% nezamestnaných)
•  Príprava písomností a formalít pri nástupe do zamestnania – 53, 2% opýtaných (55,6% študentov, 64, 9% zamestnaných,
58, 5% nezamestnaných)
•  Zvyšovanie vzdelania – 38, 5% opýtaných (33, 2% študentov; 54, 9% zamestnaných; 30, 2% nezamestnaných)

•  odborné poradenstvo – 36, 4% opýtaných (25, 2% študentov; 43, 65% zamestnaných; 29, 7% nezamestnaných)

•  mo•nosti kariérneho rastu – 31, 6% opýtaných (55, 6% študentov; 64, 9% zamestnaných; 58,55 % nezamestnaných)

•  odporúèania pre úspešnú kariéru po nájdení vhodného zamestnania – 23,3% opýtaných (17,8% študentov; 24,3%
zamestnaných; 32,4% nezamestnaných)

Skupiny vyu•ívajúce profesijné poradenstvo (otázky 7,9 10)

 Pod¾a respondentov, profesijné slu•by by mali by• oreintované na:

•  mladých nezamestnaných ¾udí (68,9%)|

•  mladých ¾udí v závereènom roku ich štúdia (51%)

•  znevýhodnených ¾udí (40, 6%)

•  dlhodobo nezamestnaných ¾udí (34, 4%)

•  ¾udí h¾adajúcich mo•nosti uplatnenia (24, 6%)

•  ¾udí ohrozených stratou ich zamestnania (21, 5%)

Pod¾a 59, 3% opýtaných, znevýhodnení ¾udia potrebujú špeciálne informácie o pracovných príle•itostiach a mo•nostiach a
22, 7%  z nich súhlasí s ich podporou, ale zároveò sa domnieva, •e na ich poskytovanie nie je dostatok kompetentných odborníkov.
10, 19% respondentov zastáva názor, •e táto oblas• nie je ešte ve¾mi rozvinutá.

14, 4 % respondentov si myslí, •e k znevýhodneným ¾uïom sa nemusí pristupova• osobitne resp. inak ne• k ostatným.

Naviac, centrá profesijného poradentsva by mali by• orientované taktie• na: •eny v domácnosti a analfabetov (Španielsko),
“ na všetkých, ktorí to potrebujú” (Írsko a Taliansko), “na všetkých, ktorí majú záujem o tieto slu•by”, “ na všetkých, ktorí h¾adajú
zamestnanie”, “na všetkých ¾udí, ktorí v priebehu nadchádzajúcich dvoch rokov odídu do dôchodku”, “na invalidov”, “na ¾udí,
ktorí si sami nevedia nájs• vhodné zamestnanie”, “na ¾udí bez stredoškolského alebo vysokoškolského vzdelania”, “na širšiu
skupinu ¾udí” (Slovensko a Bulharsko).

Zameranie profesijných slu•ieb (otázka 6)

•  Informácie o pracovných príle•itostiach – 66, 9% ( 61, 1% študentov; 87, 6% zamestnaných; 68,8% nezamestnaných)

•  Informácie o získaní novej kvaliikácie – 48, 6% (49, 3% študentov; 65, 9% zamestnaných; 40, 8% nezamestnaných)

•  Informácie o zvyšovaní stupòa dosiahnutého vzdelania – 40, 4% (37, 7% študentov; 46,7% zamestnaných; 27,6%
nezamestnaných)
•  Dodatoèné slu•by: rast kariéry; ako napísa• •ivotopis; akademická a profesijná realizácia, “akademická kariéra v urèitom
odbore“, “úspešnejšie profesie” (Španielsko), inzeráty s pracovnými príle•itos•ami a letnými vzdelávacími kurzami ako
dodatoèné slu•by ( Lotyšsko), “kde a ako nájs• zamestnanie” (Taliansko, Švédsko, Slovensko, Bulharsko, Írsko),
hodnotiace centrá (Švédsko), uverejnené pracovné ponuky (Slovensko), informácie týkajúce sa finanèného ohodnotenia
za prácu (Grécko).



SLOVAK108

Kvalita slu•ieb (otázky 2; 4; 5)

   Kvalita slu•ieb je definovaná mno•stvom aktuálnych informácií, prístupom k týmto informáciám; kvalita je taktie• ovplyvnená
zhodou medzi potrebami klienta a ponúkanými slu•bami a v neposlednom rade ja celkovou spokojnos•ou klienta.

18, 5% respondentov pova•uje získané informácie za u•itoèné. Viac ne• polovica opýtaných (51, 7%) súhlasí s predchádzajúcim
tvrdením, ale myslia si, •e mno•stvo ponúkaných informácií je nedostatoèné a preto h¾adajú iné informaèné zdroje. 76, 3%
respondentov je presvedèených, •e informácie zodpovedajú ich po•iadavkám a 87, 7 % je s nimi celkom spokojných.

Hodnotenie kvality slu•ieb je spojené s prístupom k spomínaným slu•bám. Fakt, •e menej ne•  30% mladých ¾udí má prístup
k tomuto druhu pomoci a  21, 7% postráda akéko¾vek informácie tohto druhu zabraòuje realistickému zhodnoteniu ich funkènosti.

Vysoká miera spokojnosti je paradoxom (85, 6%), ktorý by mohol by• vysvetlený faktom, •e 67, 5% respondentov obdr•alo
informáciu, ktorú po•adovali.

Kvalita slu•ieb závisí aj od úrovne kompetentnosti a ¾udského prístupu profesijných poradcov v centrách. 84, 1%
respondentov pova•uje pracovníkov týchto slu•ieb za kompetenetných a oceòuje ich prístup (95, 5%). Spomínané ukazovate¾e sa
podie¾ajú na vysokom percente vyjadrujúcom dôveru, ktorú ¾udia majú k profesijným poradcom (94, 7%).

ZHRNUTIE: Interpretácia tejto sekcie si vy•aduje zamera• sa na zvláštnosti tejto vzorky (zamestnaní tvoria proporcionálne
najmenšiu èas• respondentov, potom nasledujú nezamestnaní a študenti; (navyše, v tejto vzorke respondentov dominujú ¾udia
s ukonèeným stredoškolským vzdelaním). To vysvet¾uje, preèo hodnoty absolútneho výskytu odpovedí (pod¾a poètu úèastníkov
priekumu) sa odlišujú od ich percentuálneho ekvivalentu. V iných prípadoch (napr. rovnocenné èasti vzorky) sa mô•u výsledky
znaène odlišova•.

Výsledky prieskumu ukázali, •e mladí ¾udia po•adujú v profesijných centrách hlavne informácie a konzultácie oh¾adom
h¾adaného zamestnania. Jedinú výnimku tvorí Írsko, kde informácie o ïalšom vzdelávaní a kvalifikácii majú väèšiu prioritu. Odhliadnuc
od toho, h¾adanie nového zamestnania zostáva najpo•adovanejšou slu•bou vo  všetkých partnerských krajinách.

Väèšina úèastníkov sa domnieva, •e hlavne mladí nezamestnaní ¾udia potrebujú speciálne profesijné slu•by (68, 9%),
nasledujú èerství absolventi škôl (51%) a ¾udia ohrození stratou zamestnania (21, 5%).

Najrôznejšie výsledky sa týkajú skupiny “h¾adajúcej zmenu zamestnania”. Pre klientov profesijných slu•ieb je štatisticky
táto skupina na druhom mieste v Írsku, na predposlednom mieste na Slovensku a poslednom mieste v Bulharsku a v Grécku.
Vysvetlením tohto javu mô•e by• fakt, •e zmena vo vzdelaní, èi profesionálnom  a kariérnom •ivote ja osobnou zále•itos•ou, ktorá
nie je úplne nevyhnutná.

V Lotyšsku sa respondenti domnievajú, •e prioritnou skupinou, ktorá potrebuje zvláštnu starostlivos• sú znevýhodnení
¾udia.

Všetky údaje podporujú myšlienku, •e znevýhodneným ¾uïom prinále•í zvláštna starostlivos•. Takéto slu•by si vy•adujú
prípravu špeciálnych materiálov v profesijných centrách. Štúdia odhalila, •e Švédsko je jednou z krajín, ktorá má v tejto oblasti
skúsenosti a tradíciu.

V skutoènosti vo všetkých krajinách sú odborníci, ktorí pracujú s touto skupinou ¾udí. Jednako len je tu potreba dodatoèneho
zvyšovania kvalifikácie týchto odborníkov. Dobrým riešením by bol rozvoj poradenstva pre profesijné slu•by (odborné a vzdelávacie),
ktoré by bolo poskytované nie len v rámci profesijných centier, ale aj v médiách a iných inštitúciách venujúcich sa týmto špecifickým
aktivitám. Naviac, etnické menšiny nie sú pova•ované za znevýhodnenú skupinu v spoloènosti.

Mladí ¾udia vyslovujú názor, •e jestvuje potreba rozšíri• rámec slu•ieb a zvýši• ich kvalitu. Jednako prieskum ukázal vysokú
úroveò spokojnosti s fungovaním profesijných slu•ieb (85, 6%).

Vo všetkých krajinách je kvalita slu•ieb definovaná mno•stvom aktuálnych informácií, mo•nos•ami prístupu k týmto
informáciam, taktie• tým, èi poskytované slu•by korešpondujú s dopytom po nich zo strany klientov a v neposlednom rade s
celkovou spokojnos•ou klienta.  Úèastníci pova•ujú obdr•anú informáciu za dostatoènú a konzistentnú s ich potrebami (76, 3%).
Hoci väèšina nie je spokojná iba s jedným zdrojom informácie a to vysvet¾uje rôznorodos• výrokov (“u•itoèná informácia“ a
“u•itoèná, ale nedostaèujúca”). Vcelku mô•eme urobi• záver, •e klienti pova•ujú informácie získané v profesijných centrách za
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pomerne u•itoèné.

Kvalita slu•ieb závisí od úrovne kompetentnosti a ¾udského prístupu odborníkov profesijných centier. 84, 1% opýtaných
pova•uje personál profesijných centier za kompetentný a oceòuje jeho prístup (95, 5%). To všetko sa podie¾a na vysokom percente
vyjadrujúcom dôveru, ktorú ¾udia majú k profesijným poradcom (94, 7%).

V Írsku a v Lotyšsku získané dáta odhalili maximálnu mieru spokojnosti s profesijnými slu•bami (100%), zatia¾ èo miera
spokojnosti s prácou poradcov je relatívne nízka. Napriek tomu, miera spokojnosti s poradenskými slu•bami je navzájom porovnate¾ne
vysoká vo všetkých krajinách, èo je snáï spôsobené popularitou tohto druhu slu•ieb odhliadnuc od profesijných centier. Ïalším
dôvodom je tradícia a skúsenosti, ktoré systém profesijných slu•ieb nadobudol v jednotlivých krajinách.

Miera vyu•ívania profesijných poradenských centier je neprimerane nízka na Slovensku (1,4%), v Grécku (3, 2%), Bulharsku
(4,3%), èo  sa dá vysvetli• nízkym výskytom týchto slu•ieb v spomínaných krajinách.

 Na Slovensku sú výsledky prieskumu posudzujúce profesijné centrá dos• kontroverzné. Tieto výsledky sú zapríèinené
mo•ným zamieòaním poradenstva poskytovaného profesijnými centrami a poradenstvom získaným od známych a iných inštitúcií.
Tieto rôzne údaje ale nepopierajú úspešnos• poskytovania slu•ieb profesijnými centrami v budúcnosti.

4. DÔSLEDKY A OÈAKÁVANIA V ZLEPŠENÍ SLU•IEB PROFESIJNÉHO RASTU U MLADÝCH £UDÍ:

4.1. DÔSLEDKY

•  Zvyšovanie kvalifikácie poradcov v oblasti odborného vzdelávania a profesijného poradenstva

•  Vývoj špecifických metód poradenstva v oblasti profesijného rastu orientovaný na mladých ¾udí a skupinu
znevýhodnených ¾udí
•  Vývoj elektronického poradenstva ako novej profesijnej slu•by pre mladých ¾udí

•  Vývoj nových vzdelávacích technológií zalo•ených na on-line a off-line multimédiách

 4.2. OÈAKÁVANIA

Projekt 2002-BG/02/B/F/PP-132018 podnietil tvorbu:

•  virtuálneho profesijného centra na Internete za úèelom elektronického vzdelávania a poradenstva

•  multimédia CD “Na trhu práce”

•  pomocný materiál pre poradcov profesijneho rozvoja pracujúcich so znevýhodnenou mláde•ou.

4.3. VÝSTUPY PROJEKTU:

•  viac ne• 2000 zaškolených poradcov

•  viac ne• 20 000 odkonzultovaných prípadov v oblasti vzdelanostného a profesijného rastu

•  viac mo•ností uplatnenia a integrovanie mladých ¾udí na trhu práce (rovnako aj mladých znevýhodnených ¾udí)

•  pomoc mladým ¾uïom pri vyu•ívaní on-line a off-line multimediálnych produktov
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5. PRÍNOSY ŠTÚDIE PRE PROGRAM LEONARDO DA VINCI

Prieskum preukázal existenciu nasledovných potrieb

•  dostupnos• profesijných slu•ieb pre všetkých mladých ¾udí

•  profesijné slu•by jestvujúce nezávisle od profesijných centier ako súèas• iných štruktúr, ktorých cie¾ovou skupinou sú
mladí ¾udia
•  kompetentní odborníci v oblasti profesijných slu•ieb

•  prekonanie predsudkov a diskriminácie voèi mladým znevýhodneným ¾uïom a vytváranie rovnocenných príle•itostí

Prieskum odhalil a poukázal na mladých ¾udí, ktorí aktívne vyh¾adávajú profesijné slu•by a poradenstvo týkajúce sa zamestnania,
vzdelania a kvalifikácie.

Prieskum predikuje mo•nosti elektronického vzdelávania a poradenstva pri formovaní kariérneho rastu.
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LÄGESRAPPORT I PROJEKTET : KARRIÄRUTVECKLINGSSTÖD FÖR UNGDOMAR
VETENSKAPLIG UNDERSÖKNING

1. BAKGRUND

I en marknadsekonomisk situation är det av stor vikt med ungdomars arbeten o karriärplanering. Detta föranledde den
specifika studie, 2002-

Den berör samtida villkor för ungdomars arbete och arbetslöshet och de karriärstöd som ungdomar erbjuds.

SYFTE:Att undersöka de samtida villkoren för ungdomars arbete och karriärstod i de deltagande länderna. (för ungdomar
mellan 15-26 år)

MÅL: Att studera och analysera arbets/arbetslöshetssituationen i deltagande länder för att kunna bedöma möjligheterna för
ungdomars karriärutveckling

•  Att studera de samtida karriärstöden för ungdomar
•  Att studera tillgången till information och stöd
•  Att studera de olika former av stöd som erbjuds(information, rådfrågning, rådgivning)
•  Att studera inriktningen på stödens utformning
•  Att värdera kvalitén på de stöd som erbjuds idag

MÅLGRUPP:ungdomar, pojkar och flickor, mellan 15 och 26 år. Studenter, arbetande, arbetslösa, missgynnade(minoriteter,
ensamstående föräldrar, handikappade), med ofullständig skolgång, gymnasiestudier, universitetsstudier, i städer och på landet.

          DELTAGANDE

           PARTNERS: Undersökningen är genomförd i projektets partnerländer;

 Bulgarien-SU”St. Kliment Ohridski“, Faculty of Pedagogic
   Bulgarien-SCAS (Student Computer Art Society)
   Bulgarien-“Young Women from Minorities”
   Grekland- Fournos

 Spanien-YAS (Youth Association of Cazalla)
 Irland-FIT (Fastrack to Information Technology)
 Italy-Studio e progetto 2

   Lettland-NYIC (National Youth Intitiative Centre)
   Slovakien-Universitetet i Presov, Studenternas service center
   Sverige-Eductus

URVAL – METOD-TID

1202 personer deltog totalt varav Bulgarien 622, Grekland 31, Irland 51, Lettland 34, Slovakien 281, Sverige 67, Italien 33,
Spanien 83

Slumpvis valda. Antalets och spridningen garanterar representativitet för studien som helhet.

Tidpunkt, februari – mars 2003
Pilotstudien i februari
Avslutande studie i februari-mars

INFORMATIONSINHÄMTNING

Elektronisk enkät, pappersenkät och vissa intervjuer
   Bearbetat statistiskt  med hjälp av SPSS
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FRÅGEFORMULÄR

Introduktionstext
   Basdel med 10 slutna frågor, med olika antal svarsalternativ

Personliga uppgifter, ålder, kön etc

Resultatet bearbetas och analyseras av en grupp lärare vid SU ”Kliment Ohridski” (Faculty of Pedagogic) Sofia,
Bulgarien.

2.  SAMTIDA VILLKOR UTVECKLING AV KARRIÄRUTVECKLINGSSTÖD FÖR UNGDOMAR  I ÅTTA EUROPEISKA
LÄNDER(BULGARIEN, GREKLAND, IRLAND, SPANIEN, ITALIEN, LITAUEN, SLOVAKIEN OCH SVERIGE)

En studie och en analys av arbets- och arbetslöshetssituationen i de deltagande länderna och hur den påverkar ungdomars
karriärutveckling, baserad på:

Iden om arbete och arbetslöshet , den uttalade ungdomspolitiken i respektive land, lagstiftning och institutioner för
ungdomspolicy, statistik om ungdomars arbete/arbetslöshet, ungdomars tillgång till modern IT(datorer, internet, e-post etc)

På basis av den information som projektets partners givit har följande slutsatser dragits:

•  anställd är den som är 15 år och som deltar i tillverkning, eller service i utbyte mot lön eller förmåner

•  eller de som tillfälligt är utan arbete pga korttidsledighet, sjukdom, graviditet, småbarnsföräldraskap etc

•  eller de som driver sin egen verksamhet

Det finns flera olika statusar inom denna grupp:

Arbetsgivare, egenanställda, anställda, oavlönade (i familjeverksamhet) Man kan vara engagerad på hel- eller deltid.

Alla projektpartners rapporterar olika grader av arbetslöshet i sina länder. De arbetslösa är personer som kan ta ett jobb men
inte har något, som aktivt söker jobb, som är registrerad vid berörd myndighet och som inte har pengar nog för att klara sina egna
behov. Bilaga 2

Ungdomsarbetslösheten är uppskattningsvis en tredjedel av hela antalet arbetslösa i respektive land.

Den är lägst i åldersgruppen 15-18 år, jämfört med gruppen 20-26 år. Det beror på lagstiftning för åldersgruppen, behov av
föräldratillstånd och skriftligt besked om att föräldern tar ansvaret för den unge, förbud mot att få utföra vissa arbeten  liksom
förstås det vanligaste – skolgång. Bilaga 3 innehåller information om arbetslösa i varje land (i procent), indikatorer för
ungdomsarbetslöshet och förhållandet utbildning-anställning.

De som löper störst risk att försvinna från arbetsmarknaden visas i Bilaga 8. I alla länder är antalet unga bland de som har
problem med att integreras i samhälle och yrkesliv högt nog.Samtliga länder fokuserar sin policy mot problemen för unga att FÅ
jobb.Det är allmänt accepterat att unga skall ha möjlighet till speciellt stöd och service, som:

Generell och yrkesutbildning,
Särskilda anställningsvillkor
Ledig tid, vila och semester som är beslutad och garanterad
Tillgång till särskilda ungdomsprogram och anställningsstrategier
Tillgång till information om arbetslivet och andra möjligheter i särskilda center
Garanterade villkor för en effektiv utveckling – social integration.

En policy för ungas arbete är en del varje lands  nationella arbetsmarknadspolicy. Den definieras som ett antal åtgärder som
skall skydda unga och möjliggöra ett fullt deltagande i familj och skola, i kulturella, sociala och ekonomiska sammanhang.

Den baseras på lagstiftning och att säkerställa en effektiv utveckling för unga (15-26 år). Policyn siktar på att fastställa
standards inom områden som
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Utbildning
Yrkesförberedelser
Yrkesträning
och på att stödja ungdomars deltagande i det ekonomiska och sociala livet.

Unga som erhåller socialt stöd/bidrag kommer i huvudsak från svaga familjer (ensamstående, skilsmässor, arbetslöshet) och
det finns fullt utvecklade förebyggande och stödjande program som fokuserar på att reducera osäkerhet och att lösa deras problem.

Delar av ungdomspolicyn i de olika länderna

• lagstiftning och materiella villkor för att kunna delta fullt ut i det demokratiska samhället

• mänskliga fri- och rättigheter

• skydd mot bristande vård och våldsamheter som kan äventyra ett barns utveckling

• arbetslöshetsskydd

• ungdomshälsa

• utbildning, allmän och yrkesinriktad(särskilt för dem med fysiska hinder och sociala problem)

• stöd till familjer, som den basala utvecklingsmiljön

• möjligheter till en meningsfull fritid, där man kan utveckla talang och vara aktiv

• barn- och ungdomsorganisationer

• ungdomars deltagande i det kulturella livet

• ungdomsutbyte med andra kulturer Bilaga 4

Fastän de flesta inte har utvecklat en speciell ungdomspolicy finns det i alla länder rättigheter för ungdomar som fastslagits
och definierats i åtskilliga formella dokument. Dessa innefattar sådant som

Rätt till utbildning och arbete
Regler för anställning av unga och deras arbetsvillkor
Rätt till veckovila, arbetsmiljöfrågor
Ersättningsnivåer, minimilön
Fysiska, psykiska och moraliska villkor

För närvarande saknas information om lagstiftning angående unga från vissa länder. Ett antal olika formella dokument finns
dock:

Civilrättslig lagstiftning
Konstitutionen
Arbetsmarknadslagar
Lagar för utbildning och yrkesutbildning(rätt att studera, ersättningar)
Mänskliga rättigheter
FN´s barnstadga
Flyktingkonventioner
Kvinnors rättigheter
Invandrar- och missgynnade grupper

Omsorgen om de unga är utgångspunkten för åtskilliga institutioner, såväl offentliga som frivilliga. De offentliga beslutar om
de nationella villkoren för barn och unga. De utformar policy och formella dokument, planerar och samordnar särskilda program för
ungas aktiviteter. De har en samordnande funktion för andra medverkande, ger information och professionell rådgivning angående
arbetsmarknad och anställningsvillkor. De hjälper metodologiskt andra medverkande som utför aktiviteter för barn och unga, ger
utbildnings- och utvecklingsråd(inklusive om kvalifikationer), deltar med konsultationer och hjälp till arbetsgivare för att skapa nya
arbetstillfällen/anpassa arbetssituationer, skapar särskilda program för unga, organiserar tvärkulturella ungdomsutbyten.

Frivilligorganisationer(NGO´s) definieras som ett system som skiljer sig åt i storlek och former och snarare siktar på att
utgöra stöd för ungdomars rättigheter.
De utför tjänster som
karriärutveckling
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förbättrar livsstilen för unga
fritidsaktiviteter
skydd för unga gentemot våld och utnyttjande
utbildningsprogram kopplade till arbetslivet
stöd till de som har arbete
utbildningsprogram för missgynnade
särskilda lokala aktiviteter
samordning mellan ungdomsorganisationer Bilaga 6

I nuvarande läge behöver olika stöd för ungdomar verka för att skapa tillgänglighet till senaste IT. De huvudsakliga tjänsterna
inom detta område är:

•  att äga eller ha tillgång till dator

•  att behärska, att kunna arbeta med, PC

•  att ha tillgång till Internet

•  att ha förmåga att använda Internet

•  att ha tillfällen till utbyte med andra via e-post

Studien visar att i stort sett i alla länder används dessa nya teknologier i skolorna, hemma eller på arbetet, vid läroanstalter
eller informationscenter och på Internetcafén.

IT hjälper ungdomar när de letar jobb hemma eller i annat land)

Tekniken används som resurs i enklare utvecklingsinsatser, utbildningsprogram eller av utbildningsanordnare, i utbytesprogram
eller för personligt nöje(huvudsakligen dataspel).

Andelen ungdom som drar nytta av dessa tjänster är dock låg, beroende på var de bor, arbetar eller studerar. Olyckligtvis finns
det områden utan tillgång till Internet(byar och städer) och att äga en dator är ett privilegium för ett litet antal personer. Bilaga 7

3. UNGDOMARS BEHOV AV KARRIÄRRÅDGIVNING OCH TILLGÅNG TILL KARRIÄRSSTÖD*

Befolkningsstatus
Total befolkning- 1202

•  Studenter- 958 (79.7%)
•   Anställda-100 (8,3%)

•   Arbetslösa-129 (10,7%)

Utbildningsbakgrund:

•  Grundskola- 101 (8,4%)
•  Gymnasium-758 (63%)

•  Högskola/Universitet- 72 (5,9%)

Kön

•  man- 34%
•  kvinna- 76%

Nationalitet**

•  Spansk 83 (6,9%)
•  Italiensk 32 (2,6%)

•  Svensk 62 (5,1%)

•  Lettisk 23 (1,9%)

•  Grekisk 31 (2,5%)

•  Slovakisk 281 (23,3%)

•  Bulgarisk 622 (51,7%)

•  Irländsk 50 (4,15%)

•  Annan nationalitet- 18 (1,4)

Bostadsort:

•  stad -76%
•  landsort- 34%

* Resultaten från varje land finns presenterade I bilaga 9-16.
**annan nationalitet avser personer som tillhör en annan nationalitet i förhållande till de de lever i.

I Bulgarien, t.ex. är det 61 (5,1%) av de svarande som definierar sig själva som tillhörande en annan etnisk nationalitet.
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3.1 STUDIE AV  NUVARANDE INFORMATION OM KARRIÄRSTÖD. (FRÅGORNA 1;3)

De tillfrågade söker information och stöd i frågor om arbete, utbildning, kvalifikationer och karriärutveckling från:

•  Karriärskonsulter (14,5%)- 11,9%-studerande; 22,2%- anställda; 18,4%-arbetslösa (förutom Slovakien)

•  Arbetsförmedlingar -privata (21,6%)-27,1%-studenter; 33,2%-anställda; 36,5% arbetslösa

•   Karriärscenter (17,4%)-17,2- studerande; 28,4%- anställda; 14,7%-arbetslösa

•   Arbetsförmedlingar (12,6%)-7,6%-studerande; 24,2% anställda; 24% - arbetslösa.

•   TV och radio (20%)- 14,5%-studerande; 21,5%-anställda; 11,3%-arbetslösa

•   Tidningar (21,8%)- 39,6%-studerande; 51,6% anställda; 48,1%-arbetslösa

•   Internet (45,1%)-33,8%-studerande; 44,6% anställda; 37% -arbetslösa

•   Vänner (44%) – 33,6%-studerande; 56,5%-anställda; 42,4%arbetslösa

•  Föräldrar (27,9%)-24,4%-studerande; 27,6% anställda; 16,8% arbetslösa

•  Jag söker inte den sortens information, (3,4%) - 3,9%-studenter; 0,2% -anställda; 0,8% arbetslösa

•   Andra källor för information och stöd:Ungdoms- och studentcenters/Spanien, Italien, Bulgarien, Slovenien), studenters
arbetsmarknadsstöd(Spanien, Bulgarien), skolor och lärare(Spanien, Lettland, Grekland och Bulgarien), universitet och
universitetskataloger (Sverige, Slovakien, Grekland), bibliotek (Lettland, Bulgarien), nationella utbildningsföretag (FAS
Irland), privata företag för suderande service (Slovakien), möten mellan arbetsgivare och företag (Grekland, Bulgarien).

32,4% av befolkningen är inte medvetna om karriärscentrens existens, 28,4% vet ej vad dessa center arbetar med. 31,6%
använder sig av deras tjänster.

Slutsats: Individuella preferenser angående informationskällor, när det gäller arbete, utbildning, kvalifikations- och
karriärutveckling, rankas så här:

Internet
Vänner
Föräldrar
Arbetsförmedlingar
Radioo TV
Karriärcenter
Konsultationer
Arbetscenter

Den variation vi ser i de olika länderna beror på skillnader i deltagarnas ålder, status(arbete, student, arbetslös), pålitlighet i
teknologierna(tillgång till datorer o Internet) och huruvida det finns väl etablerade karriärstöd redan. Bilaga 10
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I samtliga länder är Internet bland de mest populära informationskällorna.

Endast i Irland är Internetanvändadet lågt(17,6%) Anledningen kan vara att andra källor är populärare. Med tanke på den
mottaglighet för de senaste informations- och kommuniukationsteknologier som denna åldersgrupp(15-30 år) visar, så är ett gott
reultat av införandet av ett virtuellt karriärcenter, likväl som användadet av elektroniska nätverk för lärande och rådgivning, högst
troligt. I Sverige används Internet och arbetsförmedlingar mest. Ingen använder konsultstöd. I Litauen används inte konsultstöd
eller arbetsförmedling. Detta kan sannolikt förklaras av att de svarande till stor del är studerande som ännu inte har mött
arbetslöshets”problemet”. I Grekland litar man till lika delar, 30%, till tidningar, vänner, Internet, karriärcenter och arbetsförmedlingar,
medan man inte använder stöd från specialistinstitutioner, något som kan bero på den stora andelen studerande i populationen.

De unga i Bulgarien litar till största delen till vänner, 53,4%, medan karriärcenter intar sista plats, 4,3%. Detta visar att en svaga
spridning av karriärcenter i landet, där man just börjat utveckla denna tjänst(för att inte nämna avsaknaden av servicesystem).

3.2 STUDIE AV TILLGÅNG TILL INFORMATION OCH STÖD

Frågorna 3, 4, 8.

Information om utbildning, arbets- och karriärutveckling finns tillgänglig vid arbetsförmedlingar, karriärcenter, yrkescenter,
radio o TV, vänner och föräldrar, tidningar och magasin, internet mm.

Den finns också vid ungdoms(student)center(Spanien, Italien och Slovakien och Bulgarien), studenters
arbetsmarknadsinformation(Spanien, Bulgarien), skolor och lärare(Spanien, Bulgarien, Lettland och Grekland) universitet och
universitetskataloger( Sverige, Slovakien och Grekland), bibliotek (Lettland och Bulgarien), nationella utbildningsorganisationer,
privata företag för utbildningsstöd, direktkontakt med arbetsgivare och företag.

Angående tillgång till tjänsterna så anser 28,6% av populationen att de har bred tillgång. 26,1% anser att det inte finns
karriärstöd på tillräckligt många platser och 7,5% anser att det är otillräckligt med service-specialister. 10,1% har inte tillgång till
karriärs service och 21,7% känner ej till att dessa tjänster erbjuds. Endast 4,5% anser att de ej behöver sådana tjänster. 31,6% tar del
av karriärscenter. 30,6% av dem  studerar, 40,8% är anställda och 41,2% är arbetslösa.32,4% känner ej till syftet med karriärscenter.
Av dessa är 28,4% studerande, 24,1% anställda och 38,3% arbetslösa. 28,4% vet ej vad dessa center arbetar med. 35,4% studerande,
28,2% anställda och 22,9% arbetslösa.68,4% av den hela populationen använder sig definitivt inte av karriärs center. De flesta
individer föredrar internetanvändning-55,1% av de studerande, 72,4% av de anställda och 46,4% av de arbetslösa. Endast 11%
föredrar personlig kontakt via internet, vilket är en indikator för den höga tillgängligheten till ny teknologi för unga människor.
Majoriteten har möjlighet att arbeta med internet (85,3%). 13,8% har inte tillgång till internet och 2,8% har för dålig ekonomi för att
kunna använda sig av det. (huvudsakligen från gruppen studerande och arbetslösa).3,65% vet ej hur man använder sig av en dator
och 8,5% vet ej hur man använder sig av internet. Nästan alla anser att internet är en pålitlig informationskälla – (96,7%).

Slutsats:

Den begränsade tillgången till karriärstöd(30%) beror på otillräcklig information och avsaknad av etablerade servicesystem.
Unga hänvisar till Internet som en källa för information, 63,3%, men en del av de svarande har ekonomiska hinder eller inte tillgång
till webben. De flesta unga kan använda Internet och de hänvisar till webb-information som användbar och pålitlig. Endast i
Bulgarien prioriteras annat, personliga kontakter, högre än Internet som källa till information.  Användandet av och tillgången till
Internet varierar beroende på var man bor(stad-by). I små städer är tillgången till webbinformation generellt begränsad.Oavsett
detta förefaller skapandet av ett virtuellt karriärcenter att vara av stort värde och bekvämlighet för de flesta.

3.3 STUDIE AV KARRIÄR CENTRENS TJÄNSTER

Typer av tjänster (rådgivning och information) som bör finnas/erbjudas – fråga 8-

•  Information om arbeten krävs av 61, 53% (54% av studerande, 82,2% anställda, 54,4% arbetslösa).

•  Intervjuträning- 53,5% (39,8% studerande, 74,4% anställda, 46,6% arbetslösa)

•  Förberedelse av anställningsformulär- 53,2% (55,6% studerande, 64,9% anställda, 58,5% arbetslösa).
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•  Förlängd utbildning-38,5% (33,2% studerande, 54,9% anställda och 30,2% arbetslösa).

•  Professionell vägledning – 36,4% (25,2% studeranden, 43,6% aställda och 29,7% arbetslösa

•  Möjligheter till karriärs avancemang- 31,6% (55,6% studeranden, 64,9% anställda och 58,5% arbetslösa).

•  Rekommendationer i beteende vid nyanställning- 23,3% (17,8% studerande, 24,3% anställda och 32,4% arbetslösa).

Användare (fråga 7,9,10)

Enligt de personer som svarat bör karriärs service tjänster vara riktade mot:

•  unga arbetslösa (68,9%)

•  unga som håller på att ta examen (51%)

•  personer som har svårt att komma ut på arbetsmarknaden (40,6%)

•  långtidsarbetslösa (34,4%)

•  personer som ser sig om efter något nytt (24,6%)

•  personer som riskerar att bli arbetslösa (21,5%)

Enligt 59,3% av de personer som deltog i undersökningen, anser man att personer som har svårigheter att komma ut i
arbetslivet behöver speciellt riktad information och 22,7% instämmer i detta behov men anser att det inte finns tillräckligt kompetenta
specialister. 10,2%  anser att det inte finns tillräckligt med erfarenhet inom detta område. 14,4% tror att människor med svårigheter
att komma ut i jobb inte nödvändigtvis behöver grupperas från de andra. I övrigt bör karriärscenter rikta in sig även mot hemmafruar
och outbildade (Spanien), ”alla som behöver det” (Irland och Italien), ”alla som är intresserade av  det”, ”alla som söker jobb”, ”alla
människor som går i pension inom två år”, ”handikappade”, ”människor som ej kan finna ett riktigt jobb”, ”människor utan
gymnasie eller högskolebetyg”(Slovakien och Bulgarien).

Fokus på karriärs center (fråga 6)

•  Information om nyanställningar-66,9% (61,1% studerande; 87,6% anställda; 68,8% arbetslösa)

•  Information om hur man skaffar nytt yrke-48,6% (49,3% studerande; 66% anställda; 40,8% arbetslösa)

•  Information för att förbättra utbildningsnivån – 40,4% (37,7% studerande; 46,7% anställda; 27,6% arbetslösa)

•  Övriga tjänster: karriärsutvecklingstjänster; hur man skriver en CV; akademisk och professionellt förverkligande;
annonser för  jobb och sommarkurser som tilläggstjänst (Lettland); ”vart och hur man hittar jobb” (Italien, Sverige,
Slovakien, Bulgarien, Irland)mm.

Tjänstens kvalitet (fråga 2;4;5)

Tjänstens kvalitet definieras av mängden aktuell information, tillgängligheten av tjänsten och även genom kommunikationen
mellan klientens behov och den erbjudna servicen. Sist men inte minst hur nöjd klienten är över slutresultatet.

18,5% anser att den information de får från karriärs centret är användbar. Mer än hälften (51,7%) håller med föregående
uttalande men att informationen inte är tillräcklig så de får även använda sig av andra källor. 76,3% säger att informationen stämmer
överens med deras önskemål och 87,7% är nöjda med det. Sammansättningen av tjänstens kvalitet kopplas samman med människors
tillgång till dessa tjänster. Faktumet att mindre än 30% av ungdomarna i undersökningen har tillgång till denna slags hjälp och att
21,7% inte har någon information om den ger en bild av hur det fungerar. Den höga nivån av tjänstens kvalitet är en paradox (85,6%)
som kan förklaras med att 67,5% har fått den information de velat ha. Tjänstens kvalitet beror på kunskapsnivån och det personliga
bemötandet hos karriärs coachen. 84,1% anser att personalen är kompetent och anser att de fått ett gott bemötande (95,5%). Allt
detta bidrar till det höga förtroendet människor har för dessa specialister (94,7%)

SAMMANFATTNING: Tolkningen av detta område kräver fokus på gruppernas olikheter (anställda utgör den minsta delen
av populationen, följt av de arbetslösa och studerande; tilläggas bör att personer med gymnasial utbildning dominerar denna
undersökning). Det förklarar varför numerären skiljer sig från procenten i frågorna.

Resultaten visar att ungdomar i huvudsak vill ha information och rådgivning av nya jobb från karriärscentren. Det är Irland
som utgör ett undantag där ytterligare erfarenhet är en större prioritering. Förutom det är syftet att hitta ett jobb den mest
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eftertraktade tjänsten i alla länder. De flesta av deltagarna antar att huvudsakligen  arbetslösa ungdomar behöver speciella
karriärstjänster (68,9%) följt av ungdomar som håller på att ta examen (51%) och personer som riskerar att förlora sitt jobb (21,5%).
Den rörligaste gruppen är de ”som har ett jobb men söker efter ett nytt”. Den statistiska rangordningen av klienter som är i denna
fas sätts på Irland som andra plats, näst sista i Slovakien och på sista plats i Bulgarien och Grekland. En förklaring kan vara att
förändringar i utbildning eller yrkesliv är något privat och något som det ej läggs så stor vikt vid.

I Lettland anser man att de som främst behöver denna sort hjälp är de som har svårt att komma ut i arbetslivet. All information
stöder idén att de som har svårt att komma ut i jobb behöver hjälp som riktas speciellt mot dem. Undersökningen visar att Sverige
är ett av länderna med erfarenhet av att arbeta på detta sätt. Faktum är att erfarna specialister arbetar med detta klientel i alla länder.
Däremot finns det ett behov av högre kompetens hos dem som jobbar inom detta område. En bra lösning skulle vara att utveckla
vägledningen av karriärstjänster (yrkes -och utbildningsmässigt), vilket skulle erbjudas inte bara till karriärs centren utan även till
media och skolornas studievägledare som är inblandade i dessa arbetsuppgifter. Ungdomar uttrycker att det ej finns något behov
för utökade tjänster för att förbättra centrens kvalitet då undersökningen visar att tjänsten anses fungera (85,6%).

I alla länder definieras tjänstens kvalitet genom mängden av aktuell information, nivån av tillgänglighet till tjänsten och att
tjänstens kvalitet beror på kunskapsnivån och det personliga bemötandet hos karriärs coachen. Sist men inte minst är det allra
viktigaste att klienten är nöjd med resultatet.

Man anser att den information man fått är relevant och i linje med deras behov (76,3%). De flesta nöjer sig inte med en
informationskälla och det förklarar variationen av deras uttalande vad ”användbar information” är och ”användbar men ej nödvändig”.

Kvaliteten av denna tjänst beror på hur hög kompetensnivå och personligt bemötande som ges av karriärscentrets specialist.
84,1% finner personalen kompetent och 95,5% godkänner deras bemötande. Allt detta bidrar till den höga procentsats som visar på
det förtroende människor har för dessa specialister (94,7%)

På Irland och i Lettland visar data på en maximal tillfredsställelse gällande karriärs tjänsterna (100%), medan nivån av konsulternas
arbete värderas relativt lågt. Nivån av ”nöjdhetsgrad” gällande konsulttjänster bland de andra länderna är relativt högt, förmodligen
på grund av att det är en populärare tjänst än att använda sig av karriärscenter. En annan anledning är att traditioner och erfarenheter
varierar i respektive land.

Användningsfrekvensen av karriärscenter är väldigt låg i Slovakien (4,1%), Grekland (3,2%), Bulgarien (4,3%) vilket kan
förklaras av att de ej vunnit mark i dessa länder.

I Slovakien visade sig  grundandet av karriärscenter bli kontroversiellt. Dessa resultat beror på den möjliga förvirringen mellan
rådgivning som erbjuds vid karriärscenter och rådgivning som ges genom andra tjänstestrukturer. Detta innebär dock inte att
karriärscenter är en omöjlighet i framtiden.

4. ANTAGANDEN OCH FÖRVÄNTNINGAR FÖR FÖRBÄTTRINGAR AV TJÄNSTER FÖR UNGDOMARS
KARRIÄRSUTVECKLING

4.1. ANTAGANDEN

•  Förbättring av rådgivarnas kompetens inom områdena arbetsplatsförlagd utbildning och

•   karriärsrådgivning.

•   utveckling av specifika metoder för rådgivning inom området karriärsavancemang för

•    ungdomar och  grupper som har svårt att komma ut i arbetslivet.

•   utveckling av e-rådgivning som ny karriärstjänst för ungdomar

•   utveckling av nya teknologier för lärande baserat av multimedia både online och offline.
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4.2.FÖRVÄNTNINGAR

2002-BG/02/B/F/PP-132018 projektet förväntas skapa:

•  virtuellt karriärs center på internet för e-learning och rådgivning

•  multimedia CD ”På arbetsmarknaden”

•  karriärsutvecklingsrådgivning för konsulter som arbetar med ungdomar som har svårigheter att komma ut på
arbetsmarknaden.

4.3.PROJEKTETS PÅVERKAN

•  fler än 200 utbildade rådgivare

•  fler än 20 000 ungdomar som använder sig av rådgivning inom utbildnings/karriärsutveckling

•  fler möjligheter för ungdomsintegration på arbetsmarknaden

•  att hjälpa ungdomar i sitt användande av on-line och off-line produkter

5.UNDERSÖKNINGENS BIDRAG TILL LEONARDO PROGRAMMET

Undersökningens resultat påvisar behoven att

•  tillgängliga karriärscenter för alla ungdomar

•  karriärstjänster oberoende av karriärscenter

•  kompetenta specialister

•  övervinnandet av fördomar och diskriminering av ungdomar som har svårt att komma ut på arbetsmarknaden.

Undersökningen avslöjar att ungdomar söker aktivt efter karriärstjänster och rådgivning gällande anställning, utbildning och
kompetens. Undersökningen påvisar vilka möjligheter som finns gällande e-learning och rådgivning på nätet då det handlar om att
bygga upp ett yrkesliv.


