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CAREERADVICENEEDSSURVEY
SCIENTIFICSTUDY

1.STUDY SCOPE

In the market economy situation youth employment and career development issues are of great importance. This provokes
specific study conduction within the country participants in Developing youth career services project. The project is carried out
with the support of Leonardo da Vinci programme of the European Community (2002-BG/02/B/F/PP/-132018) . It concerns the
contemporary situation of youth employment/unemployment and career services offered to young people.

STUDY GOAL: Study goal is to examine the contemporary condition of youth employment and career services in the
countries participating in the project (young people between 15 and 26 years of age).

TASKS:

¢ Study and analysis of employment/unemployment situation in the country participants in terms of prediction of the
opportunities for youth career development.

* Study on contemporary youth career services.

* Study on accesses to information and services

* Study on the type of youth career services offered ((information delivery, consultation, counseling )

* Study on career services directions.

* Quality evaluation of the offered services.

TARGET GROUP — children and youngsters from 15 to 26 years old (boys and girls): students, employed or unemployed,
disadvantaged people (minorities, single parents, people with disabilities); with primary, secondary or university degree or without
any degree; inhibiting urban or rural districts.

PARTICIPANTS: The study is carried out in the partners countries within the project, with the participation of:

Bulgaria— SU “ St. Kliment Ohridski”, Faculty of Pedagogic
Bulgaria— SCAS (Student Computer Art Society)

Bulgaria—" Young Women from Minorities’

Greece— FOURNOS (M ultidynamic Communication Network)
Spain—YAC (Youth Association of Cazalla)

Ireland — FIT (Fastrack to Information Technol ogy)

Italy — Studio e progetto 2

Latvia—NYIC (National Youth Initiative Centre)

Slovakia— University of Presov, Student service centre
Sweden—EDUCTUS

STUDY PROCEDURE (sample, placeand timing, methods)

Thesampleconsistsof 1202 people. Bulgaria— 622, Greece— 31, Ireland —51, Latvia— 34, Slovakia— 281, Sweden—67,
Italy —33, Spain—83.
The sample is randomly formed. The number and characteristics of the questioned people guarantee the study representa-

tiveness.
Sudy terms— February -March 2003. First step — pilot study (February 2003) and final study (February —March 2003)

METHODS:

* Methods for gathering information — for the situation in each country- by e-mail communication; questioning the target
group by interviews, electronically, and by written procedures.

* Methods for statistic analysis of the information — SPSS

* Methods for content analysis of the information — depiction, result analysis and synthesis.

QUESTIONNAIRE FORM:
* |ntroduction

*Basic part -10 questions, closed questions with a number of answers, open questions- answers to be filled in the closed
questions; personal identity data— age, educationa degree, sex, nationality, social state, residence (Appendix 1)
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Theresultsare analyzed by ateam of lectures from SofiaUniversiy” Kliment Ohridski” (Faculty of Pedagogic) Sofia,
Bulgaria

2. CONTEMPORARY CONDITION OF YOUTH CAREERDEVEL OPMENT SERVICESIN EIGHT EUROPEAN COUNTRIES
(BULGARIA, GREECE, IRELAND, SPAIN, ITALY, LATVIA, SLOVAKIA, SWEDEN)

Study and analysis on employment/unemployment situation in the countries participants in terms of its influence on youth
career development is based on:

¢ the idea of employment/unemployment, the specifics of youth employment policy in each country, legislation and
institutions for youth employment policy;

e statistic data for youth employment/unemployment

¢ youth access to the latest information technologies (computers, Internet, e-mail communication)

Based upon the information given from the project partners, the following conclusions were drawn out. Employed persons
are those who are aged 15 and more and participate in the services sector and goods manufacturing for pay or profit or they are
temporary away from their jobs because they are on a short-termed leave or because of illness, pregnancy, maternity-leave, etc.;
people in charge of their own business. There are severa different statuses:

e employers

* persons who work for their own profit

* employees

¢ unpaid workers (members of family business)

Occupation may be full-time and part-time. All project partners report for different unemployment rates in their countries. The
unemployed people are those who are capable of work but do not have a job and they are actively seeking for a job, they are
registered in the particular institutions and they have not got enough money to satisfy their own needs (Appendix 2). Youth
unemployment level is approximately one third from the general number of unemployed people in each country. It is the lowest
percentage at the group of 15 to 18 yearsold (when compared with the group of 20to 26 years old). Thisisdueto legidlative limits
for hiring, the need for written permission from the adultswho take the responsibility for thejuvenile, limited allowancefor different
types of work and labor standards, as well as the activity that predominates over juvenile age — education . Appendix 3 consists
of information about the percentage of unemployed persons in each country, youth employment indicators, and “education —
employment” connection.

Disadvantaged people are the most endangered by dropping out the labour market (Appendix 8). In all countries the
percentage of young people among them who face a number of problems in the process of integration, professional and social
realization is high enough.

Inall countries The Youth Employment policy isfocused on youth employment problems. It iswidely accepted that young
people should enjoy special support and services that are: general and vocational education; specific labour standards, relaxation
and recreation that is assured and determined; involvement in special youth programs and hiring strategies; access to information
about occupation and career development in particular information centers; guaranteed conditions for their effective devel opment
and socia integration.

Youth Employment policy is part of the national employment policy for every country. It is defined as a system of measures
for youth protection and their preparation for effective commitment to family, school, and cultural, social, economic and ecological
environment. It is based on legislative and material predicates for protection and insurance of the effective youth development (15
to 26 years of age). Youth Employment policy aim is to establish appropriate standards in the sphere of education, training and
vocational preparation and to support youth involvement in the economic and social life.

Young people who enjoy social support are mainly from socially disadvantaged families (single parent families, divorced
families, unemployed parents etc.) and there are fully - developed preventive and supportive programmes focused on uncertainty
reducing and solving their problems.
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Elementsof youth policy in each country:

* Creation of legislative and material prerequisitesfor participationin thelife of democratic society

* Protection of civil rights and freedoms

* Protection against negligence and deprivation, demoralization, violence and other phenomena that endanger healthy
moral development of children and young people

¢ Unemployment prevention

* Youth hedlth care

* General and vocational education and qualification (in that case particular care and support, as well as education for

young people with physical disadvantages and socia problems)

* Care of the family as the basic educational environment

* Creation of abackground for effective use of free time and advancing the gifts and talents in various areas of activity
¢ Establishment of children and youth organizations

* Youth participationin cultural life

* Youth cross-cultural exchange, mobility and international youth contacts (Appendix 4)

Although most of the countries do not develop a specific youth educational policy (Bulgaria, Ireland, Italy, Greece) in all
countries young people rights are defined and determined by numerous formal acts. State policies in relation to young people
include protection of the right for education and labour, problems of work continuity ( daily or weakly), terms and type of work (at
day-time, nightly and excessive), legal conditions for relaxation, payment terms, and protection of physical, psychic and moral
health of the young people.

At present there is a lack of data for legislation relating young people in some of the countries. Different formal acts
concerning Youth Employment Policy are established however:

* Civil laws - The constitutions, labour codexes, laws for general and vocational education and training, laws for associa-
tions and others

* General state documents( international aso), which protects the rights of the young people( right for education and
work, granted by all countries; The Human rights Charta, UNO Convention for the rights of the children, refugee rights
conventions, conventions for the rights of women, immigrants and disadvantaged people (Appendix 5).

The carefor young peopleismain objectivefor numerous Gover nmental and Non-gover nmental institutions.
Governmental institutions determine national policy towards children and young people. They define Youth Employment
policy, work on formal documents, plan and coordinate specified youth activities and programmes. They execute functions
as a coordinating body for other institutions; deliver information and professional consulting in the fields of occupation
and employment, help methodically out other institutions involved in activities with children and young people,
educational and career development (including advancing of qualification), take part in consulting and helping employers
for the initiation of new working positions and programmes especially for young people, organize youth cross-cultural
exchange.

Non-governmental institutions are defined as a system of organizations which differ in number and characteristics and
rather aim at social support of youth rights. They deliver servicesin terms of career advancing, improving the lifestyle of
young people, free time activities, protection of young people against cruelty and exploitation, educationa programmes
bound to employment and working position, supportive activities for working young people, educationa programmes for
disadvantaged people, specific youth and adult services consistent with local peculiarities and demands, coordination
between youth organizations (Appendix 6).

At present the contemporary youth services are obliged to deliver access to the newest infor mation technologies. Basic
domains of that service are:

® POSSESSION Or access to computer
* abilitiesfor work with computer

® access to Internet

e abilities for Internet usage

Developing youth career services project
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* opportunity for e-mail communication

The study search showed that in almost al of the partners countries young people use these new information and commu-
nicative technologiesin school, at home or at work, in educational or information centers, in Internet cafes.

Information technol ogies help young people out when they seek for ajob (whether abroad or in their home country). They
are information resource for limited career development services, educational programmes and institutions; youth exchange
programmes or personal entertainment (computer games mainly). The rate of young people who takes advantage of these services
islow however and it depends on the place of residence, working or studying. Unfortunately thereis no accessto Internet in some
districts (villages and cities) and even a computer possession is a privilege for a small number of people (Appendix 7).

3.YOUTHNEEDSFOR CAREER CONSULTINGAND ACCESSTO CAREER SERVICES—-STUDY RESULTS*

POPULATION STATUS

Total population —1202 residence:

* Students— 958(79, 7%) * City — 76%
* Employed —100(8, 3%)
* Unemployed —129(10, 7%)

e village—34%

Educational background: Sex:

* Primary degree— 101(8, 4%) * male—34%
* Secondary degree— 758(63%) e female—76%
* University degree— 72(5, 9%)

Nationality **

* Spanish— 83(6, 9%)

e [talian— 32(2, 6%)

* Swedish— 62(5,1%)

e Latvian—23(1, 9%)

* Greek—31(2,5%)

* Slovakian— 281(23, 3%)

age 14 15 16 17 18 19 20
Sample %

15 1,6 3.3 10,6 12,7 7,9 13,8

21 22 23 24 25 26 27

10,3 8,3 10,7 6,7 4,3 4,7 13

28 29 30 31 32 33

1,3 14 11 0,2 0,02 0,5

* Study results from each country are presented in appendix 9 to 16
**other nationality defines people who belong to a different nationality from the country they live in. In Bulgarian sample there are 61(5, 1%)
individuals who define themselves with other ethnic nationality.
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3.1.STUDY ON THE RECENT INFORMATION ABOUT Y OUTH CAREER SERVICES(QUESTIONS1;3)

The questioned individuals search for information and services about work, education, qualification and career develop-
ment from:

¢ Consultants (14, 5%) — 11, 9% - students; 22, 2% - employees; 18, 4% - unemployed individual s (without Slovakia)
* Employment services (21, 6%) — 27, 1% - students; 33, 2% - employees, 36, 5% - unemployed

e Career centers (17, 4%) — 17, 2-students; 28, 4%-employees; 14, 7%- unemployed

e L abour centers(12, 6%) — 7, 6%-students; 24,2-employees, 24%-unemployed

* Television and radio programmes(20%) — 14, 5%-students; 21, 5%-employees; 11, 3%-unemployed

* Newspapers and magazines(51,8%) — 39, 6%-students; 51, 6%-employees; 48, 1%-unemployed

* |nternet(45, 1%) — 33, 8%-students; 44, 6%employees; 37%-unemployed

* Friends(44%) — 33, 6%-students; 56, 5%-employees, 42, 4% unemployed

* Parents(27, 9%) — 24,4%-students; 27,6%-employees; 16, 8%-unemoployed

* | do not search for that kind of service (3,4%) — 3, 9-students; 0, 2% employees - 0, 8%-unemployed

® Other information and services sources. youth and student centers (Spain, Italy, Bulgaria, Slovakia), student employ-
ment services (Spain, Bulgaria), school and teachers (Spain, Latvia, Greece and Bulgaria), universities and university

catalogues (Sweden, Slovakia, Greece), libraries (Latvia, Bulgaria), National Agency of Education (FAS, Ireland), private
companies for student services (Slovakia), meetings with employers and firms (Greece, Bulgaria) and others.

32, 4% from the population are not aware of the existence of career centers, 28, 4% do not know what these centers deal
with. 31, 6% use their services.

Conclusion: Individuals preferences towards information resources when work, education, qualification and career ad-
vancing are concerned and ranged as follows: Internet, friends, parents, employment services, television and radio, career centers,
consultants, labour centers. Data variation in each country depends on population age, their status (students, employees, unem-
ployed), reliability on technologies (access to computers and Internet), and the existence of well-established career services
network (Appendix 9-16). Only in Italy consultant servicesare of great priority and theresultsareindicativefor their popularity and
highly prepared specialists (Appendix 10).

In al countries Internet web is among the most preferable sources of information. Only in Ireland the results revea low
percentage of Internet usage (17, 6%). The reason may be that other career services enjoy greater popularity. Consistent with the
natural susceptibility to the latest information and communicative technologies of this age group (aged 15 to 30), the success of a
virtual career center as well as teaching and consulting using the electronic network is highly predictable.

In Sweden youth credit is shared among Internet and employment services. Neither of the individuals uses consultants'
services. In Latvia consultant and labour centers services are neglected by young people. That particular result may be explained
with student domination in the target group and they have not encounter yet the “unemployment” problem.

Young peoplein Ireland have the greatest approval of career centers (56, 9%), which is indicative for good traditions and
experience in that field. While the results in Slovakia revealed the lowest amount of interest towards such career centers and
towards consulting services as well.

In Greece newspapers and magazines, friendsand Internet, career centers and employment services (about 30%) are equally
trusted to, while services from specialized institutions are not chosen (labour and career centers, employment services) which may
be due to the size of the sample- predominately students.

Among young peoplein Bulgariafriends have the greatest influence (53, 4%) while career centers occupy the last place (4,

3%). That reveals the poor distribution of career services which have just started developing at present in the country (not to say
lack of established service system).

Developing youth career services project
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3.2.STUDY ONACCESSTOINFORMATIONAND SERVICES(QUESTIONS3, 4, BREFERTOTHISINFORMATION )

Information about education, job and career development is available at employment services, career centers, labour
centers, radio and TV, friends and parents, newspapers and magazines, Internet. It is also found at youth (student) centers (Spain,
Italy, and Slovakia, Bulgaria), student employment services (Spain, Bulgaria), from school and teachers (Spain, Bulgaria, Latviaand
Greece), universitiesand university catalogues (Sweden, Slovakiaand Greece), library (Latviaand Bulgaria), FAS (National training
agency, Ireland), private companiesfor student services (Slovakia), direct contact with employers and firms (Greece and Bulgaria).

Regarding service access 28, 6% from the population consider to have wide access to them. According to 26, 1% there
are not enough places where career services are found at and 7, 5% assume there is insufficiency of service specidlists.

10, 1% have not got access to career services and 21,7% are not aware of such service offering.
Only 4, 5% agree not to need such type of services.

31, 6% from the population take advantage of career centers.30, 6% from them are students, 40, 8% employed and 41,
2% unemployed.

32, 4% do not know about the existence and purpose of career centers. 28, 4 are students, 24, 1% -employed, 38, 3%-
unemployed.

28, 4% do not know what these centers deal with (35, 4%- students, 28, 2%-employed, 22, 9%-unemployed).
68, 4% from the whol e population definitely declare not to use career centers.
Most of the individuals prefer Internet usage — 55, 1%students, 72,4% employed and 46, 4% unemployed.

Only 11% prefer personal contacts from Internet, which is indicative for the high access level to technologies for young
people.

The majority has abilities to work with Internet (85, 3%). 13, 8% reckon not to have access to Internet and 2, 8% have
financial problemsto useit (mainly from the population of students and unemployed persons). 3, 65% can not work with a
computer and 8, 5% can not use Internet. Almost all consider Internet as areliable source of information however (96, 7%).

Conclusion. The limited access to career services (30%) is due to the insufficient information and the lack of established
service system. Young peoplerefer to Internet asasource of information (63, 3%) but some of them arefinancially restricted or they
do not have access to the network. Most of the young people are capable of using Internet and they refer to the web information
asuseful and reliable. Only in Bulgariainformation received from personal contactsis of greater priority than Internet. The useand
accessto Internet differs according to the resident place (cities and villages). In small towns access to | nternet communications and
computers as a whole is considerably restricted. Nevertheless the creation of a virtual career center would be of great use and
convenience to most of the young people.

3.3.STUDY ON CAREER CENTERSSERVICES

Typesof services(consultations, counselsand infor mation) —question 8- preferences:

¢ work information is demanded by 61, 53%( 54, 5% students, 82, 2% employees, 54, 4% unemployed)

e jobinterview training — 53, 5% (39, 8% students, 74,4% employees, 46, 6% unemployed)

* preparation of employment formulates—53, 2% (55,6% students, 64, 9% employees, 58, 5% unemployed)

e extenuation of education — 38, 5% (33, 2% students; 54, 9% employees, 30, 2%unemployed)

¢ professional guidance— 36, 4% (25, 2% students; 43, 65% employees; 29, 7% unempl oyed)

e opportunitiesfor career advancing — 31, 6% (55, 6% students; 64, 9% employees, 58,55 unemployed)

¢ recommendations on behavior when one has just been hired — 23 3% (17, 8%students; 24, 3% employees; 32, 4%
unemployed)
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Users (questions 7,9 10)

According to the questioned individuals career services should be orientated towards:

* young unemployed people (68,9%)

* young people graduating at the present moment (51%)
* disadvantaged people (40, 6%)

* |ong-term unemployed people (34, 4%)

* people looking for chances (24, 6%)

* peoplein arisk of loosing their job (21, 5%)

According to 59, 3% of the questioned individual s disadvantaged people need specia job information and 22, 7% agree with
that need but assume there are not enough competent specialists. 10, 19% of the population consider there is not enough
experienceinthisarea.

14, 4% think people with such problems do not have to be separated from the others.

Additionally career centers should be orientated also towards: housewives and illiterates (Spain), “ all who arein need for”
(Ireland and Italy), “all who areinterested in these services’, “ all who seek for ajob”, al people who would retire in the following
two years’, “invalids’, “people who cannot find appropriate job”, “ people without educational degree (high school or university),
“wide range of people’ (Slovakiaand Bulgaria).

Focus of career services (question 6)

¢ information about new employment — 66, 9% ( 61, 1% students; 87, 6% employees; 68,8% unemployed)

¢ information about obtaining new qualification — 48, 6% (49, 3% students; 65, 95 employees; 40, 8% unemployed

¢ information for improving educational level —40, 4% (37, 7% students, 46,7% employees; 27,6% unemployed)

* additional services: career development services; how a CV hasto be written; academic and professional realization,
academic career in the field of “ more successful professions’ (Spain), advertisement for work and summer educational

courses as an additional service( Latvia), “where and how to find ajob” (Italy, Sweden, Slovakia, Bulgaria, Ireland),
assessment centers (Sweden), job announcements (Slovakia), information about payment (Greece).

Servicequality (question 2; 4; 5)

Service quality isdefined by the amount of present information, the accesslevelsto these services, it isalso influenced by the
correspondence between clients' needs and offered services and at last but not the least is the client final contentment.

18, 5% from the population consider the received information as useful. More than half the people (51, 7%) agree with the
previous statement but they think the information is not enough and they are looking for another sources. 76, 3% say information
is consistent with their demands and 87, 7 % are satisfied by it.

The assessment of quality service is connected with the access people have to these services. The fact that less than 30%
of young people have access to that kind of help and 21, 7% have no information about it impedes redlistic evaluation of its
functioning.

The high level of satisfaction is paradox (85, 6%) which could be explained with the fact that 67, 5% have received the
information they have demanded.

Service quality depends on the level of competence and human approach of career centers specialists. 84, 1% find service
personnel competent and approve their approach (95, 5%). All of that contributes to the high percentage for confidence people
have in these specialists (94, 7%).

SUMMARY: The interpretation of this section demands focusing on the peculiarities of the sample (employees are the

smallest numbers of the population, followed by the unemployed people and the students; additionally people with secondary
education dominate this sample). That explains why the values for answers absolute frequencies (according to the number of

Developing youth career services project
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participants) differ from their percentage equivalent. In other cases (e.g. equal parts of the sample) the results may differ consider-
ably.

The search results showed that young people mainly demand information and consultation of a new job from the career
centers. ItisIreland that makesthe exception asadditional qualificationisof greater priority there. Apart from that finding anew job
remains the most desired service in al countries.

Most of the participants assume that mainly young unemployed people need specia career services (68, 9%) followed by
young people who are graduating at the present time (51%) and peoplein risk of loosing their job (21, 5%).

The most mobile status stands for people* looking for changes’. The statistical ranging of the clients of career services put
this status into second place in Ireland, in the last but onein Slovakia and in the last ones in Bulgaria and Greece. An explanation
may be that a change in educational, professional or career life is a personal matter and not so greatly essential.

In Latvia the participants assume that the first who need specia care are disadvantaged people.

All data supports the idea that disadvantaged people should enjoy specific services. Such services inquire preparation of
unique materialsin the career centers. The study revealed that Sweden is one of the countries with experience and tradition in this
area.

As a matter of fact in all countries there are experienced specialists working with that group of clients. There is need of
additional qualification of the personnel however. A good solution would be the development of guidance for career services
(professional and educational), which would be offered not only at career centers but at the mediaand institutions involved in that
specific activity. However the ethnical minorities are not considered as disadvantage group of the society.

Young people declare there is need for extending services scope and improving their quality. Nevertheless the study
showed high levels of contentment from career services functioning (85, 6%).

Inall countries service quality is defined by the amount of present information, the accesslevelsto these services, it isalso
influenced by the correspondence between clients' needs and offered services and at last but not the least is the client fina
contentment. The participants consider that the information they have received is sufficient and consistent with their needs (76,
3%). However most of them are not satisfied by only one source of information and that explainsthe variance of statements (“ useful
information “and “useful but not sufficient”). In particular, we may summarize that the clients find the information given at the
career services rather useful.

Service quality depends on the level of competence and human approach of career center specialists. 84, 1% find service
personnel competent and approve their approach (95, 5%). All of that contributes to the high percentage for confidence people
have in these specialists (94, 7%).

Inlreland and Latviadatarevealed the maximal level s of satisfaction from career services (100%), whilethelevel of content-
ment from consultants’ work isrelatively low. However thelevel of satisfaction with consultant servicesisapproximately highinall
countries may be because of the popularity of that type of services apart from career centers. Another reason is the traditions and
experience that service system has in each country.

The rate of career centers usage is excessively low in Slovakia (1,4%), Greece (3, 2%), Bulgaria (4,3%) which could be
explained with the unpopularity of these services in the mentioned countries.

In Slovakiadatafor the appraisal of career centersturned out controversial. These results are due to the possible confusion
of consultations offered at career centers and consultations from acquaintances and other service structures. Thus that data
variation does not reject future success of career centers.
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4.IMPLICATIONSAND EXPECTATIONSFORTHEIMPROVEMENT OF YOUTH CAREER DEVELOPMENT SERVICES.

4.1IMPLICATIONS

* Improvement of qualification of consultants in the sphere of vocational education and career consulting

¢ development of specific methods for consulting in the sphere of career advancing directed to young people and the
group of disadvantage people

¢ development of the e-consulting as a new youth career service

¢ development of new teaching technologies based on on-line and off-line multimedia

4.2.EXPECTATIONS

2002-BG/02/B/F/PP-132018 Project provoked the creation of:

* virtual career center for e-learning and e-consulting
* multimediaCD “Onthejob market”
* career development guidance for consultants working with young disadvantage people

4.3 PROJECT INFLUENCES

* more than 200 trained consultants

* more than 20 000young people consulted in the sphere of educational and career development

* more possibilities for youth integration on labour market (as well as for young disadvantage people€)
* helping young people out at using on-line and off-line multimedia products

5.STUDY CONTRIBUTIONSFORTHELEONARDO PROGRAMME

Study search proved the needs for

* available career servicesfor all young people

* career services independent from career centersand part of different structures involved with young people
* competent specialists in the sphere of career services

¢ overcoming prejudice and discrimination of young disadvantaged people and formation of equal opportunities

The study revealed youth as actively seeking for career services and consultations when employment, education and
qualification are concerned. The research predicts the possibilities for efor e-learning and e-consulting in the career formation.

Developing youth career services project
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APPENDIX 1
QUESTIONAIRE

Dear participants,

The questionnaire is aimed at investigation of your opinion about youth professional and career development services. The
guestionnaire is anonymous. The results will be used for researches goals. They give opportunities for more effective
professional counseling.

The questionnaire is part of an international Leonardo da Vinchi project “ Developing youth career services’, (financed by
European Union) with participants from Bulgaria, Greece, Italy, Spain, Sweden, Sovakia, Latvia and Ireland.

Please, answer each question, rounding the chosen possibility.
1. Wheredoyou look for infor mation about your vocational education and work opportunities.

al vocational orientation consultants
b/ 1abour centers

¢/ employment markets

d/ TV and radio

e/ Newspapers and magazines

f/ Internet

o/ Friends

h/ Parents

i/ I don't look for that information

2. Doyou think information you receiveisenough and fitsyour needs?

al yes, it fitsme totally

b/information is not tion is not enough and | have to look for additional sources
¢/ information is not enough new and actual

d/ | receive information which is not useful to me

e/ the received information doesn’t fit me at all

3.1fyou knew for theexistence of career centers, would you usetheir services?

al Yes, always when | haveto
b/ | am not aware of the existence of that kind of services
¢/ I've heard of them but | don’t know what these centers activity is

4.Doyou think career servicesaredelivered in thebest possibleway?

al yes

b/ no, there aren’t enough places where information is given

¢/ no, specialists are not enough competent

d/ | have not access to that kind of institutions and specialists

e/ | have no information about the existing opportunities for career consulting
f/ 1 don’t need career services

5. 1f career development specialistshave consulted you areyou satisfied by ther esults?

al Yes, totaly

b/ The specialist wasn't competent enough

c/ the specialist didn’t show enough empathy and understanding
d/ | receive information which was not useful to me

e/ | don't trust these specialists
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6. What kind of information would you liketo receivein a career center? /You can pick more than one answer/

al Where and how to obtain new qualification

b/ How to improve my education

¢/ How to find anew job

d/ What formulates are needed when applying for ajob

7.What kind of information do you expect to be offered in a career center ?/ You can pick more than one answer /

al How to prepare my application documents

b/ How to behave during ajob interview

¢/ How to behave when starting a new job

d/ How to assess whether | am suitable for ajob | want
e/ How to choose where to continue my education

8. Doyou prefer toreceiveinformation about car eer development opportunitiesthrough Internet?

al Yes, it'sacomfortable and time-saving way

b/ Yes, but | have no access to Internet

¢/ Yes, but | can’'t work with a computer

d/ | don’t know how to search information through Internet

e/ No, | prefer persona contacts and other sources of information
f/ No, it's not possible to rely on thisinformation

o/ | am financially restricted to use Internet

9. Whom do you think career servicesshould be orientated towar ds? / You can pick more than one answer /

al young people graduating at the present moment and looking for ajob
b/ long unemployed people

¢/ disadvantaged people

d/ people who often look for changes

e/ peoplein risk of loosing their job

10. Doyou think disadvantage peopleneed special job infor mation and car eer services?

al Yes, they have more difficultiesto find ajob

b/ Yes, but there aren’t competent enough specialists

¢/ Yes, but there is not enough experience in that area

d/ No these people don't have to be separated from the others
e/ No

Age...

Sex: male/ female

Education: primary/ secondary/ higher education...
Nationality:

Residence: city/ village

Social status. student/employed/unemployed

Developing youth career services project
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APPENDIX N2
UNEMPLOYMENT- TERMSAND DEFINITIONS

Unemployment
- Greece- lack of work opportunities dueto limited job vacancies
Unemployed
- Spain —a person without a job who consequently is no able to satisfy his own needs.

- Italy —“Unemployed” isasocial status of a person without work who isimmediately ready to start working and is actively
looking for ajob.

- _Sweden — a person able of working but not having ajob and is registered in a labour office
- Latvia—aperson who is seeking for ajob and is registrated in alabour office.

- Slovakia— persons aged 15 and more, who do not work for pay or profit during the reference week, who actively sought for
ajob in the previous 4 weeks and who is ready to start working in the next two weeks. Unemployed person is also one who does
not actively seek for ajob because he/ she has already found ajob which will start within 1 month, of who ison long-termed unpaid
leave and is expected to return to work within 3 months.

- _Greece - a person aged from 15 to 64 years, who hasn't got a job but he is willing to work. He/ she seeks for work
opportunities but is not suitable for any particular job.

- Bulgaria - persons aged 15 years and more, which do not have jobs and at the same time actively, seek for one and can start
working immediately. Exclusively unemployed are al so peoplewho do not seek for ajob but are promised to start working within 30
days and people who are on forced leave for more than amonth and are promised to return to their jobs on a certain date. Students,
housewives, retired people and others who do not execute economic activity are said to be unemployed as long as they fulfill the
mentioned criteria.

- _Ireland — persons aged 18 and more who is registrated as unemployed. Unemployment benefit is paid by the state for a
period of 15 monthsto person who has achieved a significant number of working weeks. In the absence of sufficient weekly social
insurance contributions unemployment assistance is paid according to the individual and family circumstances
Underemployed

- _Spain — person without ajob but on the contrary there are incomes from the realization of other activities.

L ong-termed unemployed

- Italy — ayoung person who hasn’t been working since 6 months or 1 year at least but has worked before.

- Sweden — peopleregistrated at the public Employment service for 6 months at least if they are 25 years or older. Youthsless
than 25 years are registrated as unemployed after 100 days and more without having a job.
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APPENDIX N3

UNEMPLOYMENT —STATISTICAL DATA (INCLUDING YOUNG PEOPLE) IN
THEDIFFERENT COUNTRIES

SPAIN (2002)

Age % of unemployed youths

(years) by sex
males females
16-19 28,7 41,9
20-24 16,8 29,9
25-29 12,6 22,2
Age % of unemployed youths
(vears) (by sex)
males females

16-19 71,3 58,1
20-24 83,2 78,1
25-29 87,4 77,8

ITALY - JANUARY 2002

Labour market (as well as unemployment level) in the country depends on regions, age and sex.

In recent yearsthe unemployment rateis between 7 and 10% in the northern and central regions and over 21% in the southern.
The highest rate of unemployment is among young people (aged 15 to 29 years) - 25, 8%. In the southern regions unemployment
rate for the same age group reaches up to 45, 3%.

Low levelsof unemployment aredueto low level s of female employment (32, 6%), whichisfar from the EU mean employment
level (49, 7%)

% unemployed youths (according to the region)

Youths Sardinia Southern Italy ltaly
according to:

Eurostat- 17,6 18,8 9,2
definition

age 48,5 51 28,1

(15-24 years old)

Developing youth career services project
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SWEDEN (2002

¢ total unemployment - 4,2% (2001 - 4,4%);
¢ youth unemployment - 7,2%;

e working men (16-64) - 75%;

* working female (16-64) - 71%;

Men and women have equal participation at [abour market aswith aging occupational differencesbegintorise (itishigher for
males). Young women aged 15 to 24 years prefer studying than working in comparison to the men of the same aging group.

LATVIA (2002)

¢ total unemployment - 7,6%;

¢ youth employment (15-19 yearsold) - 5698;

¢ youth employment (20-24 yearsold) - 15% of the total employment.
¢ Unemployment rate varies according to each region economic state.

S OVAKIA

e total unemployment - 18,64%
* unemployed youth

Y outh profile (2000)

Tota population 5372 000
Number of young people 913 240
Y oung people (15-24 years old.) 17%
Middle- aged people 33,7%

Employment indicators %
Economic activity (15-19) 24,9
Economic activity (20-24) 68,8
Annual rise (15-19)
male 1,6
femae 19
Annual rise (20-24)
male 13
femae 10,8
Y outh labour force:
total 16,9
male 9,6
femae 7.3
Total unemployment(registrated 13,1
Y outh unemployment(15-19)
mae 9
female 6,4
Y outh unemployment(20-24)
mae 10,1
female 6,3
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Total unemployment for 2001 — 10, 2%; 2002 -9, 6; (EU mean rate of unemployment is7%,)

Unemployed (%) Age (Years)
51 15-19
23,2 20-24
21,7 25-29
33,6 30-44
16,5 45-64
Youths % of thetotal % of the social % of the % of the
(15-24) population deprived unemployed students
youths youths
1,419 13,8 24 31 72

BULGARIA

¢ unemployment ratesfor 2000. - 18-1%; for 2001 - 17,5; for 2002 - 15,6%;
¢ unemployed youths (NRS data) - 35% of the total unemployment;

* migrants- 37%; of them 18% with university degree (20-294.);

e short- termed migrants with university degree - 21%;

* |abour migrants- 14%.

Unemployed (2001) %
Total number 175
under 19 years 3,7
20-24 years 10,8
25-29years 12,7%
Registrated at labor office$%) Unemployed with university
degree(2001)
59 Total number
55 Y ouths up t029 years

IRELAND—-No data

Developing youth career services project
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APPENDIX N4
YOUTH LABOUR POLICY (YLP)

Spain —All theissuesrelated to the definition, design and implementation of youth services and programmes aswell the nails
of its execution. It includes also the work of the national and municipal youth organizations directed by the Governmental objec-
tives and priorities and by the needs of the programmes themselves; their assessment and execution; ingtitutional relationships
with the rest of the youth and state organizations involved direct or indirectly in the youth sector; establishment of conditions for
international and regional cooperation.

There are three basic elements that are to define youth labour policy:

* Integrity: coordinated action of the different sectors' initiatives affecting youth population (education, employment,
health, cultural, sports, etc.)

¢ Decentralization at municipal level: cooperation of the different administrative structures; programmes and services
addressed to the Youth.

* Youth policy is being developed not only by the governmental bodies but by youth councils (national and regional) and
by the Youth association movement and as well as by other youth associations. All of these share the responsibility for
the design and implementation of youth policy.

Italy — In Italy there is no specific field of action. Young people appear within the most general work policies as a specific
target or have special benefits (vocational training, job shadowing, P. I. P. — professiona insertion plans). The competence in the
field is shared among state, regions and provinces.

In recent years youth labour policy is developed in 4 aress:

¢ Reform of the procedural framework dealing with unemployment that is aimed at reducing the unemployed benefits and
involve them into more activity and flexibility (the reformisissued at the 15" of January 2003). Thereformsallow private
bodies to execute services of facilitation and promotion of job positions. The unemployed is obliged to take part in all the
local activities established for unemployment reduction (such as interviews and vocational trainings).

* Increasing labour market flexibility through introduction of new rulesfor

* non-typical employment (job- on —call, job — sharing, staff leasing and so on) and hiring procedures.

¢ Reduction of unemployment benefits and cuts in wage costs and social insurance contributions according to regions
and economic sectors,

* Fostering integration and reintegration of disadvantage people (women young people, workers on short-term compen-
sations and on mobility rolls, etc.) into work

Sweden — National youth policy executes 3 objectives and 32 part-objectives, converted to practical evaluation and devel op-
ment, some of them are bound to education, others to enterprising.

L atvia— permanent area of national policy that sets objectives, task and activitiesto solve youth related problems at all levels
of public administration. A particular trait of youth policy isthe trend towards preventive work, integration and participation of the
youth in the social, palitical, economical and cultural processes.

Slovekia — YLP is part of the national employment policy, which develops and executes specia youth programmes and
strategies. However the reduction of the budget for these activities leaded to state financial support for organizations hiring
unemployed people (secondary school graduated and university graduated). In practice, state institutions supply for a relatively
small number of activities.

Vocational training is amajor concern. In fact there is a category of 14- and -15 years old that are unemployed and with no
opportunities for being educated. Therefore a special training is designed for them. It is designed Network of Youth Information
Centers (ICM) delivering information about employment and career development.

Principlesof statepalicy:

1. State policy in relation to young people constitute a system of measures aimed at protection and promotion of the
youth, which shall be prepared and implemented primarily within the family, school, cultural, social, economic, health-care
population and ecological domains.
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2. The state shall create legislative and material prerequisites for the protection and promotion of young people in the
sphere of broad development of children and young people

3. Young people are the social group of 15 to 26 —years- olds who are preparing themselves and gradually entering social
life

4. State youth policy aims at the creation of conditions suitable for youth high- quality education, instruction and profes-
siona preparation and their entry into employment and social life. The policy supports youth skills and talents inside and
outside the schoal.

5. Special attention to protection and promotion of the young people from socially weak families (single mothers bringing
up their children, divorced parents with children, unemployed parents with children and teenagers, etc.) as well as creation
of conditions for development of a preventive, prophylactic and supportive system aimed at endangered, problem-causing
and marginal groups.

Major areasof SateYouth Palicy:

1. Protection of civil rights and freedoms, creation of legislative and material conditions for preparation of the youths
about the life in democratic society.

2. Care of family as a basic youth and children environment

3. Conditions for activity of youth and children associations

4. Education and instruction of youths and children; professional and qualification- increasing training for jobs and
professions

5. Support before work activity, stimulation of youth employment and protection against unemployment

6. Creation of conditions for |eisure-time, recreation and entertainment

7. Support for youth exchange, youth mobility and development of international youth contacts.

8. Promotion of youth participation in the cultural life of society and creation of conditions for contributions of young
people into cultural advancements

9. Creation of specific conditions for developing youth talents in various areas of peopl€e's activity

10. Protection and broad promotion of youth health care

11. Specific care, education, protection and promotion of physically disabled and inadequately socialized young people
12. Protection against negligence, demoralization, cruelty and other phenomena that endanger the healthy moral develop-
ment of young people and children

Greece- Thereis no formal definition for this term. Thereis Youth policy and Work legislation that is also related to young
people. In practice, governmental and non-governmental organizations execute youth policy. The governmental organizations are
responsible for the coordination and implantation of state youth policy: employment and development; culture and leisure time;
education and socia involvement; international cooperation and information. There are also programmes about so called “ social
tourism”.

It is relatively small number of young people participating in youth organizations. In cities young people are involved in
political organizations, socia youth associations and organizations which are offering leisure time activities. In the rural areas
young people primarily participate in social organizations and in local associations related to youth interests. Young people aso
participatein municipal and regional structuresaswell asininternational programmes (Council of Europe, UN, UNESCO, UNICEF,
OESD, FAOQ, etc.

Bulgaria— Y LPisaninevitable part of the National State policy, whichiscontrolled by the Ministry of. Labour and State Social
policy. Consistent with the national employment plan young people are atarget group that enjoys specia benefitsin different areas
of activity. At regional level different studieson youth unemployment and employment programmes are executed. Such programmes
are aimed at encouraging employees to hire youths up to 28 years of old that are without parents, unemployed youths up to 28
years of age that are university graduates and young people up to 24 years of age with secondary and lower education (including
youths with long-term low work efficiency), who are with no work experience. State policy also includes opportunities for voca-
tional training that is supportive of their finding a job and integration into society. One of the common ways is stimulation for
enterprising training and development of their own business.

Ireland-Thereisa national youth strategy, gathering dust on some shelvesin agovernment office, however thereisno single
government department responsible for the development of a coherent set of youth related actions. The Department of Education
& Science has perhaps the largest responsibility in this area and perhaps the responsibility at a local level is passed on the
Vocational Educational Committee (VEC). In Dublin the City of Dublin Youth Service Board (CDY SB) isfunded by VEC to deliver
youth policy. The focus of youth work tends to be on diversionary activities rather than developing career paths. The principal
second chance education initiative is managed by the VEC and is known locally as the Vocational Training Opportunities Scheme
(VTOS). The focus of this schemeis however rather academic and the high dropout rate for this programme are perhaps caused by
it. FAS and others governmental organizations also run a series of programmes that could broadly be regarded as Second Chance
Education initiatives and they are turning out to be a great success.

Developing youth career services project
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APPENDIX N5

LEGISLATIONABOUT YOUTH LABOUR POLICY

SPAIN -According to state legislation:

¢ Obligatory education for all children up to 16 years of age;
* Work activity begins after 18 years of age ( for young people under 16 is forbidden to work);

* Peoplefewer than 18 and over 16 living on their own will be able to work with the allowance of their tutors or parents or
with the permission of the person or institution caring for them. Workers under 18 are not to work more than 8 hours a day
including the time dedicated to their training and regardless the number of jobs and employees they have. The resting
period lasts at least 30 minutes and daily tasks exceed 4 hours and a half.

¢ |tisforbidden for youths under 18 to work at night and for extra hours

[taly — no data

Sweden -Swedish legislation defines the following rules for youth labour activity:

age

M aximal daily occupation

M aximal weekly
occupation

under 18 years old

8 hours (12 hours obligatory
leisure time)

40 hours (36 hours
obligatory leisure time)

Under 16 years old (including
the year before turning 16)

12 hours — during
school semester or 35-
36 during vacancies;
W orking between
20.00h. 1 6.00 h. is
prohibited;

Obligatory - 4 weeks
coherent time off.

Latvia-It isprohibited to employ children in regular work. Exception makes children older than 13 and if one of the parents
gives written permission for the child to work but only in the leisure time after school activities. A person can register as unem-
ployed when he/she turns 15 years of old. Personswho are 13 years old and older can work 2 hoursaday or 10 hours per week; 14-
17 years — olds can work 7 hours aday or 35 hours per week. The working conditions are to be extremely safe for children’s and

youngsters health and development. They can be employed in cultural, sports and art activities.

Slovekia-The Slovak Constitution, the Human Rights Charter, and the text concerning the State's duties as regards the rights
of the children are related to youth affairs. At present there is no specific legislation relating to young people. However, various
aspects of youth affairs are governed by Law No. 83/ 1990 on associations and by Law No. 213/ 1997 on non-profit-making
organizations that provide public services.

Greece-Thereisno specific legidation related to young people.Hellenic Labour Ministry defines certain rightsfor the young

people:

* People under 15 are not allowed to work in any occupation

* People under 18 are not allowed to be engaged in any occupation that could endanger their physical or psychic health

or impede the development of their personality

* Youths under 15 are allowed to work in cultural activities such as theatrical and musical performances, adverts, fashion
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demonstrations, in TV and films, etc., only with the permission of the Committee of Labour and as long as their physical or
mental health is not endangered.

* |n order to work, teenagers (15 — 18) should have first attended vocational guidance courses.
* People under 16 or those who go to school are allowed to work for no more than 6 hours per day and 30 hours per week
* People between 16 years of age and 18 years of age who do not attend school are allowed to work no more than 8 hours

per day and 40 hours per week. They have the right of 12 hours-rest per day; the time-zone between 10 p.m. and 6 am
should be within this rest period

* Young people who go to school and work should have 2 hours rest in between these two activities

* Youths under 18 are not allowed to work overtime

* Youths under 18 are paid at least the standard minimum salary for non-specialized worker

* Youths under 18 have the right of standard day off and holidays in Summer and during exam periods

¢ Employees should clearly declare and report that there is no danger in the work environment for the young people

Bulgaria- Labour Codex (chapter 15) of Bulgarian Constitution, the Law for Public Education, the Law for vocational educa-
tion and theissuesfor their appliance aswell as other formal or partial formal acts govern youthsand children’srightsfor work and
education as well as working standards.

LABOUR CODEX
CH. 15" CATEGORIES OF WORKERS AND EMPLOYERS’
(ADD.) — STATE NEWSFI;AAFI)?EI'Ri EDITION 100 OF 1992)
SPECIAL SUPPORT FOR THE MINORS

Art. 301 (1). Youthsarealowed to work only when they turn 16 years of age. It isforbidden for younger than 16 to be engaged
inworking activity.

(2) Exceptions make youths aged 15 to 16 who are allowed to occupy easy employment that are of no danger to their physical,
moral and mental health.

(3) (Mod. - DV, number 100 from 1992). Girlswho are aged 14 or more and boyswho are aged 13 or moreare allowed to work
in circuses; youths under 15 are allowed to be engaged in films, theatrical and other performances, but on easier terms that are
consistent with their physical, mental and moral development. In that case working standards are to be define be Ministry of
Labour.

HIRING OF YOUTHSUNDER 16 YEARSOLDAGE

Art.302. (1)Youthsunder 16 are employed only after precise medical exam and medical conclusion isto be madethat they are
capable of executing the particular job and it doesn’t endanger their physical, mental and moral development.

(2) (Mod. - DV, num. 100 from 1992) Youthsunder 16 are allowed to work only with the permission from Committee of L abour.

EMPLOYMENT OFYOUTHSAGED 16 TO 18

Art.303 (1) The employment of youths aged 16 to 18 on difficult and dangerous works is prohibited

(2) youths aged 16-18 are employed only after medical exam and medical conclusionismadefor their suitability of executing
the particular job

(3) (Mod. - DV, num. 100 from 1992 youthsaged 16-18 are alowed to work only with the permission from Committee of Labour.

EMPLOYMENT FORYOUTHSUNDER 18

Art. 304 (Mod. - DV, num. 100 from 1992 , num. 25 from 2001) (1) It isprohibited for minorsto be engaged in occupationsthat
are

1. Beyond their physical or mental abilities;
2. Applied to dangerous physical, biological or chemical exhibition, in particular with toxic agents, 8888888, agents causing
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inherited genetic or uterine damages

3. Connected to other dangerous for the health activities

4. In the conditions of radiation;

5. At extremely low or high temperatures, noise and vibrations;

6. Connected with risk of working accidents, that is beyond minors' awareness and management because of their physical

or mental immaturity

(2). Theminister of Labour and Social affairs and the minister of Health care produce the list of legal occupationsfor minors
aged 1510 16.

SPECIAL CAREFORTHE MINORS

Art. 305 (1) (Mod. - DV, num. 100 from 1992).Youths under 18 should enjoy special caresfrom their employer interms of work
facilitation and vocational training

(2) (OTM - DV, num. 100 from 1992, new, num. 25from 2001) Employersareobliged toinform their minor employeesand their
parents or custodians about possible working risks and precautions that are done for the safety of working environment.

(3) (Mod. - DV, num. 100 from 1992 num. 25 from 2001) Youthsunder 18 are allowed to work 7 hours per day and 35 hours per
week at 5-day working week.

(4) (Mod. - DV, num. 100from 1992) Youthsunder18 who work havetheright of annual paid leavefor at least 26 working days,
including the year that they turn 18 years of age

Ireland — No data.
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APPENDIX N6
INSTITUTIONSFORYOUTH LABOUR POLICY

Spain -_In Spain the main body in charge of implementing youth policy isINJUVE (Institute for the youthsin Spain) which
depends on Ministry of work and Social affairs. In each of the Autonomous Communities (A. C.) existing in Spain thereis youth
organism with different denominations and administrative descriptions. The INJUVE collaborates with them through different
technical commissions managing youth information programmes, youth exchange, employment and voluntary work, culture, etc.

Italy -Governmental, non-governmental, state and private organizations realize youth policy
Sweden -Youth policy is realized by governmental and non-governmental organizations:

* Governmental
Sweden government and Parliament decide on the objectives, rule systems and financia framework of labour market
policy. The Labour Market Administration (Arbetsmarknadsverket, AMV) is the public agency with overall responsibility for
implementing youth policy. The administration consists of National Labour Market Board (Arbetsmarknadsstyrelsen, AMS) as
well as a County Labour Board (lansarbetsnamnd) in each of 21 countries, the offices of the public Employment service and the
Work Life Services. The Employment service offices are the local organizationsin charge of implementing labour market policy.
There are about 320 publicly run employment offices, which cover the entire area of the country.

The National board for youth affairs. A governmental authority that works to ensure those national objectives of youth policy
isrealized. They monitor youths' living conditions and coordinate youth policy devel opment at governmental and municipal level.

Ministry of Education and Science: It isresponsible for universities and university colleges; research and scientific activities;
study allowance and social issues relating to studies; pre-school and school activities for children; Compulsory comprehensive
and upper secondary schools; adult education and popular adult education

Swedish council for working life and social research It works to promote knowledge accumulation in working life and
understanding of social conditions and processes, Promotion and support of basic and applied research; Identification of impor-
tant research needs; dissemination of information and transfer of knowledge

* Nongovernmental organizations
Eductus and other companies working with education and career counseling match unemployed people to labour market.
There are also youth sections involved in youth career guidance.

Latvia: The main bodies dealing with youth labour policy are governmental and non-governmental organizations.

* governmental organizations
Ministry of Economy is responsible institution for coordinating unemployment decreasing policy in Latvia. Ministry of
Welare and non-profit organization subordinated by the ministry - “National Employment Service” are responsible for planning
and implemention of national employment plan. National Employment Service provides consultations on education, career and
professional issues. It registers unemployed and job-seekers and helps them integrate into labour market.

Ministry of education and science - isthe main body responsible for planning and law making in youth affairs. In 2002
Ministry delegated these functions to Nationa Youth Initiative Centre, before March it was the executive body responsible for
implementation of youth policy. NY IC in collaboration with recruitment services organizes career days (lectures, seminars on
career development issues, meetings with employers from different fields) every year.

Professional career centre: provides information and individual consultations on education and career issues. The centre
has 18 regional branches. Clients of the centre are usually unemployed people.

* Non-governmental:
National Youth Council — association of 37 youth nongovernmental organizations Its purpose is to improve youth
lifestyle, to support their interests by facilitating development and cooperation of youth organizations and by involvement into
civil and political processes.
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The Latvian Adult Education Association- its aim is to facilitate the devel opment of adult educational system in Latvia and to
participate in life-long learning policy development. People over 18 years of age are in the target group.

Slovakia - The main bodies dealing with youth labour policy are governmental and non-governmental organizations.

Governmental: the main national youth coordinating body isthe National Youth Council of Slovakia. Itisfounded in 1990,
aims at support the development of youths, protection of their interests towards the governmental structures, helping them solve
their difficulties, establishing good connections with either youth organizations al over Europe. The structure of the organization
consists of General Assembly (composed of 42 members organizations) and Governing Board (1chairman, 2 vice-chairmen, 4
members). It hasworking commissionsin four areas: international affairs, economy, social affairs, and information. The Council co-
operates with all the members in various activities, organizes seminars and coordinates actions together with the Czech Youth
Council. It has strong bilateral contacts with a number of Youth Councils. In addition, it isafull member of the European Youth
Forum (EYF) and WAY and ATD Quart Monde

The Ministry of Education and the Ministry of Labour, Welfare and Family Affairs are responsible for implementing govern-
mental policy in the youth sector.

The Ministry of Education is responsible for the supporting of the youth activities and organizations including leisure time,
international youth co-operation and youth exchange, etc. Ministry of Labour, Welfare and Family Affairsis responsible for the
legal and social protection of the children. At regional level, the Youth Departments of the Development Directorates the regional
authorities are responsible for co-ordination policy in this sector on the basis of adocument entitled “ The principles of State Policy
of the Slovak Republic” adopted by the Government on 7 January 1992.

Parliamentary Committee on youth —youth affairsfall within the remit of the Committee on Education, Science, Culture and

Sport.

Non-governmental: There are about 70 organizations related to youth affairs and youth labour policy that are presented either
at the National Youth Council or at the Slovak Youth Assembly. Part of them offers opportunities for informally education.

Greece : The main bodies dealing with youth labour policy are governmental and non-governmental organizations. The
General Secretariat for Youth;National Council of Hellenic Youth Organizations, Commissions for Non Political Youth Organiza-
tions in Greece; Girl Guides and Girl Scouts of Greece; Hellinas Youth Group; National Councils of YMCA'S( Youth Christian
movement) of Greece;Greek Democratic Socialists Youth; New Democracy Youth Movement; Radical Left Youth( RAN Greece);
Student and Scientists Christian Association of Greece; Young Women's Christian Association of Greece; Youth for the World;
AEGEASC. V. T( deal smostly with unemployed peoplein thefield of farming; ARSI S(Association for the Socia Support of Youth-
focuses on social support for disadvantage people and prevention of margilisation); Conservation Volunteers of Greece ( intercul-
tural exchanges and conservation work); Kethea ( dealing with problems of drug addiction, training prevention and treatment
programmes)

Bulgaria: The main bodies dealing with youth labour policy are governmental and non-governmental organizations

* Governmental organizations
Ministry of Labour and Social Affairs — co-ordinates and governs employment within the country, including youth labour
employment.

National Agency for vocational education (NAPOO) of the Ministry Council: specialized departmental state organism for
accreditation and licensing of vocational education activities as well as coordinative functions for all institutions related to
vocational education. It has been additionally created special Expert Committee for Vocational Education

National Employment Agency (National Employment Service)- provides for methodological guidance and coordination:
produces information materials for different vocations, which include a short history of the vocation, executed objectives and
activities, working standards, psycho-physical requirements, opportunities of improvement of qualification and career develop-
ment; delivers pamphlets, booklets, leaflets, videofilms, multimedia information products for young unemployed people and
people looking for a job;creates information screens. In coordination with other organizations it provides for education of
young unemployed people, aimed at self-assessment and self-knowledge, education and career development, vocational adap-
tation and youth transition to adults' world, formation of purpose thinking and enterprising. However there aren't special
materials for people with high abilities, disadvantage people and people from different cultures.
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Directorates “ Regional Employment Services’- provides for methodological help of Directorates“ Labour centers’.

Directorates “ Labour centers’- analysis of local conditions and trends; gathering of information about employees, orga-
nizations and administrations; secures contacts between employees and young people; information and consultation of young
unemployed people; counsels for legal and economic opportunities for enterprising and working activity; conduction of profes-
sional selection and help for youth centers

Professional-information centers of Labour centers information and consultation for labour centers clients by professional
consultants, psychologists, doctors, sociologists and well-known specialists in this area.

Ministry of Education and Science- Vocational education and career guidance center. It has informational and methodical
functions: realizes practical researches, develops instumentarium for diagnostic investigations, as well as analysis of education
for persons occupied in the sphere of vocational guidance.

Pedagogic consultant offices — their basic functions are organizational and methodical, information and diagnostic-
consultative functions. In 2000 they were closed down and lately three of them have been reopened.

Pedagogic consultants in school- professional guidance for the students; they have diagnostic-consultative functions.
Vocational guidance services- implement state policy for vocational education.

Regional administration- Helps out youth centers* functioning and secures with information at municipal level. In coordi-
nation with the regional administrations and the local departments of the National Employment Service studies labour market
and informs for job vacancies.

Vocational guidance and career development center- it has directive, methodical and informative functions aimed at servic-
ing:

- unemployed (in need of additional qualification or in need of change of their professional qualification)
- working people who demand obtaining of new knowledge and abilities for conversation of their present job)
- students and their parents (information about labour market, vocational choice and education)

- disadvantage people at the labour market (adults without education and vocation, ex-prisoners, ex- military- men,
socially weak persons, single mothers, disabled persons)

- specialists, teachers and lectors who deal with career development affairs (new vocations and needs, condition of
labour market and labour force)

- employees who demand to develop vocational guidance system
* Non-governmental organization:

A number of organizations are related to the youths in Bulgaria. They offer information about employment, vocational and
career development. Some of them are: private consultative and informative centers, private employment offices, youth employ-
ment markets, “Youth cultural-informative center”, centers for youth activities and initiatives, student houses of culture and
students labour offices, departments “student labour” in the regional labour offices, regional youth centers, International associa
tion of the agricultural students’, Youth initiative for regional development, “Student Community for Computer Arts (SCAS),
municipal youth centers, Youth business center, national representative organizations of employees and regiona structures (they
work in collaboration with labour offices, stimulates employees of hiring young people, consults employees for new job vacancies
for young people and for qualification obtaining through probationary periods); Career centers and others.
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Ireland - there have been devel oped National youth programmes (National social-economic programme, Municipal employ-
ment, L abour-initiative programmes, Educational programmes). These programmesarerealized at national and regional level through
national governmental and non-governmental organizations.

* Governmental organizations

Department of Social and Family Affairs—responsible for welfare payments and avariety of schemesincluding Employment
Support Service.

National Training Agency (FAS) — primarily focused on Community Employment Services.

Comhairle- The government’s main information service. It runs anetwork of Citizen information centers offering advice and
support across a broad range of topics. There is no specific youth or employment focus within its core activities.

Local Employment Service Network — closely aligned to the state bodies these agencies operate independently providing

job training and job placements. There is a wide range of supports available through this network to support people into work.
There is no specific youth focus although many of those service benefits would fall upon a broad youth category.

* Non-governmental organizations
Partnership Companies — established since 1991, they were set up as independent bodies to focus almost entirely on long-
term unemployment. Since economic boom, these agencies have shifted their focus more towards the area of educational disadvan-

tage and broader community development issues.

Local non-governmental organizations — offer services for youths and adults regarding local needs and peculiarities.
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APPENDIX N7
ACCESSTOINFORMATION TECHNOLOGIES (INCLUDING INTERNET)

IN

The majority of Spanish youths affirms to know what Internet is, through only the half of them are really users. Usage
frequency variesfrom oneto several times aday( there are people who connect to the global net several times aweek). The youths
using Internet have access to the Net from their homes in most cases, followed by those who did it from universities, educational
centers and the fewest of them from libraries, public cafes, etc. More women than men use Internet from the University of their
Study Center.

Reasonsfor accessto Internet amongtheyouths:

* entertainment- 45%;

* information acquiring - 21%;
® education - 20%;

e work - 17 %.

Youths between 25 and 29 years of age are the highest frequency users. The most famous services among the youths are
“surfing in Internet” and E-mail communications. “Information acquiring” and education are the most important motivations for
women to access Internet. The “entertainment” is the preferred option for men.

ITALY

The access and usage of information technologies are unequally distributed through the area of the country.

Geographic territories people possessing PC (%) | Accessto Internet
(%)
North 35 22,2
South 22,1 12,9
Italy 30,1 18,5

SWEDEN

68% of the Swedish homes possess their own PC and have access to Internet. 80% of the youths from universities and
colleges have e-mail addresses. The citizens have access to public computers in libraries, schools, employment services and
Internet cafes.

LATVIA

The rate of new technologies usage is relatively low. Access to these technologies is available primarily in schools and
universities.In small towns and in rura areasthere aren’t still computers.

Regarding cost reduction of Internet servicesit is explainable why more people use them at home, but their rate isrelatively
low

SLOVAKIA

The statistics from 2000 reveals that 650, 000 of the population of the country has access to Internet, which is about 12,03%
of the whole population. During 2001 approximately 14, 81% (800, 000) have their own computer. Young people have access to
Internet in schools as well asin Internet cafes, which number continuously grows.
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GREECE

Unfortunately the usage of new technologiesis relatively low and of no priority. Thisis dueto financially restrictionsand in
the long term reflects youth education and culture. The rate of Internet users is smaller than in the other country members of EU.
There are computer saloonsin many schoolsand universities. Youth accessto Internet isreflective of their financial abilities, family
environment and education e.i. their lifestyle.

BULGARIA

Therate of Internet usersis continuously growing. Such services are offered by universities, Internet-clubs, libraries, youth
organizations, aswell as by youth career centers. The number of PC at Bulgarian homes constantly grows and consequently grows
the amount of Internet communications. This is directly bound to Internet services costs reduction. However the access to
information technologies in many towns and villagesis highly limited.

Reasonsfor accessto I nter net amongtheyouths:

* entertainment (computer games)
e information acquiring

* e-mail communication

* education

e work

IRELAND

Theaccessto Internet in Dublinisstill insufficient. Reasonsfor that are to befound at thelow technical availability or thelack
of skillsfor work with acomputer. There are other problemslikeilliterates and diffidence about new technology challenges. Youths
are offered specia programmes for surmounting all the difficulties, which will raise Internet accessrates.
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APPENDIX N8

DISADVANTAGED PEOPLE
SPAIN

These are people who encounter difficulties at the labour market due to their age, people with physical or mental damages,
people without secondary education, from isolated or poor geographic districts, illegally staying and immigrants

ITALY

These are peoplewho areincluded in specia listsand thus have a privilege at the labour market. Criteriafor including in these
lists are: common damages, asserted by law, residence in specific geographic area (South Italy), belongings to a particular socia
environment. In this group of people also are persons living under the average lifestyle, immigrants, long-term unemployed, ex-
drug users, ex-prisoners, as well as women.

SWEDEN

Youth disadvantage peopl e arelong-term unemployed (for more than 2 yearsand not engaged in work for more than amonth).
They enjoy specia support from the employment services and there are special vocational training programs for them.

Latvia

These are people with physical or mental problems, refugees, “ children of the street”, juvenile delinquents, aswell as people
with very low incomes. However the ethnical minorities are not considered as disadvantage people.

S OVAKIA
No data
GREECE

There is no forma definition for disadvantage people, but usually these are persons with mental or physical problems,
socially deprived- drug-users, ex- drug-users, ex-prisoners, refugees, immigrants, repatriated people of Greek origin

BULGARIA

Thereisno formal definition for disadvantage people, but usually these are persons with social problems (including children
deprived totally of parental care, children without parents and sick children), and who have problemsin environmental adaptation.
Usually these are persons with mental or physical problems, socially deprived- drug-users, ex- drug-users, ex-prisoners, refugees,
immigrants, minorities, personswith asocial behavior, with very low incomes and with different cultural origin.

IRELAND

People become disadvantage because of different reasons: economical, social or cultural. Most often these people are without
self- esteem and are deprived of arange of basic services and activities.

The Chamber of the Manufactures defines disadvantage people as:

* people with low degree of education;
* unemployed;

* people who have homework ;

® single parents:

FIT —Dublin concentrate its programmes on each of the objective criteria. A typical FIT participant night be persons under 25
years of age; out of education for over 10 years; long-term unemployed; with poor literacy and numeric skills; with poor social
skills;, completely lacking in self-confidence; a single parent. Perhaps the most significant factor regarding disadvantage peoplein
Ireland is educational disadvantage. In Ballyfermot, atypical local authority-housing suburb of Dublin City, 68% of the current
adult population left school before the age of 15 with no formal qualification. Asaresult, literacy levels are low and employment
prospects poor. Although unemployment rates have dropped significantly during the recent economic boom, there is a new
phenomenon emerging, namely, working poverty. Many of those who have left school early take up employment at the lowest
levelsand are, therefore most vulnerable to any downturn at the market place. Lessthan 3% of the student population in Ballyfermot
attend third Level Education. There are anumber of areas through Dublin with similar educational profiles. FIT isactively engaged
in training many of these residents in these areas, enabling them to overcome their significant educational disadvantage and
leapfrog the skill barrier into substantial employment. FIT iscommitted to promoting apolicy of Life Long Learning targeting those,
in particular, that the formal education system has failed.
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APPENDIX 9
SPAIN —QUESTIONAIRE RESULTS

Number of thesample—83

* students—77(92, 8%) *ex
* employees—(2, 4%) - male—31,3%
* unemployed —4 (4, 8%) - female—68, 7%
education Age
Years %

® primary —52 (62, 7%)
* secondary — 24 (28, 9%) -15 1,2

. . -16 9,6
° —_ [0) l

university —7 (8, 4%) 17 349
nationality -18 19,3

-19 1,2

® Spanish -20 4,8

-21 1,2

residence: -22 1,2

-23 2,4

- City —86, 7% -24 2,4

- village - 13,3% -25 6,0
- 26 10,8

-28 4,8

1.STUDY ON PRESENT INFORMATIONABOUT YOUTH CAREER SERVICES( QUESTIONS1;3
Spain -Information about career services could be obtain from:

- consultants (30%) — according to 28, 6% from the students; 50% of the employed; 50% of the unemployed people;

- employment markets (36, 1%) — 32, 5% of the students; 100% of the employed; 75% unemployed;

- career centers (10, 8%) — 10, 4% of the students; 50% employed; 0% unemployed;

- labour centers (12%) — 9,1% of the students; 50% of the employed; 50% of the unemployed;

- television and radio (20, 5%) — 16, 9 % of the students; 100% of the employed; 50% of the unemployed;

- newspapers and magazines (41%) — 37, 7% of the students; 100% of the employed; 75% of the unemployed;

- internet (49, 4%) — 45, 5% of the students; 100% of the employed; 100% of the unemployed;

- friends (53%) — 49, 4% of the students; 100% of the employed; 100% of the unemployed;

- parents (54, 2%) — 51,9% of the students; 50% of the employed; 100% of the unemployed;

-1 am not looking for such services( 7, 2%)- 7, 8% of the students; 0% of the employed; 0% of the unemployed;

- from other place: youth centers (1, 2%), student market (8, 4%), school (1,2%), teachers (1, 2%) - accordingto 11, 7% of
the students and 25% of the unemployed.

43, 4% from the population are not aware of career centers existence and 26, 5% do not know what these centers deal with.
Only 28,9% take advantage of their services.

Summary: Young peoplerely on information about their professional training and employment mainly from their parents
(54, 2%) friends (53%) and Internet (49, 4). Career (10,8%) and labour (12%) centersare used the least.

2.STUDY ONACCESSTOINFORMATION AND SERVICES(QUESTIONSS3, 4, 8)

Young peoplefind information about education, profession, employment and career devel opment from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. Aswell asfrom youth
centers, student services, school and teachers.

Regarding service access 27, 7% consider services as widely available. According to 14, 5% there are not enough places
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where career services are offered. The same percentage of young people agrees there are not enough specialists in that area.
Only 4, 8% declare they do not need such services.

People without access to career services are 3, 6% and those who don’t have information about these types of services
are37,3%.

Only one third of the population uses career centers services. In percentages. 29, 9% students; 50% employed; 100%
unemployed.

69, 9% are not familiar with the activity of career centers (40, 3% students; 50% employed and 100% unemployed). 71, 1%
of the sample don’t use career centers (70, 1% students; 50% employed; 0% unemployed).

Most of the young people refer to Internet as a reliable source of information. (59, 7% students; 100% employed and
100% unempl oyed)

8, 4%(students only) prefers personal contacts than Internet, which indicates the high access levels to information
technologies young people have.

6% of the population (6, 5% of the students) cannot work with Internet.

3, 6% don’'t have access to Internet and cannot work with computer (approximately 3, 9% of the students). The same
number of the sampleisfinancialy restricted to use Internet (2, 6% of the students and 25% of the unemployed). About
one third of the questioned individuals hasn't access at all to Internet but they would use it as a source of information (29,
9% students and 25% of the unemployed).

Summary: limited accessto career services (under 30%) is due mainly to lack of information (eventhough there are special-
ized centers). Young people prefer Internet asasource of information (91, 6%). Unfortunately apart of themisfinancialy restricted
or doesn’'t have access to Internet.

Thus a virtua career center would facilitate considerably youth access to information about their educational and career
development.

3.STUDY ON CAREERCENTERSSERVICES

* typeof services(consultations, counselsand infor mation), question 7

The highest percentage received is for the people looking for job information (72, 3%) — 70, 1% of the students; 100% of the
employed and 100% of the unemployed); then preparation of application formulates (68, 7%) — 66, 2% of the students; 100% of the
employed and 100% of the unemployed. Training for job interviews (71, 1%) — 68, 8% of the students 100% of the employed and
unemployed. Morethan half the sample expect information about improvement of their education (51, 8%) —49, 4% of the students,
100% of the employed, 75% of the unemployed). 30% need information about career development (29, 9% of the students; 50% of
the employed; 75% of the unemployed), information about proper behavior when entering on a new organization (24, 7% of the
students; 50% of the employed; 75% of the unemployed). And finally people request estimation of their suitability to a particular
job (34, 9%) — 33, 8% of the students, 50% of the employed, 50% of the unemployed.

® usersof career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards people who graduate at the present
moment (71,1%) and in the smallest degree towards people looking for achange (19, 3%) and long-term unemployed (22, 9%). A
possible discussion of this particular result focuses on the presence of a great number of institutions involved in unemployment
problems. While change decisions in the sphere of education, profession and career are rather intimate questions and are not of
great importance.

More than half the individuals think that career services should be orientated to young unemployed people (59%). Accord-
ing to 26, 5% of the sample people in risk of loosing their jobs are also to enjoy special cares.

44, 6% assume that disadvantage people are at the center of career services focus because of their real difficulties at the
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labour market. According to 67, 5% career centers have to deliver information consistent with those group special needs. However
21, 7% consider there is need for competent specialistsin that area.

Only 7, 2% disagree disadvantage people need special care.

According to the results other groups of clients of career centers should be housewives (1, 2%) and illiterate people (1,
2%).

* Nature of career services (question 6)

More than half the questioned individual sfind the prime purpose of youth career centersin delivering information about new
employment (62, 7%) —these are the answers of 59, 7% of the students;, all of the employed and unemployed people. 49, 4% expect
to find information about improvement of their qualification ( these are 48, 1% of the students; 100% of the employees and 50% of
the unemployed). 44, 6% expect information about education ( 44, 2%of the students; 50% of the employed and unemployed

people).

Apart from these services the results reveal that career centers should produce services about career advancing, academic
and professional realization, academic career, “more successful professions’, how to writea CV( 1, 2% for each statement)

* servicequality (questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients' needs and their satisfaction at the end.

Morethan half theindividuals consider the information they get from different sourcesuseful but not sufficient (59%). Only
7, 2% assume they get the information they needed. 20, 4% think the information they get neither reflects their needs nor satisfies
them.

To some extend the assessment of the service quality depends on how available they are. The fact that fewer than 30% of
the young people have wide access to career services and there is lack of information for 37, 7% of them complicates redlistic
assessment of the quality of the services whom young people are simply not familiar with. That accounts for the extremely low
levels of satisfaction —9, 6%, and is also dueto that 65, 1% haven’t ever receive the advice they needed and for 10, 8% the offered
information has proved useless.

The competence of the specialists and their approach towards the clients al so effects the assessment of service quality. The
results showed that young people are satisfied by the way they have been “served” in most cases. Only 4, 8% declare that the
specialists have proved incompetence and are not to be trusted to.

Summary: Young people primarily look for information, consultation and advicein career centers.

The results accentuate on the special care that disadvantage people need. Data revealed that there aren’t enough special-
istsin that area, which accounts for the need of specific preparation of the personnel of career centers.

Young people require extension of career centers scope and rise in service quality. The development of extended service
guidance about career (educational and professional) development that will be offered in career centers, media and other institu-
tions is a possible solution of the problem.
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APPENDIX 10
ITALY—-QUESTIONAIRERESULTS

Number of thesample—-33

e students— 13(39, 4%) age:
* employees—5(15, 2%)
* unemployed — 15 (45, 5%) Years %
education i 17 6,1
o 18 3,0
® secondary —32(97%) . 19 6.1
* university —1(3%) . 20 121
nationality g 21 6,1
o 22 12,1
e |talian—32 . 23 12,1
e Other-1 . 24 12,1
. o 25 3,0
residence:
o 26 3,0
* city —33, 3% i 27 6,1
* village - 66, 7% o 28 6,1
o 29 91
SeX . 33 30

* mae—39,4%
* femae—60, 6%

1.STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES QUESTIONS1:3)

I nfor mation about career servicescould beobtain from:

- Consultants (36, 4%) — according to 30, 8% of the students; 60% employed; 33, 3% unemployed people;
- employment markets (27, 3%) — 30, 8% students; 40% of the employed; 20% unemployed;

- career centers (27, 3%) —23, 1% of the students; 20% employed; 33, 3% unemployed;

- labour centers (0%)

- television and radio (12, 1%) —7, 7% students; 40% employed; 6, 7% unemployed;

- newspapers and magazines (33, 3%) —15, 4% students; 40% employed; 46, 7% unemployed;
- Internet (27, 3%) —7, 7% students; 60% employed; 33, 3% unemployed;

- friends (15,2%) —7, 7% students; 40% employed; 13, 3% unemployed;

- parents (15, 2%) —15, 4% students; 0% employed; 20% unemployed;

-1 am not looking for such services( 3%)- 7, 7% students, 0% employed; 0% unemployed;

- from other place: youth information centers(6, 1%) — declared by 13, 3% of the unemployed

Only 6, 1% from the population are not aware of the existence of career centers and 12, 1% do not know what these
centers deal with. The mgjority of the individuals (81, 8%) take advantage of the services, which indicates the popularity
of that type of youth career services.

Summary: Young people rely mainly on information about their professional guidance and employment from consultants
(36, 4%), news papers and magazines (33, 3%). Internet, career and labour centers are preferred by 30% from the sample. TV and
radio, parents and friends are used the least.
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2.STUDY ONACCESSTOINFORMATION AND SERVICES(QUESTIONSS, 4, 8)

Young peoplefind information about education, profession, employment and career development from employment services,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. Aswell asfrom youth
centers, student services, school and teachers.

Regarding service access 42, 4% consider services as widely available. According to 45, 5% there are not enough places
where career services are offered. 6, 1% of the young people agrees there are not enough specialists in that area.

Everyone has access to career services and only 3% don’'t have information about these types of services. The same
percentage thinks that career services are not enough.

More than two-third of the population (81, 8%) usesthe servicesthat career centersoffer. In percentages: 61, 5% students;
100% employed; 93, 3% unemployed.

15, 4% of the students don’t know about the existence of career centers; 23, 1% of the students and 6, 7% of the unemployed
are not familiar with the activity of career centers. All of the employed people are informed about career centers and use their
services.38, 5%of the students and 6, 7%of the unemployed don’'t use career centers.

Most of the peoplerefer to Internet asareliable source of information — 63, 6% (61, 5% of the students; 80 % employed and
60% unemployed).

Only 12, 1%(15,4% of the students; 13, 3% of the unemployed) prefer personal contacts than Internet, which indicates the
high access levels to information technologies young people have.

Everybody knows how to work with Internet.

18, 2 don't have access to Internet but they would use it as a source of information (approximately 15, 4% of the students,
20% of the employed and unemployed people). Only 3% of the unemployed are financially restricted to use Internet and again 3%
of the unemployed don’t know how to use a computer. 7, 7% of the students cannot work with Internet.

Summary: Great availability of career services (more than 80%) is due to their distribution in the country (including
specialized centers). Young people prefer Internet as a source of information —only part of the unemployed isfinancially restricted
or does not have access to Internet.

Thusavirtua career center would develop to greater extend youth access to information about their educational and career
development.

3.STUDY ON CAREER CENTERSSERVICES

* typeof services(consultations, counselsand infor mation), question 7

The highest percentage received isfor the people looking for job information (51, 5%) —23, 1% students; 80% employed and
66, 7% unemployed); then preparation of application formulates (55, 5%) —38, 5% students; 80% employed and 60% unemployed.
Training for behavior during job interviews (45, 5%) —15, 4% students 80% of the employed and 60% of the unemployed. Only 12,
1% expect information about improvement of their education - 7, 7% students, 40% employed, 6,7% unemployed). 18, 2% need
information about career development (29, 9% students; 20% employed; 13, 3% unemployed). Only unemployed people (20%)
search for information about proper behavior when entering on anew organization. And finally people request estimation of their
suitability to aparticular job (15, 2%) —15, 4% students, 20% employed, 13, 3% unemployed.

* usersof career services (question ,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (72,7%),
people who graduate at the present moment (45, 5%), long-term unemployed (27, 3%), disadvantage people because of their real
difficulties at the labour market, peoplelooking for achange (15, 2%) and to the smallest degreeto peopleinrisk of loosing their job.

According to 54, 5% career centers have to deliver information consistent with those group special needs. However 30, 3%
consider thereis need for competent specialistsin that areaand 3% rather think there are no experience and traditionsin delivering
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such services. Only 6, 1% think disadvantage people don’t need special cares.
According to the results other groups of clients of career centers should be “all in need for” (3%).
* Nature of career services (question 6)

More than half the questioned individual s find the prime purpose of youth career centersin delivering information about new
employment (72%) — these are the answers of 53, 8% of the students; all of the employed and 80% of the unemployed people. 51,
5% expect to find information about improvement of their qualification (these are 38, 5% of the students; 60% of the employed and
unemployed people). Only 12, 1% expect information about education (15, 4%of the students; 20% of the employed and 6, 7% of
the unemployed people).

Apart from these services the results reveal that career centers should produce services about “ where to find ajob” (3%).
* servicequality (questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients' needs and their satisfaction at the end.

More than one-third (36, 4%) the individuals consider the information they get from different sources useful but not
sufficient. 45, 5% assume they get the information they needed. Only 12, 1% think the information they get neither reflects their
needs nor satisfies them.

To some extend the assessment of the service quality depends on how availableit is. The great availability of career services
(42, 4%) isdueto the presence of information for 97% of the young people. That accountsfor the high level s of satisfaction—84,8%,
and it is also due to that 97% have received the advice they needed and for 100% the offered information has proved useful.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. The
results showed that young people are satisfied by the way they have been “served” in most cases. Only 6, 1% declare that the
specialists have proved incompetence and all individuals have trust in them.

Summary: Young people primarily look for information, consultation and advice in career centers for finding a job and
preparing their applying formulates. The results accentuate on the special care that disadvantage people need. Data revealed high
levels of satisfaction from career services offered in career centers and in other sources of information. However it is questionable
whether theresultswill bethe samefor alarger sample. Furthermore peoplewith secondary education predominates the sample and
that is why the study results are representative mainly for that group of people.
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APPENDIX 11
SWEDEN-QUESTIONAIRERESULTS

Number of thesample—67 age:
0,
e students— 28(41, 8%) vears &
° — 0,
employees—10 (14, 9%) .17 3.0
¢ unemployed —29 (43, 3%) .18 _
education 19 6,0
* 20 13,4
® primary —12 (17, 9%) ° 21 13,4
* secondary — 46 (68, 6%) e 22 13,4
* university —9 (13, 4%) ° 23 16,4
nationality "2 10.4
25 6,0
* Swedish—62 (92, 5%) * 26 14,9
* Other—5(7,5%) ° 27 15
. e 28 -
residence: e 29 -
- ity —56 (83, 6%) "0 18

* village - 11 (16, 4%)

sex
* male—22 (32, 8%)
 female—54 (67, 2%)

1. STUDY ON PRESENT INFORMATIONABOUT YOUTH CAREER SERVICES( QUESTIONS1;3
Infor mation about career servicescould beobtain from:

- Consultants (0%) — according to al of the participants ( probably there aren’t specialists who offer such services)
- employment markets (71, 6%) —57, 1% students; 70% employed; 86, 2% unemployed;

- career centers (20, 9%) —32, 2% students; 40% employed; 3, 40% unemployed;

- labour centers (26, 9%) —17, 9 students; 10% employed; 41, 4% unemployed;

- television and radio (10, 4%) —10, 7% students; 13% employed; 3, 4% unemployed;

- newspapers and magazines (59, 7%) —57, 1% students, 50% employed; 65, 5% unemployed;

- Internet (73, 1%) —60, 7% students; 50% employed; 93, 1% unemployed;

- friends (56, 7%) —57, 1% of the students; 60% of the employed; 55, 2% of the unemployed;

- parents (25, 4%)— 35, 7% of the students; 40% of the employed; 1013% of the unemployed;

- | am not looking for such services (1, 5%)- 3, 6% of the students; 0% of the employed; 0% of the unemployed;
- from other place: university catalogues (1, 5%) — only students

31,3% from the popul ation are not aware of the existence of career centers (42, 9 of the students; 40% of the employed and 17,
2% of the unemployed), 25, 4% do not know what these centers deal with (21, 4% of the students; 20% of the employed and 31%
of the unemployed)

Summary: Young people rely on information about their professional preparation and employment mainly from Internet,
employment markets and career centers (30%). They trust newspapers and magazines to some extend. None of the participants
uses consultant services as there aren’t any (36, 4%). TV and radio, parents and friends are used the least.
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2.STUDY ONACCESSTOINFORMATIONAND SERVICES(QUESTIONS3, 4, 8)

Young peoplefind information about education, profession, employment and career development from employment services,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents as well as from
univer sity catalogues.

Regar ding service access 25, 4% consider services as widely available. According to 17, 9% there are not enough places
where career services are offered. 6% agree there are not enough specidistsin that area.

Only 3% declare they do not need such services.

People without accessto career services are 14, 9% and those who don’t have information about these types of services are
17, 9%. Other answersto these questionsare* | don’t know”, “ | have never searched for such services*, “ | havenoided’, * | don’t
know how they can help me” (1, 5%),

Only one third of the participants (34,3%) uses career centers services. In percentages. 32, 1% of the students; 20% of the
employed; 31,4% of the unemployed. In conclusion, the unemployed use career centers and Internet to the greatest extend when
compared to the other questioned groups. However within their group the percentage of the users and non-users is approximately
the same. The participants answered the question whether they use career services like “ sometimes’ (3%), “I do not always look
for information” (1, 5%), “I don’t have opinion “ (1, 5%), “ | don’t need that kind of service’ (1, 5%)

Most of the young people refer to Internet as a reliable source of information - 68, 7% (75% of the students; 40% of the
employed and 72, 4% of the unemployed)

14, 9%(7, 1% of the students, 40% of the employed and 72, 4% of the unemployed) prefers personal contacts than Internet,
which indicates the high access levels to information technologies young people have.

Only 1, 5% of the population (the group of the unemployed) cannot work with Internet.

17, 9%doesn’'t have access to Internet but they might use it as a source of information (14, 3% of the students, 30% of the
employed and17, 2% of the unemployed). Only 6% cannot work with computer (3, 6% of the students 20% of the employed and 3,
4% of the unemployed). Only 4, 5% isfinancially restricted to use Internet (7, 1% of the students and 10% of the employed). Finally
1, 5%o0f the participants cannot work with Internet (3, 6% of the students)

Summary: Access to career services is limited (fewer than30% of the participants) but there are many opportunities of
Internet using. Approximately 68% of the participants are able to work with a computer and with Internet and that is very high
percentage.Almost all of theindividualsrely on theinformation from the global net. Thusthe development of avirtual career center
would be of great success and it would also produce good chances for electronically teaching and consulting.

3.STUDY ON CAREER CENTERSSERVICES. TY PE OF SERVICES (CONSULTATIONS, COUNSEL SAND INFORMATION)
QUESTION 7

The highest percentage received isfor the peoplelooking for preparation of application formulates (62,7%) —theseare 71, 4%
of the students, 70% of the employed and 51, 7% of the unemployed).

Information about a new job and preparation for an interview is requested by (59, 7%) —67, 91% of the students; 50% of the
employed and 55, 2%of the unemployed.

More than half of the participants expects information about improvement of their education (50, 7%) —50% of the students,
60% of the employed, 48, 3% of the unemployed). 32, 8% need information about career devel opment (35, 7% of the students; 30%
of the employed; 31% of the unemployed).

Information about proper behavior when entering on anew organization isrequested by 35, 8% (35, 7% of the students; 30%

of the employed; 37, 9% of the unemployed). And finally people request estimation of their suitability to aparticular job (40, 3%) —
25% of the students, 50% of the employed, 51, 7% of the unemployed.

® Usersof career services(question 7,9 10)
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According to the given answers career services should be orientated to young unemployed people (80, 6%), long-term
unemployed (62, 7%), disadvantage people (64, 2%), and in the same degree towards people who graduate at the present moment,
people looking for a change and people in risk of loosing their job (50%). Data revealed that career centers have to deliver
information consistent with the special needs of the group of disadvantage people. However 16, 4% consider there is need for
competent specialists and 4, 5% think there aren’t enough experience ad traditions in that area. Only 9% disagree disadvantage
people need specia care.

* Nature of career services (question 6)

More than half the questioned individuals find the prime purpose of youth career centers in delivering information about a
new job (70, 1%) —these are the answers of 71, 4% of the students; all 80% of the employed and 65, 5% of the unemployed people.
50, 7% expect to find information about improvement of their qualification (these are 42, 9% of the students; 30% of the employees
and 65, 5% of the unemployed).52, 2% expect information about education ( 44, 9%of the students; 70% of the employed and 55, 2%
of the unemployed people). Apart from these services the results reveal that career centers should produce different assessment
testsfor personal qualitiesin particular working environment and also additional information about “how to find my dream- job” (1,
5%).

* Service quality (questions 2, 4, and 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients' needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (62,7%).
Furthermore only 20, 9% think they are offered useful information. This result demonstrates the tendency of the individuals not to
rely only on one source of information evethough its worthiness.

Almost all of the participants (95, 5%) assume they get the information they needed. 11, 9% think the information they get
neither reflects their needs nor satisfies them.

To some extend the assessment of the service quality depends on how available they are. 85, 1% of the young people have
access to career services but the percentage of the people who agree career services are widely available is approximately low (25,
4%). Furthermore it is highly estimated the availability of specialists (94%). Unfortunately their services are not estimated as
satisfactory. 92,5% declare the incompetence of the specialistsand in the sametimetheir proper approach to the clients. That iswhy
only 6% don’t have trust in them and 92, 5% are content with the information they are offered.

20, 9% do not use consultants services and it is the same percentage of those who felt unsatisfied with consultants' work
whichis probably dueto the fact they have never used such kind of services however. The analysis of the results revealed that high
levels of satisfaction correlates with high rate of using career services.Only in 37, 3% of the circumstances the participants haven't
been advised properly (as though they might have got other useful advice).

The competence of the specialists and their approach towards the clients al so effects the assessment of service quality. The
results showed that young people are satisfied by the way they have been “served” in most cases. Only 6, 1% declare that the
specialists have proved incompetence and are not to be trusted to.

Summary: According to the given answers career services should be orientated to young unemployed people (80, 6%),
long-term unemployed (62, 7%), disadvantage people (64, 2%), which distinguishes Sweden from Italy and Spain (the group of the
graduates at the present moment occupied the leading position in these two countries).

Young people primarily look for information, consultation and advicefor finding ajobin career centers (morethan 70%). Half
the questioned individuals consider as important services, which effects the education and qualification. The results explicitly
define the need of specia care for disadvantage people, and that calls for preparation of specific materials in career centers
(guidance, etc.). Furthermore data revealed Sweden as one of the countries with good traditions and large experience in that
particular sphere of service and work with that class of clients.

Data revealed high levels of service quality and satisfaction among people who use them. However it is questionable
whether the results will be confirmed by alarger sample. Furthermore people with secondary education predominates the sample
and that is why the study results are representative mainly for that group of people.
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APPENDIX 12
LATVIA—-QUESTIONAIRE RESULTS

Number of thesample—34 age:
Years %
* students— 27(79, 4%)
* employees—7 (20, 6%) 14 11,8
. e 15 11,8
education .16 118
* primary —15(44,1%) ° 17 14,7
* secondary — 15 (44, 1%) ° 18 26,5
* university —4(11,5%) ° 19 -
e 20 -
nationality e 21 -
o Latvian—23(67, 6%) *2 29
*23 11,8
* Other —11(32, 4%)
° 24 2,9
residence: * 25 2,9
* 26 2,9
® city —79, 4% . o7 ]
* village - 20, 6% .28 ]
sex ° 29 -
*33 -

°* mae—47,1%
* female—52, 9%

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES( QUESTIONS1:3
I nfor mation about career servicescould beobtain from:

- Consultants (8, 8%) — according to 3, 7 from the students; 28, 6% of the employed,;
- employment markets (11, 8%) —7, 4% of the students; 28, 6% of the employed,

- career centers (14, 7%) —14, 8% of the students; 14, 3% employed;

- labour centers (2, 9%) — 3, 7% of the students; 0% of the employed

- television and radio (20, 6%) — 25, 9 % of the students;

- newspapers and magazines (52, 9%) —55, 6% of the students; 42, 9% of the employed;
- Internet (52, 9%) —55, 6% of the students; 42, 9% of the employed,;

- friends (29, 4%) —29, 6% of the students; 28, 6% of the employed;

- parents (38, 2%) —44, 4% of the students; 14, 3% of the employed,;

- | am not looking for such services(0%)

- from other place:” School” 2003, library, books (2, 9% of the students)

Only 8, 8% from the population are not aware of the existence of career centers and 41,2% do not know what these centers deal
with. 44, 1% take advantage of career services and 2, 9% use them “ only when it is necessary”. All of that speaks for the limited
distribution of institutions that are involved in youth consulting.

Summary: Young people rely on information about their professional training and employment mainly from newspapers,

magazines and Internet. The results showed labour centers and consultants as not reliable institutions which is probably due to
predomination of students in the target group and they haven't encounter yet the unemployment problems.
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2.STUDY ONACCESSTOINFORMATIONAND SERVICES(QUESTIONSS3, 4, 8)

Young peoplefind information about education, profession, employment and career devel opment from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from
“School s2003", library and books..

Regarding service access 41, 2% consider services as widely available but the majority of the questioned group (58, 8%)
support the opposite opinion. According to 23, 3% there are not enough places where career services are offered and 2% agree
there are not enough specialists in that area.

44, 1% declare they do use career services (44, 45% of the students and 42, 9 of the employed people). 55, 9% do not use
career centersservices. In percentages: 55, 6% of the students; 57, 1% of the employed; 18, 8% of the participants don’t know about
the existence of career centers (11, 1% of the students) and 41,2(37,% of the students and 57, 1% of the employed people) do not
know what these centers activity is.

Most of the young people refer to Internet as a reliable source of information. (81, 5% of the students; 71, 4% of the
employed), which indicates the high access levels to Internet and computers young people have.

None of theindividuals prefers personal contacts than Internet as a source of information about education, career devel op-
ment and work.

All of the population works with Internet and computers and they rely mainly on information from the global net. Only 5, 9%
of the employed don’t have access to Internet and 11, 8% of the students cannot work with computer. 2, 9% of the students are
financially restricted to use Internet (2, 6% of the students and 25% of the unemployed).

Summary: According to the participants access to career services is “within reach” but it is not” widely available’.
Therefore there are structures that offer career services but the participants don’t use them. The results demonstrate high levels of
reliability and satisfaction from Internet that immediately reveal sworking skillsand technological benefits. However it is question-
able whether these results would be supported by alarger and more diverse sample.

Thus a virtual career center would develop considerably youth access to information about their educational and career
advancement.

3.STUDY ON CAREER CENTERSSERVICES

¢ typeof services(consultations, counselsand information), question 7

The highest percentage received isfor the people looking for job information (70, 6%) —66, 7% of the students; 85, 7% of the
employed; then preparation of application formulates (61, 85%) — 66, 75% of the students; 42, 9% of the employed. Training for job
interviews (50%) —44, 4% of the students and 71, 4% of the employed. More than half the sample expect information about
improvement of their education (41, 2%) —40, 7% of the students, 42, 9% of the employed, which isdueto the characteristics of the
sample .29, 4 % need information about career development (18, 5% of the students; 71, 4 % of the employed). Information about
proper behavior when entering on anew organization is requested by 29, 4% (25, 9% of the students and 42, 9 % of the employed.
Itisrelatively high percentage of the people that request estimation of their suitability to a particular job (38, 2%) —29, 6% of the
students, 71, 4% of the employed.

* usersof career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards disadvantage people (52, 9%)
because of their real difficulties at the labour market; young unemployed people (44, 1%); people who graduate at the present
moment (23, 5%), people looking for a change (20, 6%), people inrisk of loosing their jobs (14, 7%) and long-term unemployed
(12,8%)

2, 9% consider that career services should be orientated towards everybody. The participants think that in Latvia there are

competent specialists with experience and traditions in the sphere of career services.
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* Nature of career services (question 6)

More than two thirds of the questioned individuals find the prime purpose of youth career centersin delivering information
about new qudlification (76, 5%) —these are 74, 1 of the studentsand 85, 7% of the employed. Then comerequestsfor anew job (58,
8%) — these are the answers of 48, 1% of the students and all of the employed. More than half the questioned individuals (52, 9%)
expect information about education (51, 9% of the students, 57, 1% of the employed. Apart from these services the results reveal
that career centers should produce services about summer educational courses and job adds.

e servicequality (questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients' needs and their satisfaction at the end.

64, 7% consider the information they get from different sources useful but not sufficient. Only 14,7% assume they get
the information they needed. 2, 9% think the information they get do not reflect their needs.

All of the participants are content with the offered information.

To some extend the assessment of the service quality depends on how available they are. High access levels to career
services (97, 1%) are result from the wide availability of information (76, 5). These are some of the reasons for the extremely high
level of satisfaction (100%). Thefact that 97, 1% have received useful advice (97, 1% consider career service specialiststo havethe
proper approach and abilities) also accountsfor it. Only 2, 9% find career specialistsincompetent. However al of the participants
have trust in them.

Summary: Young people primarily look for information, consultation and advice in career centers about finding ajob and
preparation of application formulates. Data showed the greater importance of qualification than education and employment.

The results aso accentuate on the special care that disadvantage people need.
Search resultsin Latviaproved highest level of satisfaction from career centers and the other sources of information, while
the satisfaction from consultants' work remains relatively low (one third of the population). The problem about the generalization

of the data remains speculative. Therefore astronger design of the study in which the sample would include not only the group
of the students( regarding that the group of the unemployed is missing here) might reveal more diverse results.
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SLOVAKIA -QUESTIONAIRE RESULTS

Number of thesample—281

* students—281(100%) age:
Years
education
e 17
* secondary —279 (99, 3%) * 18
* university —2(0, 7%) ¢ 19
S * 20
nationality .o
¢ Sovakian—100% ° 22
23
residence: .« 2
* city—211 (75, 1%) ;Z
¢ village - 70 (24, 9)%
age - 70(24,9)% . >
Sex * 28
29
* male—64 (22, 8%) . 30

* female—217(77,2)%

1.STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES QUESTIONS1.3)

Infor mation about career servicescould beobtain from:

- Consultants (5, 3%)

- employment markets (15, 3%)

- career centers (1, 4%)

- labour centers (10, 3%)

- television and radio (48, 8%)

- newspapers and magazines (76, 5%)

- Internet (63, 7%)

- friends (54, 1%)

- parents (33, 8%)

- 1 am not looking for such services(5%)

%

3,6
15,3
30,2
23,1
12,5
7,8
2,5
2,1
1,8

07

0,4

APPENDIX 13

- From other place: private companies for student services (7%), student centers, university professors, pamphlets and
materials (4% each), universities and information materials from the universities

- 66, 2% from the population are not aware of career centers existence and 28, 5% do not know what these centers deal
with. Only 0, 4% take advantage of their services. The same percentage points out that they don’t know whether there is a
career center in their town; these centers are not advertised enough; they wouldn’t use a career center; and again only 0, 4
would use a career center. All of that indicates the lack of youth institutions for consulting and informing in Slovakia.

Summary: Young people rely on information about their professiona training and employment mainly from newspapers
and magazines (76, 5%), Internet (63, 7%), friends (54, 1) and the smallest amount of interest is towards career services and

consultants
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2.STUDY ONACCESSTOINFORMATIONAND SERVICES(QUESTIONS3, 4, 8)

Young peopl e find information about education, profession, employment and career devel opment from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. Aswell asfrom youth
and student markets, school and teachers.

Regarding service access 98, 2% consider services as not available at all. According to 7, 8% there are not enough places
where career services are offered. 14, 6% of young people agree there are not enough specidistsin that area.

5, 7% declare they do not need such services.

People without access to career services are 23, 1% and those who don’t have information about these types of services
are50, 2%.

Less than 1% use career centers services.

Most of the young people refer to Internet as a reliable source of information (77, 2%), which indicates the high access
levels to information technologies young people have.

9, 3% prefers personal contacts than Internet.

Almost al of the participants know how to work with Internet (96, 1%) but 11% don’t have access to Internet and they
would useit as a source of information. Only 1, 1% are financially restricted to use Internet. Only 2, 5% cannot work with a
computer

Summary: Data revealed that there is no access to career centers and services which is due to lack of established institu-
tions. Therefore young people prefer Internet as a source of information and that speaks of high levels of access to technologies
and skills for working with the global net. It is questionable whether the results would remain the same if the sample consisted of
employed and unemployed people and disadvantage people.

Thus young people would rely on avirtual career center for information about their educational and career development.

3.STUDY ON CAREERCENTERSSERVICES

* typeof services(consultations, counselsand infor mation), question 7

The highest percentage received is for the people looking for job information (68, 7%); Training for job interviews (68, 7%).
54, 1% request estimation of their suitability to a particular job;); 41, 6% request information about improvement of education and
career development (37, 4%); then comes preparation of application formulates (29, 2%). The least wanted information is about
proper behavior when entering on anew organization (23, 8%)

* Usersof career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (77, 2%);
people who graduate at the present moment (72, 2%) long-term unemployed (52%); disadvantage people (41, 6%); peoplelooking
for achange (25, 3%) and in the smallest degree towards peoplein risk of loosing their job (20, 3)

Although less than half the individuals think that career services should be orientated to disadvantage people 61, 9%
assume that they require specific materials and information According to 7, 8% they do not need specia care.

According 0, 4% career servicesarefor “all of the people”, “al who takesinterestin”, “all who need ajob”, “ peoplewho will

be retire in two years’, “people with disahilities’, “people who cannot find proper job”, “people without educational degree
(secondary or university).
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* Natureof career services(question 6)

More than half the questioned individual s find the prime purpose of youth career centersin delivering information about new
employment (68, 3%) .54, 1 % expect to find information about improvement of their qualification. 54, 8% expect information about
education.

Apart from these services the results reveal that career centers should produce services job targets and job offers.
* Servicequality (questions2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients' needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (59, 4%).
Only 2, 8% assume they get the information they needed. 16, 7% think the information they get neither reflects their needs nor
satisfiesthem (for O, 4% thereisn’'t “real information)

To some extend the assessment of the service quality depends on how available they are. The fact that only 1, 8% of the
young people have wide access to career servicesis probably due to the fact that one third of the young people do not use career
services.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality.
Only 0, 7% are satisfied by the given advises. At the same time the results showed that young people (98, 6%) are satisfied by the
way they have been “served” in most cases and they declare that the specialists have proved their competence and have the right
approach However 65, 5% remain dissatisfied by consultant’s services.

Summary: Young people primarily look for information, consultation and advice in career centers about education, work
and qualification. The results accentuate on the special care for young unemployed people and those who graduate at the present
moment, which is consistent with youth attitudes at the point of their professional development. Data revealed controversial
results for satisfaction from career services and other sources of information. One of the possible reasons is the limited character-
istic of the sample. Another explanation for that data confusion isthe confusion itself of career centers services (that are distributed
weakly in the country) and consultations from acquaintances and from other structures. That is why we do not see rejection and
renunciation of future career centers.
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Number of thesample—31

* students—23(74, 2%)
* employees—3(9, 7%)
* unemployed —5 (16, 1%)

education

* primary —1 (3, 2%)
® secondary — 25(80, 6%)
® university — 5 (16, 1%)

nationality
* Greek—100%
residence

* City—90, 3%
* village - 9, 7%

APPENDIX 14

GREECE-QUESTIONAIRERESULTS

age

Years

° 17
° 18
* 19
* 20
21
22
* 23
° 24
25
* 26
° 27
* 28
* 29
* 33

%

9,7

19,4
9,7
9,7
22,6
9,7
9,7
3,2
3,2

* male-35, 5%
¢ female—64, 5%

1. STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES QUESTIONS1:3)

I nfor mation about career servicescould beobtain from:

- Consultants (6, 5%) — according to 4, 3% from the students; 0% of the employed; 20% of the unemployed people;
- employment markets (3,2%) 20% unemployed;

- career centers (3, 2%) —20% unemployed;

- labour centers (3, 2%) —20% of the unemployed;

- television and radio (16, 1%) —21, 7% of the students,
- newspapers and magazines (51, 6%) —52, 2% of the students; 66, 7% of the employed; 40% of the unemployed;
- Internet (41, 9%) —39, 1% of the students; 33, 3% of the employed; 60% of the unemployed;

- friends (45, 2%) —39, 1% of the students; 66, 7% of the employed; 60% of the unemployed;

- parents (9, 7%) —8, 7% of the students; 33, 3% of the employed;
- | am not looking for such services(6, 5%)- 8, 7% of the students;
- From other place: university, school courses for professional guidance, personal contact with the employer ( 3, 2% each)
- 38, 7% from the population are not aware of the existence of career centers and 32, 3% do not know what these centers
deal with. Only 6, 5% take advantage of their services. 3, 2% points out they cannot rely on career centers and they don’t
need them. Therefore the results are indicative for the weak distribution and unknowing of career services.

Summary: Young people rely on information about their professional training and employment mainly from newspapers
and magazines, friendsand Internet. Career centersand |labour marketsare preferred by approximately 30%. Specialized institutions
are preferred the least (career and labour centers, employment markets) which is due mainly to the sample composition.
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2.STUDY ONACCESSTOINFORMATION AND SERVICES(QUESTIONSS3, 4, 8)

Young peoplefind information about education, profession, employment and career devel opment from employment markets,
career centers, labour centers, television and radio, newspapers and magazines, Internet, friends and parents. As well as from
univer sity, school cour sesfor professional guidance, per sonal contact with theemployer.

Regarding service access everyone considers services as not widely available. According to 35, 5% there are not enough
places where career services are offered. 6, 55% of the young people agree there are not enough specidists in that area.12, 9%
declare they do not need such services.

People without access to career services are 12, 9% and those who don’t have information about these types of services are
32,3%. Only two of the questioned people (one student and one unemployed — 6, 5%) use career centers services.

39, 1 of the students, 33, 3% of the employed and 40% of the unemployed don’t know about the existence of career centers
(38, 7%). 32, 3% doesn’t know what istheir activity (39, 1 of the students, 33, 3% of the employed).

Most of the young peoplerefer to Internet asareliable source of information. (67, 7%) - 65, 2% of the students; 100% of the
employed and 60% of the unemployed, which indicates the high access levels to information technologies young people have.

3, 2%(20% of the unemployed only) prefers personal contacts than Internet

Almost all of the population can work with Internet. 6, 5% don’t have access to Internet but they would use it a source of
information (4, 3% of the students and 20% of the unemployed). None of the questioned isfinancially restricted to use Internet and
everybody relies on the global net. Only 3, 2 cannot work with a computer (4, 3% of the students) and 12, 9% cannot use Internet
17, 4 of the students)

Summary: limited access to career services has been drawn out as a result. However there are high levels of access to
technologies and working skills with Internet that makes it the most preferred source of information.

Thus a virtual career center would be consistent with youth attitudes towards information and develop youth access to
information about their educational and career development.

3.STUDY ON CAREER CENTERSSERVICES

¢ typeof services(consultations, counselsand information), question 7

The highest percentage received isfor the people looking for job information (45, 2%) - 43, 5% of the students; 100% of the
employed and 20% of the unemployed); then preparation of application formulates—47, 8% of the students; 33, 3% of the employed
and 40% of the unemployed. Training for job interviews—43, 5% of the students 100% of the employed and 20% of the unempl oyed.
About onethird of the sample (29%) expect information about improvement of their education—34, 8% of the students, 33,3% of the
employed. The same number of people request estimation of their suitability to a particular job(34, 8% of the students and 20% of
the unemployed). Information about proper behavior when entering on anew organization — 6, 5%( 4, 3% of the students and 20%
of the unemployed) The lowest rate is of information about career development (3, 2% - 4, 3% of the students)

® usersof career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (77, 4%),
people who graduate at the present moment (38,7%), long-term unemployed (22, 63%), disadvantage people (22, 6%) because of
their real difficulties at the labour markets, peoplein risk of loosing their jobs (9, 7%) and people who are looking for a change (6,
5%).

Accordingto 51, 6% career centers haveto deliver information consistent with the special needs of disadvantage people.38,
7% consider there is need for competent specialists and 16, 1 assume there aren’t enough experience and tradition in that area.

Only 6, 5% disagree disadvantage people need specia care.
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* Nature of career services (question 6)

More than half of the questioned individuals find the prime purpose of youth career centersin delivering information about
new employment (77, 4%) — these are the answers of 78, 3% of the students; 66, 7% of the employed and 80% of the unemployed
people. 22, 6% expect to find information about improvement of their qualification ( these are26, 1% of the students; 33, 3% of the
employees). Only 16, 1% expect information about education (21, 7%00f the students;

Apart from these services the results reveal that career centers should produce services about |abour payment.
* Servicequality (questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients needs and clients satisfaction at the end.

29% consider the information they get from different sources useful but not sufficient. Only 6, 5% assume they get the
information they needed. 19, 4% point out the information is of no actuality. 90, 3% think the information they get reflects their
needs and satisfies them (74, 2%).

To some extend the assessment of the service quality depends on how available they are. 12, 9% of the young people have
low level accessto career services mainly because of lack of information for 32, 3%.

93, 5% have received the advice they needed and for 90, 3% the offered information has proved useless.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality.
The results showed that young people are satisfied by the way they have been “served” in most cases. Only 3, 2% declare that
the specialists have proved incompetence and according to 6, 5% they lack approach skills. AlImost all of the individuals have
confidence in the consultants.

Itiscontroversial that 61, 3% do not use career services. Therefore high results of satisfaction are due to the opinion of the
Service users.

Summary: Young people primarily look for information, consultation and advice in career centers about finding a job,
preparation of application formulates and behavior during interviews.

Datarevealed low levels of satisfaction from the servicesin the career centers because of the small number of career centers
and the insufficient information about their services.

However the high levels of contentment with consultants' services are probably based on the popularity of these services

outside the career centers. It is questionable whether the results would be the same with larger and more diverse sample. Probably
the other classes of clients would support different opinions.
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APPENDIX 15
BULGARIA—-QUESTIONAIRERESULTS

Number of the sample—622*

o students—475 (76, 5%) age Y o
» employees—70(11, 3%) e ’
. _ 0,
unemployed —71(11, 4%) °14 0.2
15 0,3
education *16 18
o 17 17,8
* Elementary —20 (3, 2%) .18 22,8
* primary —271(43, 6%) * 19 10’ 3
* secondary — 287 (46, 1%) * 20 11,3
* university —44 (7, 1%) *21 101
nationality "2 8
* 23 5
* Bulgarian—100% *24 4,2
e ethnic belonging *25 4,3
* Bulgarian—561 (90, 2%) 26 31
* other—61 (9, 8%) .27 0,2
residence [z :
* 29 0,3
* city—89,1% *30 02
e village-10,9% *33 02
Sex
* male—48,1%

e female—51,9%

1.STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICES QUESTIONS1.3)

Infor mation about career servicescould beobtain from:

- Consultants (11,6%) — according to 13,7% from the students; 5,7% of the employed; 4,2% of the unemployed people;

- employment markets (25,7%) 22,7% of the students; 27,1% of employed; 42,3% of the unemployed people;

- career centers (4,3%) — 5% of the students; 2,9% employed; 1,4% unemployed;

- labour centers (20,4%) —18,5% of the students; 34,3% of the employed; 22,1% of the unemployed;

- television and radio (21,9%) —24, 2% of the students; 18, 6% of the employed; 9, 9% of the unemployed;

- newspapers and magazines (44, 9%) — 46, 2% of the students; 47, 1 % of the employed; 35, 2 % of the unemployed;

- Internet (34, 9%)— 38, 4% of the students; 37, 1% of the employed; 9, 9% of the unemployed;

- friends (53, 4%) — 49, 4% of the students; 100% of the employed; 100% of the unemployed;

- parents (54, 2%) —53, 4% of the students; 57, 1% of the employed; 50, 7% of the unemployed,;

- 1 am not looking for such services (3, 7%)- 3, 4% of the students; 1, 4% of the employed; 7% of the unemployed;

- From other place: Daily youth centers “16%”, adds at bus stops, libraries, free lectures for applications at foreign
schools and job abroad, directors and personal contacts

- 43, 4% from the population are not aware of the existence of career centers and 35, 7% do not know what these centers
deal with. Only 7, 6% take advantage of their services which indicates weak distribution of youth institutions for consul-
tations and information in the country. According to 0, 4% they haven’t have to use career centers and they have not
been interested in them up to the present moment.

* Further analysis of data exclude small numbered group, as they haven't considerably influenced the final results
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Summary: Young peoplerely oninformation about their professional training and employment mainly from their parents (54,
2%) friends (53%) and Internet (49, 4). Career (10,8%) and labour( 12%) centersare used theleast. In particul ar, the resultsrevea ed
contemporary situation of career centersin Bulgaria as poorly distributed and with bad reputation.

2.STUDY ONACCESSTOINFORMATION AND SERVICES (QUESTIONS3,4AND 8)

Young peopl e find information about education, profession, employment and career devel opment from employment markets,
career and labour centers, TV and radio, newspapers and magazines, Internet, friends and parents. Aswell asfrom youth infor ma-
tion centers, flyers, adds at bus stops, libraries, free of charge information lectures,student markets, school and teachers,
per sonal contacts

Regarding service access 5, 6% consider services aswidely available. According to 31% there are not enough places where
career services are offered. 7, 2% agree there are not enough speciaists in that area. Only 6, 4% declare they do not need such
services. People without access to career services are 21, 4% and those who don’t have information about these types of services
are3, 8%.

Only 7, 6% use career centers services. In percentages: 8, 4% students; 5, 7% of the employed; 4, 2% of the unemployed.

53, 1% do not know about the existence of career centers (49, 8% of the students, 61, 4% of the employed and 63, 4 of the
unemployed. 35, 7% are not familiar with the activity of career centers (37, 8% students; 28, 6% employed and 31% unemployed).
71, 1% of the sample don't use career centers (70, 1% students; 50% employed; 0% unemployed).

Most of the young peoplerefer to Internet asareliable source of information- 48, 2% (50, 6% students; 48, 6% employed and
32, 4% unemployed) , which indicates poor access levels to information technol ogies young people have.

16, 9% prefer personal contacts than Internet.6% of the population.
89, 5 % can work with Internet (91% of the students, 88, 6% of the employed and 80, 3% of the unemployed.

13, 3% don’t have access to Internet but they would use it as a source of information (12, 6% of the students, 10% of the
employed and 22, 5%of the unemployed. Only 3, 9% are financially restricted to use Internet (3, 6% of the students and 7% of the
unemployed). About one third of the questioned individuals hasn't got access at al to Internet (29, 9% students and 25% of the
unemployed).

94, 9% can work with a computer (96% of the students, 92, 9 of the employed and 91, 5% of the unemployed. Only 5, 1%
cannot work with a computer and 2, 3% cannot use Internet (1, 9 of the students, 5, 6% of the unemployed). 93, 4 trust the
information from the global net.

Summary: Young people prefer Internet as a source of information and only part of the unemployed has not those
opportunities because is financially restricted or doesn’t have access.

The high percentage of people with access to information technologies is due to their residence in big cities or their high
labour standard.

Thus avirtua career center would satisfy considerably youth needs of access to information about their educational and
career development.

3.STUDY ON CAREERCENTERSSERVICES

¢ typeof services(consultations, counselsand infor mation), question 7

The highest percentage received is for the people looking for job information (53, 5%) —51, 3% of the students; 60% of the
employed and 59, 2% of the unemployed); then preparation of application formulates (36%) —37, 4% of the students; 28, 6% of the
employed and 35, 2% of the unemployed.

1% need information about career development (31, 7% of the students; 34, 3% of the employed; 15, 5% of the unem-
ployed)

Developing youth career services project
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29, 1% of the people request estimation of their suitability to a particular job (0, 6% of the students, 8, 6% of the em-
ployed, 4, 2% of the unemployed.

Relatively small part of the people expectsinformation about improvement of their education (23, 2%) —0, 2% of the
students, 8, 6% of the employed, 1, 4% of the unemployed).

Training for job interviews (19, 5%) —20, 8% of the students 20% of the employed and 11, 3% of the unemployed.

Only 16, 1% look for information about proper behavior when entering on a new organization (16, 8% of the students; 14,
3% of the employed; 14, 1% of the unemployed).

* usersof career services (question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (71, 7%),
people who graduate at the present moment (64, 6%), disadvantage people (34, 1%) because of their real difficulties at the labour
market; long-term unemployed (29, 4%); and in the smallest degree towards people looking for achange (5, 9%) and peoplein risk
of loosing their job (11, 1%).

According to 67, 5% career centers have to deliver information consistent with the special needs of disadvantage people
However 15, 3% consider there is need for competent specialists and there is alack of experience and traditions in that area (11,
1%)..

Only 10, 5% disagree disadvantage people need special care.

According to the results other groups of clients of career centers should be “all of the unemployed or looking for a job
people, regardlesstheir age and reasons’; children from DOBDLRG-HOMES FOR RAISING AND EDUCATION OF CHILDREN
DEPRIVED OF PARENTS CARE (0, 2%) The same number of people do not have opinion of the matter.

* Nature of career services (question 6)

More than half of the questioned individuals find the prime purpose of youth career centersin delivering information about
new employment (65, 4%) — these are the answers of 63, 7% of the students; 67, 1% of the employed and 76,1 of the unemployed
people. 42,3% expect to find information about improvement of their qualification (these are 42, 4% of the students; 52, 9% of the
employees and 31% of the unemployed). More than one third - 35, 2% expect information about education (38% of the students;
30% of the employed and 21, 1% of the unemployed people).

Apart from these services the results reveal that career centers should produce services about job targets (0, 2%)
* servicequality (questions 2, 4, 5)

The quality of the services is defined by the availability of sufficient information and offered services, as well as by the
correspondence of the services and the clients' needs and their satisfaction at the end.

More than half the individuals consider the information they get from different sources useful but not sufficient (57, 7%).
Only 7, 9% assume they get theinformation they needed. 10, 8% think the informationsthey get do not satisfiesthem. The majority
of the people (86, 2) points out that the information reflects their needs and questions.

To some extend the assessment of the service quality depends on how available they are. Only 5, 6% of the young people
have wide accessto career services and there islack of information for 33, 8%.

The competence of the specialists and their approach towards the clients al so effects the assessment of service quality. The
given information proved useful according to the 97, 1% of the population. Only 2, 6% consider the career centers specialistsin
competent and not to be trusted to (2, 7%).

Summary: Young people primarily look for information, consultation and advice in career centers about finding ajob and
preparation of application forms. Training about behavior during interview and entrance on a new organization are requested in
rather smaller degree than n the other countries.
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The results accentuate on the specia care that disadvantage people need.

Data revealed low levels of satisfaction from services and information offered in career centers and in other institutions.
However the participants highly assess consultants' work which is due to the traditions and experience in the sphere of employ-
ment services, offered by different institutions in the country.

Although career centers are poor distributed the participants demonstrate high levels of technological competence (use of
computers and Internet). Unfortunately that is untrue for people resident in small towns and villages. However the devel opment of
avirtual career center would facilitate considerably youth access to essential information.

Developing youth career services project
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APPENDIX 16

IRELAND —QUESTIONAIRERESULTS

Number of thesample—51*

* students - 34 (66, 7%) age:
* employees— 3 (5, 9%)
* unemployed —5 (9, 8%) Years
¢ single parents—9 (17, 6%) *16
education : g
* primary —1(2 %) : ;g
* secondary — 50 (98%) e21
o 22
nationality *23
* [rish—50 ( 98%) :gg
* other —1 (2%) 26
_ 27
residence: 28
, *29
* city —70, 65% 33

e village - 29, 4%

* mae-15, 7%
* femae—84, 3%

1.STUDY ON PRESENT INFORMATION ABOUT YOUTH CAREER SERVICE

Infor mation about career servicescould beobtain from:

%

3,9
7,8
11,8
21,6
19,6
17,6

UESTIONS1:3

- Consultants (17, 6%) — according to 14, 7% from the students; 33, 3% of the employed; 40% of the unemployed people;
- employment markets (19,6%) —23, 5% of the students; 0% of the employed; 20% unemployed;

- career centers (56, 9%) —52, 9%of the students; 100% employed; 60% unemployed;

- labour centers (25, 5%) —11, 8% of the students; 100% of the employed; 60% of the unemployed;

- television and radio (9, 8%) —8, 8% of the students; 0% of the employed; 20% of the unemployed;

- newspapers and magazines (54, 9%) —52, 9% of the students; 66, 7% of the employed; 80% of the unemployed;

- Internet (17, 6%)— 23, 5% of the students; 33, 3% of the employed; 0% of the unemployed;

- friends (45,1%) —32, 4% of the students; 100% of the employed; 60% of the unemployed;

- parents (23, 5%) —14, 7% of the students; 66, 7% of the employed; 60% of the unemployed;

- | am not looking for such services(0%)-
- From other place: FAS (National agency for education)

11, 8% from the population are not aware of the existence of career centers and 25, 5% do not know what these centers deal
with. Merely half the people (49%) take advantage of their services which indicates wide distribution of youth institutions for

consultations and information in the country.

Summary: Young peoplerely on information about their professional training and employment mainly from career centers
(54, 9%), newspapers and magazines (54, 9%), friends (45, 1%).TV and radio have the lowest reputation.

It is of additional interest the small number of Internet users for career services and consultations (17, 6%) which probably

means there are alot of other sources offering the same type of services.

* Further analysis of data exclude small numbered group, as they haven’'t considerably influenced the final results
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2.STUDY ONACCESSTOINFORMATIONAND SERVICES(QUESTIONS3,4AND 8)

Young peopl e find information about education, profession, employment and career devel opment from employment markets,
career and labour centers, TV and radio, newspapers and magazines, Internet, friends and parents. As well as from FAS and
relatives.

Regarding service access 56, 9% consider services as widely available. According to 33, 3% there are not enough places
where career services are offered. 3% agree there are not enough specialistsin that area. Only 6, 4% declare they do not need such
services. All people have access to career services (98%) and those who don’t have information about these types of services are
only 5, 9%.

All of the participants assume they have great need of career centers. Merely half the population use career centers services
(49%). In percentages: 38, 2% students; 66, 7% of the employed; 60% of the unemployed.

25, 5% do not know what the activity of career centersare (35, 3% of the students, 33, 3% of the employed and 40% of the
unemployed). 11, 8% do not know about the existence of career centers (14% students; 20% unemployed). 51% of the sample don’'t
use career centers (61, 8% students; 33, 3% employed; 40% unemployed).

Most of the young people refer to Internet as areliable source of information- 39, 2% (38, 2% students; 66, 7% employed)

Approximately one- forth of the people (23, 5%) prefer personal contactsthan Internet (26, 5% of the students and 33, 3% of
the employed).

96, 1% can work with Internet

34, 1% don’'t have access to Internet but they would use it as a source of information (26, 5% of the students, 80% of the
unemployed). Only 3, 9% arefinancially restricted to use Internet. Only 5, 9% cannot work with acomputer (5, 9% of the students,
and 20% of the unemployed) and 2, 9% of the students cannot use Internet. Everybody trusts the information from the global net.

Summary: People have wide access to career services (half the population). Young people (more than one-third) prefer
Internet as a source of information, the same number of people has not those opportunities because they haven't got accessto the
net and asmall part of the students are financially restricted to useit. All of the employed, almost all of the students and 80% of the
unemployed have skills to work with computers. Therefore higher levels of access to the net would facilitate considerably the
access to the information about employment, educational and career development and would raise services effectiveness.

Thus a virtual career center would develop considerably youth access to information about their educational and career
devel opment.

3.STUDY ON CAREER CENTERSSERVICES

* typeof services(consultations, counselsand infor mation), question 7

The highest percentage received isfor the peoplelooking for job information and training for job interviews (70, 6%) —58, 8%
of the students; 100% of the employed and 80% of the unemployed).

Then comes preparation of application formulates (66, 7%) —61, 8% of the students; 100% of the employed and 80% of the
unemployed.

60, 8% expects information about improvement of their education —50% of the students, 100% of the employed, 80% of the
unemployed).

51% of the peoplerequest estimation of their suitability to aparticular job (44, 1% of the students, 100% of the employed, 80%
of the unemployed.

39, 2% need information about career development (26, 5% of the students; 100% of the employed; 60% of the unemployed).

25, 5% looks for information about proper behavior when entering on anew organization (17, 6% of the students; 33, 3% of
the employed; 14, 3 % of the unemployed).

Developing youth career services project
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® usersof career services(question 7,9 10)

According to the given answers career services should be orientated primarily towards young unemployed people (68, 6%),
towards people looking for a change (51%). Then comes long-term unemployed (47, 1%); disadvantage people (47, 1%); people
who graduate at the present moment (43, 1%), and in the smallest degree and people in risk of loosing their job (37, 3%).

According to 62, 7% career centers have to deliver information consistent with the special needs of disadvantage people
However 17, 6% consider thereisneed for competent specialistsand thereisalack of experience and traditionsin that area (5, 9%).

According to the results other groups of clients of career centers should be “al the people’

* Natureof career services(question 6)

More than half the questioned individual s find the prime purpose of youth career centersin delivering information about new
qualification (78, 4%) — these are the answers of 73, 5% of the students; 100% of the employed and 80 of the unemployed people.
42,3% expect to find information about new employment (60, 8%) (these are 52, 9% of the students; 100% of the employeesand 80%
of the unemployed). 54, 9% expect information about education (50%of the students;, 100% of the employed and 60% of the
unemployed people).

* servicequality (questions2, 4, 5)

The quality of the servicesis defined by the availability of useful and sufficient information and offered services, aswell as
by the correspondence of the services and the clients needs and their satisfaction at the end.

Almost half the individuals consider the information they get from different sources useful but not sufficient (45, 1%). 47,
1% assume they get the information they needed. The majority of the people (96, 1%) points out that the information reflects their
needs and questions. Only 2% consider the information they are offered of no importance.

To some extend the assessment of the service quality depends on how available they are. Only 56, 9% of the young people
have wide access to career services, 94, 1 say there isinformation enough and 92, 2% say it is rather useful one.

That explainsthe extremely high levels of confidencein career centers (100%) which are also dueto the fact that 86, 3 have
been offered the advice they needed.

The competence of the specialists and their approach towards the clients also effects the assessment of service quality. In
most cases people were satisfied by the way they had been “served”.Only 7, 8% consider the career centers specialists incompetent
and lacking the required approach.(5, 9%).

Summary: Young people primarily look for information, consultation and advice in career centers about finding a job,
improvement of education and qualification.

Itisonly in Ireland where as a second priority of career servicesis the group of the people looking for a change.
The results accentuate on the special care that disadvantage people need(over 60% of the population).
The percentage of people using career centersis extremely high (almost 60%) and on the contrary the percentage of Internet
usage is relatively low. The popularity of that service may not be very high but the development of a virtual career center and
electronically teaching and consulting could change that situation. Other favorable condition is the popularity of career centersas

a structure offering information and services to the young people as well as their financia abilities to work with computers.

However the question about the generalization of the results remains speculative because of the limited sample (including
mainly students). A stronger design of the study with alarger sample may produce more diverse results.
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AGTadacii 14n0ie0d TNT&A T Tioe & 11003411108 lodGal &+ anoaT 14sea0 16aadaetend Td3aiecacee (aéae | 5eeiahied N6).

A ii+oe afie+ee ecficdasaie nodaie 162404 B10a egiiecadd 1148048 &i0Tal aseiiie e &16ieeaseliie 0dbiieiaee &
+34ie0d caddadie, aéule, ia 0adioitol 1ynol, aedeeiodée, 6+aaie e eioidiadeliie 6aiodTad, Eioddiad (6eaad) éadaoa

Grieoaeod, @ eol fia 165463820 1a 16346048 16a A 11 10 0a fa ei618 aveliieod 080 i 1E14ee fia iaé-+&mi faudcaie i:
0udNaia e 10aacadaia fa daaioil iyiol (afiodaiaca e ~oaeheia), 1adaie+aia eioidiadey ca éadeadit dacaeoed, eididiavey
ca 6-aaie ioTadaie e 6+aaie caddadiey, aucifaelnoe ca TUEiToaIlT e 10eyoiT T0déadaaia ia faiaiaitol asaia (iaé-
a8l &1 1 poudie eade), idiadaie ca icaddaete 18 AaTud, 14a+4, 16T0aiouo ia i6aaeod 6ida, &eol Técéan0aceds

(dea & a0a&iad) 11+0e eginaa ainour &
070a (Acae [0eéiastieda N7).
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3.HODAA|N

NOAOON A ECNEAAAATEOA EEOA

T4u 401é ecnedaaaie eeva- 1202,
16 oyo:

* 6+ale- 958 (79,7%);

* 3a4080e - 100 - (8,3%);

o 48c02410ie-129 (10,7%)

O6pazoBaHue
BuUcCLLe

5.9% HavanHo

8.4%

cpesHo
63%

JECEIEEIGT

- efiiaifiea- 83 (6,9%);
- eodEeAIfiea - 32 (2,6%);

- gABfEA- 62 (5,1%);

- sa0a6REa- 23 (1,9%);

- 50683~ 31 (2,5%);

- fietadeea - 281 (23,3%)

- A0BEONEA- 622 (51,7%)

- edeA1aNEA - 50 (4,15%);

- i 8065 2087 Ta8lifo- 18 - (1,4%)

NCEOEPATA E ATNOUI
AEOA Ol PA -DAQXEOAOE

Bpou nscneaBaHu nuua

paboTeLy
8.3%

Tadaciaaiea:

CTYAEHTU
79.7%

1/i14i1) Tadach &ied - 101 (8,4%)

* fdn ﬁéaél' Taéag“ jed - 758 (63%)

aaiéa- 72 (5,9%)

HauuoHnanHocT

BB3pacT 14 15 16 17 18 19 20
% ot u3Baja-
KaTa 15 1,6 33 10,6 12,7 79 13,8
21 22 23 24 25 26 27
10,3 8,3 10,7 6,7 43 47 1,3
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* a0aa- 76%
* fidél - 34%

* iU~ 34%
* die- 76%

80% 80%
60% 60%
0% 40%
20%

20%
0%

0%

reag XXEeHU
ceno

3.1.1D1 OxAATA IA TIAEExIACA EIOIDIAOER CA D] OANEIAEIA DAAEECAOERIA IEAAEOA & PA
(AUTDI NEN 1; 3)

- 8 [ fi6é0ai e (14,5%) - fitloa&oiT 11,9% 10 6+aledd, 22,2% 10 5a4108Ue04 & 18,4%10 aécdadioieda (aéc Nélaaesy);
- 00681 &e &l dfie (21,6%) - fUT0adoiT 27,1% 10 6+aueod, 33,2% 10 dadioaueoa & 36,5%10 &¢dadioieos;
- éadeddie 6aiodiaa (17,4%) - AtT0aaoIT 17,2% 10 6+aleod, 28,4% 10 daaioaueoa & 14,7%i0 4a¢0adiofeod;
- 4poa 1T 0068a (12,6%) - fl0da0IT 7,6% 10 6+aleod, 24,2% 10 daaioduedd e 24%i0 8¢0aaloieod;
- 0aeaaecey e 0asel (20%) - MT0aaoIT 14,5% 10 6+auedd, 21,5% 10 dadioaueoa e 11,3% 10 48¢0adiofeod;
- adnoieoe e fiiefiaiéy (51,8%) - fitT0aaoiT 39,6% 10 6+auedd, 51,6% 10 dadioauedd e 48,1%10 43¢0adi0ie0s;
- Ei080i80 (45,1%) - fiii0880i1 33,8% 10 6+ale0d, 44,6% 10 0241 0A0E0A & 37% 10 48¢Bad10ie04;
- i0ey0aee (44%) - flToaaoiT 33,6% 10 6+auedd, 56,5% 10 daaioaueoa e 42,4%10 48¢0adi 0iedd;
-01aeodée (27,9%) - GT0a30IT 24,4% 70 6+aueoa, 27,6% 10 dadloaueoad & 16,8%i10 43¢0adl 0ie0d;
-i& 0UBAY 0aéeaa ofedae - 3,4% - AUT0aA0IT 3,9% 10 6+aueod, 0,2% 10 dadloaueoa e 0,8%i10 aa¢Badi0ieod);
- 10 406810 1yA 01 162850686 (& 0.+ NOGAAT ONGE) K801 84 (Efiaiey, Eoaey, N&iaaésy, Aneaadey), 6-aie+anee e
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Q7

48adeadie 6aiodiad. 10 0yd 30,6% fao+&ieoe,

g
QJ)
o
.
c
=
3
8

31,6% 10 ecfiéasdaleod eoa eciiecaad 6fedaeo
40,8% - dadioaue e 41,2% . dagoadioie.

.
>
.

32,4% iaciayo ¢ca 32 68100184, 10 0Y6 28,4% fa 6+aue,
e

24,1% dadioaue

Z . ANAXNS AZANOSN AN Q AN 29 ALANTAN O

28,4% iaciayo &z 18820 0ace 6ai0oTaa (35,4% 10 6+aueoda, 28,2% 10 daaldaneoa, 22,9% 10 aac0aéioieoa).

0 Ei0a8i80 & 1684i1+e0a 10 iTad+a07 aiédoedaie (63,3%). Oaeeaa i5asiT+eoaiey éiao 55,1% 10
6\ AN O N N hY

QA10aE04 € 46,4% 10 43¢Badl0ie0a.

ANN NO~ N, QAN

NaiT 11% 15847 1+e020 ee+1e0a & | 0380¢ 1884 Ei0ddi&0
1 ca didoatacadie+ 1

1625204 6102 16484i1+e0a0 Eid88i&0 a0l ecoi+ieé ja eioidiacey (63,3%), il +afo 10 0yd iyiad 0aéada alciTadifio
iTdadé oeiainiae ioe+eéié e ééifaoca ia arnour

3.3.1D1 OxAA [A IA IDAAEAAAIEOA ONEOAEA OAIODIAAOA CADl OANEIIAEI

b2
Y]
T
b2
M-
T
0
>
O
g
o

SiMGB0A0ER, 1240 & 8iBTBIA0EY) (AUIBIA N7 ) - 1544IT+e0aI8y 1A A6A085AIS0A:

. &10131308y ca 83&10a (61,53%, 10 076 54,5% 6+308, 82,29 - B3A10AUE, AAGOaAI01E - 54,4%);
FOB0A0Y & FUAA0 CA 1TABAAIA0T 1T ADAIA A &10A0AP ca Badita (53,5%, 00y0 39,8% 6=3018, 74,4% -

AlIe, BACOMATONE - 46,6%9%);

. iTagotaca0 2 A10iAi0e ca 53&10a (53,2%, 10 0Y5 55,6% 6+alie, 64,9% - 5304, AAcH3EIOTE - 58,5%);
. cAiBTANEaDAN A (A TA0ACTAAISA0T (38,5%, 10 0Y533,2% 6-ale, 54,9% - 3aAl0AUS, 48c3adioNe - 30,2%);
. 164162 11568 &1 T0ACAE 80401 Ba&iva (36,4%, 0Oy 25,2% 6+, 43,6% - BA&I0ALS, AcOaAI0IE - 29,7%);

fi0e0ad ca éadeaddit dacaeoea (31,6%, 10 0y 55,6% O+ale, 64,9% - daaioaue,

T . NLANOSN N zO AL

aa 6adioa (23,3%, 10 0y 17,8% O+aue, 24,3% - dadioale, dacoaaioie - 32,4%).
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iTodadeoaée (auisine N7; 9; 10)

NiT684 echedasaieod eeoa 6neoaeoa caié

Toaneliacia daasecadey ae 00yadadt aa fa

dedioedaie éui:

ANQ 79 N LA

* 1838604 dacoadioie (68,9%);

* caAldgaalieoa T1adaciaaiedot e (51,%);
6idaoa fun “ fidoeaéie ivaesae” ,(40,6%);
daéii dacdadioie (34,4%);

udnave iatiyia (24,6%);

e
16203, cariodagaie 10 caddaa ia dadioil iynol ( 21,5%).

()
o

o O

1108440170 10 eioidiacey, ftiadacaia Aun Aidvede+ieod TiTaaiiioe fa 61dadca AUR Aidoeasie idaeae, 1TiT+aac
59,3% 70 aiédoedaiecd. Eadl T0+eda0 [a140i aeiiftoa 10 0agdda ei6Tdl adey 22,7% iifiT+aa0 +a eéifdao 11aal odaie

o N ANm L Zxy = 2N AN AN N
1

fild0eaeenoe ca daacecedalaot ia 0aéua . Ni1684 10,19% &&ifaa 1180 (& 00282088) A 10856381801 1a 04668 ONEoEe.
ja 06aiodT530a ca ididaneliagia &1 nosoadey na 1ini+&a0 : &
- - §

I S RTPEN N\ nAYAAQ N O n

e C)
“801 gedié édua 10 61da” (N&taadey, Aneaadey), eui a6aio alitadod (ATAAEDA), (AUedadey).

e
i&adaiioiecd (Efiaiey);.” aie+ee ideeaddle fd’ (Eoaey, Edgaiaey); eul “ane+ee, 8eol Na eidadanoadd 10 0ace 6Meoa’,
éui “ ane+ée, oudnaue daaioa”, eui “ dadioaue, ia &edi 1oaafole Taineliedaie a &ecéeoasdad aeie”, eui “ eiaakeacod’,
eui . 18020 aadeaania dadiod”, eui “facaaldgeéce Tidaaacaia Noaial fa 1adaci aaied (ddaiT ece aefigd)
e

iTé6+aaaidot ia éi6idiacey ca itaa dadioa (66,9%) - olaa fia 1iii+eée 61,1% 10 6+aueod, 87,6% 10

* 801 eididiacey ca dliléieoaeia éaaceoesaney (48,6%) - olaa fia iifii+eée 49,3% 10 6+auédd, 65,9% 10
dadiodliedd e 40,8% 10 43¢0a4i01€0d;
* 801 eididiavey ca algifaeifioeoad ca Tadaciaaied (40,4%) - ofaafa iifit+eée 37,7% 10 6+aueod, 46,7% 70

Jadi0alieoa é 27,6%% 10 43¢0aél0ie0d).

Jadioa e edoie 1adaciaadadéie e0dMTad éaot Aliusiecdsia 6rieoda (Eanaey a3 € 6aé adiC

@adoey, Nelaasey, Aueaadey, Easaiaey), 0anoiaa ca Tidaadeyia ia iladiayuaca 5a4ioia Nodsa & T6aiéa i3
fitanoaaiaca & i 7aoai oi1Mo a ftiod2omnoaea i ecefiédaieyoa ia tagada fa 0604a, a fiuut alitueieoaéia eididl aoey
(D830ey), Tienaied ia 5aaioata & iddasiadiey ca dadioa(Netaasey), “eioTal aoey cacaieataidon ia 0d¢aa

aéadaieoa oneoae. (auisii N2; 4; 5)

>
q)/
O
=4
5
159
>
&
[

Ea-87081 O 12 158563831808 6Me0ae NA 1158386y 10 1a66+8301 1a Alfda00+ia éi6Tal avey, AiNoUTiTRo faidda TTDadyieod
6fedae, Nltoasonoaed iaoace 6fedae fa 1fod aal1fioeod ia éeedioeoa e 6aT 468081 6 4i Tfoa e 10Alaaoeoa e TTaedaiaca, & yor
T 1é0+agan

18,5% 10 aié30e3aie0a it+60a) +a&ad 0y &1 1180+-adaia0a ei6181 acey aiiedgia. 1785-410 i1éTaeiaoa (51,7%) fiyoa
+8 ei0701 abeyoa, & yoi 1766+ada0 a T1edciacacyd, i1 ia a aifbaou+ia e oudhyo aiiuéiecadsie ecol +~ieve. 76,3% fiyoan +a
eioTal abeyoa fioadNoéa fa 1100aaiifioeoa éi, & aé 6aT aedoai 8y aa (87,7%)

AT & éyiafodiai To4i60acaéx-ancal o 1a 6Mecaeoa Nanauscaa i Ainodia & o&ce 6feode. 028, +4& i1-1a68 1030%
70 1628604 610a elad gedié alfoui & 0ageda 6neoae, g0l e éeifiana fa eio1al adey ca21,7% 100yd canddaiy & ddaé i 107
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AN, OmMNAN AN 7N Ouiest N AMNZNNDO Lz

104iyaaia ia 6804l O fa T044caGaie0a 6neoae (8eol 18T 14 NA iTciaddn). Tadadiénacia & aéntéana nodiai ia
010 1166+25a1€08 6MEdEe (85,6%), & &1 4ad1y oIl fd aldes fa Of 43, +467,5% Na 1160+eée (aia0i aeiaoa éi

Ea-870A1 O 14 10856383104 61iE0ae NA 1108536 T0& 1714041 011700 & 11401 42 14 fil 0eaEeN0e0a 10 Ba0e3d1 04 6i00144
i . N11684.84,1% fiidoeacenoedcdnad itacaioie e eiad 1414 aeiey i1adi 4(95,5%). O & 1168436y & aéfiéey

3, &0 OAce fiADeasenoe (94,7%)
(1686AAIA0T ia eib1BIaBeyoa A

4
)

A LAN O N

dadioal

0 &07é eciiedadaie éeoda,
act &aied Of éa di &e & dagi

o) o

6+anoieceod) e 1dioaioiey el &é
R AN AN :

a
& daaié +anoe fa ecaaaéana) aaotyoi

acadanaecal auo, ~ainifaieyo aéa 6nedaa, & yoi 1eaaeod dida a 11+o0e ané+éé echedadaie nodale oudiyo & éadeadieod
& 101 &€ ficeoaoey & fuad 5 Téa dadioa. Ecéep-aied 10ade Edcaiaey (T foifodied

fae-aeyi 1616410 10 aiédoesaieod fiyoan +4 6a0eadiedd Ofedae 0dyada 42 Ala20 iafi+-aie T68aeiil edl 16aaeod
A3GOAATC 8 aagaie 10 cadldgaaueda Tadaciaaieaot fe (51%) e aiaé-iagéa fiodidl - el 6idaoa a 0efié 1o cadddaia

ua ane+ée fodaie fa ifa-adoada Na dladiaginooa 1o alitéiecaéie firdbeasecedale 6fedde ca idaoa fun “ fildoeasie
i Gaetie” , 1085864 filavede+ieoa candsaidiey, &edl oace dida ecieodad ide oudnaiaot e faiedaiadi ia dadioa Of & iacada
iTagiofagaoa ia firdoeagie iad 0 a oace y joé fa éaoeddieod vaiodiad. A

iTéachan ~a Pagoey a daia 10 fodaieoa

€a0adioey éeéaioe.

0iTgdied ia 6fedseod, 1ddacasal

(D
@
o
8

Ava ane+ee fiodaie ia fiidneasence, 0dasesee & 1ied & dadioada fi dace Ba0aaIdey 6ecdioe. i1 ail+oe ane+eée nodal
o Z man AN N A Iy Py ey A N AN i A~ AN O Zir A A O An . hY O\fl\ I'a

a»

Qo Do =,
(4
&
o

dacgedyaaia aearaciia ia 10aacadaiecd onedae e ifaegada
i 0

Oaiai fa 6aTasdoal daiTno (ide 85,6% 10 aiéaoedaieod).

o
@

Auaane+ée ecnedadaie nodaie 1041 620 1a Ex-8N0AT O 12 10846AEAIR0A OTE03R 118 0181 eda 10 fage+ed0l fa alfdadd+ia
eioidiadey, aifiouiitio fa idaalinoaayieod o6nedae, fiToadonoaead ia oace ofnedae ia 100aAITH0E0a fa éeedioeoa e
oaiaedoai oaiTinooa ei 10 fitddoeoa e Tlagddiata, & Yol 1ie6+adan Aiédoedaieod Tla-a00ad20 faée+éaol fa aifbaol+ia e

; @
:('D'o

fidioadonoaata iaifodaaiiioeoad ei eididiacey (76,3%). 1144+301 ecnedsaaie éeoa ia na 41430y aao nait ia daei egoi+ieé
fa eioTdl aoey, i1oage & 201 Toaiéeoad ia eioTol aeyoa, Tiodaaeyia i “iTeacia” & eio1ol adeyoa, Tiddaaeyia éaol
“T18dcia, 1T idaTfaol+ia’ nadagi eiada Of &a ie aada TiTaaiea aa Taiauel, ~a éd 0y el 1ié6+-adaiaca eiofal adey a

AXAA A7 2 AN, O
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Ci88Y ¢ 060 Y 180140 Y 23614 106 6R B30 6+ Bl 060 +piiad 50 OB DY 6, i€ 1Y 6 +AcOGIBI&T 4D0Y 0 060 1Y & 0&+ieiaRd
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E&Y.

16 6a=1i6i8R80 BBCRIBIAEEPO AiceiyT 6160 Y160 U4l Alseoiyi AEAORA (AR0A 6O AUOAAEAL, ARA 60T RBE4 6iB0 OcT
3801R6). ABi0&8iy T 5cab Secriivifiépi 464 SANGIREGTY 180 BOCRAORA0 BRiPecCd Ocd OAAGIARIIRAD, Tifibudeal) BfiaRUII 404
846 6y 404, DRIAAUTIA04 4/048648p1 1Y Ui P SRIGUBEERO 46308Y 286¢0 (85RO 346+Ra64 63ISIAE60P). VAo oi Bi6i60U AUl
1Y Ui 816 eUiaé +RP6c 450pi U BCHAGEPT 64 &i4n6UI04 45U Of UBT 36ATTPO, ABA0RAD P 631 5apT . Asos+ho USROG 0
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21 22 23 24 25 26 27
10,3 8,3 10,7 67 43 4,7 1,3
28 29 30 31 32 33
13 1,4 11 0,2 0,02 0,5
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1888801V i OGT A58668C0RA IO 060 HABABOARAO 64+ i6IARA0 SECRIGITIEERO 646 ABEEIGILIRAD, A00PO OO CEseeAEPd 11 UadD (15 Y 10
30 &0pi), ¢ A5606+R4 &ilid AEATTEAIY BY 165 GOAGIARTIRAD, UBUO ADRECO BA6 A6AA0RAERAD 666 OBIAIBEDT 1Y 6L 6iD 4648680Y6,
BriiaeY 58046 13806,

Od; OiBCHRa, 6 1Y 16 RIBETIER01Y 116 4101304 601 466536001 646 660 BEGRBORAD A046+(iB0600. EAIARD 656p0C0 481 +GOGIBIENR
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18i&R 14 &iCACEAR 4DU Oi BOREAM-RAOUI Y U 60 11Uaa— 60U+, &ip 841 Y +i61 AHAGAR 48li4 AI661Y UBIE 14 61 SNUABGIA OGO
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SO1GAR= 1 081 16 66000 O.
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16800P0aE0 3, 4 846 8 AIA0Y NiT04é 6A A00Y 0 €D BECIGINRAD.

DECTiiGITIR30 6+8068Y 0 180¢H &Y 86ic 600 BB3ARE00C0, 05 SOEBAY Eia0i0 646 OGO GOASEIAMIRAD, ARiaE 5656Y 66180 GABACNEORAD
8080+UEgOGO, BY iOMA 60aAEIANITRAD, BY IORA SNEAORAD, O RABEUGUIT 646 O¢i OGEALINAOG, BREIBO E4é &iTaRD, A0CIANREA0 é4é
danéiacal, 601 AEaRA0GI. ANROEI64E 88ROGO 6ABY 10RAi8lI0¢0a0 (6i0c0eal)), (E6BEIRS, E0aERA, O&iaatRa, Aideaania), 63¢haoR0
8080+UIBc0C0 GI€0CODI, (EOBAIRA, AiBEaANR4E), 60T 6+iBARI E5€ 60iB0 B28CACOY 0, (EOBAIRA, ATBEEATRA, ESGITRA, 8a6AesUad), 64
B4i85600bié4 84¢ BA0ABUAITO BaIa0E00GIRNI, (OicaRa, Osiaaera eaé Aeslad), 68 aéaeéiebado, (E4001iRA 846 AiBEaaNRY), 60i
FAS, (A&iéalio nagiéoitio 3640c Aedaadbog, ENeaiaRs), 6A&El068Y 0 B04ENR30 8i0 AT +i6i 68GE0R30 6AGIEOCOY 0, (O&iaaER) &%
1Y 6U BRI6UBEEPT Ada0pi 18 &NETALIE0 846 8046rRA0 (A eelsa 646 ATOE3ANRE).

Y,06ii &6iAU oci onidaasei iogda adopi oui BAcN&OEDT, O 28,6% 016 dEceBAITY, 6¢ SAURAR daceb. OYiduiaia oi 26,1%
881 68U+i6i anédoU 1Y fic 816 iadanYy +ioi BCHa0RA0 GOAAEIANIIRA0 &5€ Oi 7,5% eAUNAR Uioé &8 68U 61 aNeA0IR 3656813 6aA00Y O

060 83T E0%0.

A10,1% 34 Y+8é BRIGAAOC (8 BACTAORED GOEAEIENITRA0 856 Oi 21,7% 81181 166 6OUM+-8E 0 6iga 86ia0UI0c0A

10T 67 4,5% SA0RAR (106 381 Y +&é &l aé¢ 40U BACREOR30 OY Biéid REI60.
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&1 32,4% 441 Ai0ARAEOT 1704 Oci YOARc, Y0 OF BUAT YARTCO BUi &Y (0Nl GOAAEIARIRAD, 646 45U A5GIYO, Oi 28,4%
AR 6IGOCOY 0, Oi 24,1% anZdadiiaiié, é4é 6i 38,3% Uidnaié.

O 28,4% &3 0BG 18 OB 6-idiyi0a6 A500) GAEY 1071A(35,4% GiédodY O, 28,2% Aadedil &iié, 22,9% Uianaie).

1 68,4% 05 GEcRBOITY Acehiaé A0MTEIEBI0A UGG A8 ~NCOAIBIEAR 04 &Y (0Ma COAAGIANIIRAD.

6 BANEOGLIOATIE 65600 BTIBEITYT O ~NIPGG 5 A&&AEB0YIB, 400 BIB0 1BIRIB0, 55,1% GIGOCOY 0, 72,4% Aiadedii &i1é &4
46,4% Uidnaié.

10T 11% Ofii6&liyi 060 SRIOUBEEY O &0A0Y 0 1Y Ol &easée0y 6 dnlZia &iaa6e066( 60 BrGEP) Bii6AA0E I6GOA0 OO
0&+{T618R40 40U 6iB0 1Y T60.
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854132001 &élinéooe ocaP oechidinepi.

OBIdY fiadia. C d&MEINentY ig Bilivaadg 6a BAGTE0RAO GOAAEIATITRAD, T6AREADAE 6OG aidOUNEAEA OUI BECHIGIREDT 4¢ 6OGT
Y 66aéec ailio EaiTiéély 6d6OPI &0 68GRAGEDI.

TéiYié aiadY fiiioaé 00i 46a4R6001 0al 8caP decTiGiNepi (63,3%), 488U 18MEaIR 48l 4001y0 &i0EI30UBRE DI Té8iTiéeP
00&iI6g0a b &4 Y +i6i RIGAA0C 60T &REOGI.

6 B&NEOOUOARIE 1Y 16 8Riaé E8AIIR fa+TcOBBIEPGIOT O S6aERE00T 646 +&MEE0CTIREGI 660 SECTIGITIRAD 5 6iBO daRY +86, U0
EE1060080 846 +IPOEIS0. 11T 60¢ ATBEAANRATE SECTIGITIRA0 8id Adi0Pidaé 6A BTIGUOEEP 88a0P Y +ibi 14548y 08MC 05I05AEI6¢0a
80U O 8648138001, C +AbOG 64¢ BNIGAAOC 00 AEaaRE0GT 4680Y figé aiUEIaA 18 Oif 6UST Ba0IERAD (a0 &dé+tnel). OAIéHTY O
BUIBAED, ¢ BNUIGAAOC KOED &EEIEI 11T RAO B A Ea6R0YI0 646 1€ BBIEIRO0Y 0 0BT, BBUIAEI04E 6AT8AUEIBO BANEINEITYO. DAT Uda
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3.31AEAOC AEA CEOCOQNAGFAO U1 EATONUI OOAAEIANTIEAD

- DEGRIGITRAD 6+8068Y 0 180¢T AEAORAADAE0I 1046 40U O 61,53% (54,5% BI60GOY O, 82,2% Arasadii&iié, 54,4%
Uianae).

- ASBARABDGG 564,080 6OI&I6AY A0 364 Ay Tade di5e3AU0 (interviews) AU 6i 53,5% (39,8% 5i60COY O, 74,4% Aiadadii &iie,
46,6% Vi&naie).

- Driia0iéia0RA 368005pOALIT 564 8546+ liscog (O6G 6BIEPRUGS A3aRUGHI) 48U i 53,2% (55,6% 5i60goY 0, 64,9%

[ yren

&fiatedii&iié, 58,5% Vi&naie).
- ReU6iitioc 6cd 388aREE6CO 4BU O 38,5% (33,2% Gi60COY O, 54,9% Siidsadii&iié, 30,2% Uisiaié).
- Roamas a06eb easisPACOC 4BU OF 36,4% (25,2% icOCOY 0, 43,6% &fiadedii&iié, 29,7% Uisfiaié).
- AGi2DUOCO3 564 804855 068D &Y 8¢ 4DU O 31,6% (55,6% GIEOCOY 0, 64,9% Sfiddediiaiié, 58,55% Uisnais).
- OB66UI6EE 564 0c 6BIdSNESITIU O 18idTIGEAIAAITY i0i 480 6 23,3% (17,8% GiédCOY 0, 24,3% Siadedil&iié, 32,4%
Uisiae).
* x{iP0030 (&iBP6&ED 7, 9, 10)
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.....

Q 59,3% 6 &RUOGRY 16Ul &Iy (166 64 14€iT860iyioa Uaiia +ﬁ§\éUaé'i6éé BE568Y 0 BéGTBINRA0 864 yfiaoe 8nGaoR0. O
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* DiélI6coA 60 BOCRAGEPT (3RPOCOG 2,4, 5)
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(16616 BECHIGIARAD Y <51 U180G 6+ 6c 18060 A5460POAEO 550 846 T 87, 7% Aapiivi &5+4re00glY fié.

A 2t ALN ANZ N~ s LNy QA L2 LAz s ~r oAz
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1 Becelio 84810 684ITBIRGOCO (85,6%) a810863R danU AT 646 18INA&R 1A AcAceaR 1T 48U 6i A4iTTI0 (I6é 6T 67,5% Y adal
0B FECIBINRAO 610 aBPOGOAT.

C 5iéiioc0a OUi 63cHA0EPT AaToU6AE 45U 1 5481 U 684IIBCOR 646 OGT Alefipdsic BRIGY A360¢ 38 1Y fitd OUi A6a68i 6ul
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SITUACION DE LOSSERVICIOSDE ORIENTACION DE LASCARRERASJUVENILES
ESTUDIOCIENTIFICO

1.OBJETIVODEL ESTUDIO

En la economiade mercado, lasituacién del empleo juvenil y los problemas acerca de la orientacion académicay profesional
presentan un gran dilema. Esta situacion provocd un estudio especifico entre |0s paises participantes en €l proyecto 2002-BG/02/
B/F/PP/-132018. El proyecto tratd acerca de la situacion contemporanea del empleo/paro juvenil y los servicios de la carrera
profesional ofrecidos a los jovenes.

OBJETIVOS DEL ESTUDIO: El objetivo del estudio se basa en examinar la condicion actual del empleo juvenil y de las

diferentes orientaciones académicas y profesionales en los paises que participan en €l proyecto (para los jovenes entre 15y 26
anos).

OBJETIVOS:

e Estudio y andlisis de la situacion del empleo/desempleo en los paises participantes a objeto de predecir oportunidades
para el desarrollo profesional paralos jovenes.

* Estudio de los servicios de orientacion actuales hacia los jovenes.

¢ Estudio del acceso alasinformacionesy servicios.

* Estudio del tipo de los servicios académicos y profesionales para jovenes ofrecidos (acceso alas informaciones,
consulta, orientacion).

* Estudio acerca de las direcciones de |0s servicios ofrecidos.

* Evaluacion de la calidad de los servicios ofrecidos.

GRUPO OBJETIVO: nifios y jovenes entre 15 y 26 afios de edad (chicos y chicas): estudiantes, empleados o parados,
desfavorecidos (minorias, padres solteros, personas con discapacidades); estudios en ESO, Bachiller o universitarios o sin ninguna
licenciatura; habitantes de nlcleos urbanos o rurales.

PARTICIPANTES

El estudio se desarrolla en los paises participantes del proyecto, siendo estos:

Bulgaria—SU “ St. Kliment Ohridski”, Faculty of Pedagogic
Bulgaria— SCAS (Student Computer Art Society)
Bulgaria—" Young Women from Minorities’
Greece—FOURNOS

Spain—YAC (Youth Association of Cazalla)

Ireland — FIT (Fastrack to Information Technol ogy)

Italy — Studio e progetto 2

Latvia—NYIC (Nationa Youth Initiative Centre)

Slovakia— University of Presov, Student service centre
Sweden—EDUCTUS

PROCEDIMIENTO DEL ESTUDIO (MUESTRA, METODOS, ESPACIOY TIEMPO)

Muestra: 1202 personas. Bulgaria—662, Grecia-31, Irlanda-51, Letonia-34, Edovaquia-281, Suecia-67, Itaia-33, Espafia-83.

Muestraformadadeformaaleatoria. El nlmeroy las caracteristicas de las personas entrevistadas garantizan larepresentividad
del estudio de unaformageneral.

Condicionesdel estudio—Febrero—Marzo 2003.

- Primer paso — estudio piloto (Febrero 2003)
- Estudiofinal (Febrero—Marzo 2003)
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METODQOS:

¢ Métodos de recopilacion de lainformacion — dependiendo de la situacidn de cada pais — correo electrénico; entrevistas
a grupo objetivo, electrénicamente y procedimientos escritos.

* Métodos de andlisis estadistico de la informacion — SPSS

* Métodos de andlisis del contenido de la informacion — descripcidn, andlisis de resultados y sintesis.

FORMATODEL CUESTIONARIO:

¢ |ntroduccion

¢ | aparte basica— 10 preguntas, preguntas tipo test y preguntas abiertas; informacién sobre la identidad persona —
edad, nivel de estudios terminados, sexo, nacionalidad, estado social, residencia (Apéndice 1)

Los resultados estén analizados por el equipo de profesores de la SU “Kliment Ohridski (la Faculdad de pedagogia), Sofia,
Bulgaria

2. CONDICIONACTUAL DEL LOSSERVICIOSDE ORIENTACION ACADEMICA Y PROFESIONAL DELOSJOVENESEN
OCHOPAISESEUROPEOS (BULGARIA, GRECIA, IRLANDA, ESPANA, ITALIA, LETONIA, ESL OVAQUIA, SUECIA)

El estudioy el andlisis de lasituacién del empleo/paro en |os paises participantes con el objetivo de comprobar su influencia
que tienen sobre € desarrollo de las carreras profesionaes de los jovenes se basa en:

¢ Laideade empleo/desempleo, |as acciones especificas de la politica de empleo juvenil en cada pais, lalegislaciony las
instituciones encargadas de Ilevar a cabo dicha politica de empleo juvenil;

* Datos estadisticos de empleo/paro juvenil;

* Acceso juvenil alas Ultimas tecnologias informéticas (ordenadores, Internet, correo electronico).

Basandose en las informaciones recogidas por socios del proyecto, se han acanzado las siguientes conclusiones: las
personas empleadas son personas mayores de 15 afios de edad que participan en lafabricacidn de bienesy servicios, remunerados
por el trabajo desempefiado o que trabajan de forma auténoma, o que temporamente no trabajan porque estén de baja (periodo
corto) por enfermedad, embarazo, natividad, etc.; 0 personas con negocios propios. Se presentan varios estados diferentes:

* Empresarios

* Auténomos

* Empleados

* Trabajadores no pagados (miembros de las empresas familiares)

El trabajo puede ser atiempo completo o parcial.

Todos los socios del proyecto informan sobre las diferentes tasas de paro en sus paises. Las personas desempleadas son
aquellas que siendo capaces de trabajar no disfrutan de un trabajo y lo buscan de forma activa, estando registradas en las
institucionesy no disponiendo del dinero suficiente para satisfacer sus necesidades (apéndice 2). Latasadel parojuvenil representa
aproximadamente un tercio del paro general en cada pais. El porcentaje mas bajo corresponde al grupo delosjovenesentre 15y 18
afios (si lo comparamos con el grupo entre 20y 26 afios). Esto esdebido aloslimiteslegidativosalahoraderedizar lacontratacion,
la necesidad de permisos escritos por parte de los adultos responsables de los menores de edad, ciertas asignaciones limitadas
segun el tipo de empleo y las caracteristicas laborales, asi como la clase de actividad predominante en los menores de edad —
educacion. El Apéndice 3 muestrainformacidn sobre el porcentaje de desempleo en cada pais, indicadores de paro juvenil asi como
la conexion “educacion —empleo”.

L as personas con més riesgos de desaparecer del mercado laboral son (Apéndice 8).

En todos los paises €l porcentaje de jovenes que sufren problemas en el transcurso de su incursion en €l mercado profesional,
asli como en su integracion socia es bastante elevado.

En todos | os paises |a Palitica del empleo juvenil se centraen los problemas del empleo juvenil. Se considera generalmente
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aceptado que los jovenes deberian gozar de apoyos y servicios especiaes, como: educacion general y educacional, recreo y
descanso asegurados y predeterminados; preparacion en programas juveniles especiales y estrategias de contratacion (entrevistas
de trabajo); acceso a informacién sobre empleo y desarrollo profesional en centros informativos particulares; condiciones
garantizadas para un desarrollo eficiente e integracion social.

Lapoliticade empleo juvenil forma parte de la politicanacional de empleo de cada pais. Queda definida como un sistemade
medidas paralaproteccion asi como su preparacion eficiente caraalaconsecucion de un compromiso familiar, escolar, un ambiente
cultural, social, econémico y ecol dgico. Esté basada en la conjuncion de declaraciones legislativas y materiales parala proteccion
€l aseguramiento de un desarrollo juvenil efectivo (15 hasta 26 afios). El objetivo dela politica de empleo juvenil eslaconsecucion
y €l establecimiento de standards apropiados en €l ambito educativo, formacion y preparacion profesional, asi como el apoyo alos
jovenes en lavida econdmicay social.

Los jévenes que gozan del apoyo social provienen generalmente de familias socialmente desfavorecidas (padres solteros,
familias divorciadas, padres desempleados, etc.) existiendo programasde apoyo y prevencion con el animo de reducir laincertidumbre
alahora de solucionar sus problemas.

Elementos de la politica del empleo juvenil en cada pais:

* Creacion de las condiciones legidativas y materiales para un compromiso apropiado dentro de la vida de una sociedad
democrética

* Proteccion de los derechos y libertades civiles

* Proteccion contra la negligencia, desmoralizacion, violenciay otros fendmenos que perjudiquen la salud moral sano de
los nifios y jévenes

* Prevencion del paro

* Seguridad social juvenil

* Cudificacion y educacion general y profesional (en este caso se gercera un apoyo y atencion especial, asi como
también en la educacion para jévenes fisicamente discapacitados y/o con problemas sociales)

e Lafamiliacomo ambiente basico educativo.

* Creacion de un espacio para €l uso eficiente del tiempo libre y promocion de los dones y talentos en diversas &reas y
actividades

* Fundacion de organizaciones juveniles

* |ntercambios interculturales juveniles, movilidad y contactos juveniles internacionales (Apéndice 4).

Aunguelamayoriade |os paises no desarrolla una politica de educacion juvenil especia (Bulgaria, Italia, Irlanda, Grecia), en
todos los paises |os derechos de los jovenes estan definidos y determinados en numerosos actos formales. Las politicas de los
estados con respecto a los jovenes incluyen proteccion del derecho ala educacion, problemas referentes ala continuidad |aboral
(semana odiaria), términosy tipo detrabajo (diurno, nocturno), condicioneslegal esde bajalaboral, términos de pago, y proteccion
delasdud fisica, psiquicay mora de losj6venes.

Actualmente no hay suficiente informacién acerca de la legislacion en relacion a los jévenes de algunos paises. Hay
establecidos diferentes actos formales a propdsito de la Palitica del empleo juvenil:

* Derecho civil de cada pais — Constitucion, codigos laborales, leyes generales de y educacion y formacion profesional,
leyes de asociaciones y otros.

¢ Documentos generales del estado (también internacionales) que protegen los derechos de los jovenes (el derecho ala
educacion y el trabajo concedido en todos los paises; la Carta de los Derechos Humanos; la Convencidn de la ONU de los
Derechos de los nifios, convenciones de los Derechos de los refugiados, de los Derechos de las mujeres, inmigrantes y
desfavorecidos (Apéndice 5).

Los derechos de los jévenes son el objetivo més importante de numerosas instituciones gubernamentales y no
gubernamentales. L as instituciones gubernamentales determinan las politicas nacionales enfocadas a nifios y jovenes. Definen la
politica del empleo juvenil, crean los documentos formales, planean y coordinan actividades y programas juveniles especificos.
Cumplen funciones como cuerpo coordinador para las demas instituciones; reparten informacion y asesoria profesional en los
campos de empleo y trabgjo, ayudan metddicamente a otras instituciones que realizan actividades con nifiosy jévenes, desarrollo
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educacional y profesional, colaboran asesorando y ayudando a posibles contratadores en la iniciacion de nuevos puestos de
trabajo y programas especiales para jovenes, organizando intercambios interculturales juveniles.

Lasinstituciones no gubernamental es estan defini das como un sistemade organi zaciones que difiere en niUmero'y caracteristicas
y cuyo principal animo es e apoyo de los derechos de los jévenes. Ofrecen servicios con €l objetivo de conseguir la promocion
profesional, megjoran el estilo de vida de los jévenes, actividades de tiempo libre, proteccion de los jovenes contra explotacion,
programas de educacién dirigidos a la busqueda del empleo y posicionamiento en el trabajo, actividades de apoyo para jovenes
trabajadores, programas de educacion para desfavorecidos, servicios especiales para jovenes y adultos consecuentes con las
caracteristicas y exigencias locales, coordinacion de asociaciones juveniles (Apéndice 6).

Actuamente los servicios juveniles actuales estan obligados a ofrecer acceso a las nuevas tecnologias informéticas. Los
ambitos basicos de este servicio son:

* Posesion 0 acceso a un ordenador

Capacidad de trabajar con un ordenador

* Acceso a Internet

Capacidad de usar Internet

Oportunidad de comunicacion con correo electronico

El estudio ha mostrado que en la mayoria de |os paises socios |os jévenes usan estas nuevas tecnologias de informacion y
comunicacion en las escuelas, en casa o en e trabgjo, en centros de educacidn o informacidn o en ciber-cafés.

Las tecnologias de la informacion ayudan a los jovenes en la blsqueda de trabajo (en su pais 0 en e extranjero). Son una
fuente de informacion para determinados servicios de orientacion académicay profesional, programas e instituciones educativos;
programas de intercambios o entretenimiento personal (sobre todo videojuegos). El porcentaje de los jovenes que usan estos
servicios es todavia bajo y depende mucho del sitio de residencia, trabajo o estudio. Desgraciadamente no hay acceso a Internet
en algunos distritos (pueblos y ciudades) y a veces también la posesién de un ordenador es un privilegio de un nimero pequefio
de personas (Apéndice 7).
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3.NECESIDADES JUVENILESDE ORIENTACIONACADEMICA Y ACCESOA DICHOSSERVICIOS- RESULTADOSDEL

ESTUDIO*

Egtadopablacional

Poblacién total —1202

¢ Estudiantes—958 (79,7%)
¢ Empleados—100 (8,3%)
® Parados—129(10,7)

Educacion defondo:

* Ensefianzaprimaria—101 (8,4%)
* Enseflanza secundaria— 758 (63%)
* Titulouniversitario—72 (5,9%)

Nacionalidad?

* Espafiola—83 (6,9%)

* |taliana—32 (2,6%)

* Sueca—62 (5,1)

*| etona—23(1,9)

* Griega—31(2,5%)

* Edovaca—281 (23,3%)

* Bllgara—622 (51,7%)

* |rlandesa—50 (4,15%)

* Otranacionalidad—18 (1,4)

Eded
Edad 14 15 16 17 18
Muestra% | 1,5 15 33 10,6 12,7
19 20 21 22 23 24
79 13,8 10,3 8,3 10,7 6,7
28 29 30 31 32 33
1,3 1,4 1,1 0,2 0,02 0,5
Residencia Sexo

* Ciudad —76%
* Pueblo —34%

* Masculino — 34%
* Femenino—76%

3.1 ESTUDIODE LASULTIMASINFORMACIONES SOBRE SERVICIOSDE CARRERASPROFESIONALESJUVENILES
(PREGUNTAS1.3)

L as personas entrevistadas buscan informacionesy servicios sobre empl eo, educacion, cualificaciény orientacion académica:

¢ Consultores (14,5%) — 11,9% - estudiantes; 22,2% - empleados; 18,4% - personas desempleadas (sin Eslovaquia)
* Servicios de empleo (21,6%) — 27,1% - estudiantes; 33,2% - empleados; 36,5% - parados

¢ Centros de carrera profesional (17,4%) — 17,2% estudiantes; 28,4% - empleados; 14,7% - parados

¢ Centroslaborales (12,6%) — 7,6% - estudiantes; 24,2% - empleados; 24% - parados

* Programas detelevisiony radio (20%) — 14,5% - estudiantes; 21,5% - empleados; 11,3% - parados

* Periddicosy revistas (51,8%) — 39,6% - estudiantes; 51,6% - empleados; 84,1% parados

¢ |nternet (45,1%) — 33,8% - estudiantes; 44,6% - empleados; 37% - parados

* Amigos (44%) — 33,6% - estudiantes; 56,5% - empleados; 42,4% - parados

1 Los resultados de cada pais se encuentran en los Apéndices 9 a 16.

2 Otra nacionalidad queda referido a personas pertenecientes a paises diferentes de aquel do@@v@mmgw@mﬂg@é@g@m@@t ereyeet
(5,1%) que se definen a si mismos con diferente nacionalidad étnica.
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* Padres (27,9%) — 24,4% - estudiantes; 27,6% - empleados; 16,8% - parados

* No busco un servicio deestetipo (3,4%) — 3,9% - estudiantes; 0,2% - empleados; 0,8% - parados

¢ Otrasfuentesdeinformacion o servicios: centrosjuveniles o de estudiantes (Espafia, Italia, Bulgaria, Elovaquia),
servicios de empleo de estudiantes (Espaiia, Bulgaria), escuelasy maestros (Espafia, Letonia, Greciay Bulgaria),
universidades y catdl ogos de universidades (Suecia, Eslovaquia, Grecia), bibliotecas (Letonia, Bulgaria), Agencia nacional
de educacion (FAS, Irlanda), compafiias privadas para los servicios estudiantiles (Eslovaquia), reuniones con empresarios
y empresas (Greciay Bulgaria) y otros.

El 32,4% delapoblacion no es consciente de la existencia de | os centros de orientacion de carreras profesionales, el 28,4% no
saben a que se dedican estos centros, € 31,6% utiliza los servicios de los centros.

Conclusion: las preferencias de las personas hacialas fuentes deinformaci én sobre empl eo, educaci 6n, requisitosy orientacion
académicay profesional van en el siguiente orden: Internet, amigos, padres, servicios de empleo, televisién y radio, centros de
orientacion académica y profesional, consultores, centros del trabgjo. Las variaciones de los datos en cada pais dependen de la
edad de la muestra, su estado (estudiantes, empleados, parados), confianza en las tecnologias (acceso a ordenadores o Internet),
y laexistencia de unared de servicios de orientacién académicay profesiona (Apéndices9 a16). Solamente en Italialos servicios
de consultatienen unagran prioridad y los resultados son indicativos de su popul aridad y de sus especialistas altamente preparados
(Apéndice 10).

En todos los paises Internet se encuentra entre las fuentes favoritas de informacion. Solamente en Irlanda se muestra un
porcentaje muy bajo del uso delnternet (17,6%). Larazén podriaser lapopularidad de otros servicios. Enrelacion conlasusceptibilidad
natural haciala Ultimainformacion y las nuevas tecnologias informéticas de este grupo de edad (15 — 30), el éxito de un centro
virtual de orientacion académica asi como la ensefianzay asesoramiento a través de lared electrénica es altamente previsible.

En Suecialaofertajuvenil sedivide entre Internet y servicios del empleo. Ninguno sesirve delos serviciosdelaconsulta. En
Letonialos jovenesignoran |os centros laborales y consultorios. Este resultado particular se puede explicar por €l hecho de quela
mayoria de las personas en la muestra son estudiantes que todavia no han encontrado el problema del “paro”.

Los jévenes en Irlanda prefieren los centros de orientacion académica y profesiona (56,9%). Esto es indicativo de las
tradiciones y buenas experiencias en este campo. Mientras |os resultados en Eslovaquia ensefian que solo la parte més pequefia
de los jévenes esté interesada en los centros de orientacion académicay profesional y servicios de consulta.

En Grecia los jovenes igualmente confian en periddicos y revistas, amigos y Internet, centros de empleo y de orientacion
académica y profesional (cerca de 30%), mientras que nunca eligen los servicios de las instituciones especializadas (centros
laboralesy centros de orientacion académicay profesional, servicios de empleo). Larazén principal puede ser que la mayoria de
personas que conforman la muestra son estudiantes.

Entre losj6venes de Bulgariatienen unainfluenciamayor los amigos (53,4%) mientras |os centros de orientacion académica
y profesional ocupan ladltimaplaza(4,3%). Esto muestralamaladistribucion delos servicios que acaban de empezar adesarrollarse
en este pais (no mencionamos €l de lafalta del sistema consolidado de los servicios).

3.2.ESTUDIODEL ACCESOA LASINFORMACIONESY LOSSERVICIOS

Laspreguntas 3, 4, 8 serefieren a estasinformaciones.

Las informaciones sobre la educacion, el empleoy el desarrollo profesional se pueden encontrar en |os servicios de empleo,
en los centros de orientacion académica y profesional, centros laborales, radio y TV, amigos y padres, periodicos y revistas e
Internet. También se pueden encontrar en los centros (de estudiantes) juveniles (Espafia, ltalia, ESlovaquiay Bulgaria), servicios
orientados a empleo de los estudiantes (Espafia, Bulgaria), desde escuelas y profesores (Espania, Bulgaria, Letoniay Grecia),
universidadesy catdl ogos universitarios (Suecia, Eslovaquiay Grecia), bibliotecas (Letoniay Bulgaria), FAS (laAgencianaciona
de formacion, Irlanda), compafiias privadas paralos servicios de | os estudiantes (Eslovaquia), contactos directos con empresarios
y empresas (Greciay Bulgaria).

28,6% de | as personas considera que tiene acceso a los servicios. 26,1% sabe donde encontrar los serviciosy 7,5% cree que
no hay servicios especialistas suficientes.

10,1% no tiene acceso a los servicios de orientacion académicay profesional y 21,7% no son conscientes de la oferta de
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semejantes servicios.
S6lo 4,5% piensa no necesitar este tipo de servicios.

31,6% utilizaloscentr osdeorientacion académicay profesional. 30,6% de esos son estudiantes, 49,8% empleadosy 41,2%
parados.

32,4% no ignora la existenciay el proposito de los centros de orientacion académicay profesional. 28,4% son estudiantes,
24,1% empleadosy 38,3% parados.

28,4% no sabe de qué tratan estos centros (35,4% estudiantes, 28,2% empleados y 22,9% parados).
68,4% de |as personas de la muestra declara no usar centros de orientacion académicay profesional.
Lamayoria de las personas prefiere usar Internet (55,1 estudiantes, 72,4% empleados y 46,4% parados).

Solo 11% prefiere e contacto personales a Internet. Esto es bastante indicativo del acceso elevado de los jovenes a las
nuevas tecnologias.

Lamayoriasabe como usar Internet (85,3%). 13,8% dice no tener acceso alnternet y 2,8% no lo usapor problemasfinancieros
(muchos son estudiantes'y personas en paro). 3,65% no puede trabagjar con un ordenador y 8,5% no puede usar Internet. Casi todos
consideran Internet como unafuente fiable de informacidn (96,7%).

Conclusiones. € acceso limitado a los servicios de orientacion académicay profesional (30%) depende de la insuficiente
informacién y lafata de un sistema consolidado de los servicios.

Losjévenes usan Internet como fuente de informacin (63,3%) pero algunos se encuentran financieramente limitados o no
tienen acceso alared.

Lamayoriadelosjéveneses capaz de usar Internet y de hecho, usalainformacién delared como fidedignay util. Solamente
en Bulgaria dan més importancia a los contactos personales que a Internet. El empleo y el acceso a Internet dependen de la
residencia (ciudades y pueblos). En las ciudades pequefias €l acceso alas comunicaciones por Internet através del ordenador esté4
muy limitados. Sin embargo la creacion de un centro virtual de orientacion académicay profesiona seria de gran ayuday muy
conveniente para la mayoria de los jovenes.

3.3ESTUDIO DELOSCENTROSDE SERVICIOSDE LASCARRERASPROFESIONALES

Tiposde servicios (consultas, consg osy informacion) —pregunta8 — pr eferencias:

* L ainformacion sobre el empleo se solicitan por el 61, 53% (54,5% estudiantes, 82,2% empleados, 54,4% parados)

* Preparacion de laentrevistade trabajo — 53, 5% (39,8% estudiantes, 74,4% empleados, 46,6% parados)

* Preparacion delos formularios de empleo — 53, 2% (55,6% estudiantes, 64,9% empleados, 58,5% parados)

* Finalizacion delaeducacion — 38, 5% (33,2% estudiantes, 54,9% empleados, 30,2% parados)

* Orientacion profesional — 36, 4% (25,2% estudiantes, 43,65% empleados;29,7% parados)
 Oportunidadesparalapromocién profesional —31,6% (55,6% estudiantes; 64,9% empleados; 58,55% parados)
» Recomendacionesde conducta pararecién contratados—23,3% (17,8% estudiantes, 17,8% estudiantes; 24,3%
empleados; 32,4% parados)

Usuarios (preguntas7, 9, 10)
Segun las personas entrevistadas |os servicios de orientacion académica y profesional tendrian que orientarse hacia:

* jovenes en paro (68,9%)
* jovenes recién graduados (51%)

Developing youth career services project
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e discapacitados (40,6%)

* paradosalargo plazo (34,4%)

® personas en busqueda de oportunidades (24,6%)
® personas en riesgo de perder su trabgjo (21,5%)

59,3% de las personas entrevistadas considera que los discapacitados necesitan una especial informacién sobre empleo y
22,7% esta de acuerdo con esta opinion generalizada pero ademés piensa que no hay bastantes especialistas competentes. 10,19%
de lamuestra considera que en este campo no hay experiencias suficientes.

14,4% cree que las personas con semejantes problemas no tienen por qué encontrarse separadas de los demés.

Ademés los centros tendrian que estar orientados hacia: las amas de casa y analfabetos (Espafia), “todos los que los
necesiten” (Irlanday Italia), “todos |os que estan interesados en semejantes servicios’, “todos |os que buscan trabajo”, “todos los
gue se jubilaran en los préximos dos afos’, “minusvaidos’, “las personas que no pueden encontrar el trabajo apropiado”,
“personas licenciadas (escuela superior u universidad)”, “muchisimas personas’ (Eslovaquiay Bulgaria).

Enfocando serviciosdeorientacion académicay profesional (pregunta6)

¢ |nformacion sobre un nuevo empleo — 66,9% (61,1% estudiantes; 87,6% empleados; 68,8% parados)

¢ |nformacion sobre como obtener unamejora de lacualificacion profesional —48,6% (49,3% estudiantes; 65,95%
empleados; 40,8% parados)

¢ [nformacion paramejorar el nivel de estudios—40,4% (37,7% estudiantes; 46,7% empleados; 27,6% parados).

* Servicios adicionales: el desarrollo de |os servicios de orientacion académicay profesional; como preparar y redactar un
CV; redlizacion profesional y académica, orientacién académica en el campo de “las profesiones con mas éxito” (Espafia),
anuncios de trabgjo y cursos de verano como un servicio adiciona (Letonia), “cémo y donde encontrar el trabgjo” (Italia,

Suecia, Edlovaquia, Bulgaria, Irlanda), centros de eval uacion (Suecia), anuncios de trabajo (Eslovaquia), informacion sobre
salarios(Grecia).

Calidad delosservicios (preguntas 2,4,5)

Lacalidad del servicio esta determinada por €l nimero deinformaciones actualesy el nivel de acceso a estos serviciosy esta
influida por laintensidad de la correspondencia entre las necesidades de los clientes y servicios ofrecidosy también por €l nivel
de la satisfaccién de los clientes.

(DELA13ALA17) TERCERAPARTE

18,5% de lamuestra consideran las informaciones recibidas como Utiles. Mas de lamitad de |los entrevistados (51,7%) estan
de acuerdo con | as afirmaciones previas pero creen que solo lainformaci 6n no sea bastante y buscan otras fuentes.76,3% dicen que
las informacion accesible se gjusta a sus demandas y 87,7% estén satisfechos con las informaciones recibidas.

Laevauacion delacalidad de los servicios esté relacionada con el acceso de las personas a estos servicios. El hecho de que
menos del 30% de los jovenes tenga acceso a este tipo de ayuda 'y que € 21,7% no tenga ninguna informacion impide una
evaluacion redlista de su funcionamiento.

El nivel alto de satisfaccién crea una paradoja (85,6%) que podria ser explicada mediante el hecho de que el 67,5% de los
entrevistados harecibido lainformacion solicitada.

Lacalidad del servicio dependedel nivel de competenciay acercamiento humano delos especialistasdelos centros. El 84,1%
cree que e personal del servicio es competente 'y el 95,5% apoya su trato personal. Todo esto contribuye a porcentaje ato de
confianza de la gente en los especialistas (94,7%).

RESUMEN: Lainterpretacion de esta seccion requiere examinar peculiaridades de la muestra (los contratados son la parte
mas pequefia de la muestra, seguidos de personas en paro y los estudiantes; también las personas con educacién secundaria
dominan estamuestra). Esto explicaporque valores pararespuestas de frecuencias absol utas (seglin € nimero de los participantes)
difieren del porcentaje a ellas equivalente. En otros casos (por gjemplo partes iguales de la muestra) los resultados pueden variar
considerablemente.
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Los resultados del estudio han mostrado que los jovenes demandan sobre todo informaciones y consultas para un nuevo
trabajo en los centros de orientacion académicay profesional. Irlanda es la Unica excepcion donde una cudificacion adicional
reviste una gran importancia. A parte de eso encontrar un trabajo nuevo es el servicio més deseado en todos |os paises.

La mayoria de los encuestados cree que principalmente son |os jovenes en paro quienes necesitan servicios de orientacion
académicay profesional (68,9%), seguidos de los jévenes recién graduados (51%) y las personas en riesgo de perder su trabajo
(21,5%).

El estado mas dindmico lo tienen aquellas personas “en busqueda de cambios’. Los resultados estadisticos de |os usuarios
delos servicios de los centros de orientacién académicay laboral colocan este estado en €l segundo lugar en Irlanda, en €l dltimo
en Eslovaquiay en los Ultimos en Bulgariay Grecia. Una explicacion podria ser que los cambios en la educacion o en la carrera
profesional son cuestiones personales y no parecen tan esenciales.

En Letonia los participantes creen que |os que necesitan més atencion especia son los discapacitados.

Todos los datos apoyan la idea de que los discapacitados tendrian que disfrutar de servicios especiales. Tales servicios
incluyen la preparacion de unos materiales especiales en |os centros de orientacion académica. El estudio ha revelado que Suecia
es uno de los paises con mas experiencia en este campo.

En todos los paises existen especialistas con experiencia que trabajan con discapacitados. Hay sin embargo una gran
necesidad de personal. Una buena solucién seria el desarrollo de la orientacién académica que se podria ofrecer no solo en los
centros pero también en los medios einstituciones que trabajan en este campo. Sin embargo |as minorias étnicas no son consideradas
como grupo con discapacidad.

Los jovenes dicen que es necesario extender €l alcance de los servicios y mejorar su calidad. Sin embargo el estudio ha
ensefiado un nivel elevado de satisfaccion con el funcionamiento de los servicios (85,6%).

En todos los paises la calidad de los servicios esta definida por la cantidad de informacién actualizaday €l nivel de acceso a
estos servicios. Influyen en la calidad también la relacion entre las necesidades de los usuarios y los servicios ofrecidos y la
satisfaccion final del mismo. Los encuestados consideran que las informaciones que recibieron son suficientesy coinciden con sus
necesidades (76,3%). No obstante la mayoria de ellos no estén del todo satisfechos con una Unica fuente de informacion y ésto
explicatambién lasvariacionesdelasdeclaraciones (“informaciones(tiles’ y “ (tiles pero no suficientes’). Particularmente podemos
resumir que los usuarios consideran las informaciones encontradas en los centros como Utiles.

La calidad del servicio depende del nivel de competenciay acercamiento humano de los especidistas que trabajan en los
centros. 84,1% piensan que € persona es competente y apoyan su acercamiento (95,5%). Todo esto contribuye a porcentaje
elevado de la confianza que la gente tiene en esos especialistas (94,7%).

En Irlanday Letonialos datos revelan 1os niveles méximos de la satisfaccion con los servicios (100%) mientras el nivel dela
satisfaccion con el trabajo de los consultores es relativamente bajo. Sin embargo €l nivel de satisfaccion con los servicios de
consulta es relativamente alto en todos los paises — quizés por la popularidad de este tipo de servicios. Otra razdn podria ser la
diferente tradicion y experiencia en este campo en los distintos paises que conforman el estudio.

Latasade los centros de orientacion académicay profesional esextremadamente bajaen Eslovaquia(1,4%), Grecia(3,2%) y
Bulgaria (4,3%). Esto explicalaimpopularidad de semejantes servicios en |os paises mencionados.

En Eslovaquialos datos de la valoracion del uso de los centros se han mostrado controvertidos. La causa de tales resultados

podria ser la confusion de las consultas ofrecidas en los centros de las carreras y las consultas de otras estructuras de servicios.
Con todo, lavariacion delos datos no rechaza el futuro éxito de los centros.

Developing youth career services project
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4. IMPLICACIONESY EXPECTATIVASPARA LAMEJORA DELOSSERVICIOSDE ORIENTACION JUVENILACADEMICAY
PROFESIONAL

4.11IMPLICACIONES

* Mgjoradelaqualificacion delosasesoresen la esferadeorientacion académicay profesional.

* Desarrollo delos métodos especificos paralaorientacion en la esfera dela promaocion profesional orientada hacialos
jovenesy losdiscapacitados.

* Desarrollo delaconsulta€lectronicacomo un servicio nuevo par alosjévenes.

* Desarrollo de lastecnol ogias nuevas de ensefianza que se basen en multimedia on-liney off-line.

4.2. EXPECTATIVAS

El proyecto 2002-BG/02/B/F/PP-132018 ha provocado la creacién de:

¢ Centros virtuales de orientacion académicay profesional en Internet para la ensefianzay la consulta electronica
* Un CD multimedia“En el mercado laboral”

* Orientacion académicay profesional para aquellos que estudian una carrera profesiona orientada al trabajo con
jovenes 'y discapacitados

4.2 INFLUENCIASDEL PROYECTO

* Mas de 200 consultores formados

* Més de 20 000 jévenes que se beneficiaran de las consultas en la esfera del desarrollo profesional y educacional
* Més posibilidades para la integracion de los jovenes en €l mercado laboral (también para los discapacitados)

* Ayuda a los jévenes usando |os productos multimedia on-line y off-line.

5.LAAPORTACION DEL ESTUDIOAL PROGRAMA LEONARDO

El estudiohacomprobadolanecesidad de:

¢ Disponibilidad de los servicios de las carreras profesionaes para los jovenes

* | os servicios de orientacion de carreras independientes de |o centros de orientacién académica como parte de
estructuras diferentes a servicio de los jovenes

* Especidistascompetentesen la esferadelaorientacion académicay profesional.

* \encer € prejuicio y ladiscriminacion hacialos discapacitados y laformacion en condiciones de igualdad para todos.

El estudio ha mostrado que los jévenes buscan servicios de orientacion académica activamente asi como consultas en
relacion a empleo, educacion y otros aspectos con ellos relacionados. El estudio pronostica las posibilidades para la ensefianzay
consulta electronica en el desarrollo de la orientacion académicay profesional.
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| SERVIZI PER L'INFORMAZIONE EL'ORIENTAMENTOAL LAVORO:
UNO STUDIOSULLO STATODELL’ARTEIN OTTO PAESI EUROPEI.

1. QUADRODI RIFERIMENTO

Le dinamiche del mercato del lavoro e la peculiarita della condizione giovanile appaiono oggi giorno fenomeni di grande
rilevanza. Tali temi sono stati allabasedi unaricercacomparatatrai paesi coinvolti nel progetto Leonardo daVinci 2002-BG/02/B/
F/PP/-132018. Lo studio s e concentrato sulla situazione lavorativa dei giovani, con particolare riferimento ai servizi ad
dedicati.

SCOPO DELLA RICERA -Délinearelacondizionegiovanile (15/26 anni) nell’ accesso al lavoro eallerisorseinformative
specializzate nel paesi partecipanti a progetto.

OBIETTIVI

* Studio e analisi dei dati sull’ occupazione e la disoccupazione nei paesi partecipanti al progetto, a fine di stimarele
possibilita per 1o sviluppo di centri di orientamento lavorativo dedicati ai giovani

* Studio sui centri per il lavoro esistenti

* Studio sull” accesso all’ orientamento e all’ informazione

* Studio sui tipi di servizi offerti nei centri esistenti

* | trend sui centri per il lavoro

* Laqualitade servizi esistenti

DESTINATARI

Giovani compresi trai 15edi 26 anni di eta, di entrambei sessi, studenti, occupati, disoccupati o in cercadi primaoccupazione,
soggetti svantaggiati (minoranze, ragazze madri, diversamente abili), provenienti da centri urbani e periferici e con diversi back-
ground formativi.

PARTECIPANTI
Lo studio e stato condotto nei paes partecipanti a progetto, con la collaborazione dei seguenti soggetti partner:

BULGARIA —SofiaUniversity “ St. Kliment Ohridski”, Facoltadi Pedagogia
BULGARIA —SCAS (Accademia Studentescadi Computer ed Arti Grafiche)
BULGARIA- Giovani Donnedelle Minoranze Etniche

GRECIA —FOURNOS

SPAGNA —Associazione Giovaniledi Cazalla

IRLANDA —FIT Fasttrack to Information Technology
ITALIA—CooperativaSocialeSudioeProgetto2ar.l.
LATVIA—-NYIC-CentroNazionadeper L' IniziativaGiovanile
SLOVACCHIA —Universitadi Presov — Centro Servizi agli Studenti
SVEZIA-EDUCTUS

Modalitadi ricerca. |l campione hacoinvolto 1202 soggetti, in rappresentanzadei paesi coinvolti nel progetto. La selezione
casuale degli intervistati ha garantito la rappresentativita della popolazione statistica di riferimento ed una sostanzial e attendibilita
dei risultati. Lo studio é stato condotto in due fasi trai mesi di Febbraio e Marzo 2003.

Metodi -I dati secondari e le informazioni di riferimento su ogni paese partecipante sono state raccolte dai soggetti partner e
trasmesse a mezzo di posta elettronica. Le interviste si sono effettuate attraverso I’ utilizzo di un questionario somministrato in
versione cartacea e file (download dallarete), mentre |’ andis statisticasi € avvalsadel supporto di SPSS (Statistical Package for
Social Science). L'anadlisi del contenuti si € basata sulla rappresentazione, analisi dei risultati e sintesi.

QUESTIONARIO - Laparte centrale dello strumento di rilevazione € costituita da domande chiuse a risposta multipla, a cui
seguono domande aperte ed una sezione che raccoglie le informazioni socio-anagrafiche degli intervistati (Appendice 1). | dati
sono stati elaborati dall’ Universitadi Sofia® St. Kliment Ohridski”, Facolta di Pedagogia.
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2.1 SERIVZI PERIL LAVOROEL'ACCESSOALL OCCUPAZIONEIN OTTOPAES EUROPEI (BULGARIA, GRECIA,
IRLANDA, ITALIA,LATVIA, SLOVACCHIA, SPAGNA ESVEZIA)

Lo studio sulla situazione dell’ occupazione giovanile e I'impatto sui servizi per il lavoro, si € basato sulla comparazione dei
seguenti elementi:

* || concetto di occupazione e disoccupazione

e Lapoliticadel lavoro per i giovani

¢ Riferimenti normativi ed istituzionali

* Raccolta e comparazione di dati secondari sull’ occupazione
¢ Accesso ale nuove tecnologie

Laricercaé stata organizzatain modo chei dati raccolti eforniti dai soggetti partner, adiladelle specificitanazionali elocali,
fossero composti secondo linee guidatali da permettere la comparazione.

Occupato/a & un soggetto con piu di 15 anni che lavoranellaproduzione di beni e/o servizi dietro compenso, anche se assente
per brevi periodi, malattia, maternita, etc. Per occupato s intende anche colui che lavorain proprio.

Sono stati identificati diversi statuslavorativi quali quelli di impiegato, lavoratore autonomo, datore di lavoro, lavoratore non
stipendiato, etc.

Il lavoratore puo essere impiegato atempo pieno o parziae.
| partner hanno poi identificato i dati relativi alladisoccupazione.

Per disoccupazione ci s riferisce alo stato di un soggetto in grado di lavorare che non ha perd un lavoro €/o lo sta cercando
attivamente, iscritto a particolari liste &/o con un reddito tale danon poter soddisfarei propri bisogni autonomamente (per i dettagli
Appendice 2).

L a disoccupazione giovanile rappresentain media un terzo di quellatotale. | soggetti trai 15 ed i 18 anni risultano di solito
meno toccati dal fenomeno rispetto ai soggetti trai 20 ed 26 anni. Tale dato & in parte giustificato dai limiti di legge imposti dai
contratti collettivi, dai requisiti formativi, etc (I’ Appendice 3 riporta i dati per singolo paese ed illustra i principali indici di
disoccupazione giovanile, anchein relazione allaformazione dei soggetti censiti).

Lapercentuale dei giovani che lamenta problemi di realizzazione personale ed inserimento sul lavoro e dtain tutti paesi.

Altro dato comuneallerealtain oggetto, eil fatto chelapoliticagiovanilesiaincentrataquasi esclusivamente sull’ occupazione.
E’ universalmentericonosciuta, invece, I'importanza dellaformazioneiniziale e continua, la partecipazionein altri ambiti e settori,
I’ accesso al’informazione e alerisorse, lagaranziadi condizioni minime per un sano sviluppo personale e sociae.

Lapoliticaper i giovani edi solito parte dellapoliticadel lavoro generale. Essa, si definisce come uninsieme di misure per la
tuteladei giovani elapreparazioneall’ esercizio effettivo del loro diritti (allafamiglia, alascuolaeallo sviluppo culturale, socialeed
economico). Le politiche giovanili ambiscono in genere all’identificazione di appropriati standard di riferimento nei settori
dell’ educazione, dellaformazione e a supporto della partecipazione nella vita economica e sociale.

Coloro i quali accedono alle misure identificate nelle politiche di intervento pubbliche sono di solito soggetti svantaggiati o
rientranti in particolari casistiche.

| paesi oggetto dellaricerca hanno identificato alcuni elementi in comune caratterizzanti gli interventi pubblici in materia di
lavoro e gioventu.
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Traquesti:

* Riferimenti normativi volti ad identificarei pre-requisiti morali emateriali allapartecipazione democratica
Tuteladei diritti civili edellelibertaindividuali;

¢ Tutela dello sviluppo sano ed armonioso dei giovani;

¢ Prevenzione della disoccupazione;

* Tuteladella salute;

¢ Obbligo formativo, istruzione e formazione professional e (inclusal’ assistenza per particolari tipologie di soggetti);

¢ Tuteladellafamigliae dell’ ambiente educativo;

* Incentivi per I’ uso consapevole del tempo libero;

* |ncentivi per le organizzazioni di e per giovani;

* Partecipazione giovanile

¢ Scambi interculturali, mobilitainternazionale (v. appendice4)

Nonostantein alcuni dei paesi Europel nonvi siaunaveraepropriapoliticagiovanile (Bulgaria, Irlanda, Italiae Grecia), intutti
quelli coinvolti nel progettoi diritti dei soggetti giovani sono sanciti ericonosciuti in numerosi documenti ufficiali. Legaranziedello
Stato riconoscono etutelanoil diritto al’ educazione eal lavoro, i termini elemodalitadi lavoro, il riposo, i compensi elaprotezione
dai danni fisici emorali.

Al presente, inalcuni paesi vi € unacertacarenzadi dati sullapopolazione giovanileinrelazionedl’intervento del legidatore.
Tuttavia sono parecchi i documenti formali che definiscono le politiche per I'impiego dei giovani:

a) lecostituzioni, i codici civili edel lavoro, lenormein materiadi educazione eformazione, il diritto societario e cosi vig;

b) i documenti internazionali recepiti alivello nazionale quali: laCartadei Diritti Umani; LaConvenzionedell’ ONU sui
Diritti dei Minori, LaConvenzionesui Diritti dei Rifugiati, LaConvenzione per i Diritti delle Donne, degli Immigrati edei
Disabili (v. appendice5)

Latuteladei giovani e del minori € oggetto di numerose organizzazioni governative e non governative. Le prime definiscono
lapoliticanazionale, individuano le normein materiadi occupazione e coordinano programmi ed attivitaariguardo. Esse agiscono
a vari livelli, mettendo in atto funzioni che vanno dalla consulenza su materie legate al’ occupazione e a lavoro, a sostegno
continuato a soggetti che operano con giovani e minori, ala promozione di iniziative specifiche.

Le ONG invece, sono un sistemadi organizzazioni che differiscono in numero e sostanza dalle precedenti. Tale caratteristica
risultaancorapit evidentetrale organizzazioni che operano nellapromozioneetuteladel diritti dei giovani. Esse offrono, in genere,
servizi di supporto nell’inserimento del mercato del lavoro, aiutano i giovani a crescere e migliorarsi, promuovono occasioni
educative per il tempo libero, laformazione, I'inclusione dei soggetti svantaggiati, el’ accessibilitaadivers servizi (appendice 6).

Al giorno d’ oggi, chiunque operi nel mondo dei servizi di informazione ed orientamento, halanecessitadi utilizzarele nuove
tecnologie per poter accedere ale informazioni in tempo redle ed aggiornato. A tal fine, & necessario possedere un computer,
conoscenze informatiche di base, un accesso a Internet e i rudimenti per consultare siti web e comunicare attraverso la posta
elettronica. |1 presente studio dimostra chei giovani iniziano afamiliarizzare con le nuove tecnologie a scuola, per poi proseguire
spesso alavoro, €/0 a casa, centri d’ aggregazione e cyber café.

Le nuove tecnologie sono spesso di grande aiuto nella ricerca di un lavoro sia a livello locale che, a maggior ragione,
all’estero. Lareteoffreal giovani |’ opportunitadi consultareinformazioni circaservizi, programmi, istituzioni, occasioni di scambio
ericreazione.

Il numero di giovani che accede aquesto tipo di servizi €, tuttavia, ancora molto basso e dipende sensibilmente dal contesto

nazionale e sociale dei soggetti (s pens alla mancanza di connessione €/o a costi relativamente alti per soggetti non ancora
autonomi) — (appendice 7)
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3.RICHIESTA DI SERVI1ZI DI CONSULENZA ED ORIENTAMENTO PROFESSIONALE. RISULTATI DELLA RICERCAL

Il campione
Totale: 1202
Studenti: 958(79.7%)
Occupati: 100 (8.3%)
Disoccupati: ~ 129(10.7%)
Sesso
Maschi 34%
Femmine76%
Eta
Eta 14 15 16 17 18 19 20
% del
totale 15 16 3,3 10,6 12,7 7,9 13,8
21 22 23 24 25 26 27
10,3 8,3 10,7 6,7 43 47 13
28 29 30 31 32 33
1,3 14 11 0,2 0,02 0,5
Istruzione Nazionalita
* Licenzamedial01 (8.4%) * Spagnoli 83 (86.9%)
* Diploma 758 (63%) e |taliani 32 (2.6%)
e aurea 72 (5.9%)  Svedesi 62 (5.1%)
Residenza e Latvia 23 (1.9%)
* Greci 31 (2.5%)
o Citta 76% eSlovacchi  281(23.3%)
* Paese 34% * Bulgari 622 (51.7%)
e Irlandesi 50 (4.15%)

311 SERVIZI PERIL LAVOROEL'OCCUPAZIONE DEI GIOVANI

| soggetti intervistati ricercano informazione e consulenza in merito a lavoro, studio e formazione attraverso le seguenti

modalita

* Consulenti ed operatori dell’ orientamento: 14.55%

* Servizi per I'impiego: 21.6%
® Centri professionali: 17.4%
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* Agenzieper il lavoro: 12.6%
* TV eprogrammi radio: 20%
e Giorndli eriviste: 51.8%

* Internet: 45.1%

* Amici: 44%

* Famiglia- parenti: 27.9%

¢ Nessun modo: 3.4%

Alcuni paesi offrono poi i centri giovanili e studenteschi, supporto scolastico ed universitario, agenzie private, biblioteche,
agenzienazionali per laformazione, incontri etirocini in azienda.

11 31.6% degli intervistati accede pitl 0 meno assiduamente ai centri per il lavoro elo sviluppo professionale, il 32.4% non ne
conosce |’ esistenza, non ne & consapevole o non ne conosce precisamente le funzioni (28.4%).

Conclusioni

Le preferenze degli intervistati in temadi informazione su lavoro, studio, formazione e possibilita di carriera sono risultate
distribuite secondo |e seguenti modalit&: Internet, amici, famiglia e parenti, servizi per I'impiego, radio e TV, centri professionali,
consulenti e agenzie per il lavoro. Le variazioni nazionali dipendono dall’ eta dei soggetti, lo stato lavorativo, I’ accesso alle nuove
tecnologie, I esistenzaed accessibilita di servizi dedicati (appendici da9 a 16).

Soloinltaliai centri di informazione ed orientamento per i giovani sono risultati preponderanti ed i dati dimostrano |’ esistenza
di specialisti preparati e di un generale gradimento da parte del pubblico (appendice 10).

Intutti i paesi Internet étrai canali informativi preferiti, aparteil caso dell’ Irlandadovel’ accesso s attestaal 17.6% (dato che
s pud giustificare con lapresenzadi servizi maggiormente fruibili).

Tale dato lascia ben sperare in vista della creazione di un centro virtuale per I’ orientamento professionale e laformazione a
distanza.

In Svezial’ attenzionedei giovani si dividetralnternet e servizi per I'impiego. In Latviaesiste invece un certo disinteresse per
i servizi relativi a lavoro e al’ occupazione. Tale risultato pud essere spiegato dalla composizione del campione (gli studenti
tendono a posporre laricerca del lavoro ed i temi ad collegati) e dai bassi tassi di disoccupazione.

| giovani Irlandesi, adifferenzadei coetanei Slovacchi, s sono dimostrati particolarmenteinteressati ai servizi di orientamento
professionale (56.9%), a confermadi una solidatradizione dei servizi nel suddetto campo.

In Greciagiornali, riviste, amici ed Internet hanno riscosso preferenze omogenee, mentre risultano meno utilizzati i servizi di
orientamento e centri per I'impiego gestiti da professionisti del settore.

Trai giovani Bulgari il passaparolatraamici risultail mezzo pit efficace (53.4%) mentrei centri per I'impiego risultanoi meno
utilizzati (4.3%). Taledato rivelalascarsapresenzaed accessibilitasul territorio di servizi, che appaiono relativamente nuovi rispetto
alledinamiche sociai del paese.

321’ ACCESSOALL' INFORMAZIONEEDAI SERVIZI

Le risorse informative su lavoro, studio e formazione sono di solito disponibili attraverso tutti i canali sopra menzionati,
mentre |’ effettiva utilizzazione variain accordo allo sviluppo di particolari servizi e latradizione dei singoli paesi partecipanti a
progetto.

Il giudizio sull’ accessibilita dei servizi si attestaa 28.6%, mentre un 26.1% ne lamenta la generale scarsita. 11 10.1% degli
intervistati non ne hamai fatto ricorso ed il 21.7% non ha consapevolezza dellatipologiadi servizio offerto.

Solo il 4.5% dichiara di non averne reale bisogno, mentre il 31.6% li ritiene di grande utilita, siano studenti, giovani
lavoratori o disoccupeati.
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11 32.4% non sadell’ esistenzae dellefinalitadi tali centri, altri neignorano |e competenze (28.4%).
Infineil 68.4% dichiaradi non utilizzarei centri per il lavoro comerisorsaper I’ orientamento el’ informazione.
Solo1'11% dei giovani coinvolti preferisceil contatto personale, dato che dimostral’ ato numero di utenti Internet (55.1%).

Lamaggioranzadegli intervistati ha conoscenze sufficienti per una consultazione autonomadellarete (85.3%), i restanti non
hanno accesso alla rete 0 non possono permetterselo in termini economici (studenti e disoccupati). Solo il 3.65% non sa usare il
computer, mentre & leggermente superiorelasogliadi chi non saaccederea web (8.5%). E’ significativoil fatto chelaquasi totalita
dei soggetti consideri affidabile I’informazione contenuta nelle pagine Internet.

Conclusioni

Labassafruizionedei servizi per il lavoro el’ occupazione é dovutasiaad unascarsainformazionein merito, chedlalimitatezza
dell’ offerta

La maggioranza degli intervistati fa uso di Internet e delle nuove tecnologie, nonostante permangono grandi difficolta
nell’ acquisto del PC e nel pagamento delle spese di connessione. Buona parte del campione sa utilizzare le nuove tecnologie e
consideral’ informazione accessibileattraverso di esse utile ed affidabile. Solo laBulgariacontinuaamostrare unagrande consuetudine
nelle conoscenze personali per quel che riguarda I’ informazione sui temi lavorativi. L’ accesso alle nuove tecnologie varia poi
sensibilmente a seconda della residenza dei soggetti intervistati (paese o cittd), avvantaggiando coloro che vivono nei centri piu
grandi.

Tenuto conto dellarealta emersa, la creazione di un centro virtuale sarebbe di grande utilita e potenzialmente accessibile d
target dei servizi e delle attivita offerte.

3.31 SERVIZI PERL'OCCUPAZIONEED IL LAVORO (CONSULTAZIONE, ORIENTAMENTOED INFORMAZIONE)

Leareeed i settori di maggior interesse

¢ |nformazione ed offerte di lavoro 61.53%

* Gestionedi un colloquio 53.5%

* Assistenzanel redigere domande e moduli 53.2%

* Formazione38.5%

¢ Orientamento professionale 36.4%

* Opportunitadi miglioramento e crescita professionale 31.6%
* Consulenzasui rapporti di lavoro e strategie relazionali 23.3%

Tipologiadi utenza

* Giovani disoccupati 68.9%

* Giovani diplomandi elaureandi 51%

® Soggetti svantaggiati 4.6%

* Disoccupati di lungadurata 34.4%

® Soggetti aspiranti ad un miglioramento sociale 24.6%
® Soggetti arischio di disoccupazione 21.5%

Stando alledichiarazioni degli intervistati, il 59.3% riconoscel’ esigenzadi fornire servizi sumisuraper i soggetti svantaggiati,
riconoscendo tuttaviala scarsita di un’ offerta specificasiain termini numerici che per la preparazione degli operatori.

Nelle preferenze del campione, i servizi per il lavoro e |’ occupazione dovrebbero essere pit estensivi, rivolgersi a quanti
ricercano un lavoro, ma anche a casalinghe, soggetti in stato di bisogno, a tutte quelle persone che si dimostrano interessate, ed
inoltre a pensionati, invaidi, analfabeti etc.
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L’ offertadei servizi

* Opportunita di lavoro

* Formazione

* Educazione di base e superiore

e Altri servizi: opportunita di crescita e sviluppo professionale, assistenza per CV, universita e avanzamento professionale,
lavoro temporaneo e stagionale, come e dove cercare un lavoro, valutazione delle competenze, annunci di lavoro,
trattamento economico.

Quaalitade servizi

Laqualitadei servizi égiudicatainbasealladisponibilitadelleinformazioni, I’ accessibilitagenerale, I effettivo incontro trala
domanda e’ offerta e la soddisfazione del bisogno per il quale si eraricors aquel determinato centro.

Il 18.5% del campione ritiene che le informazioni ottenute siano stati utili, mentre la meta (51.7%) le ha giudicate utili ma
insufficienti, tanto da dover ricorrere ad altre fonti per completarle. In generale, il 76.3% giudica positivamente la validita delle
informazioni ed I’ 87.7% ne & soddi sfatto.

Laqualitadei servizi dipende molto dallaloro accessibilita. Il fatto che solo il 30% del giovani vi s rivolga abitualmente, ne
impedisce tuttavia una stimareale.

L'alto livello di gradimento &, pertanto, paradossale e si spiega probabilmente per il fatto che coloro i quali ne hanno
sperimentato i servizi, hanno comunque trovato quanto richiesto.

Laqualitarisultafortementeinfluenzata dallacompetenza, professionalitaed approccio del personaleimpiegato. L' 84.1% del
campione apprezzalaprofessionalita degli operatori, accordandogli confidenzae fiducia (94.7%).

Sommario

La lettura della batteria di domande dalla quale sono stati estrapolati i dati sopra illustrati risente della composizione del
campione.

That explainswhy the number of concrete given answers (according to the number of participants) differsfrom their percent-
age equivalent. In other cases (e.g. equal parts of the sample) the results may differ considerably.

Lamaggioranzadei soggetti in etagiovanechesi rivolgea servizi di orientamento lavorativo éallaricercadi un’ occupazione,
mentrein Irlandaédi rilievo anchelarichiestadi orientamento formativo.

11 68.9%ritienechei giovani disoccupati necessitino di servizi dedicati, cosi comei soggetti inuscitadallascuola, dal’ universita
equelli il cui posto di lavoro éarischio.

Le opportunita per I’avanzamento di carriera appaiono di un certo interesse solo in Irlanda, mentre negli atri paes appare
come uno dei motivi meno ricorrenti nell’ accesso ai servizi in esame.

In Latvia, il campione ritiene che tali servizi dovrebbero rivolgersi primariamente ai soggetti svantaggiati, laddove in tutti
paesi si riconoscel’ esigenzadi centri che sianoin grado di rapportarsi ai bisogni specifici dell’ utenza (solo la Sveziahamostrato di
possedere una certa esperienza nel tema dell’ orientamento e dell’ inserimento lavorativo dei disabili ed altri soggetti svantaggiati).

Poiché lavorare con soggetti svantaggiati e disabili richiede competenze particolari, la gran parte del campione riconosce le
carenze el’esigenzadi ulteriore formazione in proposito, che si estenda anche ad operatori delle comunicazioni e quanti a diverso
titolo hanno a che fare con tale segmento di utenza. Le minoranze etniche, non rientrano tuttaviain tale tipologia di destinatario.

Aldiladi unagenerale soddisfazione (85.6%), i giovani intervistati vorrebbero servizi pit completi e che s rivolgano a settori
pitampli dellapopolazione.

Laqualitadei servizi egiudicatainbasealladisponibilitadelleinformazioni, I accessibilitagenerale, dall’ effettivo incontro tra
ladomanda e’ offerta e dalla soddisfazione del bisogno per il quale si eraricorsi aquel determinato centro.
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Tragli intervistati che frequentano i servizi esistenti, il 76.3% consideradi aver ricevuto informazioni sufficienti, nonostante
la maggioranza sia poi dovuto ricorrere ad ulteriori fonti per approfondirle /o completarle. Nonostante il dato oscilli tra le due
modalita“utile” e “utile manon sufficiente”, s pud affermare che esiste una certa omogeneita nel riconoscere I’ utilita del servizi.

Laqualitarisultafortementeinfluenzata dallacompetenza, professionalitaed approccio del personaleimpiegato. L' 84.1% del
campione apprezzalaprofessionalita degli operatori accordandogli confidenza e fiducia (94.7%).

In Irlanda e Latviai servizi per il lavoro ricevono il massimo gradimento da parte degli utenti (100%), mentre il giudizio
sull’ operato del consulenti € relativamente basso. Negli altri paesi invece la figura del consulente € per 1o piu apprezzata, € le
variazioni dipendono molto dalletradizioni locali e lo sviluppo di taluni servizi rispetto ad altri.

L' utenzadel centri per il lavoro € molto basso in Slovacchia(1.4%), Grecia(3.2%) e Bulgaria(4.3%): tale dato confermaancora
unavoltalatipicita nazionale verso servizi poco o niente popolari a pubblico di destinatari.

In Slovacchia— maanche in altri trai paesi coinvolti nel progetto— i dati risentono della difficolta di individuare servizi o
tipologie di servizi comuni a quelli identificati dallalocuzione “career centers’. Tale dato tuttavia, non deve preoccupare rispetto
all’ accoglienzadi servizi similari.

4.IMPLICAZIONI EDASPETTATIVEPERIL MIGLIORAMENTODEI CENTRI GIOVANILI PERIL LAVORO.

4.1.IMPLICAZIONI

* Migliorarelaformazione dei consulenti dell’ orientamento nella sferadellaformazione professional e e della pianificazione
professionale.

* Sviluppare specifici metodi per I’ orientamento e’ inserimento dei giovani edei disabili.

* Sviluppare servizi virtuali come nuovaformadi orientamento dei giovani.

* Sviluppare nuovi metodi di insegnamento a distanza basati su supporti online ed off-line.

4.2.ASPETTATIVE

[ progetto 2002-BG/02/B/F/PP-132018 hacondotto allapropostadi creazionedi:

* un centro di orientamento lavorativo virtuale per laformazione e la consultazione el ettronica
¢ un CD-Rom multimedialedal titolo “ Sul Mercato del Lavoro”
* unaguidaper laformazione di operatori dell’ orientamento che lavoro con soggetti giovani svantaggiati

4.3.L'IMPATTODEL PROGETTO

* Pitdi 200 operatori formati attraverso i metodi ed i prodotti del progetto;

* Pitdi 20.000 giovani contattati nell’ ambito dell’ orientamento formativo e lavorativo;

* Maggiori opportunita di inserimento lavorativo, anche per soggetti con minori opportunita;
¢ Supporto ai giovani nell’ utilizzo dei materiali prodotti e nell’ uso delle nuove tecnologie.

5.IL CONTRIBUTO DEL PROGETTOAL PROGRAMMA COMUNITARIOLEONARDODA VINCI

| risultati dello studio hanno evidenziato un bisogno relativamente a:

* maggioredisponibilitadi centri giovanili per il lavoro

* servizi per I orientamento lavorativo indipendenti e quali parti di strutture che gia operano con e per i giovani
* maggiore professionalita degli operatori

¢ unapoliticadi pari opportunita che superi definitivamente il pregiudizio verso i soggetti svantaggiati

Lo studio infine, haprovato I’ effettivo bisogno di centri e servizi asostegno dei giovani alaricercadi opportunitadi lavoro,
studio e formazione. A questo proposito la ricerca condotta fa presagire una buona accoglienza dei servizi di orientamento e
formazione adistanza.
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JAUNATNESKARJERASATTISTIBASCENTRU STAVOKLIS
ZINATNISKSPCTIJUMS

1. PCTIJUMA JOMA

Briva tirgus ekonomikas apstakios jauniedu nodarbinétibas un karjeras attistibas jautdjumi ir ioti bltiski. Tad¢i ar Eiropas
Komisijas Leonardo daVinci programmas atbal stu tika veikts pctijums projekta “ Jauniedu karjeras servisu attistiba’ (2002-BG/02/
B/F/PP/-132018) partnervastis. Tagja noskadroja dibripa situéciju jauniedu nodarbinétibas/bezdarba jautdjumos un jauniediem
piedavétos karjeras centru pakal pojumus.

PCTIJUMA MCRIIS

Pctijumamcriisir novertct misdienu jauniedu nodarbinétibas apstékius un karjeras pakal pojumu nozimi projekta partnerval stis
(jauniedi vecumano 15—26 gadiem).

UZDEVUMI:

* Nodarbinétthas/bezdarba situécijas izpcte un analize projekta partnerva stis, fpadu uzmanibu verdot uz jauniedu karjeras
attistibas iespgjam.

* M (sdienu jauniediem piegjamo karjeras pakal pojumu izpcte.

* | nformécijas un pakal pojumu piegjamibasizpcte.

* Jauniedu karjeras centru sniegto pakal pojumu veidu izpcte (informécijas izplatidana, konsultécijas).

* Karjeras centru darbibas izpcte.

* Piedavato pakal pojumu kvalitates novertgjums.

MCRIA GRUPA - berni un jauniedi vecumano 15— 26 gadiem (z¢ni un meitenes): studenti, nodarbinatie vai bezdarbnieki,
cilveki ar ierobepotam iespgjam/nel abveligiem apstakiiem (minoritétes, vientuio vecaku iimenes, invalidi); jauniedi ar pamatskolas,
vidusskolas vai augstako izglitibu, bez jebkédas izglitibas; pilsctas un laukos dzivojodie.

DALIBNIEKI

Pctijumstikaveikts projekta partnervalstis. Taja pieddijas:
Bulgérija—SU “ St.Kliment Ohridski”, Faculty of Pedagogic
Bulgérija— Student Computer Art Society

Bulgérija— “Young women from the minorities’

Grielija— FURNOS (Multidynamic communication net)
Spanija— YAS (Youth Association of Cazalla)

Trija—FIT (Fast track to information technology)

Italija— Studio e progetto 2

Latvija—IZM Valsts jaunatnes iniciativu centrs
Slovékija— University of Presov, Student Service Centre
Zviedrija—EDUCTUS

PCTIJUMA PROCESS (IZLASE, VIETA, LAIKSUN METODES)

| Zlases sastavs— 1202 cilveki. Bulgérija— 622, Griefija- 31, Trija—51, Latvija— 34, Slovakija- 281, Zviedrija—67, [tdija— 33,
Spanija- 83.

Respondentu izlase tika veikta pcc nejaudas izlases metodes. Aptavijato cilvcku skaits un raksturojama pazimes garantc
pctijumareprezentabil itéti.

Pctijuma ter midi — 2003. gada februéris — marts. Pirmais posms — pilotpgtijums (2003.g. februéris), nosl¢dzodais petijums
(2003. gadafebrudris—marts).
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M etodes:

Informécijas apkopodanas metodes — informécija par katru valsti tika ieglta izmantojot e-pastu; aptauj§ ot merigrupas
mutisko interviju veida, kaar elektroniskaun rakstiskaforma.

Informécijas statistiska analize metode — SPSS
Informécijas kontentanalizes metode — apraksts, rezultétu analize un sintcze.

APTAUJASANKETASFORMA

* |evads.

* Pamatdaia— 10 jautgjumi, slcgtiejautdumi, kurostiek piedavéti vairéki athilpu varianti, un atvertie jautdumi kuros
respondentam tiek dota iespgjaizteikt savu viedokli; respondenta personiskie dati — vecums, izglitiba, dzimums, tautiba,
socidlais statuss, dzivesvieta (pielikums Nr.1).

Rezultétu analizi veica Sofijas universitates “ Kliment Ohridski” (Pedagoiijas fakultéte) lektoru grupa.

2. JAUNIEDU KARJERASATTISTIBASPAKAL POJUMU MUSDIENU SITUACIJAASTOOASEIROPASVALSTIS
(BULGARIJA, GRIEIIJA,TRIJA, SPANIJA, ITALIJA, LATVIJA, SLOVAKIJA, ZVIEDRIJA)

Nodarbinétibas/bezdarba situécijas ietekme uz jauniedu karjeras attistibu tika analizgta un izpgtita, balstoties uz:

* priekdstatiem par nodarbinétibu/bezdarbu, katras valsts jauniedu nodarbinétibas politikas specifiku, likumdodanu un
jauniedu nodarbinétibas institOciju politiku;

e statistiku par jauniedu nodarbinatibu/bezdarbu;

¢ jauno tehnol oiiju piegjamibu jauniediem (datori, Internets, e-pasts, komunikécijas).

Pamatojoties uz partnerval stu sniegto informéciju, tikaieglti 6adi secingjumi: par nodarbindtém personam tiek uzskatiti cilveki
vecuma no 15 gadiem un vecaki, kas sadem atalgojumu vai peiou, stradgjot preeu rapodanas un pakal pojumu sniegdanas jom&;
padi sava uzogmuma.

Nodarbinétibas statusa veidi:

¢ darba devgji,

* padnodarbinétie,

* stradgjodie/ darba o¢cmgji,

* neapmaksatie darbinieki (iimenes uzogmumaloceii).

Cilvcki var bt nodarbinéti pilnu vai pusslodzi.

Katrano projektaiesastitgjam valstim bezdarbalimenisir atdiirigs. Par bezdarbniekiem tiek uzskatiti cilvcki, kasir darbspgjig,
tomer tiem nav darba, tie ir aktivi darba mekictdji, piereiistrcti (k& bezdarbnieki) noteiktas institlicijas. Do cilvgku iendkumi nav
pietiekodi lieli, lai tie spctu apmierinét savas vajadzibas (pielikums Nr.2). Jauniedu bezdarba limenisir aptuveni 1/3 daia no visa
kopgjé bezdarbnieku skaita katra valsti. Viszemakais bezdarbnieku ITmenisir vecuméano 15— 18 gadiem (salidzinguméaar vecuma
grupu 20—26 gadi). To lielamcraietekmg likumdodana, kas nosaka nodarbinétibas i erobepojumus— nepieciedamarakstiska atiauja
no pieaugudajiem, kuri ir atbildigi par pusaudzi; ierobepota samaksa par dapada veida darbiem, noteikti darba standarti un apstékii,
kaari nosacijums, kaizglitibasiegldanair svarigakais pusaudpu uzdevums. Ir apkopotainformacija (pielikums Nr.3) par bezdarba
ITmeni katré valstt un jauniedu nodarbinétibas réditgji, ka art apskatita “izglitibas — nodarbinétibas’ savstarpgja korel&cija.

Cilvcki ar ierobepotam iespgjam ir visapdraudgtéka grupa darba tirgh (pielikums Nr.8). Visas valstis jaunu cilvgku Tpatsvars
starp tiem, kas cied no daudzadm profesiondlajédm un sociélajam problgmam un nespgjas integrgties, ir liels.

Visasvalstis Jaunatnesnodar binatibaspolitikair verstauz jaunatnes nodarbinétibas problgmam. I visparpi edemts uzskats,
ka jauniem cilvckiem ir jasadem Tpads atbalsts un pakal pojumi, k&, piemcram, — vispéargja un profesionda izglitiba; noteikti un
garantcti fpadi darbastandarti, atpltas un rehabilitacijasiespgjas; i esai ste specidl as programmas un darbanodrodinédanas stratciijas;
Tpados informécijas centros jauniediem piegjama informéacija par nodarbinétibu un karjeras attistibu; garantcti apstakii jauniedu
efektival attistibai un sociélgjai integrécijai.
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Jaunatnes nodarbinétibas politika ir iekiauta katras valsts nacionélas nodarbinétibas politika. Téa ir defingta ka lidzekiu
sistcmajaunatnes aizsardzibal un to sagatavodanai kvalitativam saistibam ar iimeni, skolu, kult(ru, socialo, ekonomisko un ekol oiisko
vidi. Tair veidota uz likumdodanas un materidlas bézes pamata efektivai jauniedu (15 —26 gadi) attistibas aizsardzibai un
apdrodinddanai. Jaunatnes nodarbinétibas politikas meriis ir izveidot athilstodus standartus vispérgjas izglitibas un profesionélas
izglitibas joma un atbal stit jaunatnes iesaisti ekonomiskajé un socidlgja dzive.

Jauni cilveki, kuri ieglst sociélo atbalstu, galvenokért ir no soci@li mazaizsargétém iimengm (vientuio vecéku iimenes,
diirtés limenes, vecadki — bezdarbnieki). Ir izveidotas profilakses un atbalsta programmas, kas ir orientctas uz to, lai palidzctu
cilvgkam iegQt informéciju un atrisinét savas problgmas.

Jaunatnes politikas elementi katra valsti:

¢ |ikumdodanas un materiél o priekdnosacijumu radidana atbilstodi demokrétiskas sabiedribas dzives vertibdm un normam,
* pilsoou tiestbu un brivibu aizsardziba,

* aizsardziba pret nolaidibu, zaudgjumiem, demoralizéciju, vardarbibu un citiem apstékiiem, kas apdraud bgrnu un jauniedu
veseligu mordlo attistibu,

* bezdarba novcrdana,

* jauniedu veselihas aizsardziba,

* vigpérgjaizglitiba, profesion@laizglitiba un kvalifikécijas nodroding ums (daj & gadijuméaipada uzmaniba, atbal stsun
izglitibasiespgjas cilvekiem ar fiziskiem traucgjumiem un socidl g am problgmam),

* rQpes par limeni k& vidi, kur& glst pamatiemadas un zin&danas,

* athilstoda vide lietderigai briva laika pavadidanal un talantu attistidanai dapédu aktivitédu jomés,

* b¢rnu un jauniedu organizaciju izveidodana,

¢ jauniedu Itdzdaliba kultlras dzive,

* jauniedu starpkultlru pieredzes apmaida, mobilitéte un starptautiskie jauniedu kontakti (pielikums Nr.4)

Lai gan daudzas valstis nav izveidotajaunatnesizglitibas politika (Bulgarija, Trija, Italija, Grieiija), tomger visdsvalstisjauniedu
tiesibas ir noteiktas un definctas vairakos likumdodanas aktos. Valstu politikas attiectba uz jauniediem ietver izglitibas un darba
tiesibu ai zsardzibu, darba nepartrauktibas probl¢gmas (dienasvai nedcias), darbatermiousun veidus (dienaslaikd, naktT, virsstundas),
likumdodana noteiktés brivdienas, algas samaksas termious, jauniedu fiziskas, psihiskas un morélas veselibas ai zsardzibu.

Dobrid triksinformécijaspar atsevidiu valstu likumdodanu, kasir saistitaar jauniediem. Tomer ir izveidoti dapédi normativie
akti, kas ietver jaunatnes nodarbinétibas politiku:

e katrasva stsciviltiesibas—konstitlcija, darbakodeks, likumi par vispérgjo un profesiond o izglitibu, apmécibam, likumi par

e vigpargjie valsts dokumenti (k& arf starptautiskie), kuri aizsarga jauniedu tiesibas (visas valstis garantc tiesibas uz izglitibu
un darbu, Cilvgktiesibu Harta, ANO Bernu tiesibu konvencija, Béreou tiesibu konvencijas, konvencijas par sieviedu, imigrantu un
cilvcku ar ierobepotém iespgjamtiesibas). (PielikumsNr.5)

R0Opespar jauniediem ir galvenai s uzdevumsvairékém valstsun neval stiskajam ingtitcijam. Va stsinstit(cijas nosakanacionélo
politiku attiecib& uz berniem un jauniediem. Tas defing jauniedu darba politiku, darba dokumentéciju, planus, k& ari koording
speciaizgtasjauniedu aktivitétes un programmas. Tés koording arf citu iest&pu darbibu, izplatainforméciju un sniedz profesiondlas
konsulté&cijas nodarbinétibasjoma, sniedz metodisku palidzibu citdminstit(cijam, kuras organi z¢ aktivitates bgrniem un jauniediem,
sekmc izglitibas un karjeras attistibu (ietverot kvalifikécijas paaugstinddanu), konsultc un palidz darba devcgjiem veidot jaunas
darba vietas un programmas jauniediem, organiz¢ starpkulturélo pieredzes apmaiou.

Nevalstiskas ingtiticijas ir organizaciju sistcma, kura organizécijas atdiiras pec to skaita un darbibas, to galvena darbibair
versta uz jauniedu tiesibu sociél o atbal stu. Tés sniedz pakal pojumus karjeras attistiba, jauniedu dzivesveida uzlabodand, brivalaika
aktivitatcs, jauniedu aizsardziba pret vardarbibu un ekspluatéciju, izglitibas programmés par nodarbinétibu, strédgjodo jauniedu
atbal sta aktivitétcs, izglitibas programmas jauniediem ar ierobebotém iespgjam, ka ari sniedz specifiskus pakal pojumus jauniediem
un pieaugudajiem saistiba ar vietgjam prasibam un Tpatnibam un koording jauniedu organizécijas (pielikums Nr.6.).

DBobrid jauniediem sniegtajiem pakal pojumiem ir janodrodinapiegjajaunékajam komunikéciju tehnol oiijam. Pakal pojumi tiek

nodrodinéti d&das jomés:
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- piegjadatoriem,

- prasmes darbéa ar datoriem,

- piegjaInternetaizmantoSanal,
- prasme lietot Internetu,

- iespgjaizmantot e-pasta komunikécijas.

Pctijums apliecing, kagandriz visas partnerval stis jauniedi izmanto disjaunas tehnololijas skol§, méjas, darbd, izglitibasvai

informécijas centros, Interneta kafgjnicés.

Informécijas tehnoloiijas palidz jauniediem atrast informéciju par darbu (sava vasti vai arvalstis), iegit informéciju par
karjeras attistibas pakal pojumiem, izglitibas programmam un instit(cijam; jauniedu apmaidas programmam, k& arf tiek izmantotas
vienk&rdi izklaidei (galvenokart datorspeles). Jauniedu, kasizmanto visas disiespgjas, ir maz, tasgalvenokart ir atkarigs nojaunieda
dZivesvietas, darba vai mécibdm. Diempcl dapos rajonos nav piegias Internetam (pagasti un mazpilsgtas), arf datori ir piegami

nelielam cilvgku skaitam (pielikumsNr.7)

3JAUNIEDU VAJADZIBASPCCKARJERASKONSULTACIJAM UN KARJERASPAKAL POJUMU PIEEJAMIBA—

PCTIJUMA REZULTATI*

RESPONDENTU STATUSS:

Kopgjais respondentu skaits — 1202

¢ Studenti -958 (79,7%)
e Stréd§jodie 100 (8,3%)
* Bezdarbnieki 129 (10,7%)

| zglitiba:

¢ Pamatizglitiba101 (8,4%)
* Vidgjaizglitiba758 (63%0)
* Augstékaizglitiba72 (5,9%)

Tautiba:

* Spadi 83(6,9%)

* |t&i 32(2,6%)

* Zviedri 62 (5,1%)

* Latviesi 23 (1,9%)
* Grieii 31(2,5%)

* Slovaki 281 (23,3%)
* Bulgari 622 (51,7%)
* 11i 50 (4,15%)

* Citi 18 (1,4%)

DZivesvieta Dzimums.
* Pilsgta—76% * \/iriedi —34%
* Pagasts — 34% * Sievietes- 76%
Vecums.
Vecums 14 15 16 17 18 19 20
1zlase %
15 1,6 3,3 10,6 12,7 7.9 13,8
21 22 23 24 25 26 27
10,3 8,3 10,7 6,7 43 47 1,3
28 29 30 31 32 33
1,3 1,4 1,1 0,2 0,02 0,5

*Pctijuma rezultétus par dapadam valstim skatities pielikuma 9 - 16
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3.1. AKTUALASINFORMACIJASAVOTI PARJAUNIEDU KARJERASPAKALPOJUMIEM (JAUTAJUMS1:3)

Aptaujatieindividi meklcinforméciju un pakal pojumus par darbu, méacibam, kvalifikéciju un karjeras attistibu:

« Piekonsultantiem (14,5%): 11,9% - studenti; 22,2 % nodarbinétie, 18,4 % bezdarbnieki (izoemot Slovéakiju).
 Nodarbinétibas dienestos (21,6%): 27,1% studenti; 33,2% nodarbinétie, 36,5% bezdarbnieki.

 Karjerascentros (17,4%): 17,2% studenti, 28,4% nodarbinétie, 4,7% - bezdarbnieki.

« Darbacentros (12,6%): 7,6% studentu, 24,2% nodarbinétie, 24% - bezdarbnieki.

TV unradio programmés (20 %): 14,5% studenti, 21,5% nodarbinétie, 11,3 % - bezdarbnieki.

e Laikrakstos un purnélos (51,8%): 39,6 % studentu, 51,6% nodarbinétie, 48,1% - bezdarbnieki.

* Interneté (45,1%): 33,8% studenti, 44,6% nodarbinétie, 37% - bezdarbnieki.

« Draugiem (44 %): 33,6 % studenti, 56,5% nodarbinétie, 42,4% - bezdarbnieki.

* Vecékiem (27,9 %): 24,4% studenti, 27,6% nodarbinétie, 16,8% - bezdarbnieki.

» Dadaveidapakal pojumus nemeki¢ (3,4 %): 3,9% studenti, 0,2 % nodarbinétie, 0,8% - bezdarbnieki.

« Citi informécijas un pakal pojumu avoti: jauniedu un studentu centri (Spanija, Itlija, Bulgérija, Slovéakija), studentu
nodarbinétibas dienesti (Spanija, Bulgérija) skolas un pasniedzcji (Spanija, Latvija, Grielija, Bulgérija), universitatesun
universitddu katalogi (Zviedija, Slovékija, Grieiija), bibliotckas (Latvija, Bulgarija), nacionél&sizglitibas aientlras (Spanija,
Trija), studentu pakal pojumu privatas kompanijas (Slovakija), tikdanas ar darbadevgjiem un firmam (Grieiija, Bulgarija) un
citi.

32,4% no aptaujétajiem nav informcti par esodajiem karjeras centriem, 28,4 % nezina, ar ko die centri nodarbojas, 31,6% lieto 6o
centru pakal pojumus.

Secingjumi: jauniedu prioritétes attiectba uz informécijas resursiem par darbu, izglitibu, kvalifikéciju, karjeras attistibu tiek
sarindotas 0ada secib&: Internets, draugi, vecaki, nodarbinétibas dienesti, TV un radio, karjeras centri, konsultanti, darba centri.
Datu atdiiribaskatravalsti ir atkarigas no respondentu vecuma, to statusa (studenti, darbadevgji, darbadgmgji), uzticibastehnol oiijam
(piegiadatoriem un Internetam), k& ari no t, vai valsti ir izveidots kvalitativs karjeras pakal pojumu tikls (pielikums Nr. 6-16). Tikal
Italijakonsultantu pakal pojumi ir noteikti ké svariga prioritate. Rezultéti parada konsultantu pakal pojumu popularitéti un to, ka dis
jomasspecidlisti ir augsti kvalificgti. (pielikumsNr.10).

Visasvalstis|nternetsir viens no biepak izmantotajiem informacijas avotiem. Tikai Trijasrezultéti atkl4 zemo Internetalietotaju
skaitu (17,6%). lemesls tam varctu bt citu karjeras pakalpojumu veidu liela popularitate. Noturiga dabiské interese par jaunako
informéciju un komunikécijas tehnoloiijam daja vecuma grupa (15 — 30 gadi), liecina par iespgjamo veiksmigo virtudlo karjeras
centru attistibu, kdar apméacibu un konsultéciju izmantodanu elektroniskajatikla

Zviedrija jauniedu uzticiba tiek dalita starp Internetu un nodarbinétibas dienestiem. Konsultéciju centri netiek izmantoti.
Latvijajauniedi neizmanto konsultantu un darba centrus. Badus rezultétus vargtu izskaidrot ar to, kamgrigrupa doming studenti, un
tie vgl nesaskaras ar bezdarba problgmam.

Trujauniedi aktivi izmanto karjeras centrus (56,9%), kas liecina par |abam tradicijam un pieredzi dajajoma. Savukart rezul tati
Slovékijaatklgj viszemékointeres par d&diem karjeras centriem, k& ari konsult&ciju pakal pojumiem.

Griefijavienlidz liela uzticiba ir purnéliem un laikrakstiem, draugiem, Internetam, karjeras centriem, k& ari nodarbinétibas

dienestiem (apmcram 30%), tomgr netiek izmantoti specializcto institlciju pakal pojumi (darba un karjeras centri, nodarbinétibas
dienesti), tas varctu tikt izskaidrots ar respondentu izlasi — pérsvara doming studenti.

Bulgarijajauniedus visvairdk ietekmge draugi (53,4%), savukart karjeras centri tiek izmantoti vismazék (4,3%). Tas horéda uz
zemo piegjamibu karjeras centriem, kuri dajavalsti tikal tagad sék attistities.

3.2.INFORMACIJASUN PAKALPOJUMU PIEEJAMIBA

Jautgumi Nr. 3, 4, 8 attiecas uz do informéaciju.

Informécija par izglitibu, darbu un karjeras attistibu ir piegjama nodarbinétibas dienestos, karjeras centros, darba centros,
radio un TV, draugiem un vecakiem, purnd os un laikrakstos, Internet&. To var atrast ari jauniedu (studentu) centros (Spéanija, 1télija,
Bulgérijaun Slovékija), studentu nodarbinétibas dienestos (Spanija, Bulgérija), pie skolotdjiem un skol&s (Spanija, Bulgarija, Latvija
un Grieiija), universitatcs un universitddu katalogos (Zviedrija, Slovékija un Grieiija), bibliotckas (Latvija un Bulgérija), FAS
(naciondl ajas apmacibu alentliras, Trija), privatas kompanijas, kas sniedz pakal pojumus studentiem (Slovéakija), tiedi kontaktgjoties
ar darbadevgjiem un firmam (Grieiijaun Bulgérija).
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Attieciba uz pakal pojumu piegjamibu, 28,6% no respondentiem uzskata, katiem ir plada piegjamiba dadiem pakal pojumiem.
26,1% uzskata, kanav pietiekami daudz karjeras pakal pojumu centru, 7,5% ir pérliecinéti, kanav pietiekami disjomas specialistu.

10,1% uzskata, kakarjeras pakal pojumi nav piegjami un 21,7% nav informcti par dadu pakal pojojumu piedavéumul.
Tikai 4,5% uzskata, katiem nav nepieciedami dadaveida pakal pojumi.

31,6% no respondentiem priekdroku dod karjeras centriem, 30,6% notiemir studenti, 40,8% nodarbinétie un 41,2% bezdarbnieki.
32,4% nav informgti par dadiem centriem unto darbibu, 28,4% ir studenti, 24,1 % nodarbinétie, 38,3% bezdarbnieki.
28,4% nezina, ar ko die centri nodarbojas, 35,4% studenti, 28,2% nodarbinétie, 22,9% bezdarbnieki.

68,4% no visiem respondentiem parliecinosi apgalvo, ka neizmanto karjeras centrus.
Lielékadaiadod priekdroku | nternetaizmantodanai - 55,1% studenti, 72,4% nodarbinétie, 46,4% bezdarbnieki.

Tikai 11% priekSroku dod personiskam kontaktam, nevis Internetam, tas liecina par to, ka jaunieSiem ir plada piega
tehnoloiijam.

Lielékajai daiai jauniedu ir prasmes strédét ar Internetu (85,3%). 13,8% Internets nav piegjams un 2,8% respondentu
finansi&lu problgcmu dgi neizmanto I nternetu (gal venokéart studenti un bezdarbnieki). 3,65% neprot strédét ar datoru, un 8,5% nevar
izmantot Internetu. Tomgr gandriz visi uzskata, ka Internetsir informécijas avots (96,7%) ar augstu ticamibas paképi.

Secingjumi: ierobepota piegja karjeras pakal pojumiem (30%) ir saistita ar nepietiekamo informéciju, ka arf ar to, ka nav
izveidota pakal pojumu sniegdanas sistcma.

Jauniedi priekoroku dod Internetam ka informécijas avotam(63,3%), tomgr daial jauniedu ir finansillas gritibas vai arf nav
piegas Internetatiklam.

Liel&kéajauniedu daiaprot izmantot | nternetu, un tiedod priekdroku Internetainforméacijal, kasir uzticamaun lietderiga. Tikai
Bulgérijainformaciju parsvara sadem personiskos kontaktos, nevis Interneté. Internetaizmantodana un piegjatam atdiiras atkariba
no dzivesvietas (pilsgtas un lauki). Mazés pil sctés piegjalnternetakomunikéacijam un datoriemir ioti ierobepota. Tomgr, neskatoties
uz to, izveidotais virtudlais karjeras centrs varctu b{t Toti ¢rts un piemcrots jauniediem.

3.3.KARJERASCENTRU PAKALPOJUMI

Pakalpojumu veidi (konsultécijas, informacijaun padomi) —jautdjumsNr. 8

* Informéciju par darbu pieprasa61,53% (54,5% studenti, 82,2% nodarbinétie, 54,4% bezdarbnieki).

* Darbainterviju apméacibas—53,5% (39,8% studenti, 74,4% nodarbinétie, 46,6% bezdarbnieki).

* Darba dokumentécijas sagatavodana— 53,2% (55,6% studenti, 64,9% nodarbinétie, 58,5% bezdarbnieki).

* | zglitiba— 38,5% (33,2% studenti, 54,9% stradgjodie, 30,2% bezdarbnieki).

* Profesiondli padomi - 36,4% (25,2% studenti, 43,65% nodarbinétie, 29,7% bezdarbnieki).

* Karjeras attistibasiespgjas— 31,6% (55,6% - studenti, 64,9% nodarbinétie, 58,55% bezdarbnieki).
o-leteikumi, kaizturctiesjaunadarbavieta—23,3% (17,8% studenti, 24,3% nodarbinétie, 32,4% bezdarbnieki).

Lietotdji (jautdjumi Nr. 7,9, 10)
K&dai auditorijai karjerascentriemir jasniedz pakal pojumi:

* jaunieS em bezdarbniekiem (68,9%);

* absolventiem (51%);

* jauniediem ar ierobepotam iespgjam (40,6%);

* ilglaicigiem bezdarbniekiem (34,4%);

» cilvckiem, kasmekl¢ jaunasiespgjas (24,6%);

» cilvgkiem, kuriem pastév lielsrisks zaudct savu darbu (21,5%).
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59,3% respondentu uzskata, kajauniediem kuru dziveskvalitéti ietekmc nelabvligi apstakii ir nepieciedamaipadainformécija
par darbu, 22,7% piekrit, kadadainformécijair nepieciedama, bet nav pietiekami daudz specidlistu. 10,19% uzskata, kanav pietiekami
lilapieredze dgjajoma

14,4% cilvgku domé, ka 6&das problcmas nebltu janodiir no citam.

Papildu augstékmingtajam auditorijam, karjeras centriem ir jéorientcjas arf uz mgjsaimnieccm un neizglitotajiem cilvgkiem
(Spanija), “ visiem, kam & informéacijair nepieciedama’ (irija, Italija), “visiem, kurusinteresc dadi pakal pojumi”, “visiem, kasmekic
informéciju”, “visiem cilvgkiem, kasndkodajosdivosgadosdosiespensij&’, “invalidiem”, “ cilvgkiem, kasnevar atrast sev piemgrotu
darbu”, “ cilvckiem bez augstékéasizglitibas’ (augstskolas, universitétes), “ pladam cilvgku lokam” (Slovékija, Bulgarija).

Karjerascentru specializacija (jautdumsNr. 6)

« Informécijapar jaunam darbavietém —66,9% (61,1% studenti, 87,6% nodarbinétie, 68,8% bezdarbnieki).

« Informécijapar kvalifikacijasieglidanasiespgjam 48,6% (49,3% studenti, 65,95% nodarbinétie, 40,8% bezdarbnieki).

* Informécijapar izglitibas ITmeda paaugstinddanu — 40,4% (37,7% studenti, 46,7% nodarbinétie, 27,6% - bezdarbnieki).

* Papildu pakal pojumi: karjeras attistiba, CV sagatavodana, akadgmiska un profesionélaizpratne, akadcmiskakarjera
“velksmigéko profesionéiu” nozarg (Spanija), reklama par darbu un vasaras skolu kursiem (Latvija), “kur un k& atrast
darbu” (1talija, Zviedrija, Slovakija, Bulgarija, Trija), novertgjumacentri (Zviedrija), darbadudingumi (Slovakija), informacija
par atalgojumu (Grieiija).

Pakalpojumu kvalitéate (jautdjumi Nr. 2,4,5)

Informécijas kvalitéte tiek novgrtcta pec piegamés informécijas apjomaun piegjamibas diem pakal pojumiem. To ietekmg arf
piedavéio pakal pojumu athilstiba klientu vajadzibam un visbeidzot, bet ne mazsvarigék — klientu apmierinétiba.

18,5% respondentu uzskata, kaiegltainformécijair lietderiga. Vairék neké puse (51,7%) piekrit dddam uzskatam, tomgr vioi
domé4, kainformécijasnav pietiekami untair jamekic vel papildus. 76,3% apgalvo ka, informécijaatbilst viou prasibém, un 87,7%ir
ar to apmierinati.

Pakal pojumu kvalitétetiek novertctaart pecta, cik tieir piegjami. Fakts, kamazék neka30% jauniediemir piegjamadadaveida
palidziba, savukart 21,7% nav informécijas par to, traucg objektivi izvertct to funkcionalitéti. Augstais apmierinétibas ITmenisiir
paradokss (85,6%), to varctu izskaidrot ar to, ka67,5% sademt to informéciju, kuru tie meklc.

Pakalpojumu kvalitéteir atkarigano karjeras centru specialistu kompetences|imedaun attieksmes. 84,1% uzskata, kapersonals
ir kompetents, un atbal stato darbu (95,5%). Cilvckiem ir augstauzticamibadiem specidlistiem (94,7%).

KOPSAVILKUMS. Bisnodaias interpretécijai nepieciedams koncentrcties uz noteiktu izlases daiu (strédgjodie ir vismazak
parstévcta daia, tiem seko bezdarbnieki un studenti, cilvcki ar vidusskolas izglitibu ir vispladdk pérstéveti izlasg). Tasizskaidro,
kadci athil pu absol (to biehumu vertibas (atbil stodi dal tbnieku skaitam) atdiiras no to procentuédl a ekvivalenta. Atsevidios gadijumos
(piemcram, izlases|1dzigés daias) rezultéti var pat ievgrojami atdiirties.

Pctljuma rezultéti uzrédija, kajauniedi karjeras centros galvenokart pieprasainforméciju un konsultécijas par jaundm darba
vietam. Trijair izogmums, jo tur ioti augstu tiek novertctaart papildu kvalifikacijasiegidana. Jaunas darbvietas atradanair visvairak
vclamais pakal pojumsvisasvalstis. Lielékadaiarespondentu uzskata, kaspecidli karjeras pakal pojumi ir nepieciedami, galvenokart,
jauniediem bezdarbniekiem (68,9%), tiem seko absolventi (51%) un cilvcki, kuriemir lielsrisks zaudct darbu (21,5%).

Vismobilakaisstatussir cilvgkiem, kas* mekIg ko jaunu”. Trijadi klientu grupakakarjeras centru auditorijatiek liktaotrajavieta,
savukart Slovakijé, Bulgérija un Grieiija - pcdgja vieta. 1zskaidrojums varctu bit tads, ka izmaidas izglitibg, profesiondlaja un
karjerasdzivgir cilvckapadaziod, un nav tik Toti bdtiska.

Latvija pctijuma dalibnieki ir parliecinéti, ka priméri ir nepieciedams parlpgties par cilvckiem ar ierobepotam iespgjam vai
nelabvcligiem dzives apstékiiem.

Vis dati apstiprina domu, ka cilvgkiem ar ierobepotam iespgjam ir nepieciedami fpadi pakal pojumi. Dadu pakal pojumu

nodrodinédana prasa padu materidlu sagatavodanu karjeras centros. Petijums atkldj, ka Zviedrija ir viena no vastim, kurai ir
pieredze un tradicijas dgjajoma.

Developing youth career services project
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Visas valstisir pieredzgjudi specidlisti, kas strada ar 6adu klientu grupu. Tomgr diem specidlistiem ir nepieciedama papildu
kvalifikécija. Labs rezultéts varctu bit karjeras pakalpojumu attistidana (profesionala un izglitibas), ko varctu piedavét ne tikai
karjerascentri, bet arf masu mediji uninstit(icijas, kurasiesaistitas 0adés specifiskas aktivitates. Etniskas minoritates netiek uzskatitas
par sabiedribas grupu ar ierobepotam iespgjam.

Jauniedi uzskata, kair nepieciedams papladinat pakal pojumu apjomu un uzlabot to kvalitéti. Tomer petijumarezultéti réda, ka
apmierinétibas [imenis ar esodo karjeras centru darbibu ir augsts (85,6%).

Pakalpojumu kvalitéte ir atkariga no karjeras centru specilistu kompetences un attieksmes. 84,1% respondentu novertg
persondlakompetenci unir apmierinéti ar to piegju klientiem (95,5%).

Trijasun Latvijasrezultéti atkld maksimau apmierinatibas|imeni ar karjeras pakal pojumiem (100%), tajapadalaikaapmierinétiba
ar konsultantu darbu ir relativi zema. Tomgr apmierinétibas [imenis ar konsultantu pakal pojumiem ir vienlidz augsts visas valstis,
iespgjamstasir saistits ar 6adu pakal pojumu popularitéti, nodiirot tos no karjeras centriem. Otrsiemessir tas, kavisam vastimir
Oé&das pakal pojumu sistgmas pieredze un tradicijas.

Karjerascentruizmantodanas|imenisir ioti zems Slovékija(1,4%), Grieiija(3,2%), Bulgarija(4,3%), tasvarctu tikt izskaidrots
ar 0o centru zemo popul aritéti mingtajés valstis.

Slovékijakarjeras centru novertcdanas rezul téti i zréadijas apstridami. Dadusrezultétus varctu izskaidrot ar iespgjamo neizpratni
par karjeras centru piedavétajam konsultécijam un paziou sniegtajam konsultécijam vai citdm pakal pojuma struktram. Lidz ar to
0&da rezultétu dapédiba neizd ¢dz karjeras centru sekmigu darbibu nékotng.

4.1ESAISTIDANASUN SAGAIDAMIE REZULTATI NOJAUNATNESKARJERASATTISTIBASPAKAL POJUMU
UZLABODANAS

4.1 |esaistidanés

* Konsultantu kvalifikacijasuzlabodana arodi zglitibas un karjeras konsul téciju joma.

* Specifisko konsultaciju metopu attistiba karjeras attistibas jomajauniediem un cilvgku grupai ar ipadam vajadzibam.
* Elektroniskas konsult¢danas ka jauna jaunatnes karjeras pakal pojuma veida attistiba.

« Jaunu apmacibastehnoloiiju, kas veidota uz tieSgjiem un netieSajiem multimedijiem, attistiba.

4.2.Sagaidémierezul téti
2002-BG/02/B/F/PP-132018 projektsveicinga
» el ektronisko apméacibu un konsultéciju virtudla karjeras centraizveidi Interneta.
» multimedijakompaktdiska“ Darbatirgld” izveidi.
* karjerasattistibas ceirdpaizveidi konsultantiem, kuri stradaar jauniediem ar ierobepotém iespgjam.

4.3.Projektsietekmc:

» vairék neka 200 apmacitus konsultantus,

* vairék k& 20 000 jauniedus, kuri tiks konsultcti izglitibas un karjeras attistibas sfcra,

» pladékasiespgjasjauniedu integrécijai darbatirgl (I1dzigi k&jauniem cilvekiem ar ipadém vajadzibam),
* palidz¢sjauniediem izmantot tieSos un netieSos multimediju produktus.

5.1ZPCTESIEGUL DIJUMI LEONARDO DA VINEI PROGRAMMAI

| zpcte pierédijavajadzibu pge

» karjeras pakal pojumu piegjamibas visiem jauniediem,

* no karjeras centriem neatkarigiem karjeras pakal pojumiem,

» kompetentiem speci dlistiem karjeras pakal pojumu joma,

» vienlidzigu iespgju nodrodinddanas cilvckiem ar ierobepotam iespgjam, ka arf aizspriedumu pérvarcdanas.

Pctijums paradija, ka jaunatne aktivi mekl¢ karjeras pakal pojumus un konsultécijas, kur tiek demta vcra arf nodarbinétiba,
izglitiba un kvalifikacijas. Pctljums paredz el ektroni skés apméacibas un konsultéciju iespgjas karjeras veidodana.
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STAV SLUIEB V OBLASTI PROFESIINEHO PORADENSTVA
PREMLADY CH ¥4UDI
Vedeckastudia

1. ZAMERANIESTUDIE

V trhovom hospodarstve maj U problémy slvisiace so zamestnanossou mladych aich profesionéneho rozvojadolesitt tlohu.

Této situécia bola stimulom k uskutoéneniu Specificke) Studie v krajinach Geastnikov projektu €. 2002-BG/02/B/F/PP/-132018.
Tykala sa siéasnej situécie v oblasti zamestnanosti, resp. nezamestnanosti mladych ¥audi aslueieb, ktoré st im pontkané.

CIEXSTUDIE:

Cie¥.om Studie je preskimas sliéasny stav v oblasti profesijného poradenstva pre mladych %audi v krajinach Geéastnikov

projektu. (Mladi audiavo veku medzi 15 a 26 rokov.)

ULOHY:

* Preskimanie aanalyza situécie v oblasti zamestnanosti v krajinach Uéastnikov projektu z h¥zadiska predikcie prilesitosti
pre profesionany rozvoj mladych ¥audi.

* Preskimanie sléasng situécie v oblasti profesijného poradenstva pre mladych.

* Preskimanie pristupov k informaciam a slusbam.

* Preskimanie pontkanych slusieb v oblasti profesijného poradenstva pre mladych (poskytovanie informécii, konzultaéna
einnose, poradenstvo).

* Preskimanie smerovania poradenskych slueieb.

¢ Kvalitativne hodnotenie ponikanych slueieb.

CIEYOVA SKUPINA: deti amladi ¥audiavo veku od 15 do 26 rokov (chlapci a dievéatd): Sudenti, zamestnani a nezamestnani,

znevyhodnené skupiny (mensiny, slobodné matky, osoby s anoméliami); so zakladnym, strednym al ebo vysokoskol skym vzdelanim
alebo bez vzdelania; obyvateliamiest alebo vidieka.

UEASTNICI:

Studia sa uskutoéduje v krajinéch partnerov projektu za Geasti:
Bulharsko — Pedagogické fakulta sv.Klimenta Ohridského
Bulharsko — SCAS (Studentské poéitagova umel eck& spol oénos»)
Bulharsko — ,,Mladé eny z nédrodnostnych mensin*

Grécko — FOURNOS (Multidynamickakomunikaénasies)
Spanielsko—YAC

irsko—FIT (Priamacestak informagnym technol 6giam)
Taliansko — Studio e progretto 2, Abasanta

LotySsko—NY IC (Narodné centrum iniciativy mladych)
Slovensko — PreSovska univerzita, Studentské servisné centrum
Svédsko—EDUCTUS

VY SKUMNY POSTUP: (vzor ka, miesto a éas, metody)

Vzorka pozostavala z 1202 osdb. Bulharsko — 622, Grécko — 31, irsko — 51, Loty3sko — 34, Slovensko — 281, Svédsko —67,

Taliansko— 33, Spanielsko—83.

Vzorkajezostavena ndhodne. Poeet a charakter dotazovanych osob ako celok predstavuje reprezentaenti vzorku.

Easovér elacie &tdie—Februar—marec 2003. Prvy krok —pilotna&ddia (februér 2003) a zavereénadtidia (februdr-marec 2003)

Developing youth career services project
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METODY

* Metddy ziskavaniainformécii — prostrednictvom e-mailu, dotazovanim cie¥.ovel skupiny anketarmi, elektronicky
av pisomnej forme.

* Metddy Statistickej analyzy informécii — SPSS

* Metddy obsahove] analyzy informécii — popis, analyza a syntéza vysedkov.

FORMULARDOTAZNIKA:
* Uvod
¢ Hlavna éas* — 10 otazok, uzavreté otédzky s odpoveiami, otvorené otézky — odpovede dopldované; osobné Gdaje — vek,

vzdelanie, pohlavie, ndrodnos», spoloéenské postavenie, bydlisko (Priloha 1)

Vysledky analyzoval a skupina pedagdgov z Pedagogickej fakulty Klimenta Ohridského v Sofii, Bulharsko.

2.SUEASNY STAV SLU+IEB V OBLASTI PROFESIJNEHO PORADENSTVA PREMLADYCHYV OSMY CH EUROPSKYCH
KRAJNACH (BULHARSKO, GRECKO, IRSKO, SPANIEL SKO, TALIANSKO,LOTYSSKO, SLOVENSK O, SVEDSKO)

Skumanie aanalyza situécie v oblasti zamestnanosti v ziéastnenych krajinach z h¥sadiska vplyvu na profesijnd orientéciu
vychédzaz:

* pojmu zamestnanosti/nezamestnanosti, Specifik politiky zamestnanosti mladych v kaedej kragjine, legidativy aindtiticii
tykajcich sa politiky zamestnanosti mladych;

¢ Statistickych Udajov zamestnanosti/nezamestnanosti;

* pristupu mladych k najnovsim informagnym technol égidm (poéitaée, Internet, e-mailovakomunikécia).

Nazakladeinformécii poskytnutych partnermi projektu boli prijaté nasledujlice zavery: zamestnanymi st tie osoby, ktoré magju
15 rokov aviac apracuju vo vyrobe av slusbach za mzdu aebo zisk, alebo si doéasne mimo prace, pretose si na krétkodobej
dovolenke aebo z dbvodu choroby, tehotenstva, pdrodu a pod.; ¥audia, ktori podnikaju. Existuje nieko¥4ko odlisnych stavov:

* zamestnavatelia

* 0soby, ktoré pracuju pre vlastny zisk

* zamestnani

* neplateni pracovnici (€lenovia rodinnych podnikov)

Zamestnanie mdee bye na plny Gvazok aebo na eiastoeny Gvazok.

Partneri projektu uvadzaju rozdielnu mieru nezamestnanosti vo svojich krajinach. Nezamestnanymi st tie osoby, ktoré si
schopné préce, ale nemaju précovnl prilesitose aaktivne ju h¥adajd, su registrovani v konkrétnych ingtitdcidch anemaju dose
pedazi na uspokojenie svojich potrieb (Priloha 2). Mieranezamestnanosti mladych predstavuje pribliene jednu tretinu z celkového
poetu nezamestnanych v kasdgj krajine. NgjnisSie percento je v skupine 15 a» 18 roénych (v porovnani so skupinou 20 as 26
roénych). Jeto zapriéinenélegisativnymi obmedzeniami v oblasti prijimaniado préce, potreby pisomného stihlasu dospelych, ktori
st zodpovedni za mladistvych, obmedzené hodnotenie roznych druhov préce a pracovnych noriem ako g €innosti, ktora previada
u mladistvych —vzdelavanie. Priloha 3 uvédzainformécie o percentach nezamestnanych v kasdej krajine, indikatory zamestnanosti
mladych avzeah , vzdelanie — zamestnani€®.

NajohrozenejSie osoby, ktoré sa vytraca z trhu préce, si uvedenév prilohe 8. Vo v3etkych krajinéch je percento mladych
Yaudi, ktori maji mnoho problémov v procese profesionéng a sociélngj realizécie aintegréacie, pomerne vysoké.

Vo v&etkych krajindch sapolitikazamestnanosti mladych zameriavanaexistujtce problémy. V Seobecne saprijima, «e mladym
Yuiom by sa mala poskytnUe zvléstna podpora aslusby, ako sU: v3eobecné a odborné vzdelanie; Specifické pracovné normy,
zabezpeeeny oddych arekreécia; participécia na Specidlnych programoch pre mladych anastratégiach prijimania; pristup
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k informéciam o zamestnaniach a profesijnom raste v zvl&Stnych informaénych centrach; garantované podmienky ich efektivneho
rozvijaniaa socialng integréacie.

Politika zamestnanosti mladych je stiéascou narodnej politiky zamestnanosti v kasdej krajine. Je definovana ako systém
opatreni naochranu mladych aich pripravu k efektivneg angasovanosti v rodine, skolea v kultdrnom, spologenskom, ekonomickom
a ekologickom prostredi. Vychédzaz legidativnych a materidnych predikatov naochranu a zabezpeeenie efektivneho rozvijaniasa
mladych (15 — 26 roenych). Cie¥om politiky zamestnanosti je zabezpegie vhodné normy vo sfére vzdelavania, odbornej pripravy
apodporie Uéas* mladych na hospodéarskom a spologenskom eivote.

Mladi ¥audia, ktori vyueivaja socidnu podporu, pochédzajli zvéésa zo socidne slabsich rodin (rodiny sjednym rodiéom,
rozvedeni rodiéla, nezamestnani rodiéiaa pod.) a pre nich existuju rozvinuté preventivne a podporné programy zamerané naredukciu
neistot anarieSenie ich problémov.

Prvky palitiky premladych vo vetkych krajinach:

¢ Tvorbalegidativnych amaterialnych predpokladov pre riadne zaélenenie sa do «ivota demokraticke] spoloenosti

* Ochrana obéanskych préav aslobdd

* Ochrana pred ¥zahostajnoseou a slabosrou, demoraizéciou, nésilim ainymi javmi, ktoré ohrozuj i zdravy moréalny vyvoj
deti amladych Yaudi

* Prevencia nezamestnanosti

¢ Zdravotna starostlivose 0 mladych

¢ \/Seobecné a odborné vzdelanie a kvalifikacia (v tom pripade konkrétna starostlivoss a podpora ako g vzdelanie pre
mladych ¥audi s telesnym postihnutim a socidnymi problémami)

¢ Starostlivoss o rodinu ako zékladného vychovného prostredia

* Tvorba pozadia na efektivne vyueivanie vo¥aného éasu ana podporu talentov v réznych oblastiach énnosti

¢ Zakladanie detskych a ml&desnickych organiz&cii

e Uéas» mladych nakultirnom sivote

* Medzikultirnavymenamladych, mobility a medzinarodné kontakty (Priloha4).

Hoci vo v&éSine krajin neexistuje zvl&tna politika narozvoj vzdelanosti mladych (Bulharsko, irsko, Taliansko, Grécko), vo
vetkych krajinach st pravamladych definované a uréené poéetnymi forma nymi aktmi. Stéatna politikavo vzeahu k mladym ¥aiiom
zahadda ochranu prava na vzdelanie a pracu, problémy s kontinuitou prace (dennou atysdennou), podmienky atyp prace (poéas
doda, v noci, nadeasy), pravne podmienky pre oddych, podmienky odmedovania a ochrana fyzického, psychického a moraneho
zdraviamladych¥adi.

V stéasnosti chybaj U Udaje o legidative tykajlce) samladych Yaudi v niektorych krajinach. Existuju vsak rozdielneforméne
akty tykajlce sa politiky zamestnanosti mladych:

e Z&kony obeianskeho prévav kaedg krajine — Ustavy, zakonniky préce, zékony o vSeobecnom a odbornom vzdelani
apriprave, zakony zdrueovaniaainé.

* V/&eobecné &tatne dokumenty (g medzinarodné), ktoré ochraduju prava mladych ¥audi (pravo navzdelanie a précu,
zaruéené vo vaetkych krajinach; Charta ¥audskych prév, Konvencia OSN o pravach deti, konvencie o pravach uteéencov,
konvencie o pravach «ien, emigrantov a postihnutych ¥audi (Priloha5).

Starostlivoss 0 mladych ¥audi je hlavnym cie¥zom mnohych viadnych a mimovladnych in&itucii. VIadne indtitucie
uréuju narodnt politiku zamerant nadeti a mladych ¥audi. Definuju politiku zamestnanosti mladych, précu naformalnych dokumentoch,
plénujt akoordinuju Specifické aktivity aprogramy mladych ¥audi. Vykondvaju funkciu koordinujucich telies pre iné indtitcie,
dodévaju informéacie a profesiona ne poradenstvo v oblasti zamestnania, metodicky pomahaju inym indtitlicidm zUeastoujUcich sa
aktivit s desmi amladymi ¥auimi v oblasti vzdelanostného a profesijného rastu (vréatane zvySovaniasi kvalifikéacie), ziéastouju sa
konzultéacii a pomoci zamestndvate¥som pri uvadzani novych pracovnych miest a programov zvlass pre mladych ¥audi, organizuju
mlé&de=nicke medzikultdrne vymeny.

Mimovlé&dneinstittcie sadefinuju ako systém organizacii, ktoré saliSia poetom a svojou charakteristikou a zameriavaju sana
socianu pomoc eo satyka prav mladych. Poskytuju slusby v oblasti profesijného rastu, zlepSovaniaivotného stylu mladych Yaudi,
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aktivit vo¥aného easu, ochrany mladych %audi proti krutosti azneueivaniu, vzdelavacie programy vzeahujuce sa na zamestnanie
apracovné miesto, podporné aktivity pre pracujtcich mladych ¥audi, vzdeldvacie programy pre znevyhodnenych ¥audi, Specifické
slueby pre mladych a dospelych harmonizujice s miestnymi zvl&Stnoscami a poeiadavkami, koordinaciu medzi mlédesnickymi
organizaciami (Priloha®6).

V sliéasnosti existujtce slusby pre mladych ¥audi st povinné poskytnie pristup k najnovsim infor maeénym technol 6giam.
Hlavnou doménou tychto slueieb je:

¢ vlastnictvo alebo pristup k poéitagu

* schopnosti pre précu s poéeitacom

* pristup k Internetu

* schopnosti pre vyueitie Internetu

* prilesitos pre e-mailovd komunikéciu.

Vyskum ukézal, e takmer vo vSetkych partnerskych krajinéch vyueivaj i mladi %udiatieto nové informaéné akomunikaéné
technolégie v Skole, doma alebo v praci, vo vzdeldvacich alebo informaénych centréch, v internetovych kaviaroach.

I nformagné technol 6gie poméhaj i mladym ¥auiom, kei si h¥zadaj U précu (v zahraniél alebo doma). St informagnym zdrojom
pre obmedzené slusby profesijného poradenstva, vzdelavacie programy ainstitdcie; programy vymeny mladych alebo pre osobnu
z&bavu (hlavne poéitacové hry). Poeet mladych ¥audi, ktori vyueivaju tieto slueby, je vSak maly azavisi od miesta bydliska, préce
alebo Studia. sia¥s, v niektorych eastiach (obci alebo miest) nieje pristup k Internetu a dokoncavlastnictvo poéitaga je vysadou pre
maly poéet ¥audi (Priloha7).

3POTREBY PROFESIINEHO PORADENSTVAA PRISTUPK PROFESIINYM SLU-BAM PREMLADY CH-VYSLEDKY
VY SKUMU*

Respondenti

3 Néarodnoss**
Celkovavzorka— 1202

* Spanielska—83 (6,9%)

* Studenti —958 (79,7%) * Talianska—32 (2,6%)
® Zamestnani —100 (8,3%) * Svédska—62 (5,1%)
* Nezamestnani —129 (10,7%) * Lotyska—23(1,9%)
Vzdelanostna tr oveo: * Grécka-31(2,5%)
* Slovenska—281 (23,3%)
* Z&kladnévzdelanie—101 (8,4%) * Bulharska—622 (51,7%)
* Stredo3kolskévzdelanie—758 (63%) * {rska—50 (4,15%)
* \lysoko3kolské vzdelanie—72 (5,9%) * |nénarodnosti — 18 (1,4%)
pohlavie bydlisko
* muei —34% * mesto— 76%
® eeny —76% * obec—34%
Vek 14 15 16 17 18 19 20
Vzorka %

15 1,6 3,3 10,6 12,7 7,9 13,8

*Vysledky vyskumu jednotlivych krajin st v prilohéch 9-16
**Pojem iné ndrodnosti znamen, +e ide o Yudi, ktori patria k inej nérodnosti, ako je krajina, v ktorej «ija. V bulharskom pripade je 61 (5,1%)
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21 22 23 24 25 26 27
10,3 8,3 10,7 6,7 4,3 4,7 1,3
28 29 30 31 32 33
1,3 1,4 11 0,2 0,02 0,5

3.1 VYSKUM NAINOVSICH INFORMACIT O SL UsBACH PROFESIINEHO PORADENSTVA (OTAZKY 1:3)

Dotazované osoby h¥sadaju informécie a dlusby tykajUce sa préce, vzdelania, kvalifikécie a odborného rastu u:

e Konzultanti (14,5%) —11,9% - Studenti; 22,2% - zamestnani; 18,4% - nezamestnané osoby (bez Slovenska)

® Zamestnanecké slusby (21,6%) —27,1% - Studenti; 33,2 % - zamestnani; 36,5% - nezamestnani

* Poradenské centra (17,4%) — 17,2% - Studenti; 28,4% - zamestnani; 14,7% - nezamestnani

* Pracovné centra (12,6%) — 7,6% - Studenti; 24,2% - zamestnani; 24% - nezamestnani

* Televizne arozhlasové programy (20%) — 14,5% - Studenti; 21,5% - zamestnani; 11,3% - nezamestnani

* Noviny a éasopisy (51,8%) —39,6% - Studenti; 51,6% - zamestnani; 48,1 % - nezamestnani

* |nternet (45,1%) — 33,8% - Studenti; 44,6% - zamestnani; 37% - nezamestnani

* Priatelia(44%) — 33,6% - Studenti; 56,5% - zamestnani; 42,4% - nezamestnani

* Rodigia(27,9%) —24,4- Studenti; 27,6% - zamestnani; 16,8% - nezamestnani

* Nevyh¥adavam takéto dusby (3,4%) — 3,9- Studenti; 0,2% - zamestnani; 0,9% - nezamestnani

* Inézdrojea slusby naposkytnutieinfor méacii: mlédesnicke a Studentské centra (Spanielsko, Taliansko, Bulharsko,
Slovensko), Studentské zamestnanecké servisy (§pani elsko, Bulharsko), Skola a uéitelia (Spaniel sko, LotySsko, Grécko
aBulharsko), univerzity a univerzitné katal 6gy (Svédsko, Slovensko, Grécko), knienice (Lotyssko, Bulharsko), Narodna

vzdelavacia agentira (FAS, irsko), sikromné &udentské agentury (Slovensko), stretnutia so zamestnavate¥ami a firmami
(Grécko, Bulharsko) ainé.

32,4% respondentov nie je si vedomych existencie profesijnych centier, 28,4% nevie éim sa tieto centra zaoberaju, 31,6%
vyueivaich slusby.

Zaver: Preferencie jednotlivcov €o sa tyka informaénych zdrojov o pracovnych prilesitostiach, vzdelavani, kvalifikécii
a profesijnom raste si nasledujlce: Internet, priatelia, rodiéia, slusby, televiziaarozhlas, poradenské centra, konzultanti, pracovné
centra4. Udaje v jednotlivych krajindch zévisia od veku respondentov, ich postavenia (Studenti, zamestnani, nezamestnani),
spo¥zehlivosti technol 6gii (pristup k poéitaéom a Internetu) a od existencie dobre fungujlce siete poradenskych slusieb (Priloha9-
16). Len v Taliansku si konzultaéné slusby preferované avysedky naznaguja ich popularitu adobre pripravenych odbornikov
(Priloha10).

Vo v&etkych krajinéch patri Internet medzi najpreferovangiSe zdrojeinformacii. Lenv irsku vy edky odha¥/ajt nizke percento
poueivania Internetu (17,6%). Dévodom méee bye to, se vaeSg popularite sateSiainé poradenské slusby. V stlade s prirodzenym
sklonom k nagjnovsim informagnym a komunikaenym technol égidm tejto vekovej skupiny (15-30 rokov) sa predpokladé Uspech
virtualneho poradenského centra ako g vyueovanie a konzultaéna einnose s pouritim elektronickej siete.
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Vo Svédsku sa dovera mladych zameriava na Internet aslusby v oblasti zamestnanosti. Nikto z respondentov nevyusiva
konzultaéné slueby. V LotySsku mladi ¥udiaignoruja slusby pracovnych centier. Tento konkrétny vysledok sadavysvetlie tym, «e
v cie¥ove skupinedominovali Studenti, ktori doteraz nezaeili problém ,, nezamestnanosti .

M ladi ¥udiav irsku najviac veriaporadenskym centram (56,9%), €o je nasledkom dobrej tradicie a skiisenosti v tejto oblasti.
Vydedky na Slovensku vSak odhalili ve¥ami nizky zaujem o poradenské a konzultaené centra.

V Grécku maju rovnaku déveru noviny a éasopisy, priateliaa Internet, poradenské centrda zamestnanecké slueby (asi 30%),
zatia¥a €0 dueby Specializovanych indtitlcii nie si vyh¥sadavané (pracovné a poradenské centrd, sprostredkovate¥aské slueby), €o
mdee bye dosledkom Struktiry vzorky — prevasne Studenti.

Medzi mladymi %aimi v Bulharsku maja najvéaesi vplyv priatelia (53,4%), zatia¥a €o poradenské centrd obsadili posledné
miesto (4,3%). Tento vysledok odha¥auje zl G distribuciu poradenskych slueieb, ktoré zagali pdsobie v krajine (nehovoriac 0 absencii
systému slusieb).

3.2VYSKUM ZAMERANY NA PRISTUPK INFORMACIAM A SLU<BAM

Otézky 3, 4, 8satykaju tgjtoinformacie.

Informécie o vzdelani, pracovhom a profesijnom raste si k dispozicii v sprostredkovate¥askych dusbach, poradenskych
centréch, pracovnych centrach, rozhlase atelevizii, od priate¥zov arodieov, v novinéch a éasopisoch, na Internete. Daju sangjs* g
v mlédesnickych (Studentskych) centrach (Spanielsko, Taliansko a Slovensko, Bulharsko), &udentskych sprostredkovate¥askych
sluebéch (Spanielsko, Bulharsko), v kolach au uéite¥ov (Spanielsko, Bulharsko, LotySsko a Grécko), na univerzitach
av univerzitnych katal6goch (Svédsko, Slovensko a Grécko), v knieniciach (Loty3sko, Bulharsko), FAS (Néarodna vzdelavacia
agentura, irsko), v sikromnych spoloénostiach zameranych na slueby pre Studentov (Slovensko), priame kontakty so
zamestnavate¥ami afirmami (Grécko a Bulharsko).

Eo satyka pristupu k slusbam, 28,6% respondentov potvrdilo roky pristup. Pod¥.a 26,1% nie je dostatok miest, ktoré
ponukaj U profesijné poradenstvo a 7,5% sa domnieva, «e chybaju Specialisti.

10,1% nemé pristup k profesijnému poradenstvu a21,7% si nie je vedomych ponuky takychto slusieb.

Len 4,5% nepotrebuje takéto slusby.

31,6% respondentov vyusiva profesijné centra. Z nich 30,6% st Studenti, 40,8% zamestnani a 41,2% nezamestnani.

32,4% nevie o existencii a Uéele profesijnych centier. Z nich 28,4% st Studenti, 24,1% - zamestnani, 38,3% - nezamestnani.

28,4% nevie &im satieto centrazaoberaj Ui (35,4% - Studenti, 28,2% - zamestnani, 22,9% nezamestnani).

68,4% z celg vzorky jasne potvrdzuje, #e nevyueivaprofesijné centra.

VéaeSinajednotlivcov davaprednose vyueivaniu I nternetu —55,1% Studentov, 72,4% zamestnanych a 46,4% nezamestnanych.

Len 11% déva prednos osobnym kontaktom pred I nternetom, éo potvrdzuje Siroky pristup k technol 6gidm u mladych Yaudi.

V &éSinaje schopnépracover s Internetom (85,3%). 13,8% deklaruje, «e nemapristup k Internetu a 2,8% méafinanené problémy
sjeho vyueivanim (hlavne Studenti a nezamestnani). 3,65% nevie pracovaes s poeitacom a 8,5% nevie pousivas Internet. Takmer
v&etci v3ak povaeuju Internet za spo¥sehlivy zdroj informécii.

Zaver: Obmedzeny pristup ku profesijnym sluebam (30%) je zapriéineny nedostatkom informécii a nedostatoéne rozvinutym
systémom slueieb. Mladi ¥audia uvadzaju ako zdroj informécii Internet (63, 3%), ale mnohi st finanéne obmedzeni alebo k nemu
nemajU pristup.

V &esinamladych %udi je schopna pousivas Internet a povasuje tak ziskané informécie za ueitoéné a spo¥sahlivé. Iba

v Bulharsku st uprednostdované informaci e ziskané z osobnych kontaktov nee z Internetu. Poueivanie a pristup k Internetu salis
pod¥za miesta bydliska (mesta alebo dediny). V malych mestéch je pristup k Internetovej komunikécii a poéitaéom veelku znaene
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obmedzeny. Jednako len, vytvorenie virtuéineho profesijného centra by bolo na Ueitok pre vééSinu mladych ¥audi.

3.3. PRIESKUM SL UsIEB PROFESIINY CH CENTIER

Druhy slueieb (konzultacie, rady a informécie) —otazka 8- preferencie:

* |Informécie o pracovnych prilesitostiach vyh¥sadava 61, 53% opytanych ( 54, 5% Studentov, 82, 2% zamestnanych , 54,
4% nezamestnanych)

* Nacvik technik prijimacieho pohovoru do zamestanania— 53, 5% opytanych (39, 8% Studentov, 74,4% zamestnanych, 46,
6% nezamestnanych)

* Priprava pisomnosti aformalit pri néstupe do zamestnania— 53, 2% opytanych (55,6% Studentov, 64, 9% zamestnanych,
58, 5% nezamestnanych)

* ZvySovanie vzdelania— 38, 5% opytanych (33, 2% Studentov; 54, 9% zamestnanych; 30, 2% nezamestnanych)

¢ odborné poradenstvo — 36, 4% opytanych (25, 2% Studentov; 43, 65% zamestnanych; 29, 7% nezamestnanych)

* moenosti kariérneho rastu — 31, 6% opytanych (55, 6% Studentov; 64, 9% zamestnanych; 58,55 % nezamestnanych)

* odporUéania pre Uspesnu kariéru po ngjdeni vhodného zamestnania— 23,3% opytanych (17,8% Studentov; 24,3%
zamestnanych; 32,4% nezamestnanych)

Skupiny vyueivaj tce profesijnépor adenstvo (otazky 7,9 10)
Pod¥za respondentov, profesijné slusby by mali bye oreintované na:

¢ mladych nezamestnanych ¥udi (68,9%)|

¢ mladych audi v zavereénom roku ich Studia (51%)
¢ znevyhodnenych %audi (40, 6%)

¢ dlihodobo nezamestnanych ¥audi (34, 4%)

* Judi h¥adgticich moenosti uplatnenia (24, 6%)

* 3udi ohrozenych stratou ich zamestnania (21, 5%)

Pod¥:a 59, 3% opytanych, znevyhodneni ¥audia potrebuj i Specid ne informécie o pracovnych prilesitostiach a moenostiach a
22, 7% z nich stihlasi sich podporou, ale zaroved sadomnieva, e naich poskytovanie nie je dostatok kompetentnych odbornikov.
10, 19% respondentov zastéva nézor, «e této oblass nie je este ve¥ami rozvinuté.

14, 4 % respondentov si mysli, e k znevyhodnenym %uiom sa nemusi pristupovas osobitne resp. inak nes k ostatnym.

Naviac, centra profesijného poradentsva by mali bye orientované takties na: «eny v domécnosti a analfabetov (Spanielsko),
“ navsetkych, ktori to potrebuj” (irsko a Taliansko), “ navaetkych, ktori maj zaujem o tieto slusby”, *“ navdetkych, ktori h¥zadaj
zamestnani€”, “na vaetkych %audi, ktori v priebehu nadchéadzajlcich dvoch rokov odidu do déchodku”, “nainvalidov”, “na Yaudi,
ktori s sami nevedia n§s* vhodné zamestnanie”, “na ¥audi bez stredoSkolského alebo vysokoskolského vzdelania’, “na SirSiu
skupinu ¥audi” (Slovensko a Bulharsko).

Zameranieprofesijnych dueieb (otazka 6)

¢ Informécie o pracovnych prilesitostiach — 66, 9% ( 61, 1% Studentov; 87, 6% zamestnanych; 68,8% nezamestnanych)

¢ |Informécie o ziskani nove kvaliikécie—48, 6% (49, 3% Studentov; 65, 9% zamestnanych; 40, 8% nezamestnanych)

¢ Informéacie o zvySovani stupda dosiahnutého vzdelania— 40, 4% (37, 7% Studentov; 46,7% zamestnanych; 27,6%
nezamestnanych)

* Dodatoéné slusby: rast kariéry; ako napisae sivotopis; akademickéa profesijnareaizécia, “ akademickakariérav uréitom
odbore*, “ GispesnejSie profesie” (Spanielsko), inzerdty s pracovnymi prilesitossami aletnymi vzdel dvacimi kurzami ako
dodatoéné slusby ( Loty3sko), “kde aako néjs» zamestnanie” (Taliansko, Svédsko, Slovensko, Bulharsko, irsko),
hodnotiace centra (Svédsko), uverejnené pracovné ponuky (Slovensko), informécie tykajce sa finanéného ohodnotenia
zaprécu (Grécko).
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Kvalitadueieb (otazky 2; 4; 5)

Kvalitadueieb je definovanamnoestvom aktud nych informacii, pristupom k tymto informéciam; kvalitajetakties ovplyvnena
zhodou medzi potrebami klienta a pontkanymi slushami av neposlednom rade ja celkovou spokojnoseou klienta.

18, 5% respondentov poveeuj e ziskanéinformécie zaueitoené. Viac nes polovicaopytanych (51, 7%) sthlasi s predchadzajicim
tvrdenim, ale mydlia si, *e mnoestvo pondkanych informécii je nedostatoéné apreto h¥zadaju iné informaéné zdroje. 76, 3%
respondentov je presvedeenych, «e informéacie zodpovedaj U ich posiadavkdm a 87, 7 % je s nimi celkom spokojnych.

Hodnotenie kvality slusieb je spojenés pristupom k spominanym slusbam. Fakt, «e menegj nes 30% mladych Yaudi mapristup
k tomuto druhu pomoci a 21, 7% postrada akéko¥avek informécie tohto druhu zabraduje realistickému zhodnoteniu ich funkenosti.

Vysoka& miera spokojnosti je paradoxom (85, 6%), ktory by mohol bye vysvetleny faktom, «e 67, 5% respondentov obdrealo
informéciu, ktord posadovali.

Kvalita slueieb zavisi g od Urovne kompetentnosti a ¥audského pristupu profesijnych poradcov v centréch. 84, 1%
respondentov povasuje pracovnikov tychto slusieb za kompetenetnych a ocedujeich pristup (95, 5%). Spominané ukazovate¥.e sa
podie¥sa) i navysokom percente vyjadrujicom déveru, ktort ¥audiamaju k profesijnym poradcom (94, 7%).

ZHRNUTIE: Interpretéciatejto sekcies vysaduje zameras sanazvlastnosti tejto vzorky (zamestnani tvoriaproporcionélne
ngimensiu éas* respondentov, potom nasleduju nezamestnani a Studenti; (navy3e, v tejto vzorke respondentov dominujd ¥audia
s ukonéenym stredodkol skym vzdelanim). To vysvet¥auje, preéo hodnoty absolUtneho vyskytu odpovedi (pod¥sa poétu Ueastnikov
priekumu) sa odliSuju od ich percentudineho ekvivalentu. V inych pripadoch (napr. rovnocenné éasti vzorky) sa méeu vysliedky
znaéne odliSovae.

Vydedky prieskumu ukézali, *e mladi ¥udia poeaduju v profesijnych centréch hlavne informécie a konzultécie oh¥sadom
h¥.adaného zamestnania. Jedint vynimku tvori irsko, kdeinformécieo ia Somvzde avani a kvalifikécii maj i vaéSiu prioritu. Odhliadnuc
od toho, h¥zadanie nového zamestnania zostéva najporadovanejSou slusbou vo vsetkych partnerskych krajinach.

V&é&Sina Ueastnikov sa domnieva, «e hlavne mladi nezamestnani %audia potrebuju specidne profesijné slusby (68, 9%),
nasleduj U erstvi absolventi 3kél (51%) a ¥audia ohrozeni stratou zamestnania (21, 5%).

NajrozngSie vydedky satykaju skupiny “h¥sadsjlceg) zmenu zamestnania’. Pre klientov profesijnych slusieb je Statisticky
tato skupina na druhom mieste v irsku, na predposlednom mieste na Slovensku a poslednom mieste v Bulharsku av Grécku.
Vysvetlenim tohto javu moee bye fakt, *e zmenavo vzdelani, & profesiondnom akariérnom sivote ja osobnou zélesitosou, ktora
nie je Uplne nevyhnutnéa

V LotySsku sa respondenti domnievaju, *e prioritnou skupinou, ktora potrebuje zvl&Stnu starostlivose st znevyhodneni
Yauda

V&etky Udaje podporuja myslienku, *e znevyhodnenym ¥auiom prindesi zvl&stna starostlivose. Takéto slusby si vyeaduju
pripravu Specidnych materidlov v profesijnych centréch. Stadia odhalila, se Svédsko je jednou z krajin, ktord ma v tejto oblasti
sklisenosti atradiciu.

V skutoénosti vo vaetkych krajindch st odbornici, ktori pracujd s touto skupinou ¥audi. Jednako len jetu potrebadodatoeneho
zvySovaniakvdlifikécietychto odbornikov. Dobrym rieSenim by bol rozvoj poradenstvapre profesijnésusby (odbornéavzdel avacie),
ktoré by bolo poskytovanénielenv ramci profesijnych centier, deg v médiach ainych institiciach venujucich satymto Specifickym
aktivitam. Naviac, etnické mensiny nie s povasované za znevyhodnent skupinu v spoloénosti.

Mladi ¥audiavydovujinézor, e jestvuje potrebarozsirie ramec slusieb a zvysie ich kvalitu. Jednako prieskum ukazal vysoku
Uroved spokojnosti s fungovanim profesijnych slueieb (85, 6%).

Vo v&etkych krgjinéch je kvalita slusieb definovana mnoestvom aktudlnych informacii, moenossami pristupu k tymto
informéciam, takties tym, & poskytované slusby koreSponduju s dopytom po nich zo strany klientov a v neposlednom rade s
celkovou spokojnoseou klienta. Uéastnici povasujt obdrean( informéciu za dostatoén(l a konzistentnt s ich potrebami (76, 3%).
Hoci vé&Sina nie je spokojné iba s jednym zdrojom informécie ato vysvet¥aje ré6znorodose vyrokov (“usitoend informécia’ a
“ueitoénd, ae nedostacujica’). Vecelku mbeeme urobie zaver, «e klienti povasuju informécie ziskané v profesijnych centréch za
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pomerne ueitoéné.

Kvalita slusieb zavisi od drovne kompetentnosti a ¥audského pristupu odbornikov profesijnych centier. 84, 1% opytanych
povaeuje persond profesijnych centier zakompetentny a ocedujejeho pristup (95, 5%). To v3etko sa podie¥sanavysokom percente
vyjadrujdcom doveru, ktord ¥audiamaju k profesijnym poradcom (94, 7%).

V irsku av Loty3sku ziskané déta odhalili maximanu mieru spokojnosti s profesijnymi slusbami (100%), zatia¥ €0 miera
spokojnosti sprécou poradcov jerelativne nizka. Napriek tomu, mieraspokojnosti s poradenskymi g usbami je navzéom porovnate¥ane
vysoka vo vietkych krajinéch, €o je snéi spdsobené popularitou tohto druhu slusieb odhliadnuc od profesijnych centier. Tal$im
dbvodom je tradicia a skisenosti, ktoré systém profesijnych slueieb nadobudol v jednotlivych krajinach.

Mieravyueivaniaprofesijnych poradenskych centier je neprimerane nizkana Slovensku (1,4%), v Grécku (3, 2%), Bulharsku
(4,3%), €0 sadavysvetlie nizkym vyskytom tychto slusieb v spominanych krajinéch.

Na Slovensku sti vysledky prieskumu posudzujlce profesijné centra dos» kontroverzné. Tieto vysledky su zapriéinené

moenym zamiedanim poradenstva poskytovaného profesijnymi centrami a poradenstvom ziskanym od znamych ainych intitcii.
Tieto r6zne Udaje ae nepopiergjl tspeSnoss poskytovania slueieb profesijnymi centrami v budlcnosti.

4.DOSLEDKY A OEAKAVANIAV ZL EPSENI SLUeIEB PROFESIINEHO RASTU U MLADY CH £UDi:

41.DOS EDKY

e ZvySovanie kvalifikacie poradcov v oblasti odborného vzdel &vaniaa profesijného poradenstva

* VVyvoj $pecifickych metdd poradenstva v oblasti profesijného rastu orientovany namladych ¥audi askupinu
znevyhodnenych Yaudi

* VVyvoj elektronického poradenstva ako nove profesijng slusby pre mladych 3audi

* VVyvo] novych vzdeévacich technol dgii zal oeenych naon-line aoff-linemultimédiach

4.2. OEAKAVANIA

Projekt 2002-BG/02/B/F/PP-132018 podnietil tvor bu:

¢ virtualneho profesijného centra na Internete za Uéelom elektronického vzdeldvania a poradenstva
* multimédiaCD “Natrhu préce’
* pomocny materid pre poradcov profesijneho rozvoja pracujcich so znevyhodnenou mléadesoul.

4.3.VYSTUPY PROEKTU:

* viac nes 2000 zaskolenych poradcov

* viac nes 20 000 odkonzultovanych pripadov v oblasti vzdelanostného a profesijného rastu

* viac moenosti uplatnenia a integrovanie mladych %audi natrhu préce (rovnako g mladych znevyhodnenych %audi)
* pomoc mladym ¥auiom pri vyusivani on-line aoff-line multimedid nych produktov
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5. PRINOSY STUDIE PRE PROGRAM LEONARDO DA VINCI

Prieskum preukézal existenciu nasdedovnych potrieb

¢ dostupnos profesijnych dueieb pre vietkych mladych ¥audi

¢ profesijné slusby jestvujlce nezévisle od profesijnych centier ako stiéase inych Struktdr, ktorych cie%ovou skupinou st
mladi Yadia

¢ kompetentni odbornici v oblasti profesijnych slusieb

¢ prekonanie predsudkov a diskriminacie voé mladym znevyhodnenym ¥auiom a vytvéranie rovnocennych prilesitosti

Prieskum odhalil apoukézal namladych ¥audi, ktori aktivne vyh¥zadava U profesijnéd ueby a poradenstvo tykaj lice sazamestnania,
vzdelaniaakvalifikéacie.

Prieskum predikuje moenosti elektronického vzdel avania a poradenstva pri formovani kariérneho rastu.
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LAGESRAPPORT | PROJEKTET : KARRIARUTVECKLINGSSTOD FOR UNGDOMAR
VETENSKAPLIG UNDERSOKNING

1.BAKGRUND

| en marknadsekonomisk situation & det av stor vikt med ungdomars arbeten o karriérplanering. Detta féranledde den
specifikastudie, 2002-

Den ber6r samtida villkor for ungdomars arbete och arbetsldshet och de karriarstéd som ungdomar erbjuds.

SYFTE:Att undersoka de samtida villkoren for ungdomars arbete och karriérstod i de deltagande |énderna. (fér ungdomar
mellan 15-26 &)

MAL: Att studera och analysera arbets/arbetsl dshetssituationen i deltagande lander for att kunna bedéma majligheterna for
ungdomars karriérutveckling

* Att studera de samtida karridrstoden for ungdomar

* Att studera tillgangen till information och stod

* Att studera de olika former av stod som erbjuds(information, radfrégning, radgivning)
* Att studera inriktningen pa stédens utformning

* Att vardera kvalitén pa de stod som erbjuds idag

MAL GRUPP:ungdomar, pojkar och flickor, mellan 15 och 26 &. Studenter, arbetande, arbetsl ésa, missgynnade(minoriteter,
ensamstdende foraldrar, handikappade), med ofullsténdig skolgang, gymnasiestudier, universitetsstudier, i stéder och pé landet.

DELTAGANDE
PARTNERS: Under sokningen & genomford i projektetspartnerlander;

Bulgarien-SU” St. Kliment Ohridski“, Faculty of Pedagogic
Bulgarien-SCAS (Student Computer Art Society)
Bulgarien-“'Young Women from Minorities’

Grekland- Fournos

Spanien-YAS (Youth Association of Cazalla)

Irland-FIT (Fastrack to Information Technology)

Italy-Studio e progetto 2

Lettland-NYIC (National Youth Intitiative Centre)
Slovakien-Universitetet i Presov, Studenternas service center
Sverige-Eductus

URVAL-METOD-TID
1202 personer deltog totalt varav Bulgarien 622, Grekland 31, Irland 51, L ettland 34, Slovakien 281, Sverige 67, Italien 33,
Spanien 83
Slumpvis valda. Antalets och spridningen garanterar representativitet for studien som helhet.

Tidpunkt, februari —mars 2003
Pilotstudien i februari
Avslutande studie i februari-mars

INFORMATIONS INHAMTNING

Elektronisk enkét, pappersenkét och vissa intervjuer
Bearbetat statistiskt med hjép av SPSS
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FRAGEFORMULAR

Introduktionstext
Basdel med 10 slutna fragor, med olika antal svarsalternativ
Personliga uppgifter, ader, kon etc

Resultatet bearbetas och analyseras av en grupp larare vid SU ”Kliment Ohridski” (Faculty of Pedagogic) Sofia,
Bulgarien.

2. SAMTIDAVILLKORUTVECKLINGAV KARRIARUTVECKL INGSSTOD FORUNGDOMAR | ATTA EUROPEISKA
LANDER(BULGARIEN, GREKLAND, IRLAND, SPANIEN, ITALIEN, LITAUEN, SLOVAKIEN OCH SVERIGE)

En studie och en analys av arbets- och arbetsltshetssituationen i de deltagande landerna och hur den péaverkar ungdomars
karrigrutveckling, baserad pa

Iden om arbete och arbetsloshet , den uttalade ungdomspolitiken i respektive land, lagstiftning och institutioner for
ungdomspolicy, statistik om ungdomars arbete/arbets Gshet, ungdomars tillgang till modern I T(datorer, internet, e-post etc)

Pa basis av den information som projektets partners givit har foljande slutsatser dragits:

e anstalld & den som &r 15 ar och som deltar i tillverkning, eller servicei utbyte mot 16n eller formaner
e dler de som tillfalligt ar utan arbete pga korttidsledighet, §ukdom, graviditet, smabarnsforé draskap etc
* eller de som driver sin egen verksamhet

Det finns flera olika statusar inom denna grupp:
Arbetsgivare, egenanstéllda, anstéllda, oavionade (i familjeverksamhet) Man kan vara engagerad pa hel- eller deltid.

Alla projektpartners rapporterar olika grader av arbetsd dshet i sinalander. De arbetsldsa & personer som kan ta ett jobb men
inte har nagot, som aktivt soker jobb, som &r registrerad vid berérd myndighet och som inte har pengar nog for att klara sinaegna
behov. Bilaga2

Ungdomsarbetsl 6sheten &r uppskattningsvis en tredjedel av hela antalet arbetddsa i respektive land.

Den &r l&gst i dldersgruppen 15-18 &r, jamfort med gruppen 20-26 ar. Det beror pa lagstiftning for aldersgruppen, behov av
foraldratillstand och skriftligt besked om att foraldern tar ansvaret for den unge, forbud mot att fa utféra vissa arbeten liksom
forstas det vanligaste — skolgang. Bilaga 3 innehdler information om arbetsldsa i varje land (i procent), indikatorer for
ungdomsarbetsl6shet och forhdllandet uthildning-anstéining.

De som |Gper storst risk att forsvinna fran arbetsmarknaden visas i Bilaga 8. | alalander & antalet unga bland de som har
problem med att integrerasi samhélle och yrkesliv hégt nog.Samtliga lander fokuserar sin policy mot problemen for unga att FA
jobb.Det & almant accepterat att unga skall ha majlighet till speciellt stéd och service, som:

Generell och yrkesutbildning,

Sérskildaanstallningsvillkor

Ledig tid, vila och semester som & beslutad och garanterad

Tillgang till sarskilda ungdomsprogram och anstalIningsstrategier

Tillgang till information om arbetslivet och andraméjligheter i sarskilda center
Garanterade villkor for en effektiv utveckling —social integration.

En policy for ungas arbete & en del varjelands nationella arbetsmarknadspolicy. Den definieras som ett antal dtgéarder som
skall skydda unga och mgjliggoraett fullt deltagandei familj och skola, i kulturella, sociala och ekonomiska sammanhang.

Den baseras pa lagstiftning och att sakerstalla en effektiv utveckling for unga (15-26 ar). Policyn siktar pa att faststdlla
standards inom omraden som
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Utbildning

Y rkesforberedel ser

Y rkestréning

och pa att stodja ungdomars deltagande i det ekonomiska och sociala livet.

Unga som erhdller socialt stod/bidrag kommer i huvudsak fran svaga familjer (ensamstéende, skilsméssor, arbetsl shet) och
det finns fullt utveckl ade forebyggande och stédjande program som fokuserar pa att reducera osakerhet och att |6sa deras problem.

Delar av ungdomspolicyn i de olikalénderna

* |agstiftning och materiellavillkor for att kunnadeltafullt ut i det demokratiska samhéllet
* ménskligafri- och réttigheter

e skydd mot bristande vérd och valdsamheter som kan aventyra ett barns utveckling

¢ arbetslshetsskydd

¢ ungdomshésa

e uthildning, allmén och yrkesinriktad(sérskilt for dem med fysiska hinder och sociaa problem)
° stod till familjer, som den basala utvecklingsmiljon

* mojligheter till en meningsfull fritid, dér man kan utvecklatalang och vara aktiv

® barn- och ungdomsorganisationer

¢ ungdomars deltagande i det kulturellalivet

¢ ungdomsutbyte med andra kulturer Bilaga 4

Fastan de flesta inte har utvecklat en speciell ungdomspolicy finns det i allalander réttigheter for ungdomar som fastslagits
och definieratsi atskilliga formella dokument. Dessa innefattar sddant som

Rétt till utbildning och arbete

Regler for anstélining av unga och deras arbetsvillkor
Rétt till veckovila, arbetsmiljofragor

Ersattningsnivaer, minimilon

Fysiska, psykiskaoch moraliskavillkor

For narvarande saknas information om lagstiftning angdende unga fran vissalander. Ett antal olika formella dokument finns
dock:

Civilréttdig lagstiftning

Konstitutionen

Arbetsmarknadslagar

Lagar for utbildning och yrkesutbildning(rétt att studera, erséttningar)
Manskliga réttigheter

FN’s barnstadga

Flyktingkonventioner

Kvinnors réttigheter

Invandrar- och missgynnade grupper

Omsorgen om de unga ar utgangspunkten for atskilligainstitutioner, sdval offentligasom frivilliga. De offentliga beslutar om
denationellavillkoren for barn och unga. De utformar policy och formelladokument, planerar och samordnar sérskildaprogram for
ungas aktiviteter. De har en samordnande funktion for andramedverkande, ger information och professionell rédgivning angaende
arbetsmarknad och anstéllningsvillkor. De hjé per metodologiskt andra medverkande som utfér aktiviteter for barn och unga, ger
utbildnings- och utvecklingsrad(inklusive om kvalifikationer), deltar med konsultationer och hjép till arbetsgivarefor att skapanya
arbetstillfallen/anpassa arbetssituationer, skapar sdrskilda program for unga, organiserar tvarkulturella ungdomsutbyten.

Frivilligorganisationer(NGO's) definieras som ett system som skiljer sig & i storlek och former och snarare siktar paatt
utgbra stod for ungdomars réttigheter.

De utfor tjanster som

karridrutveckling
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forbéttrar livsstilen for unga
fritidsaktiviteter

skydd fér unga gentemot vald och utnyttjande
utbildningsprogram kopplade till arbetslivet

stdd till de som har arbete

utbildningsprogram for missgynnade

sarskildalokalaaktiviteter

samordning mellan ungdomsorgani sationer Bilaga 6

| nuvarandelage behdver olikastdd for ungdomar verkafor att skapatillganglighet till senaste I T. De huvudsakligatjansterna

inom dettaomréde &r:

* at gaéller hatillgang till dator
e att behérska, att kunna arbeta med, PC

e att hatillgang till Internet

e att ha férméaga att anvanda Internet
e att hatillfallen till utbyte med andravia e-post

Studien visar att i stort sett i allalander anvands dessa nya teknologier i skolorna, hemma eller pé arbetet, vid l&roanstalter

eller informationscenter och pa Internetcafén.

IT hjéper ungdomar nér deletar jobb hemmaeller i annat land)

Tekniken anvands som resursi enklare utvecklingsinsatser, utbildningsprogram eller av utbildningsanordnare, i utbytesprogram

eller for personligt ndje(huvudsakligen dataspel).

Andelen ungdom som drar nyttaav dessatjanster & dock |1ag, beroende pavar de bor, arbetar eller studerar. Olyckligtvisfinns
det omréden utan tillgang till Internet(byar och stader) och att &ga en dator &r ett privilegium for ett litet antal personer. Bilaga7

3.UNGDOMARSBEHOV AV KARRIARRADGIVNING OCHTILLGANGTILL KARRIARSSTOD*

Befolkningsstatus
Total befolkning- 1202

* Studenter- 958 (79.7%)
¢ Anstéllda-100 (8,3%)
¢ Arbetsl6sa-129 (10,7%)

Utbildningshakgrund:

¢ Grundskola- 101 (8,4%)
* Gymnasium-758 (63%)
* Hogskola/Universitet- 72 (5,9%)

Kdon

* man- 34%
* kvinna 76%

Nationalitet**

* Spansk 83 (6,9%)

* |taliensk 32 (2,6%)

* Svensk 62 (5,1%)

* Lettisk 23(1,9%)

* Grekisk 31 (2,5%)

* Slovakisk 281 (23,3%)

¢ Bulgarisk 622 (51,7%)

* |rl&ndsk 50 (4,15%)

* Annan nationalitet- 18 (1,4)

Bostadsort:

e stad -76%
¢ |andsort- 34%

* Resultaten fran varje land finns presenterade | bilaga 9-16.

**annan nationalitet avser personer som tillhdr en annan nationalitet i forhallande till de de lever i.
| Bulgarien, t.ex. & det 61 (5,1%) av de svarande som definierar sig sjdlva som tillhdrande en annan etnisk nationalitet.
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alder 14 15 16 17 18 19 20
% 15 1,6 3,3 10,6 12,7 79 13,8
21 22 23 24 25 26 27
10,3 8,3 10,7 6,7 4,3 4,7 13
28 29 30 31 32 33
13 1,4 11 0,2 0,02 0,5

3.1STUDIEAV NUVARANDE INFORMATION OM KARRIARSTOD. (FRAGORNA 1:3)

Detillfragade soker information och stod i fragor om arbete, uthildning, kvalifikationer och karrigrutveckling fran:

o Karridrskonsulter (14,5%)- 11,9%-studerande; 22,2%- anstéllda; 18,4%-arbetsl 6sa (forutom Slovakien)

* Arbetsformedlingar -privata (21,6%)-27,1%-studenter; 33,2%-anstéllda; 36,5% arbets 6sa

o Karriérscenter (17,4%)-17,2- studerande; 28,4%- anstéllda; 14,7%-arbets 6sa

¢ Arbetsformedlingar (12,6%)-7,6%-studerande; 24,2% anstéllda; 24% - arbetsl 6sa.

* TV ochradio (20%)- 14,5%-studerande; 21,5%-anstéllda; 11,3%-arbetsl6sa

* Tidningar (21,8%)- 39,6%-studerande; 51,6% anstallda; 48,1%-arbets 6sa

* Internet (45,1%)-33,8%-studerande; 44,6% anstallda; 37% -arbetd 6sa

* Vanner (44%) — 33,6%-studerande; 56,5%-anstéllda; 42,4%arbetsl 6sa

Foraldrar (27,9%)-24,4%-studerande; 27,6% anstéllda; 16,8% arbetd 6sa

* Jag soker inte den sortens information, (3,4%) - 3,9%-studenter; 0,2% -anstéllda; 0,8% arbetsl6sa

¢ Andrakdllor fér information och stéd:Ungdoms- och studentcenters/Spanien, Italien, Bulgarien, Slovenien), studenters
arbetsmarknadsstod(Spanien, Bulgarien), skolor och lérare(Spanien, Lettland, Grekland och Bulgarien), universitet och

universitetskataloger (Sverige, Slovakien, Grekland), bibliotek (L ettland, Bulgarien), nationella utbildningsforetag (FAS
Irland), privataforetag for suderande service (Slovakien), méten mellan arbetsgivare och féretag (Grekland, Bulgarien).

32,4% av befolkningen & inte medvetna om karridrscentrens existens, 28,4% vet g vad dessa center arbetar med. 31,6%
anvander sig av deras tjanster.

Slutsats: Individuella preferenser angdende informationskallor, nér det géller arbete, utbildning, kvalifikations- och
karridrutveckling, rankas A hér:

Internet

Vanner

Foraldrar
Arbetsformedlingar
Radioo TV
Karridrcenter
Konsultationer
Arbetscenter

Den variation vi ser i de olikalanderna beror pa skillnader i deltagarnas alder, status(arbete, student, arbetsl6s), palitlighet i
teknologierna(tillgang till datorer o Internet) och huruvida det finns val etablerade karrirstod redan. Bilaga 10
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| samtligalénder & Internet bland de mest popul&rainformationskallorna.

Endast i Irland &r Internetanvandadet 18gt(17,6%) Anledningen kan vara att andra kéllor &r populérare. Med tanke pa den
mottaglighet for de senaste informations- och kommuniukationsteknologier som denna &l dersgrupp(15-30 &) visar, 3 &r ett gott
reultat av inférandet av ett virtuellt karriarcenter, likval som anvéandadet av elektroniska natverk for 1arande och rédgivning, htgst
troligt. | Sverige anvands Internet och arbetsférmedlingar mest. Ingen anvander konsultstéd. | Litauen anvands inte konsultstod
eller arbetsformedling. Detta kan sannolikt forklaras av att de svarande till stor del & studerande som &nnu inte har mott
arbetd 6shets’ problemet”. | Grekland litar mantill likadelar, 30%, till tidningar, vanner, Internet, karridrcenter och arbetsférmedlingar,
medan man inte anvander stod fran specialistinstitutioner, ngot som kan bero pa den stora andelen studerande i populationen.

Deungai Bulgarienlitar till storstadelentill vanner, 53,4%, medan karriércenter intar sistaplats, 4,3%. Dettavisar att en svaga
spridning av karriércenter i landet, dar man just borjat utveckla denna tjénst(for att inte ndmna avsaknaden av servicesystem).

3.2STUDIEAV TILLGANGTILL INFORMATION OCH STOD

Fragorna3, 4, 8.

Information om utbildning, arbets- och karridrutveckling finnstillganglig vid arbetsférmedlingar, karridrcenter, yrkescenter,
radio o TV, vénner och foréddrar, tidningar och magasin, internet mm.

Den finns ocksa vid ungdoms(student)center(Spanien, Italien och Slovakien och Bulgarien), studenters
arbetsmarknadsinformation(Spanien, Bulgarien), skolor och |&rare(Spanien, Bulgarien, Lettland och Grekland) universitet och
universitetskataloger( Sverige, Slovakien och Grekland), bibliotek (L ettland och Bulgarien), nationella utbildningsorganisationer,
privata foretag for utbildningsstdd, direktkontakt med arbetsgivare och foretag.

Angaende tillgang till tjansterna sa anser 28,6% av populationen att de har bred tillgang. 26,1% anser att det inte finns
karriarstod patillrackligt manga platser och 7,5% anser att det ar otillréckligt med service-specialister. 10,1% har inte tillgang till
karrigrs service och 21,7% kanner g till att dessatjanster erbjuds. Endast 4,5% anser att de g behdver sddanatjanster. 31,6% tar del
av karridrscenter. 30,6% av dem studerar, 40,8% &r anstélldaoch 41,2% &r arbets 6sa.32,4% kanner ¢ till syftet med karridrscenter.
Av dessadr 28,4% studerande, 24,1% anstéllda och 38,3% arbets dsa. 28,4% vet g vad dessa center arbetar med. 35,4% studerande,
28,2% anstéllda och 22,9% arbetd 6sa.68,4% av den hela populationen anvander sig definitivt inte av karridrs center. De flesta
individer foredrar internetanvandning-55,1% av de studerande, 72,4% av de anstéllda och 46,4% av de arbetddsa. Endast 11%
foredrar personlig kontakt viainternet, vilket & en indikator for den hdga tillgéngligheten till ny teknologi for unga manniskor.
Majoriteten har mojlighet att arbetamed internet (85,3%). 13,8% har intetillgang till internet och 2,8% har for dalig ekonomi for att
kunnaanvandasig av det. (huvudsakligen frén gruppen studerande och arbets 6sa).3,65% vet € hur man anvander sig av en dator
och 8,5% Vet g hur man anvander sig av internet. N&stan alla anser att internet & en pdlitlig informationskalla— (96,7%).

Slutsats:

Den begransade tillgangen till karriarstod(30%) beror pa otillracklig information och avsaknad av etablerade servicesystem.
Ungahanvisar till Internet som en kallafor information, 63,3%, men en del av de svarande har ekonomiska hinder eller intetillgang
till webben. De flesta unga kan anvanda Internet och de hanvisar till webb-information som anvandbar och pélitlig. Endast i
Bulgarien prioriteras annat, personliga kontakter, hogre an Internet som kéllatill information. Anvandandet av och tillgangen till
Internet varierar beroende pa var man bor(stad-by). | sma stader &r tillgangen till webbinformation generellt begrénsad.Oavsett
detta forefaller skapandet av ett virtuellt karriércenter att vara av stort varde och bekvamlighet for de flesta.

3.3STUDIEAV KARRIAR CENTRENSTJANSTER

Typer avtjanster (radgivning och infor mation) som bér finnas/er bjudas—fréga 8-

¢ Information om arbeten krévs av 61, 53% (54% av studerande, 82,2% anstéllda, 54,4% arbets 6sa).
* |ntervjutraning- 53,5% (39,8% studerande, 74,4% anstéllda, 46,6% arbets 6sa)
* Forberedelse av anstallningsformulér- 53,2% (55,6% studerande, 64,9% anstéllda, 58,5% arbets 6sa).
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* Forlangd utbildning-38,5% (33,2% studerande, 54,9% anstallda och 30,2% arbetd 6sq).

¢ Professionell vagledning — 36,4% (25,2% studeranden, 43,6% astéllda och 29,7% arbetsl 6sa

* Mgjligheter till karridrs avancemang- 31,6% (55,6% studeranden, 64,9% anstéllda och 58,5% arbetd 6sq).

¢ Rekommendationer i beteende vid nyanstélIning- 23,3% (17,8% studerande, 24,3% anstéllda och 32,4% arbetd 6sa).

Anvandare(fréga7,9,10)
Enligt de personer som svarat bor karriérs service tjanster vara riktade mot:

® unga arbetsl6sa (68,9%)

* ungasom héller pa att taexamen (51%)

* personer som har svart att komma ut pa arbetsmarknaden (40,6%)
* |angtidsarbetsl 6sa (34,4%)

* personer som ser sig om efter nagot nytt (24,6%)

* personer som riskerar att bli arbetd dsa (21,5%)

Enligt 59,3% av de personer som deltog i undersokningen, anser man att personer som har svarigheter att komma ut i
arbetdivet behdver speciellt riktad information och 22, 7% instdmmer i dettabehov men anser att det intefinnstillréckligt kompetenta
specialister. 10,2% anser att det inte finnstillrackligt med erfarenhet inom dettaomrade. 14,4% tror att manniskor med svarigheter
att kommaut i jobb inte nddvandigtvisbehdver grupperasfran deandra. | Gvrigt bor karridrscenter riktain sig aven mot hemmafruar

NN

och outbildade (Spanien), " allasom behdver det” (Irland och Itaien), "allasom &r intresserade av det”, " alasom soker jobb”, "ala

manniskor som gér i pension inom tva &, ”handikappade’, ” manniskor som € kan finna ett riktigt jobb”, "manniskor utan
gymnasie eller htgskolebetyg” (Slovakien och Bulgarien).

Fokuspakarriarscenter (frdga6)

¢ Information om nyanstalIningar-66,9% (61,1% studerande; 87,6% anstéllda; 68,8% arbetsl 6sa)
* Information om hur man skaffar nytt yrke-48,6% (49,3% studerande; 66% anstallda; 40,8% arbetsl6sa)
e Information for att forbattra utbildningsnivan — 40,4% (37,7% studerande; 46,7% anstéllda; 27,6% arbetsl 6sa)

* Ovrigatjanster: karriarsutvecklingstjanster; hur man skriver en CV; akademisk och professionel It forverkligande;
annonser for jobb och sommarkurser som tillaggstjanst (L ettland); " vart och hur man hittar jobb” (Italien, Sverige,
Slovakien, Bulgarien, Irland)mm.

Tjanstenskvalitet (fraga 2;4;5)

Tjanstens kvalitet definieras av mangden aktuell information, tillgangligheten av tjansten och &ven genom kommunikationen
mellan klientens behov och den erbjudna servicen. Sist men inte minst hur ngjd klienten &r éver slutresultatet.

18,5% anser att den information de far fran karriars centret & anvandbar. Mer dn hélften (51,7%) haller med foregéende
uttalande men att informationeninte &r tillracklig s de fér &ven anvéandasig av andrakallor. 76,3% sager att informationen stammer
dverens med deras 6nskemal och 87,7% &r n6jdamed det. Sammansattningen av tjanstens kvalitet kopplas samman med manniskors
tillgang till dessatjanster. Faktumet att mindre &n 30% av ungdomarnai undersokningen har tillgang till denna slags hjalp och att
21,7% inte har ndgon information om den ger en bild av hur det fungerar. Den htganivan av tjanstens kvalitet & en paradox (85,6%)
som kan forklaras med att 67,5% har fétt den information de velat ha. Tjanstens kvalitet beror pa kunskapsnivan och det personliga
bemotandet hos karriérs coachen. 84,1% anser att personalen ar kompetent och anser att de fatt ett gott bemotande (95,5%). Allt
detta bidrar till det htga fortroendet manniskor har fér dessa specialister (94,7%)

SAMMANFATTNING: Tolkningen av dettaomrade kraver fokus pa gruppernas olikheter (anstdllda utgor den minstadelen
av populationen, foljt av de arbetslésa och studerande; tillaggas bor att personer med gymnasial utbildning dominerar denna
undersokning). Det forklarar varfor numeréren skiljer sig frén procenteni frgorna.

Resultaten visar att ungdomar i huvudsak vill hainformation och r&dgivning av nyajobb frén karridrscentren. Det &r Irland
som utgor ett undantag dér ytterligare erfarenhet & en storre prioritering. Forutom det &r syftet att hitta ett jobb den mest
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eftertraktade tjénsten i alla lénder. De flesta av deltagarna antar att huvudsakligen arbetslésa ungdomar behtver speciella
karri&rstjanster (68,9%) fdljt av ungdomar som hdller paatt taexamen (51%) och personer som riskerar att forlorasitt jobb (21,5%).
Den rérligaste gruppen & de” som har ett jobb men soker efter ett nytt”. Den statistiska rangordningen av klienter som &r i denna
fas sitts pa Irland som andra plats, nast sistai Slovakien och pa sista plats i Bulgarien och Grekland. En forklaring kan vara att
forandringar i uthildning eller yrkesliv & négot privat och négot som det € 14ggs s stor vikt vid.

| Lettland anser man att de som framst behGver dennasort hjalp & de som har svart att kommaut i arbetslivet. All information
stoder idén att de som har svart att kommaut i jobb behtver hjalp som riktas speciellt mot dem. Undersokningen visar att Sverige
& ett av landernamed erfarenhet av att arbeta pa detta sitt. Faktum &r att erfarna specialister arbetar med dettaklientel i allalénder.
Daremot finns det ett behov av hogre kompetens hos dem som jobbar inom detta omréde. En bra l6sning skulle vara att utveckla
véagledningen av karriérstjanster (yrkes -och utbildningsméssigt), vilket skulle erbjudasinte baratill karriérs centren utan &ven till
media och skolornas studievagledare som & inblandade i dessa arbetsuppgifter. Ungdomar uttrycker att det g finns négot behov
for utokade tjanster for att forbattra centrens kvalitet da undersokningen visar att tjansten anses fungera (85,6%).

| allalander definieras tjanstens kvalitet genom mangden av aktuell information, nivan av tillganglighet till tjansten och att
tjanstens kvalitet beror pa kunskapsnivan och det personliga bemdtandet hos Karridrs coachen. Sist men inte minst & det allra
viktigaste att klienten & ndjd med resultatet.

Man anser att den information man fétt & relevant och i linje med deras behov (76,3%). De flesta nGjer sig inte med en
informationskéllaoch det forklarar variationen av deras uttalande vad ” anvandbar information” & och” anvandbar men g nddvandig”.

Kvaliteten av dennatjanst beror p& hur hog kompetensniva och personligt bemétande som ges av karriarscentrets specialist.
84,1% finner personalen kompetent och 95,5% godkanner deras bemétande. Allt dettabidrar till den hdga procentsats som visar pa
det fortroende manniskor har for dessa specialister (94,7%)

Palrland ochi Lettland visar datapaen maximal tillfredsstallel se gédllande karriarstj ansterna (100%), medan nivan av konsulternas
arbete varderasrelativt 1agt. Nivan av " n6jdhetsgrad” gallande konsulttjanster bland de andralandernaér relativt hogt, formodligen
pagrund av att det & en popul draretjanst an att anvandasig av karridrscenter. En annan anledning &r att traditioner och erfarenheter
varierar i respektiveland.

Anvandningsfrekvensen av karriarscenter & valdigt 1&g i Slovakien (4,1%), Grekland (3,2%), Bulgarien (4,3%) vilket kan
forklaras av att de g vunnit mark i dessalénder.

| Slovakienvisadesig grundandet av karriérscenter bli kontroversiellt. Dessaresultat beror paden méjligaforvirringen mellan
radgivning som erbjuds vid karridrscenter och radgivning som ges genom andra tjanstestrukturer. Detta innebér dock inte att
karriérscenter & en omdjlighet i framtiden.

4. ANTAGANDEN OCH FORVANTNINGAR FOR FORBATTRINGARAV TJANSTER FORUNGDOMARS
KARRIARSUTVECKLING

4.1. ANTAGANDEN

* Forbattring av rédgivarnas kompetens inom omradena arbetsplatsforlagd uthildning och
* Karriarsradgivning.

* utveckling av specifika metoder for radgivning inom omradet karri&rsavancemang for

e ungdomar och grupper som har svart att kommaut i arbetslivet.

* utveckling av e-rédgivning som ny karriarstjanst for ungdomar

e utveckling av nyateknologier for |arande baserat av multimedia bade online och offline.
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2002-BG/02/B/F/PP-132018 pr oj ektet for vantas skapa:

e virtuellt karridrs center pinternet for e-learning och r&dgivning
* multimediaCD ” Paarbetsmarknaden”

e karridrsutvecklingsradgivning for konsulter som arbetar med ungdomar som har svérigheter att komma ut pa
arbetsmarknaden.

4.3PROEKTETSPAVERKAN

e fler an 200 utbildade rédgivare

* fler &n 20 000 ungdomar som anvéander sig av radgivning inom utbildnings/karriarsutveckling
* fler mgjligheter for ungdomsintegration pa arbetsmarknaden

e att hjélpa ungdomar i sitt anvéandande av on-line och off-line produkter

5.UNDERSOKNINGENSBIDRAGTILL L EONARDO PROGRAMMET

Under sdkningensr esultat pavisar behoven att

¢ tillgéngligakarriérscenter for allaungdomar

* karridrstjanster oberoende av karridrscenter

* kompetenta specialister

* Gvervinnandet av fordomar och diskriminering av ungdomar som har svart att komma ut pa arbetsmarknaden.

Understkningen avsl 6jar att ungdomar stker aktivt efter karridrstjanster och rédgivning gallande anstédlIning, utbildning och
kompetens. Undersokningen pavisar vilkamdjligheter som finns gallande e-learning och radgivning pa nétet da det handlar om att

bygga upp ett yrkesliv.
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